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Introduction:

Are you considering starting your own business but feeling overwhelmed by the risks and uncertainties of
building something from the ground up? Franchising might be the perfect solution. Franchises offer a
compelling alternative, providing established brand recognition, proven business models, and ongoing
support. This article explores the key reasons why franchises are so attractive to aspiring and experienced
business owners, detailing the benefits that contribute to their enduring popularity as a viable business path.
We'll delve into the advantages of reduced risk, established brand reputation, and ongoing support, making
it easier to navigate the complexities of entrepreneurship.
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I. Reduced Financial Risk & Easier Access to Funding:

Franchises often come with lower startup costs compared to independent
businesses.
Purchasing a franchise avoids the significant expenses associated with developing a brand, conducting
market research, and creating operational systems from scratch. This significantly lowers the financial
hurdles for entry, making it more accessible to a wider range of entrepreneurs.



Lenders view established franchises as less risky investments.
This means securing financing is often easier and more affordable for franchisees. Banks and other financial
institutions are more likely to approve loans for franchise businesses due to the established track record and
lower perceived risk of failure.

II. Established Brand Recognition and Marketing Support:

Franchises benefit from the pre-existing brand awareness and reputation
of the franchisor.
Customers are already familiar with the brand, its products, or services, which leads to a built-in customer
base and quicker market penetration. This eliminates the considerable time and investment required to
establish brand recognition from scratch.

Franchisors usually provide comprehensive marketing and advertising
support.
This includes access to national or regional campaigns, marketing materials, and brand guidelines,
significantly reducing the marketing costs and effort required by the franchisee. This ensures consistent
brand messaging and helps maintain brand standards across all locations.

III. Proven Business Model and Operational Systems:

Franchises offer a tried and tested business model.
This proven system minimizes the guesswork and risk associated with developing a business plan and
operational procedures from scratch. The franchisor provides a blueprint for success that has been refined
and improved over time.

Established operational systems streamline day-to-day business operations.
This includes well-defined processes for everything from inventory management and customer service to
staff training and financial reporting. These efficient systems free up the franchisee's time to focus on sales
and customer satisfaction.

IV. Ongoing Training and Support from the Franchisor:



Franchisors provide comprehensive training programs.
This ensures franchisees possess the necessary skills and knowledge to successfully operate their businesses.
This training often covers all aspects of the business, from product knowledge to customer service and
management techniques.

Ongoing support from the franchisor ensures franchisees receive
guidance and assistance.
This includes regular communication, access to expert advice, and ongoing operational support. This
ongoing support network is critical in navigating the challenges and opportunities that arise during the
lifespan of the business.

V. Faster Time to Market and Reduced Startup Time:

Launching a franchise is often significantly faster than starting an
independent business.
This is because much of the groundwork, including brand development, operational systems, and
marketing strategies, is already in place. This accelerated timeline allows franchisees to generate revenue
much sooner.

Reduced startup time translates to quicker returns on investment (ROI).
The shortened time to profitability is a major advantage for franchisees, accelerating their path to financial
success.

VI. Access to a Larger Network and Shared Resources:

Franchisees benefit from being part of a larger network of fellow
franchisees.
This network provides opportunities for collaboration, knowledge sharing, and collective bargaining power
with suppliers. This collaborative environment promotes peer-to-peer learning and mutual support.



Access to shared resources, such as purchasing power and marketing
campaigns, reduces operational costs.
This shared infrastructure often leads to significant savings for individual franchisees, boosting profitability
and enhancing competitiveness.

VII. Increased Chances of Success Compared to Starting from Scratch:

The proven business model and support systems inherent in franchising
significantly increase the chances of success.
The lower risk, established brand recognition, and ongoing support all contribute to a higher likelihood of
business sustainability and profitability compared to independent ventures.

The success rate of franchises is statistically higher than that of
independent businesses.
This demonstrates the efficacy of the franchise model and its advantages in mitigating risks and promoting
long-term viability.

Conclusion:

Franchising presents a compelling path to business ownership, mitigating many of the risks and
uncertainties associated with starting a business from the ground up. The combination of reduced financial
risk, established brand recognition, proven business models, and ongoing support makes franchising an
attractive option for entrepreneurs of all levels of experience. While it’s not without its own set of
challenges, the benefits often outweigh the risks, paving the way for a successful and rewarding business
journey.

Frequently Asked Questions (FAQs):

Q: How much does it cost to buy a franchise? A: The cost varies significantly depending on the franchise
and its requirements, ranging from a few thousand dollars to millions.
Q: What is a franchise disclosure document (FDD)? A: An FDD is a legal document that franchisors are
required to provide to prospective franchisees, detailing the terms and conditions of the franchise
agreement.
Q: What kind of support can I expect from a franchisor? A: Support typically includes training, marketing
assistance, operational guidance, and ongoing communication.



Q: What are the potential downsides of owning a franchise? A: Potential drawbacks include franchise fees,
royalty payments, adherence to strict operational guidelines, and limited creative control.
Q: How do I find the right franchise for me? A: Thorough research is crucial. Consider your interests, skills,
financial capabilities, and investigate various franchises within your field of interest.
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  franchises are attractive to business owners because: Fundamentals of Business (black and
White) Stephen J. Skripak, 2016-07-29 (Black & White version) Fundamentals of Business was
created for Virginia Tech's MGT 1104 Foundations of Business through a collaboration between the
Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial
ShareAlike 3.0 license.
  franchises are attractive to business owners because: Introduction to Business Lawrence J.
Gitman, Carl McDaniel, Amit Shah, Monique Reece, Linda Koffel, Bethann Talsma, James C. Hyatt,
2024-09-16 Introduction to Business covers the scope and sequence of most introductory business
courses. The book provides detailed explanations in the context of core themes such as customer
satisfaction, ethics, entrepreneurship, global business, and managing change. Introduction to
Business includes hundreds of current business examples from a range of industries and geographic
locations, which feature a variety of individuals. The outcome is a balanced approach to the theory
and application of business concepts, with attention to the knowledge and skills necessary for
student success in this course and beyond. This is an adaptation of Introduction to Business by
OpenStax. You can access the textbook as pdf for free at openstax.org. Minor editorial changes were
made to ensure a better ebook reading experience. Textbook content produced by OpenStax is
licensed under a Creative Commons Attribution 4.0 International License.
  franchises are attractive to business owners because: Understanding Willing Participants,
Volume 1 Nestar Russell, 2018-09-17 Horrified by the Holocaust, social psychologist Stanley
Milgram wondered if he could recreate the Holocaust in the laboratory setting. Unabated for more
than half a century, his (in)famous results have continued to intrigue scholars. Based on unpublished
archival data from Milgram’s personal collection, volume one of this two-volume set introduces
readers to a behind the scenes account showing how during Milgram’s unpublished pilot studies he
step-by-step invented his official experimental procedure—how he gradually learnt to transform
most ordinary people into willing inflictors of harm. Volume two then illustrates how certain
innovators within the Nazi regime used the very same Milgram-like learning techniques that with
increasing effectiveness gradually enabled them to also transform most ordinary people into
increasingly capable executioners of other men, women, and children. Volume two effectively
attempts to capture how step-by-step these Nazi innovators attempted to transform the Führer’s
wish of a Jewish-free Europe into a frightening reality. By the books’ end the reader will gain an
insight into how the seemingly undoable can become increasingly doable.
  franchises are attractive to business owners because: The Good MBA Saurav Kumar,
2021-10-20 Author of Simplified Business Organization and Applied ethics”, “Principles of
International Human Resource &Marketing Management”, “Managing innovation and change in



organizations, “Red Ocean Strategy”. Saurav Kumar is a Senior Faculty in the Department of
Corporate Secretaryship at K B Womens College Hazaribag, Jharkhand. He is an MPhil. in
Management , a Certified Advanced Business Analyst From IIT, Bombay & also posses Certification
in IFRS from ICAI. After working professionally at national and international levels for more than 10
years he decided to train and teach people from what he has learned from the real world. This book
is a sheer content of his experience.
  franchises are attractive to business owners because: Grow Smart, Risk Less Shelly Sun,
2011-10-17 Looking for a low-risk, low-capital path to astounding growth?Experienced franchisor
Shelly Sun shares practical advice and her own compelling experiences to help you discover the
power and avoid the pitfalls of franchising your business.In today's economic environment, access to
capital is limited, and that isn't likely to change. Successful business owners have few options for
dramatically expanding their brand. Grow Smart, Risk Less describes how you can use other
people's money and can leverage your success for fast, profitable growth.Unlike many authors of
books on franchising, Shelly Sun has been through the process, growing her business from $1
million to $100 million in five years in system-wide sales. In Grow Smart, Risk Less she describes the
process she went through-equal parts brutally grueling and enormously rewarding-to make it
happen. She will educate you on every stage of the franchising process, preparing you to make savvy
business decisions that are right for your company now. You will learn how to Determine if you have
a concept worthy of franchising and how to adjust your concept if you don't Assemble a professional
team without wasting money Adjust your business model along the way for optimum growth Grow as
a leader to assume the new challenges of leading a larger, more diverse organizationIf you're ready
for the next stage of business development, read Grow Smart, Risk Less and set yourself on the path
to amazing growth.
  franchises are attractive to business owners because: The Business of Sports Scott
Rosner, Kenneth Shropshire, 2011 The Business of Sports, Second Edition is a comprehensive
collection of readings that focus on the multibillion-dollar sports industry and the dilemmas faced by
todays sports business leaders. It contains a dynamic set of readings to provide a complete overview
of major sports business issues. The Second Edition covers professional, Olympic, and collegiate
sports, and highlights the major issues that impact each of these broad categories. The Second
Edition continue to provide insight from a variety of stakeholders in the industry and cover the major
business disciplines of management, marketing, finance, information technology, accounting, ethics
and law. In addition, it features concise introductions, targeted discussion questions, and graphs and
tables to convey relevant financial data and other statistics discussed. This book is designed for
current and future sports business leaders as well as those interested in the inner-workings of the
industry.
  franchises are attractive to business owners because: Im Contemporary Business David
L. Kurtz, Louis E. Boone, 2003-11
  franchises are attractive to business owners because: Successfully Buy Your Franchise
Andrew Rogerson, 2011-01-11 If you are considering business ownership there are three options
available to you. Start your own business from scratch, buy an existing business or buy the rights to
a franchise in your local market. This 144 page guide is for those who are considering buying a
franchise. The processes can be very confusing and demanding trying to work out the many
variables such as which franchise to buy, what franchises are available, what is the initial cost, how
much are the royalties and any other ongoing costs and which legal entity to use. It also looks at
getting a loan, what the Franchisor provides, your role, how much and what sort of support you get.
This guide covers all these questions and many more. If you are serious about buying a franchise this
guide will walk you through the steps and provide the answers for you from the initial steps to
opening the doors of your business while answering all your questions so you do things from a
position of strength. For more information visit: http://www.businesstransactionbooks.com
  franchises are attractive to business owners because: Franchise Management For Dummies
Michael H. Seid, Joyce Mazero, 2017-04-24 Learn what it takes to find, buy, and run a franchise —



and enjoy the rewards of being your own boss If you’ve ever visited a chain restaurant and thought,
“I’d like to run one of these,” you’re among countless would-be entrepreneurs eager to be their own
boss. Franchise Management For Dummies is a hands-on guide that provides clear and concise
information on the issues involved in finding, buying, operating, and ultimately growing a successful
franchise business. Geared toward both novices and experts in franchising, it’s an essential guide to
help prospective franchisees know what to look for in a great franchisor, and to show existing
franchisees what great franchisors are providing their franchisees. Both emerging and experienced
franchisors will gain an understanding about the proper methods of structuring, managing, and
expanding their franchise systems. Social impact investors, donors, and NGOs can learn how
franchising techniques can transform how they look at providing products and services at the base
of the pyramid. Inside you’ll discover: How to find a franchise that’s right for you and the ideal
location for it Where to find quality franchisors and understand the qualities franchisors look for
How to gather information from franchisees A franchisor’s mandatory legal obligations to
prospective franchisees, the franchise disclosure document (FDD), and working with franchise
professionals How to take a realistic look at your finances and what capital you’ll need to buy and
launch a franchise Develop strategic advertising and marketing plans How to find, hire, and train
talented employees who will help make your franchise a success How to make sure your franchise
makes money How to grow your business with multiple franchises And more! Additionally, Franchise
Management For Dummies includes a glossary of common franchise-related terms, ten keys to
franchisee success, and the questions to ask before becoming a franchisor. Get a copy today and find
out if owning and operating a franchise is the right business move for you.
  franchises are attractive to business owners because: Stealing the American Dream of
Business Ownership United States. Congress. Senate. Committee on Health, Education, Labor, and
Pensions, 2017
  franchises are attractive to business owners because: Become a Franchise Owner! Joel
Libava, 2011-11-03 The definitive A-to-Z guide to researching, selecting, and starting a viable
franchise business With more and more professionals looking for alternatives to traditional
corporate employment, Become a Franchise Owner! informs would-be franchise owners of the joys
and perils of purchasing a franchise. Authored by a trusted, feisty, tell-it-how-it-is independent
franchise industry insider, this book offers straightforward, step-by-step tips and advice on how to
properly (and carefully) research and select a franchise business. Get tips on how to locate
information about franchises, current industry trends, interviews with franchisors, and hot franchise
opportunities. Offers a self-evaluation to discover if you are franchise material Describes how to
choose the right franchise for your specific situation Lists the 40 crucial questions to ask current
franchise owners Owning a franchise isn't for everyone; in fact, as Joel Libava says, it's really not for
most people. But if it is for you, this book can guide you in starting your own successful franchise
business.
  franchises are attractive to business owners because: Dare to Serve Cheryl Bachelder,
2015-03-16 “A new perspective on servant leadership—challenging us to bring both courage and
humility to the table—for the sake of the people and the enterprise.” —John C. Maxwell, New York
Times-bestselling author In this updated edition of Dare to Serve, former Popeyes CEO Cheryl
Bachelder shows that leading by serving is a rigorous and tough-minded approach that yields the
best results. When she was named CEO of Popeyes in 2007, the stock price had slipped from $34 in
2002 to $13. The brand was stagnant, the team was discouraged, and the franchisees were just plain
angry. Nine years later, restaurant sales were up 45 percent, restaurant profits had doubled, and the
stock price was over $61. Servant leadership is sometimes derided as soft or ineffective, but this
book confirms that challenging people to reach a daring destination, while treating them with
dignity, creates the conditions for superior performance. The second edition of this bestselling book
includes Bachelder’s post-Popeyes observations and new examples of how you can switch your
leadership from self to serve. Ever engaging and inspirational, Bachelder takes you firsthand
through the transformation of Popeyes and shows how anyone, at any level can become a



Dare-to-Serve leader. “Extraordinary! Dare to Serve describes the kind of leadership so desperately
needed in the 21st century. A powerful blend of courage and humility, Cheryl Bachelder’s engaging
story offers a clear path for leaders to follow, and what makes her message so compelling is the
tremendous results she’s produced. I highly recommend this book.” —Stephen M. R. Covey, New
York Times-bestselling author of The Speed of Trust
  franchises are attractive to business owners because: Private Equity Deals Ted Seides,
2024-09-10 Over the past 20 years, the private equity industry went from a cottage industry to a
powerful juggernaut that touches every corner of the global economy. Totalling $5 trillion of
investments, private equity constitutes an important investment allocation for public and corporate
pension funds, university endowments, non-profit foundations, hospitals, insurance companies,
families, and sovereign wealth funds worldwide. There’s no more important sector of institutional
portfolios or the global economy to understand than private equity. Private equity owned businesses
are everywhere around us and touch every aspect of our daily lives. In <i>Private Equity Deals</i>,
Ted Seides gives you an insight to the conversations that typically happen behind the closed doors of
institutional investors and private equity managers. Through a series of case studies across different
types of private equity transactions, <i>Private Equity Deals</i> shares the dynamics of deal
making, companies, and ownership that make private equity a force in the world.
  franchises are attractive to business owners because: Black Enterprise , 1994-09 BLACK
ENTERPRISE is the ultimate source for wealth creation for African American professionals,
entrepreneurs and corporate executives. Every month, BLACK ENTERPRISE delivers timely, useful
information on careers, small business and personal finance.
  franchises are attractive to business owners because: Understanding Business William
G. Nickels, 1987 New edition of an introductory text with color photos, sidebars, and abundant
pedagogical trappings (including ethics boxes for practice in making ethical decisions). Annotation
copyright by Book News, Inc., Portland, OR
  franchises are attractive to business owners because: Franchise Opportunities
Handbook , 1994 This is a directory of companies that grant franchises with detailed information
for each listed franchise.
  franchises are attractive to business owners because: How to Buy a Business without Being
Had Jack (John V. M.) Gibson, 2017-02-06 Gain access to practical tips and case studies that will
help you evaluate how to buy a business and maximize your success as an entrepreneur. Before you
start wading through the process of buying a business, it is imperative that you learn how to tell the
good ones from the bad ones. John (Jack) Gibson, who has been helping buyers and sellers for more
than thirty years, explains why some buyers and some businesses make a good fit. Learn how to
value, negotiate and then buy a business and come out a winner. All you need to know to buy with
confidence is clearly spelled out. “Before leaping into the arena, read Jack Gibson’s book. He has
poured into it many years of relevant experience as both business owner and broker.” - Michael
Haviland, MPA, Ed.D, Denver “I founded and sold two businesses over my career. I wish this book
had been available to better prepare me to guide the buyers through the tough questions they
needed to ask.” - Donald Mathews, Ph.D, Professor of Marketing
  franchises are attractive to business owners because: Contemporary Business 2010
Update Louis E. Boone, David L. Kurtz, 2009-12-30 Opening new doors of possibility can be difficult.
Contemporary Business 13e 2010 Update Edition gives students the business language they need to
feel confident in taking the first steps toward becoming successful business majors and successful
businesspeople. As with every good business, though, the patterns of innovation and excellence
established at the beginning remain steadfast. The goals and standards of Boone & Kurtz,
Contemporary Business, remain intact and focused on excellence, as always.
  franchises are attractive to business owners because: Dual Distribution United States.
Congress. Senate. Committee on the Judiciary. Subcommittee on Antitrust and Monopoly, 1966
  franchises are attractive to business owners because: Hearings, Reports and Prints of the
Senate Committee on the Judiciary United States. Congress. Senate. Committee on the Judiciary,



1965
  franchises are attractive to business owners because: Hearings United States. Congress
Senate, 1965
  franchises are attractive to business owners because: Sports Programming and Cable
Television United States. Congress. Senate. Committee on the Judiciary. Subcommittee on Antitrust,
Monopolies, and Business Rights, 1991
  franchises are attractive to business owners because: The Comparative Economics of Sport
S. Szymanski, 2010-03-31 Starting with a major survey of the economics of sport, this volume
involves primarily a comparison of the European and American models of sport, how to restructure
leagues to make them more competitive, the analysis of gate-sharing mechanisms, the economic
impact of promotion and relegation and a comparison of broadcasting regimes.
  franchises are attractive to business owners because: Entrepreneurship in Sub-Saharan
Africa John O. Ogbor, John Ogbor, 2009 The importance of entrepreneurship as an engine for
innovation, economic growth, job creation and wealth especially in the context of Sub-Saharan Africa
cannot be overemphasized. Entrepreneurship in Sub-Saharan Africa examines the socio-cultural,
global, economic, financial, political, infrastructure and organizational contexts of entrepreneurship
in Sub-Saharan Africa. Second, the book presents a strategic management approach for the
management of entrepreneurial and small business ventures in the region. Written with a focus on
theory and practice, the book is suitable for undergraduate and graduate courses in business and
management studies and as a reference tool for practicing and prospective entrepreneurs, small
business owners and economic change agents. Keywords: Entrepreneurship, Small Business
Management, Sub-Saharan Africa, Strategic Management, Marketing, Globalization, Business Plan,
Socio-cultural, financial, political, institutional, infrastructure and organizational contexts. Number
of pages: 684
  franchises are attractive to business owners because: Vulnerability Martha Albertson
Fineman, Anna Grear, 2016-02-11 Martha Albertson Fineman’s earlier work developed a theory of
inevitable and derivative dependencies as a way of problematizing the core assumptions underlying
the ’autonomous’ subject of liberal law and politics in the context of US equality discourse. Her
’vulnerability thesis’ represents the evolution of that earlier work and situates human vulnerability
as a critical heuristic for exploring alternative legal and political foundations. This book draws
together major British and American scholars who present different perspectives on the concept of
vulnerability and Fineman's ’vulnerability thesis’. The contributors include scholars who have
thought about vulnerability in different ways and contexts prior to encountering Fineman’s work, as
well as those for whom Fineman’s work provided an introduction to thinking through a vulnerability
lens. This collection demonstrates the broad and intellectually exciting potential of vulnerability as a
theoretical foundation for legal and political engagements with a range of urgent contemporary
challenges. Exploring ways in which vulnerability might provide a new ethical foundation for law and
politics, the book will be of interest to the general reader, as well as academics and students in fields
such as jurisprudence, philosophy, legal theory, political theory, feminist theory, and ethics.
  franchises are attractive to business owners because: Cash in on Cash Flow Laurence J.
Pino, 2005-07-13 This nuts-and-bolts guide tells how even those with no capital investment can reap
the profits of an entrepreneurial enterprise that has exploded into a $3.8 trillion industry.
  franchises are attractive to business owners because: Black Enterprise , 1999-09 BLACK
ENTERPRISE is the ultimate source for wealth creation for African American professionals,
entrepreneurs and corporate executives. Every month, BLACK ENTERPRISE delivers timely, useful
information on careers, small business and personal finance.
  franchises are attractive to business owners because: Exit Strategy Planning John Hawkey,
2017-07-05 For private business owners, managing a successful exit from their business is one of the
most important events in their business lives. This book shows you how to do so with the minimum of
fuss and maximum return. It is unique because the author writes from the owner's point of view,
bringing together in one place all you need to know about planning this complex process. Exit



Strategy Planning emphasises the need to place exit planning on a firm foundation, with taxation
planning and business continuity planning providing the basis to ensure a smooth transition that will
yield the maximum return. The first three parts of the book ('Laying the Foundations', 'Choosing
your Exit Strategy' and 'Preparing and Implementing your Plans') present a best practice approach
to this complex subject. Here the book highlights the importance of planning, often several years in
advance, and explains the need to make the business 'investor ready' by identifying and removing
impediments to sale. Part 3 culminates in a step-by-step guide to producing and implementing your
Master Exit Strategy Plan. Following on from this the extensive appendices in Part 4 discuss in
detail each of the exit options open to you (many of which you have probably never considered) and
show how to choose the optimum exit route. Exit Strategy Planning is a book that will do more than
save you time and money now and in the future; it will help you to maximise on what may well be a
lifetime's investment.
  franchises are attractive to business owners because: Franchise Opportunities Handbook
United States. International Trade Administration, United States. Department of Commerce, 1988
  franchises are attractive to business owners because: Accidents of Nature David L.
Brannon, 2013-11 The 26 stories include topics for/about women, men, children, military, dogs,
aviation, politics and sci-fi. Most of the stories are humorous or ironic. Some may scare the pants off
of you. There is a story about the invasion of the United States because of a failure in our leadership.
There is a story about a secret society in our midst that loses control of one of its members. There is
a story about ghosts and another about ghost dogs. It's a book for people who want to have fun
reading as well as stories that may cause you to wonder about our future.
  franchises are attractive to business owners because: Consider the Ant Joshua
Christensen, 2010-08 Do you have too much month left over after the money runs out? Properly
managing your finances so that you don't outspend your income can be difficult. But thankfully you
can learn several simple biblical keys that will revolutionize your bank account. In Consider the Ant,
author Joshua Christensen reveals what the Bible says about financial stewardship. Beginning by
revolutionizing how you view your blessings from God, Joshua builds a foundation of thankfulness
and trust in God's provision that is necessary for success. By learning the promises revealed by God
in his Word about finances, you will learn the awesome power, love, and blessing guaranteed for
those that trust in the Creator of all things. Drawing from his own experiences in financial hardship
and strain, as well as from those he has counseled, Joshua sets forth a clean, concise, and practical
method for understanding biblical stewardship. He believes that God puts people exactly where they
need to be when they need it, and that God's ultimate goal is for people to enjoy his
freedom—especially in regard to finances!
  franchises are attractive to business owners because: Siropolis Small Bus Mgmt Stugde
3ed Siropolis, 1986
  franchises are attractive to business owners because: Plan B Kathleen Rich-New,
2013-01-01 A practical, sensible plan for finding the type of self-employment that suits you, and
taking charge of your own future. If you dream of getting out of job jail—or if a layoff has left you
thinking about finally pursuing your entrepreneurial dreams—this easy-to-read guide shows you how
to create a Plan B business that fits your skills, interests, and preferred work lifestyle. You will learn
the four ways to create an income when there aren’t any jobs available—or any jobs that interest
you. Filled with stories of successes and failures, this practical book covers the good, the bad, and
the ugly about each of the business models, so you can make smart decisions, avoid mistakes and
pitfalls, and find a better alternative for a fulfilling life when Plan A just isn’t working for you
anymore.
  franchises are attractive to business owners because: Strategic Management for
Tourism, Hospitality and Events Nigel G. Evans, 2024-01-24 Strategic Management for Tourism,
Hospitality and Events is the must-have text for students approaching this subject for the first time.
It introduces students to fundamental strategic management principles in a tourism, hospitality and
events context and brings theory to life by integrating a host of industry-based case studies and



examples throughout. This fourth edition has been fully revised and updated to reflect the major
changes in strategic direction for these industries due to the most significant global crisis ever, as
well as significant technology advances and issues related to sustainability. New features and topics
in this fourth edition include: New international tourism, hospitality and events case studies from
both SMEs and large-scale businesses are integrated throughout to show applications of strategic
management theory. New Technology Focus short cases are included, as well as longer combined
sector case studies on topics such as COVID-19 impacts. A new chapter on sustainability and
corporate social responsibility explores how the principles of sustainability can be incorporated into
the strategy of tourism, hospitality and events organizations. Technology is integrated into all
chapters, looking at big data, artificial intelligence, the external political environment, social media
and e-marketing, absorptive capacity and innovation. Impacts and implications of COVID-19 are
discussed, considering industry responses, financial implications and future emergent strategies. A
contemporary view incorporates the broad range of academic literature and industry developments
that have emerged in recent years and provides a particular focus on smaller organizations,
recognizing their key role. Web support for tutors and students provides explanations and guidelines
for instructors on how to use the textbook and case studies, additional exercises and video links for
students. This book is written in an accessible and engaging style and structured logically, with
useful features throughout to aid students’ learning and understanding. It is an essential resource
for tourism, hospitality and events students.
  franchises are attractive to business owners because: The Puck Stops Here ,
  franchises are attractive to business owners because: Black Enterprise , 1997-09 BLACK
ENTERPRISE is the ultimate source for wealth creation for African American professionals,
entrepreneurs and corporate executives. Every month, BLACK ENTERPRISE delivers timely, useful
information on careers, small business and personal finance.
  franchises are attractive to business owners because: Problems in Marketing E. Raymond
Corey, Christopher H. Lovelock, Scott Ward, 1981
  franchises are attractive to business owners because: The Rotarian , 1990-05 Established
in 1911, The Rotarian is the official magazine of Rotary International and is circulated worldwide.
Each issue contains feature articles, columns, and departments about, or of interest to, Rotarians.
Seventeen Nobel Prize winners and 19 Pulitzer Prize winners – from Mahatma Ghandi to Kurt
Vonnegut Jr. – have written for the magazine.
  franchises are attractive to business owners because: The Franchise Ratings Guide Gary
Kowalski, 2006 In America, a new franchise outlet opens every eight minutes-a rate that is
accelerating both here and worldwide-yet to date, no publication has provided more than a cursory
glimpse into the owners' experiences. The Franchise Ratings Guide is a deeper examination,
revealing an industry in which deceit is common and a full 30% of franchise owners regret their
purchase. The Franchise Ratings Guide provides essential and thorough advice on pre-purchase
steps, in-depth, actual owner insight from more than 3,000 franchise owners, and reference data on
each company surveyed, including contact, investment, and royalty information. It's got all the
information you need to make an informed investment decision.
  franchises are attractive to business owners because: Franchise Opportunities Guide ,
1996
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