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Did eBags Go Out of Business? A Comprehensive
Update

Introduction:

Rumors have circulated regarding the fate of the
popular online retailer, eBags. This comprehensive
guide will definitively answer the question: Did
eBags go out of business? We'll explore the company's
history, recent events, and current status to provide
clarity for concerned customers and potential
shoppers.

Article Outline:

I. eBags' History and Rise to Prominence
II. Financial Difficulties and Acquisition Attempts
III. The Sale to Samsonite and Subsequent Changes
IV. eBags' Current Operational Status
V. The Future of eBags: Speculation and Analysis
VI. Shopping on eBags: What Consumers Should Know

I. eBags' History and Rise to Prominence:

eBags initially established itself as a prominent
online retailer specializing in luggage, travel
accessories, and backpacks. Its strong online
presence and customer service quickly garnered a
substantial and loyal customer base.

The company's success stemmed from its user-friendly
website, curated product selection, and competitive
pricing strategies.

eBags differentiated itself from competitors by



offering detailed product descriptions, customer
reviews, and a robust search functionality, making
the shopping experience smooth and efficient.

II. Financial Difficulties and Acquisition Attempts:

Despite its initial success, eBags faced financial
challenges in recent years, common amongst brick-and-
mortar retailers transitioning to fully online
business models.

Increased competition from larger online marketplaces
and shifting consumer preferences impacted the
company’s profitability.

Several attempts were made to secure financing or
find a buyer to prevent closure, but these attempts
initially proved unsuccessful.

III. The Sale to Samsonite and Subsequent Changes:

In 2017, Samsonite, a leading luggage manufacturer,
acquired eBags. This acquisition marked a significant
turning point in the company's history.

While the acquisition aimed to revitalize eBags and
leverage Samsonite's brand recognition and
manufacturing capabilities, the integration process
had its challenges.

Subsequent changes were made to the eBags website,
inventory, and marketing strategies under Samsonite's
ownership. Some customers noted changes in product
selection and customer service levels.



IV. eBags' Current Operational Status:

As of today, eBags is still operational. The website
remains active and continues to sell luggage, travel
accessories, and other related products.

While the company's product selection might have
shifted since its acquisition, it still maintains a
considerable inventory.

However, the scale of its operations and market
presence may not be as extensive as it once was
before the acquisition by Samsonite.

V. The Future of eBags: Speculation and Analysis:

The long-term prospects of eBags under Samsonite's
ownership remain uncertain. The luggage market is
competitive and subject to various economic
influences.

Samsonite's strategy for eBags will likely play a key
role in determining its future success and longevity.

Industry experts continue to monitor the company's
performance and adapt their predictions based on
market trends and the performance of Samsonite's
broader portfolio.

VI. Shopping on eBags: What Consumers Should Know:

Customers can still shop on eBags with relative
confidence. While some operational aspects may have
changed, the website continues to fulfill orders.



It's important to check product availability and
shipping times before placing an order, especially
during peak seasons.

Customers should also review product descriptions and
customer reviews carefully to ensure they are
satisfied with their purchase.

Conclusion:

Contrary to some rumors, eBags has not gone out of
business. While the company has undergone significant
changes, including an acquisition by Samsonite and
subsequent operational adjustments, it continues to
operate as an online retailer. However, its future
success depends on various factors, including its
integration within Samsonite's broader strategy and
its ability to adapt to the ever-changing landscape
of online retail. Consumers should remain aware of
these changes but can still confidently shop on the
website, exercising due diligence when making
purchases.

Frequently Asked Questions (FAQs):

Q: Is eBags still selling products? A: Yes, eBags is still selling luggage,
travel accessories, and other related products online.

Q: Is eBags reliable? A: While the company has experienced changes, it
maintains a functioning website and continues to process orders. Customer
reviews should be consulted before purchasing.

Q: Did Samsonite close down eBags? A: No, Samsonite acquired eBags, but the
brand continues to operate.

Q: Where can I find the best deals on eBags? A: Check the eBags website for
sales and promotions, and compare prices with other online retailers.
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accessories, buy luggage online, eBags shutdown, is eBags closed, eBags



future, eBags customer service.

  did ebags go out of business: e-Business Entrepreneur magazine, 2014-05-17 The experts at
Entrepreneur provide a two-part guide to success. First, learn how to skillfully navigate the web and
turn your e-business dream into an online reality. Then, master the fundamentals of business startup
including defining your business structure, funding, staffing and more. This kit includes: • Essential
industry-specific startup essentials including industry trends, best practices, important resources,
possible pitfalls, marketing musts, and more • Entrepreneur Editors’ Start Your Own Business, a
guide to starting any business and surviving the first three years • Interviews and advice from
successful entrepreneurs in the industry • Worksheets, brainstorming sections, and checklists •
Downloadable, customizable business letters, sales letters, and other sample documents •
Entrepreneur’s Small Business Legal Toolkit More about Entrepreneur’s Startup Resource Kit Every
small business is unique. Therefore, it’s essential to have tools that are customizable depending on
your business’s needs. That’s why with Entrepreneur is also offering you access to our Startup
Resource Kit. Get instant access to thousands of business letters, sales letters, sample documents
and more – all at your fingertips! You’ll find the following: The Small Business Legal Toolkit When
your business dreams go from idea to reality, you’re suddenly faced with laws and regulations
governing nearly every move you make. Learn how to stay in compliance and protect your business
from legal action. In this essential toolkit, you’ll get answers to the “how do I get started?” questions
every business owner faces along with a thorough understanding of the legal and tax requirements
of your business. Sample Business Letters 1000+ customizable business letters covering each type
of written business communication you’re likely to encounter as you communicate with customers,
suppliers, employees, and others. Plus a complete guide to business communication that covers
every question you may have about developing your own business communication style. Sample
Sales Letters The experts at Entrepreneur have compiled more than 1000 of the most effective sales
letters covering introductions, prospecting, setting up appointments, cover letters, proposal letters,
the all-important follow-up letter and letters covering all aspects of sales operations to help you
make the sale, generate new customers and huge profits.
  did ebags go out of business: Design and Launch an Online Boutique in a Week Melissa
Campanelli, 2008-06-26 This is a complete guide for turning your personal style into a successful
online boutique. Nuts-and-bolts information on business planning, website design and funding is
supplemented with real-world advice from new startups, offering you a prime view of what it's really
like to startup in today's online environment.
  did ebags go out of business: No Better Time Molly Knight Raskin, 2013-09-10 No Better
Time tells of a young, driven mathematical genius who wrote a set of algorithms that would create a
faster, better Internet. It's the story of a beautiful friendship between a loud, irreverent student and
his soft-spoken MIT professor, of a husband and father who spent years struggling to make ends
meet only to become a billionaire almost overnight with the success of Akamai Technologies, the
Internet content delivery network he cofounded with his mentor. Danny Lewin's brilliant but brief
life is largely unknown because, until now, those closest to him have guarded their memories and
quietly mourned their loss. For Lewin was almost certainly the first victim of 9/11, stabbed to death
at age 31 while trying to overpower the terrorists who would eventually fly American Flight 11 into
the World Trade Center. But ironically it was 9/11 that proved the ultimate test for Lewin's
vision—while phone communication failed and web traffic surged as never before, the critical news
and government sites that relied on Akamai -- and the technology pioneered by Danny Lewin --
remained up and running.
  did ebags go out of business: Response Lois K. Geller, 2002-11-01 Marketing experts know
that Direct Marketing is the single most effective way to sell products and services. It is the only
form of marketing that is testable, trackable, and, when done the right way, always profitable. Lois
K. Geller, a leading Direct Marketing expert, updates her classic book to include the latest tips and



techniques, plus expanded coverage of Direct Marketing in the age of the Internet. The new Revised
Edition of Response offers all marketers, in any size company, a strategy for creating and sustaining
a profitable Direct Marketing program--both on- and off-line. Leading the reader through this
program of planning, budgeting, forecasting, testing, building lists, choosing suppliers, selling
overseas, and developing loyal customers, Geller explains how to create profitable direct mail
packages, print ads, television and radio commercials, inbound and outbound telemarketing
programs, and more. Plus, she shows how all of these strategies can be applied to Internet direct
marketing, including loyalty programs, online catalogs, fulfillment and customer service, and more.
With scores of up-to-date examples drawn from companies large and small, including Ford Motor
Company, American Express, and 1-800-Flowers, plus an updated glossary and resource guide, this
Revised Edition of Response will be the authoritative source for Direct Marketing strategies and
techniques.
  did ebags go out of business: Entrepreneurship Bruce R. Barringer, R. Duane Ireland, 2010
'Entrepreneurship' takes students on the entire journey of launching a new business venture, placing
a unique emphasis on the front end of the entrepreneurial process.
  did ebags go out of business: Start Your Own e-Business / Entrepreneur magazine, Rich
Mintzer, 2014-06-10 With retail e-commerce sales topping $263.3 billion in 2013,and millions of
people now flourishing as internet entrepreneurs, the web is the place for new businesses to be. This
guide makes tapping into highly lucrative markets with an easy-to-start, inexpensive internet
business easier than ever. Readers can use the successful strategies and extensive step-by-step
process outlined in this book to turn their dream of entrepreneurship into a lucrative, online reality.
With information on everything from choosing a domain and building a site to search engine
optimization and cashing in on affiliate programs, this indispensable guide will become every
“netpreneur’s” business-building bible.
  did ebags go out of business: Groundswell, Expanded and Revised Edition Charlene Li,
Josh Bernoff, 2011-06-07 Corporate executives struggle to harness the power of social technologies.
Twitter, Facebook, blogs, YouTube are where customers discuss products and companies, write their
own news, and find their own deals but how do you integrate these activities into your broader
marketing efforts? It's an unstoppable groundswell that affects every industry -- yet it's still utterly
foreign to most companies running things now. When consumers you've never met are rating your
company's products in public forums with which you have no experience or influence, your company
is vulnerable. In Groundswell, Josh Bernoff and Charlene Li explain how to turn this threat into an
opportunity. In this updated and expanded edition of Groundswell, featuring an all new introduction
and chapters on Twitter and social media integration, you'll learn to: · Evaluate new social
technologies as they emerge · Determine how different groups of consumers are participating in
social technology arenas · Apply a four-step process for formulating your future strategy · Build
social technologies into your business Groundswell is required reading for executives seeking to
protect and strengthen their company's public image.
  did ebags go out of business: What's Your Story? Ryan D. Mathews, Watts Wacker,
2010-07-27 “As usual these two future-finders have their fi ngers on the pulse of what’s
happening--and what we need to know about. In every business, in every organization, the seven
most important words these days are: ‘But wait! A story goes with it!’ You need to read this book to
fi nd out why.” —Alan Webber, Co-founder, Fast Company magazine “A great story sparks our
imagination, challenges us to think, and resonates with our collective conscience. Ryan Mathews and
Watts Wacker’s story about telling stories does exactly this. It is an essential guidebook for
capturing and conveying the essence of corporate identities and enriching brands.” —Paul A.
Laudicina, Managing Officer and Chairman of the Board, A.T. Kearney Storytelling is the universal
human activity.Every society, at every stage of history, has told stories–and listened to them intently,
passionately. Stories are how people tell each other who they are, where they came from, how
they’re unique, what they believe. Stories capture their memories of the past and their hopes for the
future. Stories are one more thing, too: They are your most powerful, most underutilized tool for



competitive advantage.Whether you know it or not, your business is already telling stories. What’s
Your Story? will help you take control of those stories and make them work for you. Legendary
business thinkers Ryan Mathews and Watts Wacker reveal how to craft an unforgettable
story...create the back story that makes it believable...make sure your story cuts through today’s
relentless bombardment of consumer messages...and gets heard, remembered, and acted on. THE
TEN FUNCTIONS OF STORYTELLING Discovering what stories can do for your business THE
ABOLITION OF CONTEXT Telling stories when the past no longer defines the future THE FIVE
MOST IMPORTANT STORY THEMES Leveraging themes your audiences will understand and believe
APPLIED STORYTELLING 101 Storytelling for your industry, your company, your brand, and you
MASTERING YOUR STORYTELLER’S TOOLBOX Making your stories more compelling, more
believable, and downright unforgettable Use Storytelling to Gain Powerful Competitive Advantage in
Today’s Increasingly Skeptical Marketplace Leverage the incredible power of storytelling in
marketing, sales, investor relations, recruitment, change management, and more Indispensable
techniques for every CxO, entrepreneur, and marketing, sales, and communications executive The
latest breakthrough book from best-selling futurists Ryan Mathews and Watts Wacker
  did ebags go out of business: The National Magazine , 1930
  did ebags go out of business: Start Your Own E-Business Lynie Arden, Entrepreneur Press,
2009-02-25 Guides readers through the necessary steps to set up and manage an
e-business--electronic business--and provides advice on building a Web site, marketing, improving
search engine listings, and other related topics.
  did ebags go out of business: Groundswell Charlene Li, Josh Bernoff, 2011 Offering a strategy
to winning in a world transformed by social technologies (blogs, podcasts, and social networking
sites), the authors have designed a four-step process for building these technologies into a business.
  did ebags go out of business: Management Information Systems for the Information Age
Stephen Haag, Maeve Cummings, Donald J. McCubbrey, 2002 This book maintains the unique
overall approach of the successful second edition: the right mix of traditional and leading edge
topical coverage along with many hands-on, problem-solving projects. Haag works well for
professors (and students) who want a very interactive, engaging experience, and for those who want
to see a strong tie to the latest and greatest on the Internet and corresponding textbook website.
The book is equally appropriate for both business and non-business majors. This revision now clearly
distinguishes between technical and managerial topics key to MIS by organising the technology
coverage into modules and the managerial material into chapters. In response to feedback from both
users and non-users, the chapters have been slightly reorganised to incorporate increased coverage
of E-Commerce and E-Business (now a full chapter 5). Pedagogical features have been retained but
fine-tuned and the vibrant design has been toned down to reflect fewer features on a page.
  did ebags go out of business: Behavioral Marketing Dave Walters, 2015-08-10 Grow
revenue by leveraging behavioral marketing during your next campaign Behavioral Marketing
guides you in using relatively new marketing tactics to grow revenue and create process efficiencies.
An incredibly valuable text, this book defines the key principles of behavioral marketing—including
customer journey mapping, channel-level planning, data capture and hygiene, campaign creation,
delivery best practices, and measurement/optimization—and shows you how to fix highly inefficient
processes while implementing your next marketing initiative. Within the pages of this resource are
the secrets to improving processes and becoming more 'revenue predictable'—things that benefit
businesses in virtually any industry. Additionally, this book provides you with case studies that
spotlight the successes and challenges experienced by other marketing pros, and offer up key
lessons to assist you in sharing their triumphs and avoiding their pitfalls. Behavioral marketing, a
term first coined in 2008, has become increasingly important as digital marketing tactics have
becoming increasingly popular. This particular facet of marketing focuses on responding to the
actions, clicks, and behaviors of both current and prospective customers—and allows you to use this
data to adapt your marketing efforts to customer preferences. The results of this dynamic marketing
approach are often a more predictable revenue stream and a more efficient marketing department,



both of which any business would welcome! Understand the key principles of behavioral marketing
Create a more 'revenue predictable' business environment Examine case studies across multiple
industries Discover how to achieve revenue growth and process efficiencies with the right behavioral
marketing tactics Behavioral Marketing is a unique resource that brings value and insight to all
marketing professionals using digital marketing tactics.
  did ebags go out of business: Internet Retail Operations Timothy M. Laseter, Elliot
Rabinovich, 2011-07-19 The increasing popularity of online shopping makes Internet retailing a
megatrend that cannot be ignored. The collaboration of two co-authors bringing academic rigor and
broad consulting experience into the mix, Internet Retail Operations: Integrating Theory and
Practice for Managers offers enduring insights on operational issues and principles for the
management of internet supply chains. Covering a range of emerging issues supported by a variety
of case studies, the book details the evolution of information technology’s role in retail supply chain
networks, its impact on supply chain networks, and how this has changed service operations. It
addresses information technology in relation to service and retail industries, then explores how
supply chain dynamics impact traditional service and retail delivery, the costs involved, and
customer satisfaction and loyalty. It includes tables, vignettes, and graphs that make the content
practical and relevant. As you will learn, many attempts at internet retail do not succeed, some
because they fail to appreciate the fundamentals, others may have simply been ahead of their time.
Many years of experimentation and growth lie ahead. Drawing equally on theory, research results,
and real-world experience, the book provides strategies for overcoming the challenges of building
operations capability in the evolving world of Internet retailing.
  did ebags go out of business: Submit Now Andrew Chak, 2003 Usability is not enough. This
book shows what it takes to design a site so browsers become buyers: the ultimate measurement of
success for an e-commerce site. Designing Persuasive Web Sites: Submit Now examines how
customers search, evaluate, and make decisions realistically-not using marketing guesstimates. This
book focuses on changing the mindset from selling to customers to helping them buy. It begins by
exploring how customers make decisions and how that integrates with the online experience. It
presents tangible design ideas that can be instantly applied to sites to make them more effective.
Real examples are used to provide insight and inspiration that can be directly applied to a multitude
of sites. The book provides a simplified description of the essential process necessary for designing a
site that gets visitors to click. It concludes with guidelines to for designing any transaction-oriented
site.
  did ebags go out of business: Business Week , 2004
  did ebags go out of business: Strategic Management Cornelis A. de Kluyver, John A. Pearce,
2015-01-26 Organizational success crucially depends on having a superior strategy and effectively
implementing it. Companies that outperform their rivals typically have a better grasp of what
customers value, who their competitors are, and how they can create an enduring competitive
advantage. Successful strategies re ect a solid grasp of relevant forces in the external and
competitive environment, a clear strategic intent, and a deep understanding of a company’s core
competencies and assets. Generic strategies rarely propel a rm to a leadership position. Knowing
where to go and nding carefully considered, creative ways of getting there are the hallmarks of
successful strategy.
  did ebags go out of business: Fusebox 4 and FLiP Jeff Peters, 2004-05
  did ebags go out of business: Sales Tax Fairness and Simplification Act United States.
Congress. House. Committee on the Judiciary. Subcommittee on Commercial and Administrative
Law, 2009
  did ebags go out of business: HANGING OUT LOOSE Aman Thakur, 2021-08-13 Where does
one wish to stay? Childhood? Adulthood? Or Love-hood? Kavam tries hard to stay where it matters
the least – to stay in the lap of dreams and hope for the best. Will he achieve where his heartaches?
Find the answers to the questions in Hanging out Loose. Let’s get on a journey of love, hatred and
remorse. Let’s hope that he finally reaches somewhere.



  did ebags go out of business: How to be a Geek Goddess Christina Tynan-Wood, 2009
Provides information for women on computer technology, covering such topics as purchasing a
computer, hardware and software, online shopping, wireless networking, security, and social
networking.
  did ebags go out of business: Letting Go of the Words Janice Redish, 2012-08-14 Learn how to
have great conversations through your site or app. Meet your business goals while satisfying your
site visitors' needs. Learn how to create useful and usable content from the master - Ginny Redish.
Ginny's easy-to-read style will teach you how to plan, organize, write, design, and test your content--
  did ebags go out of business: Hey Natalie Jean Natalie Holbrook, 2015-03-17 “Natalie
Holbrook’s sensibility is stylish and playful, as well as practical, loving, and down-to-earth. Hey
Natalie Jean is a terrific read for anyone who wants to make her life more beautiful.” – Gretchen
Rubin The blog Hey Natalie Jean has won a cult following with writer Natalie Holbrook’s honest,
inspiring, and often witty posts on topics like marriage, babies, nesting, and style. Natalie’s first
book, Hey Natalie Jean is one part manifesto and three parts ideas, projects, and advice. Beautifully
illustrated and whimsically designed, the book offers twenty-five essays and how-tos that serve as a
guide to life: making date-night magic in the middle of the mundane, successfully exploring the city
with a three-year-old, and creating a satisfying daily routine that still leaves room for little
adventures and lots of magic. Natalie’s optimism, creativity, keen eye, and zeal for life are palpable,
and she encourages others to make their lives beautiful with ease. This heartfelt, personal collection
of essays and photographs shows Natalie’s ability to identify and describe life’s lovely incidentals in
the everyday routine of errands, play dates, and naps. Inspiring, moving, and whip-smart, Hey
Natalie Jean is an honest look at the hard work and courage that go into creating a beautiful life.
  did ebags go out of business: Usability Return on Investment Jakob Nielsen, Shuli Gilutz,
2003
  did ebags go out of business: PC World , 2007
  did ebags go out of business: The Shopaholic's Guide to Buying for Mother and Child
Online Patricia Davidson, 2008-07-21 If you’re expecting a baby, or you’ve just had one, then
battling through crowds and negotiating high streets and shopping centres with a bump or a pram is
not much fun. Thankfully, you can now shop online from wherever you are and find everything from
glam maternity clothes and lingerie, car seats and buggies, to toys, gifts, bedding, bouncers and all
manner of products - all in just a few stress free clicks. Shop when your baby is asleep, reclaim your
free time to do something for you, find what you are looking for at the best price and get it delivered
straight to your door. All the featured websites have been handpicked and thoroughly researched by
online shopping expert Patricia Davidson to bring you the complete lowdown on product and price
range, delivery options, gift-wrapping, returns, and site usability.
  did ebags go out of business: Make Your Website Sell Jed Wylie, 2012-02 Statistics amply
demonstrate that most web owners don't understand the fundamental principles of running and
marketing a website. But at a time when your website is rapidly becoming a fundamental sales
channel, no business (large or small) can afford to get this wrong for much longer. This practical and
sales-oriented book aims to resolve two simple problems most web owners face: how to get a
website built well and then how to market the site in order to generate sales. The author presents a
non-technical, easy-to-implement blueprint to help any business achieve online sales success.
Starting with choosing the right web developer, to understanding the key principles of web
marketing, to getting long lasting traffic, to writing compelling online copy, to more advanced
marketing strategies and analytics, this book will make a lasting difference to a company's
web-based sales.
  did ebags go out of business: Internet Marketing for Your Tourism Business Susan
Sweeney, 2000 Proven techniques for Promoting Tourist-based Businesses Over the Internet.
  did ebags go out of business: Travel & Leisure , 2000-05
  did ebags go out of business: NV Magazine , 2007-04
  did ebags go out of business: InfoWorld , 1999-08-16 InfoWorld is targeted to Senior IT



professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.
  did ebags go out of business: Cycle World Magazine , 2002-01
  did ebags go out of business: Battling Big Box Henry Dubroff, Susan J. Marks, 2008-12 This
volume takes readers inside the minds of successful entrepreneurs as they fend off corporate giants
such as Wal-mart and Home Depot. The authors show that in spite of the mega-sized competition's
deep pockets, massive advertising budgets, and suppliers that court them every step of the way,
small businesses can adapt in order to battle -- and beat -- the Big Box and chain competition. They
argue that small businesses that capitalize on their agility, adaptability, customer service, and
credibility can definitely win the battle against Big Box. Small business owners -- from the ordinary
guy who owns the corner café to the extraordinary entrepreneur who creates a world dominate
corporation -- share their insights on the keys to building and sustaining a successful niche company.
  did ebags go out of business: Forbes Bertie Charles Forbes, 2008 This business magazine
covers domestic and international business topics. Special issues include Annual Report on American
Industry, Forbes 500, Stock Bargains, and Special Report on Multinationals.
  did ebags go out of business: The Diet Detective's Calorie Bargain Bible Charles Stuart
Platkin, 2008-04-29 Platkin, known as the Diet Detective, returns to show readers how to turn their
favorite foods into calorie bargains, with this easy-to-follow road map for healthy eating.
  did ebags go out of business: Ziff Davis Smart Business for the New Economy , 2001
  did ebags go out of business: Guardians of the Forest Rachel Hurt, 2018-03 Hornless
Unicorn, Auberon, seeks out ways to fit in with herd and self acceptance, finding help in a magical
forest with old and wise oak trees, and they know everything that his happening in their forest and
nearby, including their favorite creatures, the Unicorns. He meets a bluebird, Willow, who said he
would friend him. The Oak trees support Auberon on his journey to find how he can get his horn.
They travel to a witch's house in hopes she has power to give him a horn. On the way the blue bird
and hornless unicorn cross the trolls bridge of Billy Goats Gruff, and meets The Ugly Duckling along
a river bank while traveling the the witch house. With self reflection along the journey, once
reaching the house he discovers that he doesn't need the horn after all to be happy, he is happy with
who he his now, having a horn is less important to him. With self acceptance, and discovery of
himself, his horn magically appears. He was very happy to have the horn, but then realizes that it
didn't make him that much happier, and what made the difference was the journey that he took with
his bluebird friend, and meeting the fairytale characters who had similar experiences. This edition
includes a prologue.
  did ebags go out of business: Internet Travel Planner Michael Shapiro, 2000 A travel and
Internet journalist contributor to Arthur Frommer's Budget Travel and Yahoo Internet Life helps trip
planners become their own travel agent through savvy tips on locating bargains online and even
sushi or kosher restaurants worldwide. A companion web site offers updates. Annotation
copyrighted by Book News, Inc., Portland, OR
  did ebags go out of business: Computerworld , 1999-07-19 For more than 40 years,
Computerworld has been the leading source of technology news and information for IT influencers
worldwide. Computerworld's award-winning Web site (Computerworld.com), twice-monthly
publication, focused conference series and custom research form the hub of the world's largest
global IT media network.
  did ebags go out of business: South Africa Tony Pinchuck, Donald Reid, 2002 South Africa is a
country on the move, with more and more travelers making their way to this fascinating land. This
Rough Guide covers all the major sights in South Africa, from Table Mountain to the wildlife of
Kruger National Park, plus a few surprises in between. 16-page color wildlife guide. 60 maps &
plans.
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