good names for photography business

Introduction:

Choosing the perfect name for your photography business is crucial for
attracting clients and establishing a strong brand identity. A memorable and
relevant name can significantly impact your success, setting the tone for
your brand and influencing how potential clients perceive your services. This
comprehensive guide explores effective strategies for brainstorming and
selecting a name that captures the essence of your photography style and
target market. We'll delve into various naming techniques, offer examples,
and provide tips to help you find the ideal name for your thriving
photography business.

Article OQutline:

I. Understanding Your Brand: Defining your niche, style, and target audience.
IT. Brainstorming Techniques: Keyword research, using mind maps, and
collaborative brainstorming sessions.

ITI. Name Types & Examples: Creative names, descriptive names, names
incorporating your location, and names using your own name.

IV. Checking for Availability: Domain name, social media handles, and
trademark availability.

V. Testing Your Name: Gathering feedback and refining your choice.

Body:

I. Understanding Your Brand:

Define Your Niche and Style

: Before brainstorming names, clearly define your photography niche. Are you
specializing in wedding photography, portraits, landscapes, or something
else? Your niche will significantly influence your name choice. A name
reflecting a specific niche, like "Everlasting Moments Photography" for
weddings, is more targeted and effective.

Identify Your Target Audience

: Consider who you want to attract. Are you targeting high-end clients,
families, or businesses? Your target audience's preferences should guide your
name selection. A name like "Pixie Dust Portraits" might attract families,
while "Artisan Images" might appeal to a more sophisticated clientele.



Establish Your Brand Personality

: What feeling or message do you want your brand to convey? Are you aiming
for a modern, classic, rustic, or edgy feel? Your brand personality should be
reflected in your business name.

IT. Brainstorming Techniques:

Keyword Research for Photography Business Names

: Research relevant keywords related to your niche using tools like Google
Keyword Planner or SEMrush. Identify words commonly associated with
photography and your specialization. This will help you choose a name that's
also SEO-friendly.

Employ Mind Mapping for Creative Ideas

: Start with your niche and related words. Branch out to synonyms, associated
feelings, and imagery. This visual approach can unlock unexpected and
creative name ideas.

Collaborative Brainstorming Sessions

: Engage friends, family, or colleagues in brainstorming sessions. Fresh
perspectives can lead to innovative and memorable names you might not have
considered on your own.

ITII. Name Types & Examples:

Creative Names that Evoke Emotion

: These names often use evocative words or phrases to create a memorable
impression. Examples: "Captured Moments," "Light & Shadow Photography,"
"Evergreen Studios."

Descriptive Names that Clearly Define Your Services

: These names directly communicate what you do. Examples: "Cityscape
Photography, " "Wedding Photojournalists," "Family Portrait Studio."

Location-Based Names for Local Appeal

: These names incorporate your city or region, attracting local clients.
Examples: "Seattle Scenic Photography," "Brooklyn Portrait Artists," "London



Lens."

Names Incorporating Your Own Name (or a Variation):

This adds a personal touch and builds trust, especially if you have a well-
established reputation. Examples: "Jane Doe Photography," "The Smith Studio,"
"J.D. Images."

IV. Checking for Availability:

Secure Your Domain Name

: Once you've chosen a name, immediately check for domain name availability.
A matching website address strengthens your online presence.

Check Social Media Handles

: Ensure your chosen name is available on major social media platforms like
Instagram, Facebook, and Twitter. Consistent branding across platforms is
crucial.

Trademark Availability Research

: Conduct a trademark search to make sure your chosen name isn't already
trademarked. This will prevent legal issues later on.

V. Testing Your Name:

Gather Feedback from Your Target Audience

: Share your potential names with your target audience and gather their
feedback. Ask for their honest opinions and which names resonate the most.

Refine Your Choice Based on Feedback

: Analyze the feedback and make necessary adjustments to your chosen name.
Consider the overall appeal, memorability, and ease of pronunciation.

Conclusion:
Choosing the right name for your photography business is a critical step in

building your brand. By carefully considering your niche, target audience,
brand personality, and availability, you can create a name that perfectly



represents your business and attracts your ideal clients. Remember to
brainstorm creatively, test your ideas, and secure the necessary domain names
and social media handles. A strong name is a vital foundation for your
photography business's long-term success.

Frequently Asked Questions (FAQs):

Q: How long should my photography business name be? A: Aim for a name that's
concise and memorable, ideally between one and three words.

Q: Should I use my own name in my business name? A: It depends on your
personal brand and whether your name is already well-known within your niche.
Q: What if my ideal name is already taken? A: Consider variations, adding
keywords, or exploring different word combinations.

Q: How important is SEO when choosing a name? A: It's very important to
consider how easily your name can be found by clients using search engines,
include relevant keywords when possible but don't sacrifice memorability for
SEO.

Q: When should I finalize my business name? A: Once you've completed your
market research, brainstorming, and availability checks.
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good names for photography business: Photography Business Entrepreneur magazine,

2013-04-11 Picture Yourself a Success If you have a talent for snapping great pictures, why not turn
your hobby into a lucrative business? You can take portraits in a studio or on location, submit photos
as a freelancer to newspapers and magazines, frame and display your favorite shots in a gallery, or
record special events like weddings and sweet sixteen parties. No matter where your talents and
interests lie, you can make a bundle from your work with this expert advice. Learn how to: Set up a
functional studio and build a portfolio Choose the right equipment for all types of photos-and find
great deals on the cameras and accessories you need Find paying jobs and market yourself
professionally Get great exposure for your work at art festivals, contests, galleries, local businesses
and more Protect yourself from legal concerns such as copyright infringement and privacy issues
Whether you want to earn a little extra money with a part-time business or set yourself up as a
full-time, professional photographer, all the information you need to succeed is inside. This kit
includes: ¢ Essential industry and business-specific startup steps with worksheets, calculators,
checklists and more. ¢ Entrepreneur Editors’ Start Your Own Business, a guide to starting any
business and surviving the first three years. * Downloadable, customizable business letters, sales
letters, and other sample documents. * Entrepreneur’s Small Business Legal Toolkit.

good names for photography business: Start Your Own Photography Business 2/E
Charlene Davis, Entrepreneur Press, 2012-09-28 This second edition has been completely revised to
address the industry transformation to digital

good names for photography business: The Dictionary of Lost Words Pip Williams,




2021-04-06 NEW YORK TIMES BESTSELLER * REESE’S BOOK CLUB PICK ¢ “Delightful . . . [a]
captivating and slyly subversive fictional paean to the real women whose work on the Oxford English
Dictionary went largely unheralded.”—The New York Times Book Review “A marvelous fiction about
the power of language to elevate or repress.”—Geraldine Brooks, New York Times bestselling author
of People of the Book Esme is born into a world of words. Motherless and irrepressibly curious, she
spends her childhood in the Scriptorium, an Oxford garden shed in which her father and a team of
dedicated lexicographers are collecting words for the very first Oxford English Dictionary. Young
Esme’s place is beneath the sorting table, unseen and unheard. One day a slip of paper containing
the word bondmaid flutters beneath the table. She rescues the slip and, learning that the word
means “slave girl,” begins to collect other words that have been discarded or neglected by the
dictionary men. As she grows up, Esme realizes that words and meanings relating to women'’s and
common folks’ experiences often go unrecorded. And so she begins in earnest to search out words
for her own dictionary: the Dictionary of Lost Words. To do so she must leave the sheltered world of
the university and venture out to meet the people whose words will fill those pages. Set during the
height of the women'’s suffrage movement and with the Great War looming, The Dictionary of Lost
Words reveals a lost narrative, hidden between the lines of a history written by men. Inspired by
actual events, author Pip Williams has delved into the archives of the Oxford English Dictionary to
tell this highly original story. The Dictionary of Lost Words is a delightful, lyrical, and deeply
thought-provoking celebration of words and the power of language to shape the world. WINNER OF
THE AUSTRALIAN BOOK INDUSTRY AWARD

good names for photography business: AdWords For Dummies Howie Jacobson, 2011-05-04
AdWords lets every business-from eBay PowerSellers to Fortune 500 companies-create targeted,
cost-efficient advertising campaigns on the Web, and accounts for the bulk of Google's $6 billion in
annual revenues This all-new guide helps advertisers get a handle on AdWords complexities and
nuances, adopt AdWords best practices, and turn clicks into ka-ching! Topics covered include
conducting quick and cheap market research, crafting a message that cuts through the clutter,
choosing AdWords settings, bidding on keywords, setting a maximum daily spend, improving the
Web page that an ad points to, testing strategies, tracking results, and using Web analytics tools
Includes an exclusive offer from Google-AdWords credits equivalent to the price of the book-plus a
companion Web site with up-to-the-minute AdWords tips and tricks, narrated video walkthroughs,
and free trials of the author's software

good names for photography business: Brand Naming Rob Meyerson, 2021-12-14 You don't
have a brand—whether it’s for a company or a product—until you have a name. The name is one of
the first, longest lasting, and most important decisions in defining the identity of a company,
product, or service. But set against a tidal wave of trademark applications, mortifying
mistranslations, and disappearing dot-com availability, you won’t find a good name by dumping out
Scrabble tiles. Brand Naming details best-practice methodologies, tactics, and advice from the world
of professional naming. You'll learn: What makes a good (and bad) name The step-by-step process
professional namers use How to generate hundreds of name ideas The secrets of whittling the list
down to a finalist The most complete and detailed book about naming your brand, Brand Naming
also includes insider anecdotes, tired trends, brand origin stories, and busted myths. Whether you
need a great name for a new company or product or just want to learn the secrets of professional
word nerds, put down the thesaurus—not to mention Scrabble—and pick up Brand Naming.

good names for photography business: Lighting Essentials Don Giannatti, 2012-04-01 The
core goal of photography is representing subjects that have depth and texture in a medium that
inherently lacks both those qualities, and this book shows the best way to rise to that challenge:
through the careful application and capture of lighting. It demonstrates how to accentuate or
minimize textures, add or subtract highlights, and create or combat shadows to showcase the
subjects in the best way and create the illusion of a third dimension in the images. Exploring
techniques for lighting portraits, still-life subjects, nature images, and architectural shots, both
studio and location lighting are covered in detail. The book teaches photographers how to study



their subjectsNwith all of the textures, colors, shapes, and surfaces they haveNthen visualize the
image as a finished photograph before the photography actually begins. With chapters that
thoroughly cover the science of lighting and visualization, photographers can apply that knowledge
and successfully create artful images.

good names for photography business: The Photographer's Market Guide to Building Your
Photography Business Vik Orenstein, 2010-01-19 Make Money Doing What You Love The
Photographer's Market Guide to Building Your Photography Business, Second Edition is an all-in-one
resource full of practical advice to successfully start or maintain your business. Experienced
photographer, studio owner, and photography teacher Vik Orenstein provides you with the skills you
need for every aspect of your photography career. Whether you're just starting out, are looking to
revamp an existing business, or have been in the business for years, find out how to make the most
of every photo you take. In this revised edition, you'll learn how to: * Harness the power of digital
photography ¢ Target your audience through online marketing * Find your niche (or shift to a new
one) ¢ Craft a solid business plan * Network professionally with other photographers ¢ Showcase
and price your work ¢ Get support from accountants and lawyers ¢ Create a strategic path for your
business at every stage * And more! Orenstein and other photographers from a variety of specialties
give you firsthand insight into the many facets of this evolving field. In addition to more than 100
color photos, you'll find the know-how and encouragement you need to successfully build your
portfolio and your career.

good names for photography business: Business and Legal Forms for Photographers Tad
Crawford, 2009-11-24 Fully revised and updated to reflect current trends and changes in
professional practice, this book features 34 fully reproducible forms (on a Mac and PC compatible
CD-ROM) which photographers everywhere will find invaluable. Each form is accompanied by
step-by-step instructions, advice, and much more.

good names for photography business: Photography Business: Step-by-Step Startup
Guide The Staff of Entrepreneur Media, Inc., 2019-10-22 Set up your business for success with the
perfect shot. The experts at Entrepreneur provide a two-part guide to success. First, learn how to
turn your talent for snapping great pictures into a lucrative business. Then, master the fundamentals
of business startup including defining your business structure, funding, staffing, and more. This kit
includes: Essential industry and business-specific startup steps with worksheets, calculators,
checklists, and more Entrepreneur magazine’s Start Your Own Business, a guide to starting any
business and surviving the first three years and beyond Interviews and advice from successful
entrepreneurs in the industry Worksheets, brainstorming sections, and checklists Entrepreneur’s
Startup Resource Kit (downloadable) MORE ABOUT ENTREPRENEUR’S STARTUP RESOURCE KIT
Every small business is unique. Therefore, it’s essential to have tools that are customizable
depending on your business’s needs. That’s why Entrepreneur is also offering you access to our
Startup Resource Kit. Get instant access to thousands of business letters, sales letters, sample
documents, and more—all at your fingertips! You'll find the following: The Small Business Legal
Toolkit When your business dreams go from idea to reality, you're suddenly faced with laws and
regulations governing nearly every move you make. Learn how to stay in compliance and protect
your business from legal action. In this essential toolkit, you'll get answers to the “how do I get
started?” questions every business owner faces along with a thorough understanding of the legal
and tax requirements of your business. Sample Business Letters 1000+ customizable business
letters covering each type of written business communication you're likely to encounter as you
communicate with customers, suppliers, employees, and others. Plus a complete guide to business
communication that covers every question you may have about developing your own business
communication style. Sample Sales Letters The experts at Entrepreneur have compiled more than
1000 of the most effective sales letters covering introductions, prospecting, setting up appointments,
cover letters, proposal letters, the all-important follow-up letter, and letters covering all aspects of
sales operations to help you make the sale and generate new customers and huge profits.

good names for photography business: How to Start a Home-Based Photography



Business Kenn Oberrecht, Del Rosemary Delucco-Alpert, 2010-07-13 Everything you need to know
to start and run a profitable photography business from your home.

good names for photography business: How to Start a Photography Business Maxwell
Rotheray, 2019-03-15 Photography business looks easy, and of course, it is easy. If you have a
smartphone and use it to capture images of yourself or something else, you are already a
photographer. [ am a photographer; you are, most of us are. However, being a photographer in
business is entirely a different ball game since you are there to make a profit. It requires a
considerable investment in training, equipment purchases and a long period of exposure in the art of
photography for anyone to succeed in the business. Today, there are over 20 different types of
photography you can specialize, so you don't have to know all areas of the business before you excel
-- just one area and you are a world class photographer. In this book, you are going to learn how to
grow your photography business, the best location for your studio, how to recruit an assistant and
finally, the pitfalls you must always avoid. More things you will learn: -Types of photography and
how to choose a profitable niche -Photography starter-kits and beginner's guide -Business plan and
budgeting for a high return -How to turn home-based photography into a big business -How to hire
the perfect assistance -How to choose the best location for studio and photoshoots -And so on Take
the big step today to become the photographer of your dreams by obtaining this step-by-step guide
for establishing a successful photography business in the digital age. Tags: Photography business
practices checklist, Budgeting for photography accessories, commercial photography goals and
objectives, Professional photographer and freelance, Sales and marketing pictures, home based
business plan technique, Lighting and backdrops photography camera tips

good names for photography business: How to Create a High Profit Photography Business in
Any Market James Williams, 2006-04-01 Recognizing that technical ability and studio space are only
the initial components of a portrait photography business, this guide to building a thriving portrait
studio focuses on successful customer service, networking, diversification, and business
management strategies. From setting long- and short-term goals for a business to creating an
elegant studio atmosphere that impresses clients (while respecting the budget), this handbook
breaks down each minute consideration in the growth of a successful business. Smart managerial
decisions regarding portrait-pricing strategies, employee training, telephone skills, positive
relationships with suppliers, and responsible delegation of duties are complemented by practical
advice on networking within a community, creating demand for high-quality portraiture, and
diversifying clientele by catering to the unique needs of each client subset.

good names for photography business: How to Start a Home-based Wedding
Photography Business Kristen Jensen, 2011-12-20 This comprehensive guide takes you through
every aspect of setting up and running a thriving home-based wedding photography business, from
separating yourself from your competition and creating your portfolio to knowing what types of
equipment you need and setting up client proofing sites. Learn all about developing a price
structure, hiring second shooters, creating a website, blogging and using other social media outlets,
and developing a photo editing system. Whether you are just starting out or looking to expand your
business, each chapter can help you build your own successful home-based wedding photography
business. Look for useful charts and worksheets throughout the book, including: What to Pack in
Your Camera Bag Package Pricing Options Sample Contracts and Invoices Pre-Wedding Day
Checklist Wedding Day Shot Lists

good names for photography business: The Photo Cookbook Tim Shields, 2019-11-18 This
Photo Cookbook is your quick and easy guide to creating your own jaw-dropping pictures without
complicated and boring explanations, using the camera or phone you already have. Award-winning
Chefs use recipes to create amazing dishes, and if you follow their recipes, you can create the exact
same dishes. This Photo Cookbook contains 30 recipes you can use to take amazing photos. Want to
shoot a glorious sunset? There’s a recipe for that. Want to create amazing compositions? There are 8
recipes for that. Want to take a stunning portrait shot with a blurred out background? There’s a
recipe for that, too. Every recipe is short, to the point, and stands alone. The Photo Cookbook was



written by award-winning photographer Tim Shields with thousands of students in his photography
programs. Take the best photos of your life using the camera or phone you already have And the
best part? Every recipe comes with a how-to video! Just open the regular camera app on your phone
and point it at the QR code on the page, or tap the QR code when reading on mobile phones and
tablets. When the link pops up, tap it and the video will start. You don’t need any new software or
apps.

good names for photography business: The Fast Track Photographer Business Plan Dane
Sanders, 2010-12-14 NEW RULES FOR A NEW BUSINESS WORLD Thinking about starting a
photography business? The first thing you need to know is that the rules have changed. Yesterday’s
business models have collapsed. Creating a successful business in today’s Digi-Flat era requires a
sharp new approach, one that Dane Sanders has practiced successfully and taught at Fast Track
workshops and seminars all around the world. Some of the things you'll learn in this book: How to
turn the very technologies that are killing professional photography—such as the Internet—into your
tools of success -How to lead your business, not let your business lead you -How systematizing,
scaling, and outsourcing are critical concepts even for a one-person business -How to radically
rethink marketing, sales, and customer service for the 21st century -How to hone a creative vision
that works—the most powerful step you can take as a businessperson The Fast Track Photographer
Business Plan is not about building a traditional business plan that looks good on paper and
impresses investors. It's about creating a vibrant, living business plan that will help you thrive in
today's digital Wild West, where creative content is freely distributed, where no one plays by the
rules anymore, and where customers have unprecedented freedom in choosing what to buy and
whom to hire. It's a groundbreaking look at running a creative business. Whether you're an amateur
looking to go pro or a professional whose business has stalled, Dane's practical, on-the-ground
advice will launch you on the fast track to business success. Includes free access to Dane's online
stress test to diagnose your business's strengths—as well as where it needs help!

good names for photography business: 101 Mistakes Photographers Should Never Make
Karen Dorame, 2016-06-28 Take your photography to new levels by avoiding common pitfalls.
Making great photos (and making a living from them) can be challenging. In this book, Karen
Dorame shows you how to smooth your path to success by avoiding over 100 common errors. From
gear, to shooting, to marketing, Karen and her photographer friends share practical advice based on
years of experience!,--page [4] of cover.

good names for photography business: The British Journal of Photography William
Crookes, T. A. Malone, George Shadbolt, J. Traill Taylor, William Blanchard Bolton, Thomas Bedding,
1921

good names for photography business: Learn Programming with Flash MX Ben
Renow-Clarke, Kristian Besley, 2003-10-01 * First Flash book to use the unique virtual classroom
approach to teaching ActionScript programming to absolute beginners, so it meets a need head-on
that no other book addresses directly—providing the missing link between technology and creativity.
* Flash and ActionScript are extremely simple to learn, so this book provides the ideal entry point for
any aspiring programmer and web designer, compared with technologies like VB and C++, which
can be very intimidating to the novice. Additionally, this book is complementary to any other
entry-level Flash titles - it recognizes that as well as mastering the design side of the toolset,
effective designer/developers also need to grasp basic programming skills. Having Flash on your
machine doesn't miraculously turn you into a web designer - you need to work at learning design
and programming skills too. * The authors are highly experienced authors and Flash tutors, well
versed in communicating technical information to a low level consumer audience. They are also
active web community members and will provide personal technical support for the book direct to
the reader via the Friends of ED support forums.

good names for photography business: How to Start a Photography Business Tracy Dorr,
2016-11-21 Ready to turn your passion for photography into a viable business and profit while doing
what you love? In this book, award-winning portrait and wedding photographer Tracy Dorr (from



Williamsville, NY) shows you how to visualize your perfect business and execute the necessary steps,
one at a time, to reach your every goal. You'll learn how to choose a specialty that suits you and gain
experience in your chosen field. You'll also discover the perks and drawbacks of small vs. large
studios, learn how to choose the right studio location, and find tips for managing the business end of
the profession — from hiring employees, to creating contracts, to taking tax deductions, and more.
Dorr also shows you how to grow your business via word-of-mouth referrals, social networking, and
developing an attention-getting marketing and advertising plan. In addition to sharing her insights
on every aspect of starting and operating a thriving photography business, Dorr includes tips from
pros across the U.S. You'll get varied perspectives on many of the topics covered and, armed with
this information, you'll be poised to chart a course, tackle obstacles, and achieve professional
success.

good names for photography business: The Art and Business of Photography Susan Carr,
2011-02-15 Photographers now have the ideal resource to build a solid foundation for success. The
Art and Business of Photography takes an honest approach to the photography profession and is a
guide to the artistic and business skills that are the foundation of a career in photography.
Professional photographer and former ASMP president, Susan Carr, discusses the realities of the
photography industry along with the struggles of expressing creativity and producing quality
photography. Topics in this distinctive guide include the balance of being an artist and a business
person, the basics of copyright, pricing skills, how to find future prospects, and the importance of
craft and creativity. Firsthand experiences and sample photographs by top photographers--pursuing
various photography subjects and different types of clients--serve to enhance the unique
combination of art and business included in this book. This volume also covers the history of the
profession and the current state of the industry. Anyone with a love for a photography and the
creative process will benefit from this realistic yet inspiring approach to the photography industry.
Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on the visual
and performing arts, with emphasis on the business of art. Our titles cover subjects such as graphic
design, theater, branding, fine art, photography, interior design, writing, acting, film, how to start
careers, business and legal forms, business practices, and more. While we don't aspire to publish a
New York Times bestseller or a national bestseller, we are deeply committed to quality books that
help creative professionals succeed and thrive. We often publish in areas overlooked by other
publishers and welcome the author whose expertise can help our audience of readers.

good names for photography business: 30 Days to a Better Wedding Photography Business
Christopher Stets, 2018-12-26 For over thirty years I have been blessed with the opportunities to
photograph some of the most amazing couples, being a wedding photographer is not only an art but
you become part of that couples wedding day, this is an amazing opportunity to show how talented
you are. In this book I'm going to teach you some of the best practices that have allowed me to
sustain a photography business when my competition is closing, we will look at everything you need
to set up and run your business, from start to marketing and everything in the middle.

good names for photography business: ASMP Professional Business Practices in Photography
American Society of Media Photographers, 2010-02-16 At last! The eagerly anticipated revised
edition of the photographer’s business bible is here, fully updated with the last word on key business
practices, industry standards, and resources. Up-to-the-minute coverage now includes digital asset
management; metadata standards; the role of Internet, FTP, and e-mail technologies; the impact of
media consolidation on assignment and stock photography; and much more. This indispensable
guide covers the full range of business and legal questions that photographers might have, with
comprehensive advice from the ASMP, the foremost authority in the field. In eleven in-depth
chapters, more than two dozen industry experts explore pricing and negotiating, ethics, rights in
traditional and electronic media, publishing, and much more. Business and legal forms, checklists,
and an extensive cross-media bibliography make this the one reference book that deserves a place
on every successful photographer’s bookshelf. Allworth Press, an imprint of Skyhorse Publishing,
publishes a broad range of books on the visual and performing arts, with emphasis on the business



of art. Our titles cover subjects such as graphic design, theater, branding, fine art, photography,
interior design, writing, acting, film, how to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish a New York Times bestseller or a national
bestseller, we are deeply committed to quality books that help creative professionals succeed and
thrive. We often publish in areas overlooked by other publishers and welcome the author whose
expertise can help our audience of readers.

good names for photography business: Bulletin of Photography, 1908

good names for photography business: American Photography, 1925

good names for photography business: The Business of Studio Photography Edward R. Lilley,
2012-01-13 The Business of Studio Photography is packed with proven strategies for starting a new
studio or improving an existing one—and now this classic book has been thoroughly updated and
revised for the new digital-imaging era. Expert advice on every aspect of running a studio is
featured: location, financing, equipment, digital shooting, proofing, and ordering; marketing, Web
advertising, public relations and self-promotion; pricing, negotiating with labs, selling to the
wedding, portrait, school, commercial, and art photography markets; digital imaging, business plans,
and more. Equipment checklists and sample business forms, plus full resource lists for websites,
magazines, and books are included. The Business of Studio Photography is the complete one-stop
guide to opening and running a successful photography studio.

good names for photography business: Popular Photography, 1994-02

good names for photography business: The Photographer's MBA Sal Cincotta, 2012-11-20
If you have finally taken the leap with your photography and gone into business-or if you are
considering it- The Photographer’s MBA will prove a helpful guide in navigating the often confusing
and occasionally frustrating territories of business, marketing, pricing, and contracts. Photographer
Sal Cincotta, who runs a highly successful portrait, senior, and wedding photography business,
deftly leads you through “the other 90%” of the job of a photographer. In this book, you will:
Consider what kind of business entity is best suited for you, such as a sole proprietorship, S-Corp, or
LLC Learn about the critical importance of both business plans and marketing plans, and how they
will help you reach your short-term and long-term goals Understand branding’s elements and how to
define your own brand so that you stand out from the crowd Assess your social media strategy to
optimize your presence online, and learn about search engine optimization (SEO) to increase your
findability Tackle costs, pricing, and contracts (including copyright and model releases) At the end of
each chapter, Sal offers a Next Steps section, containing exercises that challenge you to actively
implement the overall lessons in the book. By helping you create a solid plan, a strategy you can
implement, and a vision for your business, The Photographer’s MBA gets you well on your way to
creating and sustaining a photography business that will grow and succeed for years to come.

good names for photography business: Encyclopedia of nineteenth-century photography John
Hannavy, 2008 The first comprehensive encyclopedia of world photograph up to the beginning of the
twentieth century. It sets out to be the standard, definitive reference work on the subject for years
to come.

good names for photography business: Photography and Focus, 1917

good names for photography business: The Real Business of Photography Richard Weisgrau,
2004-05-01 This honest, tell-all guide is written by one of the best-known players of the media
photography business. Drawing from decades of experience as a working photographer and industry
leader, the author defies popular business myths and trend-driven behavior by providing a fresh,
common-sense approach to running a photography business. The essentials of running a
photography business are covered-from setting a strategic vision to managing finances.

good names for photography business: Photography, 1890

good names for photography business: Popular Photography, 1989-10

good names for photography business: Bulletin of Photography John Bartlett, Frank V.
Chambers, Francis Stapleton Chambers, 1922

good names for photography business: The Photographic Journal of America, 1920



good names for photography business: How to Market and Sell Your Art, Music
Photographs, and Handmade Crafts Online Lee Rowley, 2008 You are creative, you are an artist or a
photographer, you have a hobby or craft, something you absolutely love to do, and you are good at it.
But you may be asking yourself, How do I market my work? This book shows how to sell your
artwork or crafts even if you have no experience with marketing and even if you hate to sell.

good names for photography business: Photography Mark Chen, Chelsea Shannon,
2020-05-31 Finally, here is a photography textbook authored in the 21st century for 21st century
audiences. Photography: A 21st Century Practice speaks to the contemporary student who has come
of age in the era of digital photography and social media, where every day we collectively take more
than a billion photographs. How do aspiring photographers set themselves apart from the
smartphone-toting masses? How can an emerging photographic artist push the medium to new
ground? The answers provided here are innovative, inclusive, and boundary shattering, thanks to the
authors’ framework of the 4Cs: Craft, Composition, Content and Concept. Each is explored in depth,
and packaged into a toolbox the photographic student can immediately put into practice. With a firm
base in digital imaging, the authors also shed new light on chemical-based photographic processes
and address the ways in which new technology is rapidly expanding photographic possibilities. In
addition, Photography: A 21st Century Practice features: * 12 case studies from professional
practice, featuring established photographic artists and showcasing the techniques, concepts, modes
of presentation, and other professional concerns that shape their work. ¢ Over 40 student
assignments that transform theory into hands-on experience. * 800 full-color images and 200
illustrations, including photographs by some of the world’s best-known and most exciting emerging
photographic artists, and illustrations that make even complex processes and ideas simple to
understand. * More than 50 guided inquiries into the nature of photographic art to jump start
critical thinking and group discussions.

good names for photography business: Building Websites All-in-One For Dummies David
Karlins, Doug Sahlin, 2012-08-14 Ten minibooks in one! The perfect reference for beginning web
builders This hefty, 800+ page book is your start-to-finish roadmap for building a web site for
personal or professional use. Even if you're completely new to the process, this book is packed with
everything you need to know to build an attractive, usable, and working site. In addition to being a
thorough reference on the basics, this updated new edition also covers the very latest trends and
tools, such as HTML5, mobile site planning for smartphones and tablets, connecting with social
media, and more. Packs ten minibooks into one hefty reference: Preparation, Site Design, Site
Construction, Web Graphics, Multimedia, Interactive Elements, Form Management, Social Media
Integration, Site Management, and Case Studies Covers the newest trends and tools, including
HTMLS5, the new Adobe Create Suite, and connecting with social media Offers in-depth reviews and
case studies of existing sites created for a variety of purposes and audiences, such as blog sites and
non-profit sites Walks you through essential technologies, including Dreamweaver, HTML, CSS,
JavaScript, PHP, and more Plan, build, and maintain a site that does exactly what you need, with
Building Web Sites All-In-One For Dummies, 3rd Edition.

good names for photography business: Popular Photography , 1989-11

good names for photography business: Real Fantasies Patricia A. Johnston, 2000-01-01
Johnston presents an intriguing view of advertising agencies from the inside. Using agency archives,
she reconstructs the teamwork of clients, art directors, account executives, copywriters, and
photographers. And she goes on to assess how these widely distributed images work in American
culture - how they interact with their audience to express, reflect, shape, and challenge social
values.

good names for photography business: Photographers Peter E. Palmquist, 2000
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