degrees 1n music business

Degrees in Music Business: Launch Your Career
in the Music Industry

Introduction:

Unlocking Your Music Industry Dreams: A Guide to
Music Business Degrees

The music industry is a dynamic and competitive landscape, demanding both
artistic talent and shrewd business acumen. If you're passionate about music
and eager to build a career within this exciting field, a degree in music
business could be the key to unlocking your potential. This comprehensive
guide explores the various aspects of music business degrees, from program
structures and career paths to choosing the right school and navigating the
application process. We'll equip you with the knowledge to make informed
decisions and embark on a rewarding journey in the world of music.

Article Qutline:
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I. Types of Music Business Degrees:

Bachelor's Degrees in Music Business: The Foundation
for Success

Bachelor's degrees provide a comprehensive foundation in music business
principles. These programs typically cover topics such as music law,
marketing, finance, artist management, and music technology.

Master's Degrees in Music Business: Advanced



Specialization and Expertise

Master's programs cater to those seeking advanced knowledge and
specialization within a specific area of the music industry, such as digital
music distribution or music publishing.

Associate Degrees in Music Business: A Faster Track
to Entry-Level Roles

Associate degrees offer a shorter pathway into the industry, often focusing
on practical skills and immediate employment opportunities.

ITI. Curriculum and Key Skills Developed:

Understanding Music Law and Copyright: Protecting
Your Creative Assets

Music business programs provide a strong understanding of intellectual
property rights, contracts, and legal issues related to music production and
distribution.

Mastering Music Marketing and Promotion: Reaching
Your Target Audience

Students learn effective strategies for marketing music, including social
media marketing, digital advertising, public relations, and branding.

Financial Management in the Music Industry:
Budgeting and Profitability

Courses cover essential financial skills such as budgeting, financial
planning, revenue generation, and understanding artist royalty structures.

Artist Management and Representation: Guiding
Musical Careers

Students learn the art of managing artists, including contract negotiation,
tour management, and career development.

Digital Music Distribution and Technology:



Navigating the Modern Landscape

Programs explore the complexities of digital music platforms, streaming
services, and the technological advancements shaping the industry.

ITI. Career Paths After Graduation:

Artist Management: Guiding Musical Talent to Success

Graduates can pursue careers as artist managers, overseeing artists' careers
and handling their business affairs.

Record Label Executives: Shaping the Sound of the
Industry

Roles in A&R (artists and repertoire), marketing, and publicity within record
labels are common career paths.

Music Publishing: Protecting and Promoting
Songwriters' Works

Music publishing involves managing copyrights, licensing songs, and securing
placements for songwriters.

Music Marketing and Promotion: Reaching Audiences
Through Innovative Strategies

Graduates can work in music marketing agencies or within record labels,
devising and implementing marketing campaigns.

Music Technology and Production: The Technical
Heartbeat of the Industry

Roles in audio engineering, music production, and music software development
are available for those with technical skills.

IV. Choosing the Right Music Business Program:

Accreditation and Reputation: Ensuring Quality



Education

Researching program accreditation and the reputation of the institution is
crucial for ensuring a quality education.

Faculty Expertise and Industry Connections: Learning
from the Best

Look for programs with faculty members who have extensive industry experience
and strong connections within the music business.

Curriculum and Specialization Options: Aligning with
Your Interests

Evaluate the curriculum to ensure it aligns with your career goals and
interests, including any areas of specialization offered.

Location and Networking Opportunities: Expanding
Your Horizons

Consider the location of the program and its proximity to music industry
hubs, enhancing networking possibilities.

V. The Application Process:

Application Requirements: Meeting the Criteria

Understand the specific requirements of each program, including academic
transcripts, standardized test scores (if required), and letters of
recommendation.

Personal Statement and Portfolio: Showcasing Your
Passion

A compelling personal statement and a strong portfolio (if applicable) are
crucial for demonstrating your passion and suitability for the program.

Interviews and Auditions: Demonstrating Your Skills

Some programs may include interviews or auditions to assess your aptitude and
personality.



VI. Networking and Industry Connections:

Industry Events and Conferences: Expanding Your
Network

Attending industry events and conferences provides invaluable networking
opportunities and exposure to industry professionals.

Internships and Practical Experience: Gaining Hands-
on Skills

Securing internships allows you to gain practical experience and build your
network before graduation.

Mentorship Programs: Learning from Experienced
Professionals

Participating in mentorship programs provides guidance and support from
experienced individuals within the music industry.

Conclusion:

A degree in music business can be a transformative step toward a successful
career in the dynamic world of music. By carefully considering the different
program types, curricula, and career paths, you can make an informed decision
that aligns with your ambitions and sets you on the path to achieving your
dreams. Remember that networking and gaining practical experience are key to
thriving in this competitive industry.

Frequently Asked Questions (FAQs):

Q: What is the average salary for a music business graduate?

A: Salaries vary greatly depending on the specific role, experience, and
location. Entry-level positions may offer modest salaries, while experienced
professionals can earn significantly more.

Q: Are music business degrees worth it?

A: The value of a music business degree depends on individual goals and
career aspirations. For those seeking a structured path into the music
industry, a degree can provide a significant advantage.

Q: What are the prerequisites for applying to a music business program?
A: Prerequisites vary by program, but generally include a high school diploma

or GED and may include specific coursework or standardized test scores.

Q: Can I get a music business degree online?



A: Yes, many universities offer online music business degrees, providing
flexibility for students.

Q: What skills are most valuable in the music business?
A: Strong communication, marketing, financial management, and legal knowledge
are crucial skills for success in the music industry.
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degrees in music business: Directory of Music Business Degrees Richard D. Barnet, Dicky

Dixon, 2014 Publisher information from iPage.IngramContent.com.

degrees in music business: Artist Management for the Music Business Paul Allen, 2012-11-12
Allen prepares you for the realities of successfully directing the careers of talented performers in the
high-risk, high-reward music business. You will learn to prepare yourself for a career in artist
management - and then learn the tools to coach, lead, organize time, manage finances, market an
artist, and carve out a successful career path for both yourself and your clients. The book features
profiles of artist managers, an exclusive and detailed template for an artist career plan, and samples
of major contract sections for artist management and record deals. Updated information including a
directory of artist management companies is available at the book's companion website. A peer
reviewer for Artist Management for the Music Business proclaimed .this is going to be an excellent
text. It contains many unique insights and lots of valuable information. This is essential reading for
managers, students, and artists in the music business.

degrees in music business: 100 Careers in the Music Business Tanja Crouch, 2008 Covering a
variety of careers in the music industry, this updated guide offers job seekers advice on how they
can match their own qualifications with potential job openings, seek out and land interviews, and get
into the music business.

degrees in music business: The Business of Music Michael Talbot, 2002-05-01 Is business, for
music, a regrettable necessity or a spur to creativity? Are there limits to the influence that economic
factors can or should exert on the musical imagination and its product? In the eleven essays
contained in this book the authors wrestle with these questions from the perspective of their chosen
area of research. The range is wide: from 1700 to the present day; from the opera house to the
community centre; from composers, performers and pedagogues to managers, publishers and
lawyers; from piano miniatures to folk music and pop CDs. If there is a consensus, it is that music
serves its own interests best when it harnesses business rather than denying it.

degrees in music business: Music Business Handbook and Career Guide David Baskerville,
Tim Baskerville, 2015-12-23 This powerhouse best-selling text remains the most comprehensive,
up-to-date guide to the music industry. The breadth of coverage that Music Business Handbook and
Career Guide, Eleventh Edition offers surpasses any other resource available. Readers new to the
music business and seasoned professionals alike will find David Baskerville and Tim Baskerville’s
handbook an indispensable resource, regardless of their specialty within the music field. This text is
ideal for introductory courses such as Introduction to the Music Business, Music and Media, and
Music Business Foundations as well as more specialized courses such as the record industry, music
careers, artist management, and more. The fully updated Eleventh Edition includes coverage of key



topics such as copyright, licensing, songwriting, concert venues, and the entrepreneurial musician.
Uniquely, it provides career-planning insights on dozens of job categories in the diverse music
industry.

degrees in music business: Understanding the Music Business Richard Weissman,
2015-09-30 Understanding the Music Business offers students a current overview of the music
business. Going beyond what most music business texts offer, Weismann delivers a contemporary
approach that addresses the unanswered questions for today's music students, such as, Is it really
possible to make a living as musician? Understanding the Music Business covers the basics in the
first part of the text. This first section deals with the fundamentals of the industry, including
recording, music publishing, agents, managers, radio and television, unions, the internet and new
technology, and regional and international music markets. However, it is the second half of the text
that breaks new ground by covering the career paths of new artists in the industry, the development
and need for entrepreneurial skills, and the ways that individuals forge careers in the industry.

degrees in music business: Turntable Technique Stephen W. Webber, 2009 The text and
sound discs provide step-by-step instructions for using the turntable as a musical instrument. The
text includes photographs, musical exercises, and a history of DJing and hip-hop culture.

degrees in music business: Colleges That Change Lives Loren Pope, 2006-07-25 Prospective
college students and their parents have been relying on Loren Pope's expertise since 1995, when he
published the first edition of this indispensable guide. This new edition profiles 41 colleges—all of
which outdo the Ivies and research universities in producing performers, not only among A students
but also among those who get Bs and Cs. Contents include: Evaluations of each school's program
and personality Candid assessments by students, professors, and deans Information on the progress
of graduates This new edition not only revisits schools listed in previous volumes to give readers a
comprehensive assessment, it also addresses such issues as homeschooling, learning disabilities,
and single-sex education.

degrees in music business: Understanding the Music Business Dick Weissman, 2017-05-12 In
today’s fast-moving music industry, what does it take to build a life-long career? Now more than
ever, all those working in music need to be aware of many aspects of the business, and take control
of their own careers. Understanding the Music Business offers students a concise yet comprehensive
overview of the rapidly evolving music industry, rooted in real-world experiences. Anchored by a
wealth of career profiles and case studies, this second edition has been updated throughout to
include the most important contemporary developments, including the advent of streaming and the
shift to a DIY paradigm. A new Both Sides Now feature helps readers understand differing opinions
on key issues. Highly readable, Understanding the Music Business is the perfect introduction for
anyone seeking to understand how musical talents connect to making a living.

degrees in music business: The Business of Music Management Tom Stein, 2021-03-25
Readers will gain vital and accurate knowledge about the music business, how musicians get paid,
the legal framework for business, and will learn to recognize and leverage opportunities through
overcoming the inevitable obstacles to success in a rapidly-changing industry. The author offers
valuable insights into the niche readers might fill with their career, and discover their unique path to
success. Readers will come away with a greater understanding of the scope and demands of the
music and entertainment industry.

degrees in music business: The Music Business Dick Weissman, 2011-04-20 The Must-Have
Guide for Breaking into the Music Business Completely revised and updated for the twenty-first
century, The Music Business provides essential career advice and information on how to get started
and advance in all areas of the music industry—from an author who’s had careers in music as an
artist and professor for more than two decades. This comprehensive volume gives you guidance and
information on: ¢ Starting your music career * The ins and outs of recording contracts * Record
producing and music engineering ¢ The distribution and sale of records ¢ The Internet and MP3s,
and their effects on the music industry ¢ The latest computer programs ¢ Copyright law
Composing music and songwriting * Music education ¢ The international music industry * And much



more . . . The Music Business is an indispensable reference for anyone who wants to begin a career
in any of the industry’s facets, as well as an invaluable aid to professional and would-be professional
musicians alike.

degrees in music business: The Classical Music Industry Chris Dromey, Julia Haferkorn,
2018-06-12 This volume brings together academics, executives and practitioners to provide readers
with an extensive and authoritative overview of the classical music industry. The central practices,
theories and debates that empower and regulate the industry are explored through the lens of
classical music-making, business, and associated spheres such as politics, education, media and
copyright. The Classical Music Industry maps the industry’s key networks, principles and practices
across such sectors as recording, live, management and marketing: essentially, how the cultural and
economic practice of classical music is kept mobile and alive. The book examining pathways to
professionalism, traditional and new forms of engagement, and the consequences of related
issues—ethics, prestige, gender and class—for anyone aspiring to ‘make it’ in the industry today.
This book examines a diverse and fast-changing sector that animates deep feelings. The Classical
Music Industry acknowledges debates that have long encircled the sector but today have a fresh
face, as the industry adjusts to the new economics of funding, policy-making and retail The first
volume of its kind, The Classical Music Industry is a significant point of reference and piece of
critical scholarship, written for the benefit of practitioners, music-lovers, students and scholars alike
offering a balanced and rigorous account of the manifold ways in which the industry operates.

degrees in music business: The Tanning of America Steve Stoute, 2012-08-07 Traces how the
tanning phenomenon raised a generation of black, Hispanic, white, and Asian consumers who have
the same mental complexion based on shared experiences and values. This consumer is a
mindset-not a race or age-that responds to shared values and experiences, rather than the
increasingly irrelevant demographic boxes that have been used to a fault by corporate America.--

degrees in music business: Music Business Dick Weissman, 1990 Weissman explores
opportunities in music and offers a thorough grounding in how the business operates for both
performers and those behind the scenes.

degrees in music business: Music Business Handbook and Career Guide David Baskerville,
2006 The new eighth edition of the Music Business Handbook And Career Guide maintains the
tradition of this classic text as the most comprehensive, up-to-date guide to the $100 billion music
industry. More than 100,000 students and professionals have turned to earlier editions of the
Baskerville Handbook to understand the art, profession, and business of music. Thoroughly revised,
the eighth edition includes complete coverage of all aspects of the music industry, including
songwriting, publishing, copyright, licensing, artist management, promotion, retailing, media, and
much more. There is a complete section on careers in music, including specific advice on getting
started in the music business. Generously illustrated with tables and photographs, the Guide also
contains a complete appendix with sample copyright forms, writing and publishing agreements,
directories of professional organizations, and a comprehensive glossary and index. The eighth
edition has been completely updated, with particular emphasis on online music and its impact on the
rest of the industry.

degrees in music business: Music Publishing Ron Sobel, Dick Weissman, 2008-08-18 Music
Publishing covers the basics of how a composition is copyrighted, published, and promoted.
Publishing in the music business goes far beyond the physical sheet--it includes live performance
and mechanical (recording) rights, and income streams from licensing deals of various kinds. A
single song can generate over thirty different royalty streams, and a writer must know how these
royalties are calculated and who controls the flow of the money. Taking a practical approach, the
authors -- one a successful music publisher and attorney, the other a songwriter and music business
professor -- explain in simple terms the basic concept of copyright law as it pertains to compositions.
Throughout, they give practical examples from real world situations that illuminate both potential
pitfalls and possible upsides for the working composers.

degrees in music business: Policy and the Political Life of Music Education Patrick K.



Schmidt, Richard Colwell, 2017 Policy and the Political Life of Music Education is the first book of its
kind in the field of Music Education. It offers a far-reaching and innovative outlook, bringing
together expert voices who provide a multifaceted and global set of insights into a critical arena for
action today: policy. On one hand, the book helps the novice to make sense of what policy is, how it
functions, and how it is discussed in various parts of the world; while on the other, it offers the
experienced educator a set of critically written analyses that outline the state of the play of music
education policy thinking. As policy participation remains largely underexplored in music education,
the book helps to clarify to teachers how policy thinking does shape educational action and directly
influences the nature, extent, and impact of our programs. The goal is to help readers understand
the complexities of policy and to become better skilled in how to think, speak, and act in policy
terms. The book provides new ways to understand and therefore imagine policy, approximating it to
the lives of educators and highlighting its importance and impact. This is an essential read for
anyone interested in change and how to better understand decision-making within music and
education. Finally, this book, while aimed at the growth of music educators' knowledge-base
regarding policy, also fosters 'open thinking' regarding policy as subject, helping educators
straddling arts and education to recognize that policy thinking can offer creative designs for
educational change.

degrees in music business: Music Business Essentials Mark Cabaniss, 2018-10-22 The
music business is an exciting, rewarding, confounding, treacherous, and exhilarating way in which to
make a living. For those interested in following their dreams to enter this dynamic and
ever-changing industry, nothing less than a road map is needed to navigate and strategize the
journey. Music Business Essentials will take musicians and beginning business students on a journey
which imparts not only vital “nuts and bolts” information about the business of music, but provides
inspirational and practical tips from a veteran traveler who has successfully navigated his own music
business path to success for over 25 years. This book is the perfect, easy-to-read introduction to the
music industry and will be an invaluable handbook for reference time and again.

degrees in music business: The Global Music Industry Arthur Bernstein, Naoki Sekine, Dick
Weissman, 2013-09-13 For everyone in the music industry—record labels, managers, music
publishers, and the performers themselves—it is important to understand the world music
marketplace and how it functions. Yet remarkably little has been written about the music business
outside of the U.S. The Global Music Industry: Three Perspectives gives a concise overview of the
issues facing everyone in the international music industry. Designed for an introductory course on
music business, the book begins with an introduction to the field around the world, then focuses on
global issues by region, from bootlegging and copyright to censorship and government support. It
will be a standard resource for students, professionals, and musicians.

degrees in music business: The Self-Promoting Musician Peter Spellman, 2008-12-01
(Berklee Guide). This updated second edition will teach you how to take charge of your musical
career with crucial do-it-yourself strategies. Filled with empowering resources and tips for
self-managed musicians, including: How to write a business plan, create press kits, sharpen your
business chops; Using the Internet to promote your music; How to customize your demos for
maximum exposure; Secrets to getting your music played on the radio; 12 things you can do to get
the most out of every gig; The most comprehensive musician's resource list on the planet, updated
continually online!

degrees in music business: Writing Better Lyrics Pat Pattison, 2009-12-11 The Must-Have
Guide for Songwriters Writing Better Lyrics has been a staple for songwriters for nearly two
decades. Now this revised and updated 2nd Edition provides effective tools for everything from
generating ideas, to understanding the form and function of a song, to fine-tuning lyrics. Perfect for
new and experienced songwriters alike, this time-tested classic covers the basics in addition to more
advanced techniques.Songwriters will discover: * How to use sense-bound imagery to enhance a
song's emotional impact on listeners ¢ Techniques for avoiding clichés and creating imaginative
metaphors and similes * Ways to use repetition as an asset * How to successfully manipulate meter



¢ Instruction for matching lyrics with music * Ways to build on ideas and generate effective titles ¢
Advice for working with a co-writer * And much more Featuring updated and expanded chapters, 50
fun songwriting exercises, and examples from more than 20 chart-toppings songs, Writing Better
Lyrics gives you all of the professional and creative insight you need to write powerful lyrics and put
your songs in the spotlight where they belong.

degrees in music business: Alan Parsons' Art & Science of Sound Recording Julian Colbeck,
Alan Parsons, 2014-09-01 (Technical Reference). More than simply the book of the award-winning
DVD set, Art & Science of Sound Recording, the Book takes legendary engineer, producer, and artist
Alan Parsons' approaches to sound recording to the next level. In book form, Parsons has the space
to include more technical background information, more detailed diagrams, plus a complete set of
course notes on each of the 24 topics, from The Brief History of Recording to the now-classic Dealing
with Disasters. Written with the DVD's coproducer, musician, and author Julian Colbeck, ASSR, the
Book offers readers a classic big picture view of modern recording technology in conjunction with an
almost encyclopedic list of specific techniques, processes, and equipment. For all its heft and
authority authored by a man trained at London's famed Abbey Road studios in the 1970s ASSR, the
Book is also written in plain English and is packed with priceless anecdotes from Alan Parsons' own
career working with the Beatles, Pink Floyd, and countless others. Not just informative, but also
highly entertaining and inspirational, ASSR, the Book is the perfect platform on which to build
expertise in the art and science of sound recording.

degrees in music business: Music Law in the Digital Age Allen Bargfrede, 2017-05-01 (Berklee
Press). With the free-form exchange of music files and musical ideas online, understanding copyright
laws has become essential to career success in the new music marketplace. This cutting-edge,
plain-language guide shows you how copyright law drives the contemporary music industry. By
looking at the law and its recent history, you will understand the new issues introduced by the
digital age, as well as continuing issues of traditional copyright law. Whether you are an artist,
lawyer, entertainment Web site administrator, record label executive, student, or other participant
in the music industry, this book will help you understand how copyright law affects you, helping you
use the law to your benefit. * How do you get fair compensation for your work and avoid making
costly mistakes? * Can you control who is selling your music on their website? * Is it legal to create
mash-ups? * What qualifies as fair use? * How do you clear another artist's samples to use in your
own recordings? * What is the Creative Commons/Copyleft movement? * How do you clear music for
use in an online music service or store? * Who decides who gets paid how much and by whom? You
will learn the answers to these questions as well as: * The basics of copyright law, looking at the
Copyright Act while explaining it in plain language * How revenue streams for music are generated
under copyright law * The reasoning behind high-profile court decisions related to copyright
violations *What licenses are needed for the legal online delivery of music * The intricacies of using
music on sites like YouTube, Pandora, and Spotify * Deficiencies in current copyright law and new
business model ideas

degrees in music business: Making Music Make Money Eric Beall, 2004 (Berklee Press).
Making Music Make Money will educate songwriters, as well as aspiring music business
entrepreneurs in the basics of becoming an effective independent music publisher. Topics include a
discussion of the various roles a publisher plays in the music business: collection, administration,
protection, exploitation and evaluation. A major emphasis is placed on the exploitation process, and
the importance of creating a sound business model for a new publishing venture. Eric Beall is a
Creative Director for Zomba Music Publishing, as well as a former songwriter and record producer.
In his role at Zomba, Eric has signed and developed top writers including Steve Diamond, KNS
Productions, and Riprock & Alex G. and has coordinated and directed Zomba writers in the
development of material for Jive Records pop superstars like Backstreet Boys, *NSYNC, Britney
Spears and Aaron Carter. He graduated Summa Cum Laude from Berklee College of Music.

degrees in music business: Mozart in the Jungle Blair Tindall, 2007-12-01 The memoir that
inspired the two-time Golden Globe Award-winning comedy series: “Funny . . . heartbreaking . . .



[and] utterly absorbing” (Lee Smith, New York Times-bestselling author of Guests on Earth). Oboist
Blair Tindall recounts her decades-long professional career as a classical musician—from the recitals
and Broadway orchestra performances to the secret life of musicians who survive hand to mouth in
the backbiting New York classical music scene, where musicians trade sexual favors for plum jobs
and assignments in orchestras across the city. Tindall and her fellow journeymen musicians often
play drunk, high, or hopelessly hungover, live in decrepit apartments, and perform in hazardous
conditions—working-class musicians who schlep across the city between low-paying gigs, without
health-care benefits or retirement plans, a stark contrast to the rarefied experiences of overpaid
classical musician superstars. An incisive, no-holds-barred account, Mozart in the Jungle is the first
true, behind-the-scenes look at what goes on backstage and in the orchestra pit. The book that
inspired the Amazon Original series starring Gael Garcia Bernal and Lola Kirke, this is “a fresh,
highly readable and caustic perspective on an overglamorized world” (Publishers Weekly).

degrees in music business: Music Business and the Experience Economy Peter Tschmuck,
Philip L. Pearce, Steven Campbell, 2013-04-16 Music Business and the Experience Economy is the
first book on the music business in Australasia from an academic perspective. In a cross-disciplinary
approach, the contributions deal with a wide-range of topics concerning the production, distribution
and consumption of music in the digital age. The interrelationship of legal, aesthetic and economic
aspects in the production of music in Australasia is also highlighted as well as the emergence of new
business models, the role of P2P file sharing, and the live music sector. In addition, the impact of the
digital revolution on music experience and valuation, the role of music for tourism and for branding,
and last but not least the developments of higher music education, are discussed from different
perspectives.

degrees in music business: Confessions of a Serial Songwriter Shelly Peiken, 2016-03-01
Confessions of a Serial Songwriter is an amusing and poignant memoir about songwriter Shelly
Peiken's journey from young girl falling under the spell of magical songs to working professional
songwriter writing hits of her own. It's about growing up, the creative process - the highs and the
lows, the conflicts that arise between motherhood and career success, the divas and schemers, but
also the talented and remarkable people she's found along the way. It's filled with stories and
step-by-step advice about the songwriting process, especially collaboration. And it's about the
challenge of staying relevant in a rapidly changing and youth-driven world. As Shelly so eloquently
states in Confessions of a Serial Songwriter: “If I had to come up with one X factor that I could cite
as a characteristic most hit songs have in common (and this excludes hit songs that are put forth by
an already well-oiled machine...that is, a recording artist who has so much notoriety and momentum
that just about anything he or she releases, as long as it's 'pretty good ' will have a decent shot at
succeeding), I would say it would be: A universal sentiment in a unique frame.” Peiken has tapped
the universal sentiment again and again; her songs have been recorded by such artists as Christina
Aguilera, Natalie Cole, Selena Gomez, Celine Dion, the Pretenders, and others. In Confessions of a
Serial Songwriter, she pulls the curtain back on the music business from the perspective of a
behind-the-scenes hit creator and shares invaluable insight into the craft of songwriting.

degrees in music business: An Introduction to Communication Studies Sheila Steinberg,
2007 In this introductory textbook, the author contextualises approaches and theories on
cornmunication studies by making use of local examples from the mass media, as well as relevant
political and social experiences. The book is divided into two parts. The first provides students with a
strong foundation in communication while the second focuses on the areas of specialisation within
communication studies. Each chapter starts with the learning Outcomes and a short overview of the
chapter. Students can monitor their learning by using the summaries and 'test yourself' questions at
the end of every chapter. Scenarios provide examples of how the theory can be applied in practice.
This makes for a learner-friendly and accessible book which will prove invaluable to Students and
professionals alike. Beginner students majoring in Communication Studies, as well as those studying
towards various degrees or qualifications where communication is a prerequisite will find this book
useful.




degrees in music business: School of Music Programs University of Michigan. School of
Music, 1966

degrees in music business: Design of Cities Edmund N. Bacon, 1975

degrees in music business: How to Get a Job in the Music Industry Keith Hatschek, Breanne
Beseda, 2014-12-01 (Berklee Press). If you dream about a career in the music industry, this book is
for you. These practical strategies will help you to prepare for and land your dream job in the music
business. Thousands of readers have used this book to educate and empower themselves and
jumpstart successful music industry careers. You can, too! The third edition includes a new career
tool kit and social media strategy. Inside you'll find: details on booming job prospects in digital
music distribution and music licensing; interviews with nine music industry professionals under 35
who discuss how they got their starts, plus what skills today's leading job candidates must possess; a
resource directory of industry related job websites as well as U.S. and Canadian trade associations;
step-by-step guidance for developing a first rate resume and acing your interviews; workshops to
help you assess and develop your own personalized career tool kit; strategies for industry
networking, finding a mentor, and how to effectively use social media.

degrees in music business: Wild Symphony Dan Brown, 2023-09-19 #1 New York Times
bestselling author Dan Brown makes his picture book debut with this mindful, humorous, musical,
and uniquely entertaining book! The author will be donating all US royalties due to him to support
music education for children worldwide, through the New Hampshire Charitable foundation. Travel
through the trees and across the seas with Maestro Mouse and his musical friends! Young readers
will meet a big blue whale and speedy cheetahs, tiny beetles and graceful swans. Each has a special
secret to share. Along the way, you might spot the surprises Maestro Mouse has left for you- a
hiding buzzy bee, jumbled letters that spell out clues, and even a coded message to solve! Children
and adults can enjoy this timeless picture book as a traditional read-along, or can choose to listen to
original musical compositions as they read--one for each animal--with a free interactive smartphone
app, which uses augmented reality to play the appropriate song for each page when a phone's
camera is held over it.

degrees in music business: White Awareness Judy H. Katz, 1978 Stage 1.

degrees in music business: This Business of Concert Promotion and Touring Ray D.
Waddell, Rich Barnet, Jake Berry, 2007-10-02 The only book that looks at the business of concert
promotion. Concerts are part art, part party—and a big part business. This Business of Concert
Promotion and Touring is the first to focus on that all-important business aspect, from creating a
show, to selling a show, to organizing the show, to staging the show. Working with venues,
personnel, booking, promoting, marketing, publicity, public relations, financial management, and
much more are covered in this indispensable one-volume resource. And the ideas and techniques
explained here can be used for every type of concert promotion, including college shows, artist
showcases, club gigs, as well as major events handled by local promoters, nationwide promoters,
and worldwide promoters. Concert promoters and tour managers at every level need to know This
Business of Concert Promotion and Touring

degrees in music business: Artist Management for the Music Business Paul Allen, 2018-05-11
Anyone managing an artists career needs to be well versed and have a savvy understanding of the
moving parts of the music business. Learn how and why those moving parts move, as well as how to
manage and navigate a music-based career. Artist Management for the Music Business gives a
comprehensive view of how to generate income through music and how to strategically plan for
future growth. The book is full of valuable practical insights. It includes interviews and case studies
with examples of real-world management issues and outcomes. Updates to this new edition include
the importance of online streaming to music careers, how anyone can effectively network, tools for
successful negotiation, ways to identify and manage income sources, and guidance on the
ever-changing social media landscape of the music business. This book gives access to resources
about artist management and the music business at its companion website.

degrees in music business: Project Management for Musicians Jonathan Feist, 2013-01-01




(Berklee Press). Get organized, and take charge of your music projects! This book will help you
harness your creativity into clear visions and effective work plans. Whether you are producing a
recording, going on tour, developing a studio, launching a business, running a marketing campaign,
creating a music curriculum, or any other project in the music industry, these road-tested strategies
will help you to succeed. Music projects come in all sizes, budgets, and levels of complexity, but for
any project, setting up a process for planning, executing, and monitoring your work is crucial in
achieving your goals. This book will help you clarify your vision and understand the work required to
complete it on time, within budget, and to your highest possible quality standard. It is a
comprehensive approach, with hundreds of music industry-specific tools for keeping your work on
track, mitigating risk, and reducing stress, so that you can complete your project successfully. You
will learn to: develop work strategies; delegate tasks; build and manage teams; organize your
project office; develop production schedules; understand and organize contracts; analyze risk; and
much more.

degrees in music business: Mary Lou Williams Deanna Witkowski, 2021-08-15 In Mary Lou
Williams: Music for the Soul, Deanna Witkowski brings a fresh perspective to the life and music of
the legendary jazz pianist-composer Mary Lou Williams (1910-81). As a fellow jazz pianist-composer,
adult convert to Catholicism, and liturgical composer, Witkowski offers unique insight gleaned from
a twenty-year journey with Williams as her chosen musical and spiritual mentor. Viewing Williams's
musical and corporal acts of mercy as part of a singular effort to create community no matter the
context, Witkowski examines how Williams created networks of support and friendship through her
decades long letter correspondence with various women religious, her charitable work, and her
tireless efforts to perform jazz in churches, community centers, concert halls, and schools.
Throughout this fascinating story told with equal amounts of deep love and scholarly research,
Witkowski illumines Williams’s passionate mantra that “jazz is healing to the soul.”

degrees in music business: Navigating the Music Industry Frank Jermance, 2003 For
anyone planning a career in the music business, Navigating the Music Industry is an excellent
introduction to all the issues facing artists today. It combines the myriad talents of teachers, lawyers
and musicians to provide a comprehensive overview of the industry. The first half of the book,
Controversial Issues, concentrates on the music side of this world - everything from censorship to
regional music scenes to the future of country music to the debate between indie and major labels.
The second half, Business Models, looks at the business side, and contains many tips about the
practical side of the music industry - using internet content, budgets and breakevens, tax issues,
when to incorporate and why, and much more. Simply put, Navigating the Music Industry is the
most complete book on the subject to date. Previously announced as What's Going On?: Current
Issues in the Music Business.

degrees in music business: Career Opportunities in the Music Industry Shelly Field, 2010
Praise for the previous edition: ...a practical and concise guide...a valuable
resource...recommended.--American Reference Books Annual

degrees in music business: Become an Entrepreneur in The Music Business Tony Dofat,
2016-11-06 Learn the ropes to become an entrepreneur and the next mogul in the music industry.
You will understand each department's job duties, earnings, and guide to pursue and master each
component of this fast paced multi-billion dollar industry. Learn the characteristics and traits of an
entrepreneur and how to think like one. Authored by veteran Music Producer and Entrepreneur
Tony Dofat best known for his work with Sean Combs at Bad Boy Worldwide.
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