event planning business nhames

Event Planning Business Names: A Guide to Creating the Perfect Brand Identity

Starting an event planning business requires more than just organizational skills and a passion for
parties. A memorable and effective business name is crucial for attracting clients and establishing a
strong brand identity. This comprehensive guide explores creative strategies for naming your event
planning business, ensuring it resonates with your target audience and reflects your unique style.

Article Outline:

I. Understanding Your Brand: Defining your niche, target audience, and brand personality.

[l. Brainstorming Techniques: Utilizing keywords, word association, and creative prompts.

[ll. Name Types & Styles: Exploring different naming conventions (descriptive, evocative, etc.).
IV. Checking for Availability: Verifying domain name and trademark availability.

V. Testing Your Name: Gathering feedback and refining your choice.

VI. Legal Considerations: Registering your business name and obtaining necessary licenses.

I. Understanding Your Brand:

Defining Your Niche: What type of events do you specialize in?

Knowing your niche (weddings, corporate events, birthdays, etc.) helps you choose a name that
accurately reflects your services. For instance, specializing in luxury weddings might call for a
sophisticated name, while a focus on children's parties could benefit from a fun, playful one.

Identifying Your Target Audience: Who are your ideal clients?

Understanding your target audience—their age, interests, and preferences—is essential for creating a
name that resonates with them. A name appealing to millennials might not resonate with older
generations, and vice versa.

Defining Your Brand Personality: What feeling or image do
you want to project?

Your brand personality—professional, playful, luxurious, rustic—should be reflected in your business
name. Consider the overall atmosphere you want to create and choose a name that aligns with that
vision.

[l. Brainstorming Techniques:



Utilizing Keywords: Incorporating relevant terms related to
event planning.

Brainstorming keywords associated with event planning—like "celebration," "gatherings," "events,"
"parties"—can spark creative ideas. Consider combining keywords to create uniqgue and memorable
names.

Employing Word Association: Exploring related words and
concepts.

Use word association to expand your brainstorming. Start with a keyword and explore related words
and concepts. This technique can help you uncover unexpected and creative names.

Using Creative Prompts: Generating ideas through visual
imagery and sensory details.

Visual prompts or sensory details can spark creativity. Imagine your ideal client and the feeling you
want to evoke, then use these visuals to inspire your name choices.

[ll. Name Types & Styles:

Descriptive Names: Clearly communicating your services.

Descriptive names clearly communicate the nature of your business (e.g., "Elite Event Solutions,"
"Perfect Party Planners"). While straightforward, they might lack memorability.

Evocative Names: Suggesting a feeling or image.

Evocative names evoke a specific feeling or image (e.g., "Serene Celebrations," "Jubilee Events").
These names are often more memorable and creative.

Abstract Names: Unique and memorable but less descriptive.

Abstract names are less descriptive but offer uniqueness and memorability (e.g., "Ethereal Events,"
"Celestial Gatherings"). They require more branding efforts to convey the business's services.

Names Incorporating Your Location: Targeting a local
clientele.

Including your city or region in your name can help target local clients (e.g., "Denver Event Design,"
"Chicago Celebrations"). This is particularly useful for businesses with limited geographical reach.



Names Reflecting Your Personal Style: Infusing your
personality into your brand.

Using your own name or a variation thereof can add a personal touch and build trust. However,
carefully consider if this aligns with your overall brand strategy.

IV. Checking for Availability:

Verifying Domain Name Availability: Securing a website
address.

Before settling on a name, check if the corresponding domain name (.com, .net, etc.) is available. This
is crucial for establishing a professional online presence.

Checking Trademark Availability: Ensuring legal compliance.

Conduct a trademark search to ensure your chosen name doesn't infringe on existing trademarks.
This step is vital to avoid legal issues down the line.

V. Testing Your Name:

Gathering Feedback: Seeking opinions from potential clients
and colleagues.

Getting feedback from potential clients and colleagues can provide valuable insights into the
memorability and effectiveness of your name.

Refining Your Choice: Iterating based on feedback and market
research.

Based on the feedback received, refine your name to optimize its appeal and effectiveness.

VI. Legal Considerations:

Registering Your Business Name: Establishing legal
ownership.

Register your business name with the relevant authorities in your jurisdiction to officially establish
your business.



Obtaining Necessary Licenses and Permits: Complying with
local regulations.

Obtain all necessary licenses and permits required to operate an event planning business in your
area.

Conclusion:

Choosing the right name for your event planning business is a crucial step towards building a
successful brand. By carefully considering your brand identity, utilizing effective brainstorming
techniques, and conducting thorough research, you can create a name that resonates with your
target audience, establishes a strong online presence, and sets the stage for a thriving business.
Remember, the perfect name is memorable, relevant, and legally sound.

Frequently Asked Questions (FAQs):

Q: How long should my event planning business name be? A: Aim for a name that is concise and easy
to remember, ideally between one and three words.

Q: Should I use my own name in my business name? A: This is a personal choice. It can add a
personal touch but might limit branding flexibility later.

Q: What if my ideal name is already taken? A: Be creative! Slightly modify the name, add a descriptor,
or try a different approach altogether.

Q: How much does it cost to register a business name? A: Costs vary by location and type of
registration. Check your local government website for fees.

Q: What if | change my mind about my business name later? A: While possible, changing your
business name can be costly and time-consuming. Thorough research upfront is key.
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event planning business names: Start Your Own Event Planning Business The Staff of
Entrepreneur Media, Cheryl Kimball, 2015-04-20 START YOUR OWN EVENT PLANNING BUSINESS
AND CELEBRATE ALL THE WAY TO THE BANK! Weddings, graduations, birthday parties,
anniversaries, and conferences; what do these all have in common? Everyone would rather hire
someone else to plan and run them! That someone can be you. Take your passion for event planning
to the next level with in-the-trenches advice and tools you need to start, run, and grow a successful
business. From writing a solid contract to finding reliable vendors, our experts help you identify your



niche, teach you how to scout potential clients, evaluate the competition, market your business, and
more. Discover how to: Identify a niche and establish yourself within the industry Build a loyal
customer base for large and small events Implement targeted strategies for planning commercial,
political, civic, social events, and more Promote your business, events, and yourself with Pinterest,
Instagram, and other social and online marketing tools Develop proposals, vendor agreements,
contracts, and manage day-to-day operations and costs Keep within budget using money-saving tips
and industry-tested ideas Plus, gain valuable insights from interviews with practicing event
planners, and stay on track with checklists, worksheets, and other resources. Everything you need to
make your event planning business a successful reality is right here—get the party started today!

event planning business names: Event Planning Business The Staff of Entrepreneur Media,
2015-04-20 The experts at Entrepreneur provide a two-part guide to success. First, learn everything
you need to know to become a successful event planner. Then, master the fundamentals of business
startup including defining your business structure, funding, staffing and more. This kit includes: ¢
Essential industry-specific startup essentials including industry trends, best practices, important
resources, possible pitfalls, marketing musts, and more * Entrepreneur Editors’ Start Your Own
Business, a guide to starting any business and surviving the first three years ¢ Interviews and advice
from successful entrepreneurs in the industry « Worksheets, brainstorming sections, and checklists
* Entrepreneur’s Startup Resource Kit (downloadable) More about Entrepreneur’s Startup Resource
Kit Every small business is unique. Therefore, it’s essential to have tools that are customizable
depending on your business’s needs. That’s why with Entrepreneur is also offering you access to our
Startup Resource Kit. Get instant access to thousands of business letters, sales letters, sample
documents and more - all at your fingertips! You'll find the following: The Small Business Legal
Toolkit When your business dreams go from idea to reality, you're suddenly faced with laws and
regulations governing nearly every move you make. Learn how to stay in compliance and protect
your business from legal action. In this essential toolkit, you’ll get answers to the “how do I get
started?” questions every business owner faces along with a thorough understanding of the legal
and tax requirements of your business. Sample Business Letters 1000+ customizable business
letters covering each type of written business communication you're likely to encounter as you
communicate with customers, suppliers, employees, and others. Plus a complete guide to business
communication that covers every question you may have about developing your own business
communication style. Sample Sales Letters The experts at Entrepreneur have compiled more than
1000 of the most effective sales letters covering introductions, prospecting, setting up appointments,
cover letters, proposal letters, the all-important follow-up letter and letters covering all aspects of
sales operations to help you make the sale, generate new customers and huge profits.

event planning business names: How to Start a Home-Based Event Planning Business
Jill S. Moran, 2015-07-02 Event planning continues to be a thriving business area for the motivated
entrepreneur. Jill S. Moran is a certified special events professional with twenty-five years of
experience in the field and the owner of an award-winning event-planning company. This fourth
edition of her popular book includes updated ideas about creating business plans, balancing home
and work, building a client base, and a more in-depth discussion on the role of social media in your
event planning business.

event planning business names: How to Start a Event Planning Business AS, 2024-08-01 How
to Start a XXXX Business About the Book Unlock the essential steps to launching and managing a
successful business with How to Start a XXXX Business. Part of the acclaimed How to Start a
Business series, this volume provides tailored insights and expert advice specific to the XXX
industry, helping you navigate the unique challenges and seize the opportunities within this field.
What You'll Learn Industry Insights: Understand the market, including key trends, consumer
demands, and competitive dynamics. Learn how to conduct market research, analyze data, and
identify emerging opportunities for growth that can set your business apart from the competition.
Startup Essentials: Develop a comprehensive business plan that outlines your vision, mission, and
strategic goals. Learn how to secure the necessary financing through loans, investors, or



crowdfunding, and discover best practices for effectively setting up your operation, including
choosing the right location, procuring equipment, and hiring a skilled team. Operational Strategies:
Master the day-to-day management of your business by implementing efficient processes and
systems. Learn techniques for inventory management, staff training, and customer service
excellence. Discover effective marketing strategies to attract and retain customers, including digital
marketing, social media engagement, and local advertising. Gain insights into financial
management, including budgeting, cost control, and pricing strategies to optimize profitability and
ensure long-term sustainability. Legal and Compliance: Navigate regulatory requirements and
ensure compliance with industry laws through the ideas presented. Why Choose How to Start a
XXXX Business? Whether you're wondering how to start a business in the industry or looking to
enhance your current operations, How to Start a XXX Business is your ultimate resource. This book
equips you with the knowledge and tools to overcome challenges and achieve long-term success,
making it an invaluable part of the How to Start a Business collection. Who Should Read This Book?
Aspiring Entrepreneurs: Individuals looking to start their own business. This book offers step-by-step
guidance from idea conception to the grand opening, providing the confidence and know-how to get
started. Current Business Owners: Entrepreneurs seeking to refine their strategies and expand their
presence in the sector. Gain new insights and innovative approaches to enhance your current
operations and drive growth. Industry Professionals: Professionals wanting to deepen their
understanding of trends and best practices in the business field. Stay ahead in your career by
mastering the latest industry developments and operational techniques. Side Income Seekers:
Individuals looking for the knowledge to make extra income through a business venture. Learn how
to efficiently manage a part-time business that complements your primary source of income and
leverages your skills and interests. Start Your Journey Today! Empower yourself with the insights
and strategies needed to build and sustain a thriving business. Whether driven by passion or
opportunity, How to Start a XXXX Business offers the roadmap to turning your entrepreneurial
dreams into reality. Download your copy now and take the first step towards becoming a successful
entrepreneur! Discover more titles in the How to Start a Business series: Explore our other volumes,
each focusing on different fields, to gain comprehensive knowledge and succeed in your chosen
industry.

event planning business names: Wedding Planning and Management Maggie Daniels,
Carrie Wosicki, 2013-11-12 Wedding Planning and Management: Consultancy for Diverse Clients,
2nd Edition provides students, consultants, vendors, scholars and engaged couples with a
comprehensive introduction to the business of weddings. Looking through an event management
lens, this is the only book to thoroughly explore the fundamentals of weddings, including historical
and cultural foundations, practice, and the business of wedding planning in one volume. An
emphasis on diversity, traditions from cultures around the globe are integrated throughout with over
80 international case studies that inspire and set standards for best practice. Since the first edition,
there have been many changes in the business of weddings and this second edition has been
updated in the following ways: Updated content to reflect recent issues and trends in areas such as
family dynamics, media influences, impacts of technology, legislation and the global economy. Every
chapter is updated with the most recent research, statistics, vendor information and consultant
guidelines. New international case studies explore current research, cultural traditions, vendor
relations and consulting best practice. New companion website for instructors that includes
PowerPoint slides, case study solutions, additional discussion ideas and assignments. The book is
illustrated in full color and contains over 150 images by top wedding photojournalist Rodney Bailey
end-of-chapter checklists, practical scenarios and review questions to test readers' knowledge as
they progress. Maggie Daniels and Carrie Loveless bring a combination of over 40 years of industry
practice and teaching experience, and have written a book that is the ideal guide to successful
wedding planning and management.

event planning business names: Marketing Your Event Planning Business Judy Allen,
2013-02-06 Practical, prescriptive advice on successfully marketing your event planning business



Recent years have been tough on the event planning industry. The terrorist attacks of September 11,
2001, economic downturns, wars, and SARS have all negatively impacted the business. There are
fewer corporate dollars dedicated to travel budgets and special events, creating even more pressure
on businesses in an already highly competitive industry. This book tells you all you need to know to
market your business and build your client base in good times and bad. Marketing Your Event
Planning Business shows you how to gain a competitive advantage by setting yourself apart from the
competition, pursuing new markets, and soliciting sales. It covers all the vital topics in event
planning marketing, including how to diversify your client base, develop niche markets, improve
your customer service, establish emergency business plans, and much more. Ideal for event
planners, marketing managers in the industry, and professionals in the hospitality, culinary, or travel
industries Includes actionable advice on successfully marketing an event planning business Features
illustrative examples, practical tips, and useful checklists and other resources Marketing Your Event
Planning Business is packed with practical tips and examples, giving you creative new ways to
showcase your talents, build your business, and bring added value to your clients.

event planning business names: The Business of Event Planning Judy Allen, 2010-04-26
Practical tools and expert advice for professional event planners Before planning an event, there is
much that must be done behind the scenes to make the event successful. Before any thought is even
given to timing or location of the event, before the menus are selected and the decor designed, there
are proposals to be written, fees and contracts to be negotiated, and safety issues to be considered.
This book takes you behind the scenes of event planning and explains every aspect of organizing and
strategic planning. This book will be of value to both the professional event planner and to clients
who are dealing with planners. Its comprehensive coverage includes: how to prepare winning
proposals, and how to understand them if you are the client; how to determine management fees;
negotiating contracts; safety issues; designing events in multicultural settings; and new technology
that makes operations more efficient (such as online registration and response management,
database project management tools). The book also includes practical tools such as sample letters of
agreement, sample layouts for client proposals, forms, and checklists. Professional event planner
Judy Allen offers first-time or professional event planners all the top-class advice they need to make
their special events come off without a hitch.

event planning business names: Two Dozen Businesses You Can Start and Run in
Canada, the USA and Elsewhere Obi Orakwue, 2007-03

event planning business names: Principles and Practices of Small-Scale Sport Event
Management Fotiadis, Anestis, Vassiliadis, Chris, 2020-05-08 Although there is significant research
on large events that take place within athletics, small-scale events are largely ignored, in part due to
the lack of press that they generate. However, these events require planning and preparation in the
same way that larger sporting events do. This disparity between the effort that goes into the event
and the attention the event draws allows for a gap in strategy or information available to those
planning smaller scale athletic events. Principles and Practices of Small-Scale Sport Event
Management is a cutting-edge reference publication that examines the successful organization and
planning of small-scale sporting events. Featuring a wide range of topics such as community
engagement, event planning, and sports management, this book is ideal for event planners, sports
managers, marketers, academicians, practitioners, industry professionals, researchers, event
organizers/coordinators, and students.

event planning business names: Festival and Special Event Management, Essentials Edition
Johnny Allen, Robert Harris, Leo Jago, Andrew Tantrai, Paul Jonson, Eamon D'Arcy, 2022-05-23
Allen’s Festival and Special Event Management, Essentials Edition serves as a concise yet
comprehensive, step-by-step handbook for modern event management. This Essentials edition gives
students contemporary lessons and insights that they can relate to. It brings theory to life through
copious practical examples, illustrative diagrams and unique case studies demonstrating best
practices and pitfalls. Industry experts from across APAC’s event planning sector have contributed
content to key contemporary topics including sustainability, risk management, project management



and strategic alignment to client goals. This edition also features Wiley’s Future Student Guide, a
unique tool which provides expert and practical advice on career preparedness making for more
future-ready graduates.

event planning business names: Event Management Lynn Van der Wagen, 2010-11-11
Events Management: for tourism, cultural, business and sporting events, 4e is a holistic text
designed for the Diploma in Events Management and Advanced Diploma in Events Management and
is the essential text for anyone wishing to work in the field of event management. The new edition
covers all the skills and knowledge students need to become successful event managers. Learn how
to design, plan, market and stage an event, how to manage staff and staffing problems, and how to
ensure the safety of everyone involved.

event planning business names: Event Management Greg Damster, Dimitri Tassiopoulos,
2005 Dealing with event management in developing countries, specifically South Africa, this
textbook confronts the specific challenges of creating well-run events in places where world-class
catering and party supplies are not as readily available as in developed nations. Complete with
advice about all aspects of managing an event, the second edition incorporates additional graphs,
tables, and photographs, as well as new material about the legal aspects of event planning.

event planning business names: Impact of ICTs on Event Management and Marketing Birdir,
Kemal, Birdir, Sevda, Dalgic, Ali, Toksoz, Derya, 2020-12-04 Conferences, symposiums, and other
large events that take place at far away hotels require many hours of preparation to plan and need a
capable event staff to market. Without the innovative technologies that have changed the face of the
tourism industry, many destinations would be unequipped to handle such a task. Impact of ICTs on
Event Management and Marketing is a collection of innovative research on the methods and
applications of information and communications technologies on almost all facets of hospitality and
tourism-related businesses including hotels, restaurants, and other tourism areas. While highlighting
topics including digital marketing, artificial intelligence, and event tourism, this book is ideally
designed for business managers, event planners, and marketing professionals.

event planning business names: Introduction to Sports Tourism and Event Management
Melville Saayman, 2012-08-01 The importance of Sport Tourism as a developing science and Sport
Events specifically is on the increase. This is especially true when experts say that sport tourism is
big business. South Africa, like most other countries, hosts thousands of sport events each year.
Therefore, destinations compete fiercely not only to host these events but also to offer quality
events. All this is happening despite the fact that there is a lack of properly trained sport and event
managers. Therefore, the purpose of this book is toe equip the reader with specific knowledge and
skills about the sport and events tourism phenomenon. The book deals with a wide variety of topics,
stretching from the history of sport tourism to new and globally important issues such as the
greening of sport events. The book is a useful tool for both students and practitioners alike, since it
also provides guidelines and case studies.

event planning business names: Introduction to Sports Tourism and Event Management, An
M. Saayman, 2012-08-01 The importance of Sport Tourism as a developing science and Sport Events
specifically is on the increase. This is especially true when experts say that sport tourism is big
business. South Africa, like most other countries, hosts thousands of sport events each year.
Therefore, destinations compete fiercely not only to host these events but also to offer quality
events. All this is happening despite the fact that there is a lack of properly trained sport and event
managers. Therefore, the purpose of this book is toe equip the reader with specific knowledge and
skills about the sport and events tourism phenomenon. The book deals with a wide variety of topics,
stretching from the history of sport tourism to new and globally important issues such as the
greening of sport events. The book is a useful tool for both students and practitioners alike, since it
also provides guidelines and case studies.

event planning business names: Event Planning Judy Allen, 2009-04-16 This bestselling
all-in-one guide to the event planning business is back and better than ever, fully updated and
revised to reflect the very latest trends and best practices in the industry. This handy,



comprehensive guide includes forms, checklists, and tips for managing events, as well as examples
and case studies of both successful and unsuccessful events. Judy Allen (Toronto, ON, Canada) is
founder and President of Judy Allen Productions, a full-service event planning production company.

event planning business names: How to Start a Home-Based Children's Birthday Party
Business Amy Jean Peters, 2008-12-30 From a $250,000 féte for a seven-year-old Florida girl,
complete with helicopter rides, to $100,000 first birthday parties as reported in the New York Times,
this is rapidly becoming the gilded age of children’s birthday parties. The cost of these events now
averages between $200 and $400, fueled by pressure to “keep up with the Joneses.” Couple this
surge in interest with the fact that births in the United States have exceeded 4 million each year
since 2000, and you have a waiting and growing market. Planning such events has become a
profession in itself. More and more, parents are turning to event consultants to plan their children’s
celebrations. If you've dreamed of your own home business, planned parties for your own children,
and want to put your creative ideas to work, this book is for you. Packed with organizing tips,
guidelines, checklists, and more, How to Start a Home-Based Children’s Birthday Party Business will
help you hit the ground running.

event planning business names: Sports Law Patrick K. Thornton, 2010-09-15 The business of
sports has become a multi-million dollar industry with legalities in sports leading the way. Sports
Law looks at major court cases, statutes, and regulations that explore a variety of legal issues in the
sports industry. The early chapters provide an overview of sports law in general terms and explore
its impact on race, politics, r

event planning business names: Letitia Balderige's New Complete Guide to Executive
Manners Letitia Baldrige, 1993-10-12 America's #1 bible of business manners is rewritten for the
'90s and includes such issues as sexual harrassment, non-discriminatory managing, substance abuse,
disabled workers, and other timely topics. Every business person, from entry-level to CEO, needs
this guide to the behavior that spells success.

event planning business names: Simplified Events Management Prof. Dc Vashishth,
2020-07-10 The book explores the key elements of Event management, beginning with an overview
of event management operations, the book discusses in detail management of event planning, key
concepts of event, advantages and disadvantages, elements and design, event infrastructure,
objectives of the event, Event Feasibility, Legal Compliance, marketing, promotion, financial
management, staffing, Operations, Logistics, Safety, Security Management and careers in event
management.

event planning business names: Encyclopedia of Sports Management and Marketing
Linda E. Swayne, Mark Dodds, 2011-08-08 This four-volume set introduces, on the management
side, principles and procedures of economics, budgeting and finance; leadership; governance;
communication; business law and ethics; and human resources practices; all in the sports context.
On the marketing side this reference resource explores two broad streams: marketing of sport and
of sport-related products (promoting a particular team or selling team- and sport-related
merchandise, for example), and using sports as a platform for marketing non-sports products, such
as celebrity endorsements of a particular brand of watch or the corporate sponsorship of a tennis
tournament. Together, these four volumes offer a comprehensive and authoritative overview of the
state of sports management and marketing today, providing an invaluable print or online resource
for student researchers.

event planning business names: Introduction to Recreation and Leisure Tyler Tapps,
Mary Sara Wells, 2024-01-26 Introduction to Recreation and Leisure, Fourth Edition, presents a
comprehensive view of the multifaceted field of recreation and leisure. It delves into foundational
concepts, delivery systems, and programming services. Over 40 leading experts from around the
globe offer their diverse perspectives

event planning business names: Event Planning Ethics and Etiquette Judy Allen, 2010-06-01
The world of event planning can be alluring and dangerous at once-exotic locales, wining and dining,
and people traveling without their spouses. In such situations the line between business and




pleasure blurs and the nature of relationships gets cloudy. With a thoughtless act or a
less-than-tactful word, long-lasting business relationships can be ruined forever. Beyond that,
budgets are on the chopping block and competition for business is tight. In that environment, people
often cut not just financial corners, but the ethical ones, too. There's a fine line between innocent
perks and inappropriate gifts or kickbacks. Event planners today must navigate a minefield of
potentially sticky situations that can easily blow up in their face. Without a professional code, lines
of acceptable behavior are easily crossed. And what you do personally can hurt you professionally.
Event Planning Ethics and Etiquette provides event planners with the companion they need to stay
out of trouble, keep professional relationships healthy and profitable, avoid the riskier temptations
of the lifestyle, and win business in a highly competitive market using ethical business practices.
Explains how to establish policies and codes of behavior, in the office and onsite at events. Offers
guidelines on when it is acceptable to accept a gift, what is acceptable, and what is inappropriate.
Shows how to prepare yourself, as well as your staff, for what to expect, and how to handle the
unexpected with business finesse. Covers business etiquette in event planning crisis management
situations. Helps you to avoid putting yourself and your company at personal and professional risk.
Features real-life examples and situations, and advice on how to handle them with poise and
professionalism. Includes a list of Event Planning Do's and Don'ts. Event Planning Ethics and
Etiquette will be of value to the professional event planner; to event planning suppliers and clients
working with industry professionals; as well as to those in related fields, such as public relations,
administrative professionals, communications; and anyone in the hospitality, culinary, and travel
industry.

event planning business names: Marketing Planning & Strategy John Dawes, 2021-08-11
We know how eager you are to learn practical workplace skills at university so that you are job
ready following graduation. In marketing, one of the most practical things you can learn how to do is
create a sound marketing plan. This new book guides you concisely through the marketing planning
process from start to finish, drawing on examples from large brands like Ikea and Krispy Kreme to
digital start-ups like Starling Bank. Features a running case study about a small services business
that breaks the marketing plan down into easy to digestible chunks. A dedicated chapter on
marketing strategy concepts to help you understand how they link to market, firm or
decision-related factors. Self-test questions and scenarios with tasks throughout make for an active
learning experience. Practical in its step-by-step approach and inclusion of activities and scenarios
and written simply whilst still underpinned by marketing strategy scholarship, this book will help
you to develop your marketing decision-making throughout by learning key skills such as how to do
a SWOT analysis and how to budget and forecast correctly. Supported by online resources for
lecturers including PowerPoint slides, an instructor’s manual and a suggested syllabus. Suitable
reading for marketing planning and marketing strategy courses.

event planning business names: Becoming an Event Planner Armand Limnander,
2021-01-19 A revealing guide to a career as an event planner written by W Magazine executive
editor Armand Limnander and based on the real-life experiences of powerhouse event planner
Bronson van Wyck—necessary reading for anyone considering a path to this profession. Becoming
an Event Planner takes you behind the scenes to find out what it’s really like, and what it really
takes, to become an event planner. Behind every great event is a visionary planner, and Bronson van
Wyck, founder of the award-winning event firm Van Wyck & Van Wyck, treats his events as works of
art. He has masterminded celebrations for Dior, Condé Nast, Rolex, Gwyneth Paltrow, Beyoncé, and
the Obamas. W Magazine executive editor Armand Limnander shadows van Wyck as he and his team
produce a marquee event: a gala for the New York arts organization Creative Time. Using design,
food, and entertaining, van Wyck transports his guests to carefully conceived, often fantastical
temporary spaces. He reveals how the best event planners are aesthetic gurus, skilled social
connectors, talented collaboration artists, and, most important of all, makers of memories. Discover
van Wyck'’s path to prominence as you gain wisdom and insight from an event planner operating at
the highest level.



event planning business names: Weddings, Weddings, Weddings! Kizzi Nkwocha, The
must-read book for any couple planning on organising a wedding. Written by some of the industry's
most knowledgable insiders, Weddings, Weddings, Weddings ! is packed full of valuable insights and
advice that tackle some of the most common (and often not so common) problems associated with
getting married. This ebook is the essential bible for any soon to be newlywed couple.

event planning business names: Special Events Seungwon Lee, Joe Goldblatt, 2020-08-25
Recent years have seen dramatic changes to the events industry. The influence of social media and
global communications technology, increased focus on environmental sustainably and social
responsibility, and changes to the economic and cultural landscape have driven rapid expansion and
increased competition. Special Events: Creating and Sustaining a New World for Celebration has
been the event planner’s essential guide for three decades, providing comprehensive coverage of the
theory, concepts and practice of event management. The new Eighth Edition continues to be the
definitive guide for creating, organizing, promoting, and managing special events of all kinds.
Authors, Seungwon “Shawn” Lee and Joe Goldblatt, internationally-recognized leaders and
educators in the industry, guide readers through all the aspects of professional event planning with
their broad understanding of diverse cultures and business sectors. This definitive resource enables
current and future event leaders to stretch the boundaries of the profession and meaningfully impact
individuals, organizations, and cultures around the globe. Global case studies of high-profile events,
such as the PyeongChang Winter Olympic Games and Norway’s Constitution Day annual event,
complement discussions of contemporary issues surrounding safety, security, and risk management.
Each chapter includes “Ecologic,” “Techview,” and/or “Secureview,” mini-case studies, a glossary of
terms, plentiful charts, graphs, and illustrations, and links to additional online resources.

event planning business names: Wedding Consultant Business , 2012-07-15 Say I Do to
Success From wedding bells to wedding bills, gain an inside look at the billion dollar wedding
industry and learn how to earn your next pay check coordinating the big day of today’s brides and
grooms. Discover the newest wedding trends, such as destination weddings, tapas-style catering,
disposable video cameras, wedding logos and more. Plus, learn everything else you need to know to
start and run a successful wedding consultant business, including: * How to market your services
and find customers ¢ Using social media to attract and communicate with clients ¢ Tips from the
pros for handling the unexpected ¢ What licenses and permits you need * How to avoid common
mistakes ¢« How to negotiate with vendors and suppliers to get the best prices * The most important
contacts to make * And more! You don’t need an office or a lot of startup money. With your creativity
and help from our experts, you'll be well on your way to success. The First Three Years In addition to
industry specific information, you’ll also tap into Entrepreneur’s more than 30 years of small
business expertise via the 2nd section of the guide - Start Your Own Business. SYOB offers critical
startup essentials and a current, comprehensive view of what it takes to survive the crucial first
three years, giving your exactly what you need to survive and succeed. Plus, you’ll get advice and
insight from experts and practicing entrepreneurs, all offering common-sense approaches and
solutions to a wide range of challenges. ¢ Pin point your target market ¢ Uncover creative financing
for startup and growth ¢ Use online resources to streamline your business plan ¢ Learn the secrets
of successful marketing ¢ Discover digital and social media tools and how to use them ¢ Take
advantage of hundreds of resources * Receive vital forms, worksheets and checklists ¢ From startup
to retirement, millions of entrepreneurs and small business owners have trusted Entrepreneur to
point them in the right direction. We’ll teach you the secrets of the winners, and give you exactly
what you need to lay the groundwork for success. BONUS: Entrepreneur’s Startup Resource Kit!
Every small business is unique. Therefore, it’s essential to have tools that are customizable
depending on your business’s needs. That’s why with Entrepreneur is also offering you access to our
Startup Resource Kit. Get instant access to thousands of business letters, sales letters, sample
documents and more - all at your fingertips! You’ll find the following: The Small Business Legal
Toolkit When your business dreams go from idea to reality, you're suddenly faced with laws and
regulations governing nearly every move you make. Learn how to stay in compliance and protect



your business from legal action. In this essential toolkit, you’ll get answers to the “how do I get
started?” questions every business owner faces along with a thorough understanding of the legal
and tax requirements of your business. Sample Business Letters 1000+ customizable business
letters covering each type of written business communication you're likely to encounter as you
communicate with customers, suppliers, employees, and others. Plus a complete guide to business
communication that covers every question you may have about developing your own business
communication style. Sample Sales Letters The experts at Entrepreneur have compiled more than
1000 of the most effective sales letters covering introductions, prospecting, setting up appointments,
cover letters, proposal letters, the all-important follow-up letter and letters covering all aspects of
sales operations to help you make the sale, generate new customers and huge profits.

event planning business names: Start Your Own Wedding Consultant Business The Staff of
Entrepreneur Media, Eileen Figure Sandlin, 2012-05-26 Say, I Do, to Success From wedding bells to
wedding bills, gain an inside look at the billion dollar wedding industry and learn how to earn a pay
check coordinating the big day of today’s brides and grooms. Dive into and become an expert on
wedding trends, such as destination weddings, tapas-style catering, disposable video cameras,
wedding logos and more. Plus, learn everything else you need to know to start and run a successful,
home-based wedding consultant business, including: How to market your services and find
customers beyond family and friends Using social media to attract and communicate with clients
Tips from the pros for handling the unexpected What licenses and permits you need How to avoid
common mistakes How to negotiate with vendors and suppliers to get the best prices The most
important contacts to make You don’t need an office or a lot of startup money. With your creativity
and help from our experts, you’ll be well on your way to success!

event planning business names: The Real Events Industry: My Story Philippa Sue
Richardson, 2016-09-26 The Events Industry is so diverse, from community and sporting events to
arts and music festivals. During the last decade Philippa Richardson has experienced firsthand what
it is like to be a part of dozens of events around Australia. She shares her journey through
volunteering to paid work in events, to finally becoming her own boss as an Event Manager.
Discover how to develop your career in the Events Industry and follow her journey through starting
out from high school to being an Event Manager for Etheriala Events. Philippa Richardson lets you
in on how to volunteer at events, where the industry can take you and the best ways to gain entry
into the field of Event Management. She also explains how education is key and what you can expect
as an event staff member. The variety of roles she has experienced is astounding and inspirational.

event planning business names: Cincinnati Magazine , 2006-09 Cincinnati Magazine taps into
the DNA of the city, exploring shopping, dining, living, and culture and giving readers a ringside
seat on the issues shaping the region.

event planning business names: Introduction to Recreation and Leisure, 3E Tapps, Tyler,
Wells, Mary Sara, 2019 Introduction to Recreation and Leisure, Third Edition, presents perspectives
from 52 leading experts from around the world. It delves into foundational concepts, delivery
systems, and programming services; offers an array of ancillaries; and helps students make informed
career choices.

event planning business names: Special Events Joe Goldblatt, 2010-10-04 This book
chronicles and champions the development, changes, and challenges faced by the global
celebrations industry for event planners. New interviews are included with experienced event
leaders to give a better understanding of the field. New chapters are included on green events,
corporate social responsibility, and theoretical case studies. Event measurement, evaluation, and
assessment topics are integrated throughout a number of the chapters. Over 200 new Web
resources and appendices show how to save money, time, and improve the overall quality of an
event. Event planners will also learn how technology may be harnessed to help them improve their
events’ financial, quality, environmental and other strategic outcomes.

event planning business names: Sport Management in the Middle East Mohammed Ben
Sulayem, Sean O'Connor, David Hassan, 2013-04-12 The Middle East is one of the fastest growing



and significant markets in world sport, as well as a powerful source of investment in sport. Bids for
the Olympics in 2020 and the soccer World Cup in 2022, as well as remarkable investments in
Formula One motor racing, horse racing and English Premier League soccer clubs, demonstrate the
strength of interest, the depth of resource and the technical expertise maintained by sport business
interests in the region. Sport Management in the Middle East is the first book to offer a serious and
in-depth analysis of the business and management of sport in the region. Written by a team of world
leading researchers in Middle Eastern sport, and illustrated in full colour throughout, the book
examines the importance of sport in the Middle East and introduces its particular management
processes, structures and cultures. As well as providing an overview of the region’s sporting
strategy and key stakeholders, the book also offers a number of detailed case-studies of sport in
individual Middle Eastern countries. A unique guide to sport management in a region of fundamental
importance in world sport, this book is essential reading for any serious student or scholar of sport
management, sport business, Middle East studies, or sport and society.

event planning business names: Introduction to Recreation and Leisure Human Kinetics
(Organization), 2013 Introduction to Recreation and Leisure, Second Edition, is a textbook designed
for an initial undergraduate course in a recreation and leisure program. With its 21st-century views
of recreation and leisure services, it incorporates indicators for future directions in the field and
presents international perspectives as well as career opportunities in recreation and leisure. A new
web resource is included.

event planning business names: Content Marketing Strategies That Work Book Three Rae A.
Stonehouse, 2022-10-18 It can be said that writing your book can take 30% of your time and
marketing it 130%. Many self-published authors shy away from marketing their content. It is a lot of
work; the learning curve is steep, and it can take them out of their comfort zone. Way out!
Self-marketing your content is well within your reach as an author when you know the basics and
advanced strategies. Author Rae A. Stonehouse, veteran of a dozen of his own self-help,
personal/professional development books and others for his clients, shares sage advice from his
self-publishing career and from the pros. Book Three Content Marketing Strategies That Work in
The Successful Self Publisher Series: How to Write, Publish and Market Your Book Yourself provides
strategies for promoting your content for free and with paid advertising and explores the following
topics essential to marketing your content: - Advertising vs Public Relations - Creating your Author’s
Platform - How to Write Good Promotional Copy - Linkedin Strategies - Author Websites - Leveraging
your Network - Leveraging social media (what works... what doesn’t) - Amazon and Facebook
Advertising And much more... Other books in the series... Book One Writing & Publishing as a
Business in The Successful Self Publisher Series: How to Write, Publish and Market Your Book
Yourself, addresses writing books and self-publishing based on business best-practices. Book Two
Self-Publishing for Fun and Profit in the series focuses on how to publish your content, yourself.

event planning business names: The Internet Business Resources Kit Kerry Plowright,
2004

event planning business names: New York Magazine , 1983-04-25 New York magazine was
born in 1968 after a run as an insert of the New York Herald Tribune and quickly made a place for
itself as the trusted resource for readers across the country. With award-winning writing and
photography covering everything from politics and food to theater and fashion, the magazine's
consistent mission has been to reflect back to its audience the energy and excitement of the city
itself, while celebrating New York as both a place and an idea.

event planning business names: Official Gazette of the United States Patent and
Trademark Office , 2006

event planning business names: Good Work Shannon Houde, 2021-02-03 Do you want to have
a positive impact on the world? Do you want to have a successful career that makes a difference? In
short... do you want to do Good Work? Let this step-by-step guide show you how. Packed with useful
tools and exercises, this step-by-step guide will help you figure out your passion and purpose, and
how to effectively harness it to make real and positive change - on the world, and on your career.



Whether you want to battle climate change, promote diversity and inclusion, work in sustainability -
or if you're not sure, but just want to leave things a little better at the end of every work day - let this
book support you in turning that passion into action. Written by corporate responsibility consultant
and certified coach Shannon Houde, this book is part career guide and part job search help - and all
purpose-driven. From understanding what the 'purpose economy' is and how you fit into it, to what
jobs to go for and how to land them, Good Work is the helping hand you need to make a career out of
changing the world.

Additional Resources

event planning business names

Event Planning Business Names

Event Planning Business Names

Related Articles

e energy word search answer key
e excerpt from greenglass house answer key
e engineering econ analysis

Back to Home


https://www.wellnessbuddy.study/archive-categories-03/event-planning-business-names.pdf
https://www.wellnessbuddy.study/archive-categories-03/energy-word-search-answer-key.pdf
https://www.wellnessbuddy.study/archive-categories-03/excerpt-from-greenglass-house-answer-key.pdf
https://www.wellnessbuddy.study/archive-categories-03/engineering-econ-analysis.pdf
https://www.wellnessbuddy.study

