harvard business journal subscription

Harvard Business Journal Subscription: Your Gateway
to Strategic Insights

Unlocking the power of strategic thinking and leadership development is easier than ever with a
Harvard Business Journal (HBR) subscription. This comprehensive guide explores the various
subscription options, benefits, cost considerations, and frequently asked questions to help you
determine if an HBR subscription aligns with your professional growth goals. Whether you're a
seasoned executive, an aspiring entrepreneur, or a student eager to learn from the best, this guide
will equip you with the information you need to make an informed decision.

Article Outline:

[. Understanding the Value of an HBR Subscription: Highlighting the benefits and why it's a worthwhile
investment.

[l. Exploring HBR Subscription Options: Detailing the different types of subscriptions available (digital,
print, bundled).

[ll. Cost Analysis of HBR Subscriptions: Breaking down the pricing structure and comparing different
plans.

IV. Accessing HBR Content: A User Guide: Explaining how to navigate the platform and utilize its
features.

V. HBR's Content Pillars: What to Expect: Showcasing the breadth and depth of HBR's articles, case
studies, and more.

VI. HBR vs. Competitors: A Comparative Analysis: Briefly comparing HBR to other business
publications.

VII. Is an HBR Subscription Right for You?: Helping readers determine if it's a suitable investment for
their needs.

I. Understanding the Value of an HBR Subscription:

Gaining a Competitive Edge Through Strategic Insights

An HBR subscription provides access to cutting-edge research, insightful analysis, and practical
advice from leading business experts worldwide. Staying ahead in today's dynamic business
landscape requires continuous learning and adaptation, and HBR offers precisely that.

Unlocking Leadership Potential and Professional Development

HBR's content empowers professionals to develop crucial leadership skills, improve decision-making
abilities, and enhance their overall strategic thinking. The diverse range of topics covered ensures
continuous learning and growth.



Networking Opportunities and Industry Connections

While not a direct benefit of the subscription itself, access to HBR's content can significantly enhance
networking opportunities by enabling more informed and insightful conversations with colleagues and
industry peers.

Il. Exploring HBR Subscription Options:

Digital Access: Convenience at Your Fingertips

A digital subscription offers convenient access to the HBR archive and current issues through the HBR
website and mobile app. This is ideal for those who prefer on-the-go access to content.

Print Subscription: The Tangible Experience

For those who appreciate the feel of a physical publication, a print subscription provides a tactile
experience and a dedicated reading space away from digital distractions.

Bundled Subscriptions: Maximizing Value and Access

HBR offers bundled subscriptions that include both digital and print access, often at a discounted rate
compared to purchasing each separately. This option provides the best of both worlds.

lll. Cost Analysis of HBR Subscriptions:

Understanding Pricing Tiers and Subscription Lengths

Subscription costs vary depending on the chosen plan (digital, print, bundled) and subscription length
(e.g., annual, multi-year). Longer subscriptions often offer better value per issue.

Comparing Prices and Identifying the Best Value

Carefully comparing the cost per issue across different subscription lengths and access types allows
you to identify the most economical option that fits your budget and needs.

Budgeting for Professional Development: An Investment in
Yourself

Considering an HBR subscription as an investment in professional development rather than a mere
expense can help justify the cost and highlight its long-term value.



IV. Accessing HBR Content: A User Guide:

Navigating the HBR Website and Mobile App

The HBR website and app offer intuitive interfaces for easy navigation and content discovery.
Features include search functionality, personalized recommendations, and saved articles.

Utilizing Advanced Search Options for Specific Topics

HBR's robust search functionality allows users to refine their searches by keyword, author, publication
date, and other criteria to find relevant content quickly.

Managing Your Subscription and Account Settings

Users can easily manage their subscription details, update their payment information, and adjust their
notification preferences through their account settings.

V. HBR's Content Pillars: What to Expect:

In-depth Articles on Cutting-Edge Business Trends

HBR provides detailed analyses of current business trends, offering valuable insights and strategic
perspectives for navigating the ever-evolving landscape.

Case Studies and Real-World Examples for Practical
Application

HBR features numerous case studies illustrating real-world business challenges and successes,
allowing readers to apply these lessons to their own professional experiences.

Expert Interviews and Thought Leadership Perspectives

HBR features interviews with leading business thinkers and influencers, providing readers with diverse
perspectives and innovative approaches to problem-solving.

VI. HBR vs. Competitors: A Comparative Analysis:

Comparing HBR to Other Leading Business Publications

While several other publications offer insightful business content, HBR stands out due to its rigorous
research, focus on academic rigor, and strong emphasis on practical application.



Highlighting HBR's Unique Strengths and Value Proposition

HBR’s unique blend of academic rigor and practical application, combined with its extensive archive
and renowned authors, distinguishes it from competitors.

VIl. Is an HBR Subscription Right for You?:

Assessing Your Professional Goals and Learning Needs

Consider your career aspirations and professional development goals to determine if an HBR
subscription aligns with your learning needs and priorities.

Determining Your Budget and Prioritizing Professional
Development

Evaluate your budget and assess the value proposition of an HBR subscription relative to other
professional development opportunities.

Conclusion:

A Harvard Business Journal subscription offers a significant return on investment for professionals
seeking to enhance their knowledge, skills, and strategic thinking abilities. By carefully considering
the subscription options, cost analysis, and your individual needs, you can make an informed decision
that will contribute to your long-term professional success.

Frequently Asked Questions (FAQs):

Q: What payment methods does HBR accept? A: HBR typically accepts major credit cards and
sometimes offers other payment options like PayPal.

Q: Can | share my subscription with others? A: Most subscription plans are for individual use only and
cannot be shared. Check the terms and conditions of your specific plan.

Q: What is HBR's return policy? A: HBR's return policy varies depending on the subscription type and
purchase date. Check their website for details.

Q: How do | cancel my subscription? A: You can typically manage and cancel your subscription
through your account settings on the HBR website.

Related Keywords: Harvard Business Review, HBR subscription cost, HBR digital subscription, HBR
print subscription, HBR articles, business journals, management articles, leadership development,
strategic thinking, professional development, online business courses, business publications, Harvard
Business School.

harvard business journal subscription: Hybrid Workplace: The Insights You Need from
Harvard Business Review Harvard Business Review, Amy C. Edmondson, Joan C. Williams, Bob



Frisch, Liane Davey, 2022-03-15 Reinvent your organization for the hybrid age. Hybrid work is here
to stay—but what will it look like at your company? If your organization is holding on to inflexible,
pre-pandemic policies about where—and when—your people work, it may be risking a mass exodus
of talent. Designing a hybrid workplace that furthers your business goals while staying true to your
culture requires balancing experimentation with rigorous planning. Hybrid Workplace: The Insights
You Need from Harvard Business Review will help you adopt the best technological, cultural, and
new management practices to seize the benefits and avoid the pitfalls of the hybrid age. Business is
changing. Will you adapt or be left behind? Get up to speed and deepen your understanding of the
topics that are shaping your company's future with the Insights You Need from Harvard Business
Review series. Featuring HBR's smartest thinking on fast-moving issues—blockchain, cybersecurity,
Al, and more—each book provides the foundational introduction and practical case studies your
organization needs to compete today and collects the best research, interviews, and analysis to get it
ready for tomorrow. You can't afford to ignore how these issues will transform the landscape of
business and society. The Insights You Need series will help you grasp these critical ideas—and
prepare you and your company for the future.

harvard business journal subscription: How Will You Measure Your Life? (Harvard
Business Review Classics) Clayton M. Christensen, 2017-01-17 In the spring of 2010, Harvard
Business School’s graduating class asked HBS professor Clay Christensen to address them—but not
on how to apply his principles and thinking to their post-HBS careers. The students wanted to know
how to apply his wisdom to their personal lives. He shared with them a set of guidelines that have
helped him find meaning in his own life, which led to this now-classic article. Although Christensen’s
thinking is rooted in his deep religious faith, these are strategies anyone can use. Since 1922,
Harvard Business Review has been a leading source of breakthrough ideas in management practice.
The Harvard Business Review Classics series now offers you the opportunity to make these seminal
pieces a part of your permanent management library. Each highly readable volume contains a
groundbreaking idea that continues to shape best practices and inspire countless managers around
the world.

harvard business journal subscription: HBR Guide to Buying a Small Business Richard S.
Ruback, Royce Yudkoff, 2017-01-17 An all-in-one guide to helping you buy and own your own
business. Are you looking for an alternative to a career path at a big firm? Does founding your own
start-up seem too risky? There is a radical third path open to you: You can buy a small business and
run it as CEO. Purchasing a small company offers significant financial rewards—as well as personal
and professional fulfillment. Leading a firm means you can be your own boss, put your executive
skills to work, fashion a company environment that meets your own needs, and profit directly from
your success. But finding the right business to buy and closing the deal isn't always easy. In the HBR
Guide to Buying a Small Business, Harvard Business School professors Richard Ruback and Royce
Yudkoff help you: Determine if this path is right for you Raise capital for your acquisition Find and
evaluate the right prospects Avoid the pitfalls that could derail your search Understand why a dull
business might be the best investment Negotiate a potential deal with the seller Avoid deals that fall
through at the last minute Arm yourself with the advice you need to succeed on the job, with the
most trusted brand in business. Packed with how-to essentials from leading experts, the HBR Guides
provide smart answers to your most pressing work challenges.

harvard business journal subscription: Keeping Customers ]. J. Sviokla, Benson P. Shapiro,
1993 Essays cover market orientation, order management, customer service, quality, service
guarantees, customer complaints, zero defects, and performance measurement

harvard business journal subscription: Why Startups Fail Tom Eisenmann, 2021-03-30 If you
want your startup to succeed, you need to understand why startups fail. “Whether you're a first-time
founder or looking to bring innovation into a corporate environment, Why Startups Fail is essential
reading.”—Eric Ries, founder and CEO, LTSE, and New York Times bestselling author of The Lean
Startup and The Startup Way Why do startups fail? That question caught Harvard Business School
professor Tom Eisenmann by surprise when he realized he couldn’t answer it. So he launched a



multiyear research project to find out. In Why Startups Fail, Eisenmann reveals his findings: six
distinct patterns that account for the vast majority of startup failures. * Bad Bedfellows. Startup
success is thought to rest largely on the founder’s talents and instincts. But the wrong team,
investors, or partners can sink a venture just as quickly. ¢ False Starts. In following the oft-cited
advice to “fail fast” and to “launch before you're ready,” founders risk wasting time and capital on
the wrong solutions. * False Promises. Success with early adopters can be misleading and give
founders unwarranted confidence to expand. ¢ Speed Traps. Despite the pressure to “get big fast,”
hypergrowth can spell disaster for even the most promising ventures. ¢ Help Wanted. Rapidly
scaling startups need lots of capital and talent, but they can make mistakes that leave them suddenly
in short supply of both. * Cascading Miracles. Silicon Valley exhorts entrepreneurs to dream big. But
the bigger the vision, the more things that can go wrong. Drawing on fascinating stories of ventures
that failed to fulfill their early promise—from a home-furnishings retailer to a concierge dog-walking
service, from a dating app to the inventor of a sophisticated social robot, from a fashion brand to a
startup deploying a vast network of charging stations for electric vehicles—Eisenmann offers
frameworks for detecting when a venture is vulnerable to these patterns, along with a wealth of
strategies and tactics for avoiding them. A must-read for founders at any stage of their
entrepreneurial journey, Why Startups Fail is not merely a guide to preventing failure but also a
roadmap charting the path to startup success.

harvard business journal subscription: HBR's 10 Must Reads Boxed Set (6 Books) (HBR's 10
Must Reads) Harvard Business Review, Peter F. Drucker, Clayton M. Christensen, Daniel Goleman,
Michael E. Porter, 2011-08-15 Timeless advice from the pages of Harvard Business Review You want
the most important ideas on management all in one place. Now you can have them--in a set of HBR's
10 Must Reads. We've combed through hundreds of Harvard Business Review articles on strategy,
change leadership, managing people, and managing yourself and selected the most important ones
to help you maximize your performance. This six-title collection includes only the most critical
articles from the world's top management experts, curated from Harvard Business Review's rich
archives. We've done the work of selecting them so you won’t have to. These books are packed with
enduring advice from the best minds in business such as: Michael Porter, Clayton Christensen, Peter
Drucker, John Kotter, Daniel Goleman, Jim Collins, Ted Levitt, Gary Hamel, W. Chan Kim, Renee
Mauborgne and much more. The HBR's 10 Must Reads Boxed Set includes: HBR's 10 Must Reads:
The Essentials This book brings together the best thinking from management's most influential
experts. Once you've read these definitive articles, you can delve into each core topic the series
explores: managing yourself, managing people, leadership, strategy, and change management.
HBR's 10 Must Reads on Managing Yourself The path to your professional success starts with a
critical look in the mirror. Here's how to stay engaged throughout your 50-year work life, tap into
your deepest values, solicit candid feedback, replenish your physical and mental energy, and
rebound from tough times. This book includes the bonus article How Will You Measure Your Life? by
Clayton M. Christensen. HBR's 10 Must Reads on Managing People Managing your employees is
fraught with challenges, even if you're a seasoned pro. Boost their performance by tailoring your
management styles to their temperaments, motivating with responsibility rather than money, and
fostering trust through solicited input. This book includes the bonus article Leadership That Gets
Results, by Daniel Goleman. HBR's 10 Must Reads on Leadership Are you an extraordinary
leader--or just a good manager? Learn how to motivate others to excel, build your team's confidence,
set direction, encourage smart risk-taking, credit others for your success, and draw strength from
adversity. This book includes the bonus article What Makes an Effective Executive, by Peter F.
Drucker. HBR's 10 Must Reads on Strategy Is your company spending too much time on strategy
development, with too little to show for it? Discover what it takes to distinguish your company from
rivals, clarify what it will (and won't) do, create blue oceans of uncontested market space, and make
your priorities explicit so employees can realize your vision. This book includes the bonus article
What Is Strategy? by Michael E. Porter. HBR's 10 Must Reads on Change Management Most
companies' change initiatives fail--but yours can beat the odds. Learn how to overcome addiction to



the status quo, establish a sense of urgency, mobilize commitment and resources, silence naysayers,
minimize the pain of change, and motivate change even when business is good. This book includes
the bonus article 'Leading Change, by John P. Kotter. About the HBR's 10 Must Reads Series: HBR's
10 Must Reads series is the definitive collection of ideas and best practices for aspiring and
experienced leaders alike. These books offer essential reading selected from the pages of Harvard
Business Review on topics critical to the success of every manager. Each book is packed with advice
and inspiration from the best minds in business.

harvard business journal subscription: Love and Work Marcus Buckingham, 2022-04-05 A
Wall Street Journal bestseller World-renowned researcher and New York Times bestselling author
Marcus Buckingham helps us discover where we're at our best—both at work and in life. You've long
been told to Do what you love. Sounds simple, but the real challenge is how to do this in a world not
set up to help you. Most of us actually don't know the real truth of what we love—what engages us
and makes us thrive—and our workplaces, jobs, schools, even our parents, are focused instead on
making us conform. Sadly, no person or system is dedicated to discovering the crucial intersection
between what you love to do and how you contribute it to others. In this eye-opening, uplifting book,
Buckingham shows you how to break free from this conformity—how to decode your own loves, turn
them into their most powerful expression, and do the same for those you lead and those you love.
How can you use love to reveal your unique gifts? How can you pinpoint what makes you stand out
from anyone else? How can you choose roles in which you'll excel? Love and Work unlocks answers
to these questions and others, so you can: Choose the right role on the team. Describe yourself
compellingly in job interviews. Mold your existing role so that it calls upon the very best of you.
Position yourself as a leader in such a way that your followers quickly come to trust in you. Make
lasting change for your team, your company, your family, or your students. Love, the most powerful
of human emotions, the source of all creativity, collaboration, insight, and excellence, has been
systematically drained from our lives—our work, teams, and classrooms. It's time we brought love
back in. Love and Work shows you how.

harvard business journal subscription: Harvard Business Review on Increasing
Customer Loyalty Harvard Business Review, 2011 How do you keep your customers coming back -
and get them to bring others? This collection of HBR articles helps you: turn angry customers into
loyal advocates; get more people to recommend you; boost customer satisfaction by satisfying your
employees; and, focus on profitable customers - whether they're loyal or not.

harvard business journal subscription: Harvard Business Review on Corporate
Governance Walter J. Salmon, Gordon Donaldson, Jay W. Lorsch, John Pound, 2000 Leading Minds
and Landmark Ideas In An Easily Accessible Format From the preeminent thinkers whose work has
defined an entire field to the rising stars who will redefine the way we think about business, The
Harvard Business Review Paperback Series delivers the fundamental information today's
professionals need to stay competitive in a fast-moving world. Corporate governance can raise many
difficult leadership, strategy, and policy questions within an organization. Harvard Business Review
on Corporate Governance is an essential reference, focusing on both policy and strategic challenges,
for senior managers working with boards or dealing with governance issues. A Harvard Business
Review Paperback.

harvard business journal subscription: HBR's 10 Must Reads on Mental Toughness (with
bonus interview "Post-Traumatic Growth and Building Resilience" with Martin Seligman) (HBR's 10
Must Reads) Harvard Business Review, Martin E.P. Seligman, Tony Schwartz, Warren G. Bennis,
Robert J. Thomas, 2017-12-19 Come back from every setback a stronger and better leader. If you
read nothing else on mental toughness, read these ten articles by experts in the field. We've combed
through hundreds of articles in the Harvard Business Review archive and selected the most
important ones to help you build your emotional strength and resilience--and to achieve high
performance. This book will inspire you to: Thrive on pressure like an Olympic athlete Manage and
overcome negative emotions by acknowledging them Plan short-term goals to achieve long-term
aspirations Surround yourself with the people who will push you the hardest Use challenges to



become a better leader Use creativity to move past trauma Understand the tools your mind uses to
recover from setbacks This collection of articles includes How the Best of the Best Get Better and
Better, by Graham Jones; Crucibles of Leadership, by Warren G. Bennis and Robert J. Thomas;
Building Resilience, by Martin E.P. Seligman; Cognitive Fitness, by Roderick Gilkey and Clint Kilts;
The Making of a Corporate Athlete, by Jim Loehr and Tony Schwartz; Stress Can Be a Good Thing If
You Know How to Use It, by Alla Crum and Thomas Crum; How to Bounce Back from Adversity, by
Joshua D. Margolis and Paul G. Stoltz; Rebounding from Career Setbacks, by Mitchell Lee Marks,
Philip Mirvis, and Ron Ashkenas; Realizing What You're Made Of, by Glenn E. Mangurian; Extreme
Negotiations, by Jeff Weiss, Aram Donigian, and Jonathan Hughes; and Post-Traumatic Growth and
Building Resilience, by Martin Seligman and Sarah Green Carmichael. HBR's 10 Must Reads
paperback series is the definitive collection of books for new and experienced leaders alike. Leaders
looking for the inspiration that big ideas provide, both to accelerate their own growth and that of
their companies, should look no further. HBR's 10 Must Reads series focuses on the core topics that
every ambitious manager needs to know: leadership, strategy, change, managing people, and
managing yourself. Harvard Business Review has sorted through hundreds of articles and selected
only the most essential reading on each topic. Each title includes timeless advice that will be
relevant regardless of an ever-changing business environment.

harvard business journal subscription: Leading Digital George Westerman, Didier Bonnet,
Andrew McAfee, 2014-09-23 Become a Digital Master—No Matter What Business You're In If you
think the phrase “going digital” is only relevant for industries like tech, media, and
entertainment—think again. In fact, mobile, analytics, social media, sensors, and cloud computing
have already fundamentally changed the entire business landscape as we know it—including your
industry. The problem is that most accounts of digital in business focus on Silicon Valley stars and
tech start-ups. But what about the other 90-plus percent of the economy? In Leading Digital, authors
George Westerman, Didier Bonnet, and Andrew McAfee highlight how large companies in traditional
industries—from finance to manufacturing to pharmaceuticals—are using digital to gain strategic
advantage. They illuminate the principles and practices that lead to successful digital
transformation. Based on a study of more than four hundred global firms, including Asian Paints,
Burberry, Caesars Entertainment, Codelco, Lloyds Banking Group, Nike, and Pernod Ricard, the
book shows what it takes to become a Digital Master. It explains successful transformation in a
clear, two-part framework: where to invest in digital capabilities, and how to lead the
transformation. Within these parts, you’ll learn: * How to engage better with your customers * How
to digitally enhance operations * How to create a digital vision * How to govern your digital
activities The book also includes an extensive step-by-step transformation playbook for leaders to
follow. Leading Digital is the must-have guide to help your organization survive and thrive in the
new, digitally powered, global economy.

harvard business journal subscription: HBR Guide to Better Business Writing (HBR
Guide Series) Bryan A. Garner, 2013-01-08 DON'T LET YOUR WRITING HOLD YOU BACK. When
you're fumbling for words and pressed for time, you might be tempted to dismiss good business
writing as a luxury. But it's a skill you must cultivate to succeed: You'll lose time, money, and
influence if your e-mails, proposals, and other important documents fail to win people over. The HBR
Guide to Better Business Writing, by writing expert Bryan A. Garner, gives you the tools you need to
express your ideas clearly and persuasively so clients, colleagues, stakeholders, and partners will
get behind them. This book will help you: Push past writer's block Grab--and keep--readers' attention
Earn credibility with tough audiences Trim the fat from your writing Strike the right tone Brush up
on grammar, punctuation, and usage Arm yourself with the advice you need to succeed on the job,
with the most trusted brand in business. Packed with how-to essentials from leading experts, the
HBR Guides provide smart answers to your most pressing work challenges.

harvard business journal subscription: Competing in the New World of Work Keith
Ferrazzi, Kian Gohar, Noel Weyrich, 2022-02-15 A Wall Street Journal bestseller The #1 New York
Times bestselling author on how to use radical adaptability to win in a world of unprecedented



change. You've shed antiquated systems and processes. You went all-in on digital. Your teams settled
into new, often better, ways of doing things. But did your organization change enough to stay
competitive in the post-pandemic world? Did you fully leverage the once-in-a-lifetime opportunity to
leap forward and grow stronger? Are you shaping the new environment to your advantage? If not,
it's not too late to learn from the best. New York Times #1 bestselling author Keith Ferrazzi, along
with coauthors Kian Gohar and Noel Weyrich, shows leaders how to shape their organizations and
practices to remain competitive in a new, post-pandemic context. Based on an ambitious global
research initiative involving thousands of executives, innovators, and changemakers who redefined
their strategies, business models, organizational systems, and even their cultures, Competing in the
New World of Work: Offers a bold new vision for the organization of the future Reveals the
workplace innovations that emerged during the pandemic Defines the new model of
leadership—radical adaptability—for sustaining continuous change throughout the coming years of
opportunity and transformation Competing in the New World of Work is both your inspiration and
your road map to embracing new realities, motivating talent, and winning bold frontiers.

harvard business journal subscription: The Unspoken Rules Gorick Ng, 2021-04-27 Named
one of 10 Best New Management Books for 2022 by Thinkers50 A Wall Street Journal Bestseller
...this guide provides readers with much more than just early careers advice; it can help everyone
from interns to CEOs. — a Financial Times top title You've landed a job. Now what? No one tells you
how to navigate your first day in a new role. No one tells you how to take ownership, manage
expectations, or handle workplace politics. No one tells you how to get promoted. The answers to
these professional unknowns lie in the unspoken rules—the certain ways of doing things that
managers expect but don't explain and that top performers do but don't realize. The problem is,
these rules aren't taught in school. Instead, they get passed down over dinner or from mentor to
mentee, making for an unlevel playing field, with the insiders getting ahead and the outsiders
stumbling along through trial and error. Until now. In this practical guide, Gorick Ng, a
first-generation college student and Harvard career adviser, demystifies the unspoken rules of work.
Ng distills the wisdom he has gathered from over five hundred interviews with professionals across
industries and job types about the biggest mistakes people make at work. Loaded with frameworks,
checklists, and talking points, the book provides concrete strategies you can apply immediately to
your own situation and will help you navigate inevitable questions, such as: How do I manage my
time in the face of conflicting priorities? How do I build relationships when I'm working remotely?
How do I ask for help without looking incompetent or lazy? The Unspoken Rules is the only book you
need to perform your best, stand out from your peers, and set yourself up for a fulfilling career.

harvard business journal subscription: Fugitive Pedagogy Jarvis R. Givens, 2021-04-13 A
fresh portrayal of one of the architects of the African American intellectual tradition, whose faith in
the subversive power of education will inspire teachers and learners today. Black education was a
subversive act from its inception. African Americans pursued education through clandestine means,
often in defiance of law and custom, even under threat of violence. They developed what Jarvis
Givens calls a tradition of “fugitive pedagogy”—a theory and practice of Black education in America.
The enslaved learned to read in spite of widespread prohibitions; newly emancipated people braved
the dangers of integrating all-White schools and the hardships of building Black schools. Teachers
developed covert instructional strategies, creative responses to the persistence of White opposition.
From slavery through the Jim Crow era, Black people passed down this educational heritage. There
is perhaps no better exemplar of this heritage than Carter G. Woodson—groundbreaking historian,
founder of Black History Month, and legendary educator under Jim Crow. Givens shows that
Woodson succeeded because of the world of Black teachers to which he belonged: Woodson'’s first
teachers were his formerly enslaved uncles; he himself taught for nearly thirty years; and he spent
his life partnering with educators to transform the lives of Black students. Fugitive Pedagogy
chronicles Woodson'’s efforts to fight against the “mis-education of the Negro” by helping teachers
and students to see themselves and their mission as set apart from an anti-Black world. Teachers,
students, families, and communities worked together, using Woodson’s materials and methods as



they fought for power in schools and continued the work of fugitive pedagogy. Forged in slavery,
embodied by Woodson, this tradition of escape remains essential for teachers and students today.

harvard business journal subscription: Cybersecurity Harvard Business Review, Alex Blau,
Andrew Burt, Boris Groysberg, Roman V. Yampolskiy, 2019-08-27 No data is completely safe.
Cyberattacks on companies and individuals are on the rise and growing not only in number but also
in ferocity. And while you may think your company has taken all the precautionary steps to prevent
an attack, no individual, company, or country is safe. Cybersecurity can no longer be left exclusively
to IT specialists. Improving and increasing data security practices and identifying suspicious activity
is everyone's responsibility, from the boardroom to the break room. Cybersecurity: The Insights You
Need from Harvard Business Review brings you today's most essential thinking on cybersecurity,
from outlining the challenges to exploring the solutions, and provides you with the critical
information you need to prepare your company for the inevitable hack. The lessons in this book will
help you get everyone in your organization on the same page when it comes to protecting your most
valuable assets. Business is changing. Will you adapt or be left behind? Get up to speed and deepen
your understanding of the topics that are shaping your company's future with the Insights You Need
from Harvard Business Review series. Featuring HBR's smartest thinking on fast-moving
issues--blockchain, cybersecurity, Al, and more--each book provides the foundational introduction
and practical case studies your organization needs to compete today and collects the best research,
interviews, and analysis to get it ready for tomorrow. You can't afford to ignore how these issues will
transform the landscape of business and society. The Insights You Need series will help you grasp
these critical ideas--and prepare you and your company for the future.

harvard business journal subscription: HBR Guide to Project Management (HBR Guide
Series) Harvard Business Review, 2013-01-08 MEET YOUR GOALS—ON TIME AND ON BUDGET.
How do you rein in the scope of your project when you've got a group of demanding stakeholders
breathing down your neck? And map out a schedule everyone can stick to? And motivate team
members who have competing demands on their time and attention? Whether you’re managing your
first project or just tired of improvising, this guide will give you the tools and confidence you need to
define smart goals, meet them, and capture lessons learned so future projects go even more
smoothly. The HBR Guide to Project Management will help you: Build a strong, focused team Break
major objectives into manageable tasks Create a schedule that keeps all the moving parts under
control Monitor progress toward your goals Manage stakeholders’ expectations Wrap up your
project and gauge its success

harvard business journal subscription: HBR's 10 Must Reads 2020 Harvard Business
Review, Michael E. Porter, Nitin Nohria, Katrina Lake, Paul R. Daugherty, 2019-10-01 A year's worth
of management wisdom, all in one place. We've reviewed the ideas, insights, and best practices from
the past year of Harvard Business Review to keep you up-to-date on the most cutting-edge,
influential thinking driving business today. With authors from Michael E. Porter to Katrina Lake and
company examples from Alibaba to 3M, this volume brings the most current and important
management conversations right to your fingertips. This book will inspire you to: Ask better
questions to boost your learning, persuade others, and negotiate more effectively Create workplace
conditions where gender equity can thrive Boost results by allowing humans and Al to enhance one
another's strengths Make better connections with your customers by giving them a glimpse inside
your company Scale your agile processes from a few teams to hundreds Build a commitment to both
economic and social values in your organization Prepare your company for a rapidly aging workforce
and society This collection of articles includes The Surprising Power of Questions, by Alison Wood
Brooks and Leslie K. John; Strategy Needs Creativity, by Adam Brandenburger; What Most People
Get Wrong about Men and Women, by Catherine H. Tinsley and Robin ]. Ely; Collaborative
Intelligence: Humans and Al Are Joining Forces, by H. James Wilson and Paul R. Daugherty; Stitch
Fix's CEO on Selling Personal Style to the Mass Market, by Katrina Lake; Strategy for Start-Ups, by
Joshua Gans, Erin L. Scott, and Scott Stern; Agile at Scale, by Darrell K. Rigby, Jeff Sutherland, and
Andy Noble; Operational Transparency, by Ryan W. Buell; The Dual-Purpose Playbook, by Julie



Battilana, Anne-Claire Pache, Metin Sengul, and Marissa Kimsey; How CEOs Manage Time, by
Michael E. Porter and Nitin Nohria; and When No One Retires, by Paul Irving.

harvard business journal subscription: Harvard Business Review Guides Ultimate Boxed Set
(16 Books) Harvard Business Review, Nancy Duarte, Bryan A. Garner, Mary Shapiro, Jeff Weiss,
2019-02-26 How-to guides to your most pressing work challenges. This 16-volume, specially priced
boxed set makes a perfect gift for aspiring leaders looking for trusted advice on such diverse topics
as data analytics, negotiating, business writing, and coaching. This set includes: Persuasive
Presentations Better Business Writing Finance Basics Data Analytics Building Your Business Case
Making Every Meeting Matter Project Management Emotional Intelligence Getting the Right Work
Done Negotiating Leading Teams Coaching Employees Performance Management Delivering
Effective Feedback Dealing with Conflict Managing Up and Across Arm yourself with the advice you
need to succeed on the job, with the most trusted brand in business. Packed with how-to essentials
from leading experts, the HBR Guides provide smart answers to your most pressing work challenges.

harvard business journal subscription: HBR's 10 Must Reads on Emotional Intelligence
(with featured article "What Makes a Leader?" by Daniel Goleman)(HBR's 10 Must Reads)
Harvard Business Review, Daniel Goleman, Richard E. Boyatzis, Annie McKee, Sydney Finkelstein,
2015-04-07 In his defining work on emotional intelligence, bestselling author Daniel Goleman found
that it is twice as important as other competencies in determining outstanding leadership. If you
read nothing else on emotional intelligence, read these 10 articles by experts in the field. We've
combed through hundreds of articles in the Harvard Business Review archive and selected the most
important ones to help you boost your emotional skills—and your professional success. This book will
inspire you to: Monitor and channel your moods and emotions Make smart, empathetic people
decisions Manage conflict and regulate emotions within your team React to tough situations with
resilience Better understand your strengths, weaknesses, needs, values, and goals Develop
emotional agility This collection of articles includes: “What Makes a Leader” by Daniel Goleman,
“Primal Leadership: The Hidden Driver of Great Performance” by Daniel Goleman, Richard Boyatzis,
and Annie McKee, “Why It’s So Hard to Be Fair” by Joel Brockner, “Why Good Leaders Make Bad
Decisions” by Andrew Campbell, Jo Whitehead, and Sydney Finkelstein, “Building the Emotional
Intelligence of Groups” by Vanessa Urch Druskat and Steve B. Wolff, “The Price of Incivility: Lack of
Respect Hurts Morale—and the Bottom Line” by Christine Porath and Christine Pearson, “How
Resilience Works” by Diane Coutu, “Emotional Agility: How Effective Leaders Manage Their
Negative Thoughts and Feelings” by Susan David and Christina Congleton, “Fear of Feedback” by
Jay M. Jackman and Myra H. Strober, and “The Young and the Clueless” by Kerry A. Bunker, Kathy
E. Kram, and Sharon Ting.

harvard business journal subscription: Harvard Business Review Family Business
Handbook Josh Baron, Rob Lachenauer, 2021-01-26 Navigate the complex decisions and critical
relationships necessary to create and sustain a healthy family business—and business family.
Though family business may sound like it refers only to mom-and-pop shops, businesses owned by
families are among the most significant and numerous in the world. But surprisingly few resources
exist to help navigate the unique challenges you face when you share the executive suite, financial
statements, and holidays. How do you make the right decisions, critical to the long-term survival of
any business, with the added challenge of having to do so within the context of a family? The HBR
Family Business Handbook brings you sophisticated guidance and practical advice from family
business experts Josh Baron and Rob Lachenauer. Drawing on their decades-long experience
working closely with a wide range of family businesses of all sizes around the world, the authors
present proven methods and approaches for communicating effectively, managing conflict, building
the right governance structures, and more. In the HBR Family Business Handbook you'll find: A new
perspective on what makes family businesses succeed and fail A framework to help you make good
decisions together Step-by-step guidance on managing change within your business family Key
questions about wealth, unique to family businesses, that you can't afford to ignore Assessments to
help you determine where you are—and where you want to go Stories of real companies, from



Marchesi Antinori to Radio Flyer Chapter summaries you can use to reinforce what you've learned
Keep this comprehensive guide with you to help you build, grow, and position your family business
to thrive across generations. HBR Handbooks provide ambitious professionals with the frameworks,
advice, and tools they need to excel in their careers. With step-by-step guidance, time-honed best
practices, and real-life stories, each comprehensive volume helps you to stand out from the
pack—whatever your role.

harvard business journal subscription: HBR Guide to Persuasive Presentations Nancy
Duarte, 2012 Terrified of speaking in front of a group> Or simply looking to polish your skills? No
matter where you are on the spectrum, this guide will give you the confidence and the tools you
need to get results. Learn how to win over tough crows, organize a coherent narrative, create
powerful messages and visuals, connect with and engage your audience, show people why your ideas
matter to them, and strike the right tone, in any situation.

harvard business journal subscription: HBR Guide to Crafting Your Purpose John
Coleman, 2022-01-11 Stop searching for purpose. Build it. We're living through a crisis of purpose.
Surveys indicate that people are feeling less connected to the meaning of their work, asking, How do
I find my purpose? That's the wrong question. You don't find your purpose—you build it. The HBR
Guide to Crafting Your Purpose debunks three common myths about purpose: that purpose is found,
that you have only one, and that it stays the same over time. Packed with stories, tips, and activities,
this book teaches you how to cultivate more meaning in your life and work and endow everything
you do with purpose. You'll learn how to: Find the reason behind your work Identify what makes you
feel happy and fulfilled Use job crafting to transform your role Build positive, fulfilling relationships
Connect your work to service Arm yourself with the advice you need to succeed on the job, with the
most trusted brand in business. Packed with how-to essentials from leading experts, the HBR Guides
provide smart answers to your most pressing work challenges.

harvard business journal subscription: HBR's 10 Must Reads for New Managers (with
bonus article “How Managers Become Leaders” by Michael D. Watkins) (HBR's 10 Must
Reads) Harvard Business Review, Linda A. Hill, Herminia Ibarra, Robert B. Cialdini, Daniel
Goleman, 2017-02-07 Develop the mindset and presence to successfully manage others for the first
time. If you read nothing else on becoming a new manager, read these 10 articles. We’ve combed
through hundreds of Harvard Business Review articles and selected the most important ones to help
you transition from being an outstanding individual contributor to becoming a great manager of
others. This book will inspire you to: Develop your emotional intelligence Influence your colleagues
through the science of persuasion Assess your team and enhance its performance Network
effectively to achieve business goals and for personal advancement Navigate relationships with
employees, bosses, and peers Get support from above View the big picture in your decision making
Balance your team’s work and personal life in a high-intensity workplace This collection of articles
includes “Becoming the Boss,” by Linda A. Hill; “Leading the Team You Inherit,” by Michael D.
Watkins; “Saving Your Rookie Managers from Themselves,” by Carol A. Walker; “Managing the
High-Intensity Workplace,” by Erin Reid and Lakshmi Ramarajan; “Harnessing the Science of
Persuasion,” Robert B. Cialdini; “What Makes a Leader?” by Daniel Goleman; “The Authenticity
Paradox,” by Herminia Ibarra; “Managing Your Boss,” by John J. Gabarro and John P. Kotter; “How
Leaders Create and Use Networks,” by Herminia Ibarra and Mark Lee Hunter; “Management Time:
Who's Got the Monkey?” by William Oncken, Jr., and Donald L. Wass; and BONUS ARTICLE: “How
Managers Become Leaders,” by Michael D. Watkins. HBR's 10 Must Reads paperback series is the
definitive collection of books for new and experienced leaders alike. Leaders looking for the
inspiration that big ideas provide, both to accelerate their own growth and that of their companies,
should look no further. HBR's 10 Must Reads series focuses on the core topics that every ambitious
manager needs to know: leadership, strategy, change, managing people, and managing yourself.
Harvard Business Review has sorted through hundreds of articles and selected only the most
essential reading on each topic. Each title includes timeless advice that will be relevant regardless of
an ever-changing business environment.



harvard business journal subscription: Harvard Business Review on Breakthrough
Thinking Teresa Amabile, Dorothy Leonard, Jeffrey Rayport, Eileen Morley, Andrew Silver, Peter
Drucker, Suzy Wetlaufer, 1999 Leading Minds and Landmark Ideas In An Easily Accessible Format
From the preeminent thinkers whose work has defined an entire field to the rising stars who will
redefine the way we think about business, The Harvard Business Review Paperback Series delivers
the fundamental information today's professionals need to stay competitive in a fast-moving world.
Creativity and innovation are the keys to competitive advantage, and yet many organizations view
inspiration as an elusive, unmanageable phenomenon. In fact, proven strategies for fostering and
managing creativity do exist--the Harvard Business Review has published some of the best thinking
on how to organize for innovation. Harvard Business Review on Breakthrough Thinking highlights
leading ideas for incorporating the power of creativity into your strategic outlook. A Harvard
Business Review Paperback.

harvard business journal subscription: HBR's 10 Must Reads on Leadership, Vol. 2
(with bonus article "The Focused Leader" By Daniel Goleman) Harvard Business Review,
Daniel Goleman, Michael D. Watkins, Herminia Ibarra, Michael E. Porter, 2020-03-24 Stay on top of
your leadership game. Leadership isn't something you're born with or gifted as a reward for an
abundance of charisma; true leadership stems from core skills that can be learned. Get more of the
leadership ideas you want, from the authors you trust, with HBR's 10 Must Reads on Leadership
(Vol. 2). We’ve combed through hundreds of Harvard Business Review articles and selected the most
important ones to help you maximize your own and your organization's performance. With insights
from leading experts including Michael D. Watkins, Herminia Ibarra, and Michael E. Porter, this
book will inspire you to: Identify areas for personal growth Build trust with and among your
employees Develop a more dynamic and sophisticated communication style Try out different
leadership styles and behaviors to find the right approach for you--and your organization Transform
yourself from a problem solver to an agenda setter Harness the power of connections Become an
adaptive and strategic leader This collection of articles includes Leadership Is a Conversation, by
Boris Groysberg and Michael Slind; How Managers Become Leaders: The Seven Seismic Shifts of
Perspective and Responsibility, by Michael D. Watkins; Strategic Leadership: The Essential Skills, by
Paul J.H. Schoemaker, Steve Krupp, and Samantha Howland; The Authenticity Paradox, by Herminia
Ibarra; 'Both/And' Leadership, by Wendy K. Smith, Marianne W. Lewis, and Michael L. Tushman; Are
You a Collaborative Leader? by Herminia Ibarra and Morten T. Hansen; Cross-Silo Leadership, by
Tiziana Casciaro, Amy C. Edmondson, and Sujin Jang; How CEOs Manage Time, by Michael E. Porter
and Nitin Nohria; The Best Leaders Are Great Teachers, by Sydney Finkelstein; Nimble Leadership,
by Deborah Ancona, Elaine Backman, and Kate Isaacs; and The Focused Leader, by Daniel Goleman.

harvard business journal subscription: HBR Guide to Getting the Right Work Done (HBR
Guide Series) Harvard Business Review, 2012-09-18 IS YOUR WORKLOAD SLOWING YOU—AND
YOUR CAREER—DOWN? Your inbox is overflowing. You're paralyzed because you have too much to
do but don’t know where to start. Your to-do list never seems to get any shorter. You leave work
exhausted but have little to show for it. It’s time to learn how to get the right work done. In the HBR
Guide to Getting the Right Work Done, you’ll discover how to focus your time and energy where they
will yield the greatest reward. Not only will you end each day knowing you made progress—your
improved productivity will also set you apart from the pack. Whether you're a new professional or an
experienced one, this guide will help you: Prioritize and stay focused Work less but accomplish more
Stop bad habits and develop good ones Break overwhelming projects into manageable pieces
Conquer e-mail overload Write to-do lists that really work

harvard business journal subscription: The Membership Economy (PB) Robbie Kellman
Baxter, 2015-03-20 The membership business models of Netflix, Weight Watchers, and other
industry giants revealed—and how you can use them to lead your company to the top of the food
chain For decades, consumers and businesses have joined clubs, bought products and accessed
services using a subscription model. But it has only been in recent years that the model has been
transformed and perfected through massive changes in technology. The Membership Economy



shows how nimble companies that focus on ongoing, formal relationships over one-time transactions
are thriving. By renting, lending, or offering access instead of just ownership, organizations can
leapfrog industry leaders. In terms of strategic business models, this is one that allows for
breakthrough growth. With great case studies from American Express, LinkedIn, CrossFit,
SurveyMonkey, and more, this book will show you how to radically rethink how your organization
can build loyalty, viral growth, and recurring revenue.

harvard business journal subscription: Resilience (HBR Emotional Intelligence Series)
Harvard Business Review, Daniel Goleman, Jeffrey A. Sonnenfeld, Shawn Achor, 2017-04-18 How to
be resilient in a professional setting. How do some people bounce back with vigor from daily
setbacks, professional crises, or even intense personal trauma? This book reveals the key traits of
those who emerge stronger from challenges, helps you train your brain to withstand the stresses of
daily life, and presents an approach to an effective career reboot. This volume includes the work of:
Daniel Goleman Jeffrey A. Sonnenfeld Shawn Achor This collection of articles includes “How
Resilience Works,” by Diane Coutu; “Resilience for the Rest of Us,” by Daniel Goleman; “How to
Evaluate, Manage, and Strengthen Your Resilience,” by David Kopans; “Find the Coaching in
Criticism,” by Sheila Heen and Douglas Stone; “Firing Back: How Great Leaders Rebound After
Career Disasters,” by Jeffrey A. Sonnenfeld and Andrew J. Ward; and “Resilience Is About How You
Recharge, Not How You Endure,” by Shawn Achor and Michelle Gielan. How to be human at work.
The HBR Emotional Intelligence Series features smart, essential reading on the human side of
professional life from the pages of Harvard Business Review. Each book in the series offers proven
research showing how our emotions impact our work lives, practical advice for managing difficult
people and situations, and inspiring essays on what it means to tend to our emotional well-being at
work. Uplifting and practical, these books describe the social skills that are critical for ambitious
professionals to master.

harvard business journal subscription: HBR's 10 Must Reads on Managing People
Daniel Goleman, Jon R. Katzenbach, W. Chan Kim, Renée A. Mauborgne, 2011 Business.

harvard business journal subscription: Harvard Business Review Entrepreneur's Handbook
Harvard Business Review, 2018-01-23 The one primer you need to develop your entrepreneurial
skills. Whether you're imagining your new business to be the next big thing in Silicon Valley, a
pivotal B2B provider, or an anchor in your local community, the HBR Entrepreneur's Handbook is
your essential resource for getting your company off the ground. Starting an independent new
business is rife with both opportunity and risk. And as an entrepreneur, you're the one in charge:
your actions can make or break your business. You need to know the tried-and-true
fundamentals--from writing a business plan to getting your first loan. You also need to know the
latest thinking on how to create an irresistible pitch deck, mitigate risk through experimentation,
and develop unique opportunities through business model innovation. The HBR Entrepreneur's
Handbook addresses these challenges and more with practical advice and wisdom from Harvard
Business Review's archive. Keep this comprehensive guide with you throughout your startup's
life--and increase your business's odds for success. In the HBR Entrepreneur's Handbook you'll find:
Step-by-step guidance through the entrepreneurial process Concise explanations of the latest
research and thinking on entrepreneurship from Harvard Business Review contributors such as
Marc Andreessen and Reid Hoffman Time-honed best practices Stories of real companies, from
Airbnb to eBay You'll learn: Which skills and characteristics make for the best entrepreneurs How to
gauge potential opportunities The basics of business models and competitive strategy How to test
your assumptions--before you build a whole business How to select the right legal structure for your
company How to navigate funding options, from venture capital and angel investors to accelerators
and crowdfunding How to develop sales and marketing programs for your venture What
entrepreneurial leaders must do to build culture and set direction as the business keeps growing
HBR Handbooks provide ambitious professionals with the frameworks, advice, and tools they need to
excel in their careers. With step-by-step guidance, time-honed best practices, real-life stories, and
concise explanations of research published in Harvard Business Review, each comprehensive volume



helps you to stand out from the pack--whatever your role.

harvard business journal subscription: Forever Employable Jeff Gothelf, 2020-06-15 After
spending the first 10 years of his career climbing the corporate ladder, Jeff Gothelf decided to
change his approach to staying employed. Instead of looking for jobs, they would find him. Jeff spent
the next 15 years building his personal brand to become a recognized expert, consultant, author and
public speaker. In this highly tactical, practical book, Jeff Gothelf shares the tips, tricks, techniques
and learnings that helped him become Forever Employable. Using the timeline from his own career
and anecdotes, stories and case studies from other successful recognized experts Jeff provides a
step-by-step guide to building a foundation based on your current expertise ensuring that no matter
what happens in your industry you'll remain Forever Employable. This handy guide to your career
and professional development shows you how to create your own content, use it to build your
expertise and credentials and then scale it to build a continuous stream of income, interaction and
community. As organizations seek to reduce costs, automate tasks and increase efficiency, how do
you ensure you don't end up outside of those plans? Forever Employable shows you how so that
you're always ready for the next step in your career. Reduce your stress, build your community,
monetize your platform -- that's being Forever Employable.

harvard business journal subscription: Harvard Business Review on Mergers and
Acquisitions Dennis Carey, 2001 Almost every day the papers report another merger, buyout, or
joint venture. From valuation to integration, this collection helps managers think through what such
a strategic move would mean for their organizations. It is part of the The Harvard Business Review
Paperback series.

harvard business journal subscription: Monopolies and Tech Giants: The Insights You
Need from Harvard Business Review Harvard Business Review, Marco Iansiti, Karim R. Lakhani,
Darrell K. Righy, Vijay Govindarajan, 2020-04-21 How to compete in a world dominated by tech
giants. A new breed of monopolies is threatening your business. Tech mega-firms from around the
world are encroaching on your industry's space, rewriting the rules, and scooping up talent--and
your customers. What should you and your company be doing right now to counter these challenges?
Monopolies and Tech Giants: The Insights You Need from Harvard Business Review will provide you
with today's most essential thinking on corporate inequality and the future of antitrust, help you
understand what these threats mean for your organization, and give your company the tools to
succeed in the winner-take-all economy. Business is changing. Will you adapt or be left behind? Get
up to speed and deepen your understanding of the topics that are shaping your company's future
with the Insights You Need from Harvard Business Review series. Featuring HBR's smartest
thinking on fast-moving issues--blockchain, cybersecurity, Al, and more--each book provides the
foundational introduction and practical case studies your organization needs to compete today and
collects the best research, interviews, and analysis to get it ready for tomorrow. You can't afford to
ignore how these issues will transform the landscape of business and society. The Insights You Need
series will help you grasp these critical ideas--and prepare you and your company for the future.

harvard business journal subscription: Industrial Arts Index , 1923

harvard business journal subscription: The Age of Surveillance Capitalism Shoshana Zuboff,
2019-01-15 The challenges to humanity posed by the digital future, the first detailed examination of
the unprecedented form of power called surveillance capitalism, and the quest by powerful
corporations to predict and control our behavior. In this masterwork of original thinking and
research, Shoshana Zuboff provides startling insights into the phenomenon that she has named
surveillance capitalism. The stakes could not be higher: a global architecture of behavior
modification threatens human nature in the twenty-first century just as industrial capitalism
disfigured the natural world in the twentieth. Zuboff vividly brings to life the consequences as
surveillance capitalism advances from Silicon Valley into every economic sector. Vast wealth and
power are accumulated in ominous new behavioral futures markets, where predictions about our
behavior are bought and sold, and the production of goods and services is subordinated to a new
means of behavioral modification. The threat has shifted from a totalitarian Big Brother state to a




ubiquitous digital architecture: a Big Other operating in the interests of surveillance capital. Here is
the crucible of an unprecedented form of power marked by extreme concentrations of knowledge
and free from democratic oversight. Zuboff's comprehensive and moving analysis lays bare the
threats to twenty-first century society: a controlled hive of total connection that seduces with
promises of total certainty for maximum profit -- at the expense of democracy, freedom, and our
human future. With little resistance from law or society, surveillance capitalism is on the verge of
dominating the social order and shaping the digital future -- if we let it.

harvard business journal subscription: Getting to Yes Roger Fisher, William Ury, Bruce
Patton, 1991 Describes a method of negotiation that isolates problems, focuses on interests, creates
new options, and uses objective criteria to help two parties reach an agreement.

harvard business journal subscription: Leading Change John P. Kotter, 2012 From the
ill-fated dot-com bubble to unprecedented merger and acquisition activity to scandal, greed, and,
ultimately, recession -- we've learned that widespread and difficult change is no longer the
exception. By outlining the process organizations have used to achieve transformational goals and by
identifying where and how even top performers derail during the change process, Kotter provides a
practical resource for leaders and managers charged with making change initiatives work.

harvard business journal subscription: Choosing Courage Jim Detert, 2021-05-18 An
inspirational, practical, and research-based guide for standing up and speaking out skillfully at work.
Have you ever wanted to disagree with your boss? Speak up about your company's lack of diversity
or unequal pay practices? Make a tough decision you knew would be unpopular? We all have
opportunities to be courageous at work. But since courage requires risk—to our reputations, our
social standing, and, in some cases, our jobs—we often fail to act, which leaves us feeling powerless
and regretful for not doing what we know is right. There's a better way to handle these crucial
moments—and Choosing Courage provides the moral imperative and research-based tactics to help
you become more competently courageous at work. Doing for courage what Angela Duckworth has
done for grit and Brene Brown for vulnerability, Jim Detert, the world's foremost expert on
workplace courage, explains that courage isn't a character trait that only a few possess; it's a virtue
developed through practice. And with the right attitude and approach, you can learn to hone it like
any other skill and incorporate it into your everyday life. Full of stories of ordinary people who've
acted courageously, Choosing Courage will give you a fresh perspective on the power of voicing your
authentic ideas and opinions. Whether you're looking to make a mark, stay true to your values, act
with more integrity, or simply grow as a professional, this is the guide you need to achieve greater
impact at work.

harvard business journal subscription: Subscribed Tien Tzuo, Gabe Weisert, 2018-06-05
SHORTLISTED FOR THE CMI MANAGEMENT BOOK OF THE YEAR INNOVATION AND
ENTREPRENEURSHIP AWARD Today's consumers prefer the advantages of access over the hassles
of ownership. It's not just internet services like Netflix and Spotify; even industrial firms like GE and
Caterpillar are reinventing themselves as solutions providers. Whether you sell software, clothes,
insurance, or industrial machines, you need to master the transition to the subscription model.
Adapting to the subscription economy takes more than just deciding to sell subscriptions instead of
products. You'll have to reinvent your company from the inside out -- from your accounting to your
entire IT architecture. No matter how large or small your company, Subscribed gives you a practical,
step-by-step framework to rebuild your business around a customer-centric, recurring revenue
model.In ten years, we'll be subscribing to everything: information technology, transportation, retail,
healthcare, even housing. Informed by insights straight from the servers of Zuora, the world's
largest subscription finance platform, Subscribed is the book that explains how this shift really
works -- and how business leaders can prepare and prosper.
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