health and wellness copywriter

Health and Wellness Copywriter: Your Guide to
Thriving in the Holistic Marketing World

Are you passionate about health and wellness? Do you have a knack for
crafting compelling words that inspire action? If so, a career as a health
and wellness copywriter might be the perfect fit for you. This comprehensive
guide dives deep into the world of health and wellness copywriting, exploring
everything from the skills you'll need to the lucrative opportunities
available. We'll uncover the secrets to crafting persuasive marketing
materials that resonate with your target audience and help you build a
successful career in this thriving industry. Get ready to discover how you
can turn your passion into a profitable profession!

What is a Health and Wellness Copywriter?

A health and wellness copywriter specializes in creating marketing and
promotional materials for businesses and individuals in the health and
wellness sector. This includes everything from catchy social media posts and
engaging website content to persuasive email campaigns and compelling product
descriptions. Unlike general copywriters, health and wellness copywriters
possess a deep understanding of the industry, its target audience, and the
nuances of promoting health-related products and services. They need to be
knowledgeable about health trends, terminology, and regulations to ensure
their copy is accurate, effective, and compliant.

Essential Skills for a Successful Health and
Wellness Copywriter

To thrive in this field, you need a potent combination of hard and soft
skills. Let's break them down:

1. Exceptional Writing Skills: This is the foundation. You need to be able
to write clearly, concisely, and persuasively, adapting your style to
different platforms and audiences. Think captivating headlines,
compelling body copy, and strong calls to action.

1. Deep Understanding of Health and Wellness: You need more than a passing
interest. A solid understanding of various health and wellness
modalities, from yoga and meditation to nutrition and fitness, is



crucial. This knowledge allows you to write authentically and avoid
inaccuracies.

1. SEO Expertise: Knowing how to optimize your copy for search engines is
vital. This involves keyword research, strategic placement of keywords,
and understanding how search engine algorithms work. Without strong SEO,
your amazing writing won't reach its full potential.

1. Marketing Savvy: Health and wellness copywriting isn't just about
writing; it's about understanding marketing principles. You need to know
how to craft a message that resonates with your target audience, drives
engagement, and ultimately converts leads into customers.

1. Adaptability and Research Skills: The health and wellness industry is
constantly evolving. You need to be able to adapt to new trends,
research new topics quickly, and stay updated on the latest regulations
and best practices.

Finding Your Niche in Health and Wellness
Copywriting

The health and wellness industry is vast. Identifying a specific niche can
significantly boost your success. Consider specializing in:

Fitness: Create copy for gyms, fitness studios, personal trainers, and
fitness apps.

Nutrition: Write content for nutritionists, dieticians, and companies selling
healthy food products.

Mental Wellness: Focus on creating content for therapists, meditation apps,
and mindfulness products.

Sustainable Living: Write for eco-conscious brands promoting healthy and
sustainable products.

Organic Beauty: Craft copy for companies offering natural and organic
skincare and makeup.

Choosing a niche allows you to become an expert in that area, attracting
clients who value your specialized knowledge.



Building Your Health and Wellness Copywriting
Portfolio

A strong portfolio is essential for attracting clients. Start by creating
sample pieces for your chosen niche. This could include:

Website copy: Write compelling website content for a fictional health and
wellness business.

Social media posts: Craft engaging posts for various platforms, demonstrating
your understanding of different social media styles.

Blog posts: Write informative and engaging blog posts on relevant topics
within your niche.

Email marketing campaigns: Develop a series of emails designed to nurture
leads and drive conversions.

Product descriptions: Write persuasive product descriptions for health and
wellness products.

Showcase your best work on a professional website or portfolio platform like
Behance or Clippings.me.

Marketing Yourself as a Health and Wellness
Copywriter

Once you have a solid portfolio, it's time to market your services. Consider
these strategies:

Networking: Attend industry events, connect with potential clients on
LinkedIn, and build relationships with other professionals in the health and
wellness space.

Freelancing platforms: Utilize platforms like Upwork and Fiverr to find
clients and showcase your skills.

Content marketing: Create valuable content (like blog posts or articles) that
demonstrates your expertise and attracts potential clients.

Social media marketing: Actively engage on social media platforms, sharing
your work and building your brand.

Pricing Your Services as a Health and Wellness
Copywriter

Pricing your services can be challenging. Consider factors like your
experience, expertise, and the complexity of the project. You can charge by:

Per word: A common method for pricing copywriting services.

Per project: A set fee for a specific project, like writing a website or blog
post.

Per hour: An hourly rate for your services.



Research industry standards and start with competitive rates, adjusting them
as you gain experience and build your reputation.

Conclusion

Becoming a successful health and wellness copywriter requires passion,
dedication, and a commitment to continuous learning. By mastering the
essential skills, finding your niche, building a strong portfolio, and
effectively marketing your services, you can build a thriving career in this
rewarding industry. Embrace the challenge, stay creative, and watch your
health and wellness copywriting business flourish!

FAQs

1. Do I need a degree in marketing or writing to become a health and
wellness copywriter? No, while a degree can be beneficial, it's not
mandatory. Strong writing skills, a passion for health and wellness, and
a willingness to learn are more important.

1. How much can I realistically earn as a health and wellness copywriter?
Earnings vary greatly depending on experience, niche, and client base.
However, experienced health and wellness copywriters can earn a
comfortable living, with potential for high earnings as your reputation
and client 1list grow.

1. What are the best tools for a health and wellness copywriter? Essential
tools include a word processor (like Google Docs or Microsoft Word), SEO
tools (like SEMrush or Ahrefs), grammar checking software (like
Grammarly), and project management tools (like Asana or Trello).

1. How can I stay updated on the latest trends in the health and wellness
industry? Follow industry blogs, podcasts, and influencers, attend
conferences and workshops, and network with other professionals in the
field.

1. What's the best way to handle client communication and project
management? Clear communication is key. Utilize project management tools
to keep track of deadlines, revisions, and client feedback. Maintain



open communication channels and regularly update your clients on project
progress.

health and wellness copywriter: Tested Advertising Methods John Caples, 2024-08-19 A
legend in advertising for more than 60 years, John Caples's classic work has been updated to retain
all of the candid analysis and invaluable award-winning ideas from the original while bringing it up
to date on the many changes in the field.

health and wellness copywriter: Health and Wellness Today John Spencer Ellis, Pat Rigsby,
The World's Leading Experts, 2016 Featuring Chad Moeller with other experts from around the
world--Jacket.

health and wellness copywriter: Breakthrough Copywriting David Garfinkel, 2017-07-07 In
this book, you'll learn how direct marketers shatter sales records with the written word. Many
people find copywriting confusing. But Breakthrough Copywriting makes it simple-by breaking
everything down into a clear, step-by-step process. There's something for everyone. New
copywriters will get a complete toolkit. Experienced marketers will benefit from new strategies and
tactics. You'll discover: * How to build a powerful sales message that makes money * Secrets of
headlines that all but force prospects to read your message * Easy shortcuts to creating profitable
bullet points * Negative optism: a revolutionary new way to create empathy with prospects * Stories
that boost sales-how to write them, step-by-step * Insider secrets for amping up the emotional power
of your copy * How to put it all together to build trust in prospects and close the sale Whether you
are a freelance copywriter, an entrepreneur, or a marketing professional, you'll get tips, tools and
templates to easily make the written word produce a lot more sales for you.

health and wellness copywriter: White Papers For Dummies Gordon Graham, 2013-03-20 A
fast and easy way to write winning white papers! Whether you're a marketing manager seeking to
use white papers to promote your business, or a copywriter keen to break into this well-paying field,
White Papers For Dummies gives you a wealth of practical, hands-on advice from one of the world’s
leading experts in the field. The fact-based documents known as white papers have been called the
“king of content.” No other B2B marketing piece can do more to generate leads, nurture prospects,
and build mindshare. Where white papers were once used only by technology firms, they are
becoming “must-have” items in the marketing toolkit for almost any B2B firm. Practically every
startup must produce a white paper as part of its business planning. But writing effective white
papers is a big challenge. Now you can benefit from the experience of a white paper specialist who's
done more than 200 projects for clients from Silicon Valley to Finland, from mighty Google to tiny
startups. Author Gordon Graham—also known as That White Paper Guy—provides dozens of tips and
tricks to help your project come together faster and easier. White Papers For Dummies will help you
to: Quickly determine if your B2B firm could benefit from a white paper Master the three phases of
every white paper project: planning, production, and promotion Understand when and how to use
the three main types of white paper Decide which elements to include and which to leave out Learn
the best practices of seasoned white paper researchers and writers Choose from 40 different
promotional tactics to get the word out Avoid common mistakes that many beginners make

health and wellness copywriter: Copywriting Made Simple Tom Albrighton, 2020-06-06
Copywriting is writing with purpose. It’s about using words to reach people and change what they
think, feel and do. This easy-to-read guide will teach you all the essentials of copywriting, from
understanding products, readers and benefits to closing the sale. It’s packed with real-life examples
that will show you exactly how the ideas and techniques will work in the real world. And with dozens
of useful illustrations and diagrams, Copywriting Made Simple shows you the ideas that other books
just talk about. Plus there's a whole chapter of handy tips on writing ads, websites, broadcast media,



direct mail, social media and print. Copywriting Made Simple is the perfect introduction to
copywriting today. No wonder it hit the #1 spot in Marketing & Sales at Amazon UK, Canada and
Australia, and is featured on the BA Advertising course at the University for the Creative Arts. What
you’ll learn... Understand the product and its benefits ¢ Pinpoint how the product helps people. °
Turn features into benefits and seek out USPs. « Identify tangible and intangible benefits. Get to
know your reader * Uncover your reader’s inner fears and desires. * Use empathy to get inside the
reader’s feelings. * Decide how your copy will change how they think, feel or act. « Capture your
aims in the brief. Engage the reader in your message ¢ Talk to the reader and make your copy more
like a conversation. ¢« Use the same words that the reader uses. ¢ Bring the product to life with rich,
sensory language. * Make your copy active, positive and specific. Craft compelling copy * Learn
eight proven formulas for enticing headlines. * Choose a rock-solid structure. * Create powerful calls
to action. Use 20 proven strategies for creative copy * Show the product in a new light. ¢ Use
humour, wordplay, metaphors and contrasts. * Turn weakness into strength. Make persuasion and
psychology work for you ¢ Learn the six proven principles of persuasion. * Overcome the reader’s
objections. ¢ Exploit cognitive biases to nudge the reader into action. What industry experts say...
‘Where was this book when I started copywriting? A must for every newbie copywriter (and a few old
copy dogs too).' Kate Toon, Co-host of the Hot Copy Podcast 'Impressively thorough without ever
losing its rhythm. Deserves to be mentioned in the same breath as the copywriting classics.' Ryan
Wallman, author of Delusions of Brandeur “‘Tom’s put a lifetime of learning into this book.” Dave
Trott, Creative legend, agency founder and author of Creative Mischief, One and One Make Three
and Predatory Thinking ‘From insights gleaned from NLP and psychology to real-world examples of
great, effective copy - this is educational, entertaining and energetic. Prepare to dig deep, enjoy and
see your results skyrocket!” Katherine Wildman, Host, The Writing Desk ‘Tom has written the best
all-round introduction to copywriting available today.” Leif Kendall, Director of ProCopywriters,
copywriter and author of Brilliant Freelancer ‘I didn’t think you could teach copywriting. Turns out,
@tomcopy can. What a terrific book.” Doug Kessler, Creative Director & Co-founder of Velocity

health and wellness copywriter: Where the Fruit Falls Karen Wyld, 2020-10-01 An ancient
ocean roars under the red dirt. Hush. Be still for just a moment. Hear its thunder-ing waves crashing
on unseen shores. Spanning four generations, with a focus on the 1960s and 70s, an era of rapid
social change and burgeoning Aboriginal rights, Where the Fruit Falls is a re-imagining of the epic
Australian novel. Brigid Devlin, a young Aboriginal woman, and her twin daughters navigate a
troubled nation of First Peoples, settlers and refugees — all determined to shape a future on stolen
land. Leaving the sanctuary of her family's apple orchard, Brigid sets off with no destination and a
willy wagtail for company. As she moves through an everchanging landscape, Brigid unravels family
secrets to recover what she'd lost — by facing the past, she finally accepts herself. Her twin
daughters continue her journey with their own search for self-acceptance, truth and justice. 'In
poetic and evocative storytelling, this writing celebrates the agency of Indigenous women to traverse
ever-present landscapes of colonisation and intergenerational trauma. Country has an omniscient
presence in their story lines, guiding the women across vivid desert and coastal landscapes. Where
the Fruit Falls recognises both the open wounds of living histo-ries of colonisation and the healing
power of belonging to Country.' — 2020 Dorothy Hewett Award judges 'This evocative family saga
celebrates the strength and resilience of First Nation women, while touching on deeply traumatic
aspects of Australian history. Threads of magic realism shimmer throughout the story, offering a
deeper understanding of reality and challenging the reader to imagine a kinder, more just, more
humane world.' — Sally Morgan

health and wellness copywriter: The Complete Idiot's Guide to Copywriter's Words And
Phrases Kathy Kleidermacher, 2005-11-01 Market more successfully-with thousands of powerful,
persuasive words. This reference is for anyone who needs to write effective marketing copy-for ads,
catalogs, brochures, letters, press releases, displays, fundraising materials, and more. With
thousands of entries, it does the brainstorming for you-and sparks ideas that stand out in a sea of
hype. -Three A-to-Z sections: descriptive words, promotional words, and words organized by industry



(cosmetics, food, travel, computers, etc.) -Extensive synonym lists for frequently used marketing
words: 45 words for big; 19 words for authentic; 27 words for clean; 46 words for money; ... and 10
words for purple -Additional lists of Related Words and Phrases, Expressions, Symbols, and
Antonyms -Also features A Concise Guide to Copywriting, with chapters on consumer psychology;
tricks of the trade; grammar and style tips; and 7 Qualities that Make a Great Copywriter

health and wellness copywriter: Open Click Buy Jon Benson, 2016-07-07 OPEN CLICK BUY
is a renegade email manifesto that is turning the internet marketing world upside down... and
making small fortunes for everyday Joes and Janes. If the thought of making more money from every
email you send appeals to you... and if you have theCOURAGE required to read this bold,
uncensored and downright controversial Email Manifesto then... OPEN CLICK BUY will show you to
obliterate your prospects chances of saying no or ignoring your emails through the use of the 21
tried and proven email tricks (all perfectly legal, ethical and even entertaining!)

health and wellness copywriter: The Transformational Consumer Tara-Nicholle Nelson,
2017-03 This book uses stories and case studies from several industries to show how companies can
rethink their customers, products and services, marketing, competition, and even their culture. The
goal is a positive customer relationship that results in revenue growth, product innovation, and
employee engagement.

health and wellness copywriter: The Anti-Marketing Manifesto Michelle Lopez Boggs,
2020-09-29 DO YOU WANT TO BUILD A SUSTAINABLE, ETHICAL, AND PROFITABLE BUSINESS
WITHOUT FEELING LIKE A SELLOUT? Are you willing to be your true self in business and accept
the consequences—and rewards—of doing so? People are sick to death of being targeted,
manipulated, and conned into sales that don’t enrich their lives. Humanity deserves better than
predatory marketing. Customers want to do business with real people, not fakes. They want the
truth—your truth—not your BS. In today’s age of increasing transparency, you have to look inside
and get 100% real with yourself. With her sharp, expressive writing style, veteran anti-marketer
Michelle Lopez Boggs walks you through her unique philosophy for selling without being a sellout.
In this book you’ll discover: * Why customers are done with predatory marketing and why you
should use the MEI principle—Motivate, Educate, and Inspire— as the foundation for all your
content and communication * How being your true self (flaws, emotions, quirks, and all) is the most
valuable currency and the most satisfying path to profits « How to infuse your unique voice,
personality, talents, and perspectives into every facet of your business from your packaging and
email newsletter to your funnel) and how critical this is for growth ¢ The profit-butchering enemy of
your attention—and what to focus on instead * Why you should keep the three ride-or-die essentials
on your desk (and learn to say “f*ck everything else”) Part sales and marketing, part
self-development, and packed with examples and research, The Anti-Marketing Manifesto will guide
you to big profits by bringing your best to the people you're here to serve.

health and wellness copywriter: Saving Dinner Leanne Ely, 2003 Each section, arranged by
seasons, provides six weeks of menus with recipes, side dish suggestions and an itemized grocery
list.

health and wellness copywriter: A Big Life In Advertising Mary Lawrence, 2003-05-06 One
of the advertising world's all-time greats--the first woman president of an advertising agency and the
first woman CEO of a company on the New York Stock Exchange--tells her riveting story. 36 photos.

health and wellness copywriter: Habits of the $5000 Freelance Copywriter Joanna Wiebe,
2023-08-22 Without solid habits, you're left with a fly-by-the-seat-of-your-pants approach to building
your freelance copywriting business. Yes, it's tempting. And it may even seem easier - in the short
term. But an unpredictable approach is the fast track to an unpredictable grind. And that’s not the
kind of freelancing life you signed up for. You want consistent $5K months and a freelance business
you actually enjoy. Which means you need to focus on your habits. And that's why Joanna Wiebe isn't
just showing you how to build a $5K freelance writing business. She's also walking you through
exercises that will help you develop the habits of $5K earners. And she should know! She’s coached
100s of freelance copywriters - and taught 1000s more - as the founder of Copyhackers and the



original conversion copywriter. Habits of the $5K Freelance Copywriter Workbook is perfect for you
if even TWO of the following are true for you: * You often wonder how freelance copywriters keep a
steady stream of clients. * You're not sure when to work on your business versus in your business. *
You keep promising to create processes for your business. But you never do. * You're feeling guilty
because you've been sacrificing family time, exercise and non-work activities to spend more hours on
your business. * You see $5000 months as the next step in your business growth. Better habits mean
better business. And the seven habits in this workbook will help you connect the dots between what
you consistently do and the outcomes your business consistently sees. Discover: ¢ The daily habit
that helps freelancers attract good-fit clients, partnerships and collaborations (jump to page 6) * The
profit-limiting tasks you must eliminate so you can work efficiently (that’s Habit #2) * The one task
you need to add to your calendar each week (on page 35) * The overlooked but profitable way to
build a business that continues to yield fruit years from now (Habit #4) * The unexpected
enemy-turned-friend of successful freelance copywriters (on page 64) ¢ The anti-business habit
that’s good for your business ¢ What successful business owners do that amateurs don't (Habit #7)
The perfect companion as you grow your freelancing business! Get Habits of the $5K Freelance
Copywriter Workbook before the price changes.

health and wellness copywriter: Making Ads Pay John Caples, 2013-02 A veteran copywriter
offers advice on how to spark ideas and then capture them in copy, how to write headlines that
attract attention, how to make ads believable and motivate readers to act, and how to learn from
failure as well as success. Readers will discover principles, procedures, and practical suggestions for
every medium and style of advertising.

health and wellness copywriter: 131 Method Chalene Johnson, 2019-04-16 Chalene Johnson,
New York Times best-selling author and award-winning entrepreneur who's built and sold several
multimillion-dollar lifestyle companies, offers a revolutionary fitness program with proven success
based on her successful online program of the same name. Diets are dumb. You aren't. Your
personalized plan for gut health, wellness, and weight loss You're smart. You're sick of gimmicks and
trendy diets that leave you with frustration and a slower metabolism. The 131 Method gets to the
root of the problem--gut health--and delivers a personalized solution to wellness, hormone balance,
and permanent weight loss based on the Nobel Prize-winning science of autophagy and diet phasing.
Finally, a science-based solution that's actually doable! Following her own health scare, health and
wellness expert Chalene Johnson set out to understand the science and individuality of metabolism.
Working with renowned researchers, doctors, and registered dietitians, she developed a simplified
3-phase plan for health promoting weight loss. This proven methodology was tested with more than
25,000 individuals. Now she distills the essentials of her hugely successful online program into the
131 Method book. 1 Objective (set by you!), 3 Weeks of Diet Phasing, and 1 Week to Fast and Refuel.
131 Method guides you through Chalene's three-phase, 12-week solution, helping you personalize
every step of the way. You'll: * Lose weight without slowing your metabolism ¢ Improve gut health
and boost immunity ¢ Fix cravings and reset hormones ¢ Discover 100 delicious, easy recipes The
131 Method isn't a one size fits all diet, it's how to eat a diet that works! You'll get everything you
need to change your thinking, transform your body, and improve your life . . . for good!

health and wellness copywriter: Junior Thomas Kemeny, 2019-11-26 There are a lot of great
advertising books, but none that get down in the dirt with you quite like this one. Thomas Kemeny
made a career at some of the best ad agencies in America. In this book he shows how he got in, how
he's stayed in, and how you can do it too. He breaks apart how to write fun, smart, and effective
copy-everything from headlines to scripts to experiential activations-giving readers a lesson on a
language we all thought we already knew. This book is not a retrospective from some ad legend. It's
a book that should be instantly useful for people starting out. A guide for the first few years at a
place you'd actually want to work. Traditionally, advertising books have been written by people with
established careers, big offices and letters like VP in their titles. They have stories from the old days
when people could start in the mailroom. They are talented. That's been done. Who wants another
book filled with seasoned wisdom? This is a book written by somebody still getting his bearings.



Someone who has made an extraordinary number of errors in a still short career. Someone who has
managed to hang onto his job despite these shortcomings.

health and wellness copywriter: Words that Sell Richard Bayan, 1987 A thesaurus that works
as hard as you do . . . you'll wonder how you ever managed without it. -- Advertising Age Listing
more than 2,500 high-powered words, phrases, and slogans, Words That Sell is the ultimate
reference for anyone who needs instant access to the key words that make the difference in selling.
Arranged by category for handy reference, it covers everything from snappy transitions to knocking
the competition, from grabbers to clinchers. There are 62 ways to say exciting alone; 57 variations
on reliable! Whether you are selling ideas or widgets, Words That Sell guarantees the expert sales
professional an expanded, rejuvenated repertoire and the novice a feeling of confidence. Features:
Cross-referencing of word categories to stimulate creative thinking Advice on targeting words to
your specific market Tips on word usage A thorough index A concise copywriting primer A special
section on selling yourself The first real improvement to the thesaurus since Roget, Words That Sell
is an indispensable guide to helping you find great words fast.

health and wellness copywriter: Ultimate Course Formula Iman Aghay, 2020-07-21

health and wellness copywriter: The Well-Fed Writer (Third Edition) Peter Bowerman,
2021-04 Third edition of a detailed how-to guide to starting and growing your own lucrative
commercial writing practice-writing for corporations and creative agencies, and for hourly rates of
$50-125+.

health and wellness copywriter: The Pro-Aging Playbook Paul Jarrod Frank MD, 2020-07-07
In The Pro-Aging Playbook, you can chart your personal path to your best self by harnessing proven
techniques to use for professional, proactive, and progressive care. With the help of this book, you’ll
look and feel your best while finding your individual course to sustainable vitality and confidence.
Dr. Frank uses his outside-in and inside-out approach to cover the most effective cosmetic
treatments, products, and wellness choices to improve your skin, your health, and mostly your
perspective on beauty and aging. With his no-nonsense filter of the health and beauty industry, you
can choose the simplest techniques that fit into your schedule and lifestyle, and you'll see how small,
gradual changes in how you think, how you eat, how you move, and how you make time to care for
yourself can cost little to nothing while you reap enormous rewards.

health and wellness copywriter: Pick Your Yoga Practice Meagan McCrary, 2013-11-01 On
the surface it may appear that yoga is yoga is yoga, but take a closer look and you’ll discover myriad
different yoga systems and lineages. There are dozens of yoga styles to choose from, and while yoga
is for everyone, not every style is the perfect fit for every person. But how do you choose between
mysterious-sounding names such as Ashtanga, Kundalini, Bikram, and Kripalu? As Meagan McCrary
discovered when she began exploring different classes, finding the right style is essential for
establishing a steady yoga practice. Pick Your Yoga Practice is the first book to describe the most
prominent yoga styles in depth, including teaching methodology, elements of practice, philosophical
and spiritual underpinnings, class structure, physical exertion, and personal attention. Those new to
yoga will discover they have options and can confidently attend a class of their choosing, while
experienced practitioners will expand their understanding of the vast world of modern yoga, and
perhaps find themselves venturing into new territory. Ashtanga * Iyengar * Kundalini * Integral *
Kripalu Bikram * Jivamukti * Sivananda * Ananda Viniyoga * Svaroopa * Power * Forrest * ISHTA
Anusara * Moksha * AcroYoga

health and wellness copywriter: This Changes Everything Niki Bezzant, 2022-01-05 A new
and demographically significant generation of women as young as 35 is facing perimenopause and
menopause - but not like our mothers or grandmothers did. We are hungry for information and keen
to talk candidly about everything: sex, mental health, self-image, alcohol, how menopause affects our
stressful working lives, relationships, fertility and families - and what we can do about it. Author
Niki Bezzant has more than 20 years' experience writing and speaking about health and nutrition. In
this book, she shares all the latest research and advice, giving readers real information they can use
on everything from recognizing and understanding common symptoms like mood changes, weight



gain, low libido, erratic and heavy periods, hot flushes and insomnia, to managing mental health,
sexuality and relationships, exercise and nutrition tips. She explains which natural and medical
treatments actually work and how to get the best help, with a healthy side-serve of humour, calling
out sexism, snake-oil and bullshit along the way. This Changes Everything includes menopause
stories from well-known NZ women including Robyn Malcolm, Carol Hirschfeld and Michele A'Court,
plus real talk from hundreds of NZ women, based on the author’s wide-ranging online survey and
expert information from menopause specialists and doctors, to answer the questions women most
want answered. This is a must-have guide to perimenopause, menopause, midlife and beyond for
every woman - the symptoms, the solutions and the stuff that really works. Topics covered include:
What’s happening to me? When menopause happens early Hormones 101 HRT, MHT and other
treatments Hot flushes, night sweats, weight gain, migraines, memory and other physical symptoms
Anxiety, panic attacks, self-image and other psychological symptoms Sex, libido and relationships
Health after the menopause Diet and nutrition Exercise Sleep Bloating and gut health Lifestyle
changes Menopause for men: a cheat sheet Taking back the power: a menopause action plan And
much more.

health and wellness copywriter: Let Your Fears Make You Fierce Koya Webb, 2019-06-11 An
inspiring, practical guide to release the fears that are holding you back and achieve your ideal life.
Everyone experiences fear in life--fear of failure, fear of ridicule, fear of the unknown. These fears
hold us back from living our truth and achieving our full potential. They prevent us from growing
and moving forward after a minor setback or major disappointment. But if we can transform those
fears, anything is possible. We can connect with our authentic self, listen to our soul's desires, and
start living our dreams. In this book, celebrity holistic health coach and yoga instructor Koya Webb
shares the ways she has lived in fear and the tools she's used to get herself to a more confident and
fierce place, moving through life in alignment with everything she believes in. Koya's own personal
story of triumph over a career-halting injury, depression, self-sabotage, and other limiting beliefs
will inspire readers to meet their challenges head on, and transform their greatest fears and
obstacles into positive energy that can launch them forward. If you are tired of feeling overwhelmed,
unappreciated, and burned out, this is the book for you. Using breathing techniques, yoga,
meditation, journaling, mantras, prayer, and more, Koya shows how you can shift from fear-based
living to fierce living! No matter who you are, or where you are at, or what you have been through,
these are universal tools that help every human being get un-stuck and be able to live the most
fulfilling life possible!

health and wellness copywriter: The Rebel's Apothecary Jenny Sansouci, 2020-05-19 Learn
how to improve your health and wellness with the healing magic of cannabis, CBD and medicinal
mushrooms. When health coach and wellness blogger Jenny Sansouci learned that her father was
diagnosed with stage 4 pancreatic cancer, her extensive knowledge of the latest alternative
therapies was put to the test. Jenny dove into the world of cannabis and mushrooms and their
medicinal properties - and she and her dad are now outspoken champions of the healing power of
these plants and fungi - not only to tame the side effects of chemotherapy, but to address everyday
wellness concerns. The Rebel's Apothecary is the result of her heartfelt and rigorous quest -- a
science-based and supportive guide that will enhance the lives of anyone living with pain, anxiety,
depression, a weakened immune system, insomnia, and more. Complete with background
information, dosing instructions, and everyday recipes, this is the essential handbook for harnessing
the ancient healing powers of cannabis and mushrooms --safely, without confusion, fear, or an
unwanted high. In addition to debunking myths and de-stigmatizing these powerful healing plants
and fungi, The Rebel's Apothecary presents: Specific protocols and dosage guides for wellness uses
(mood, sleep, immunity, focus, energy) and managing common chemotherapy side effects Everyday
wellness routines Recipes for delicious, easy, health-enhancing cannabis and mushroom infused
smoothies, coffee drinks, teas, elixirs, gummies, and broths - including recipes from chefs and
wellness experts like Dr. Andrew Weil, Kris Carr, Seamus Mullen, Marco Canora and more The latest
research on CBD, THC, medicinal mushrooms and psilocybin Tips for creating a cutting-edge home



apothecary of your own

health and wellness copywriter: Content Writing 101 Joice Carrera, 2020-09-11 Land
profitable content writing jobs from home and establish a successful career in writing today. Are you
scared, confused, and clueless about having a career from home? It's either: You don't know how to
start; You think you don't have the skill; You believe online jobs are a scam; You feel that having a
thriving business online is impossible; Or all of the above.

Research reveals that freelancers are
generally happier and more satisfied with work and leisure. It's not difficult to see why - the work
flexibility, financial rewards, and creative control -- just a few perks that most freelancers who work
from home take joy in. The freelancing industry has grown significantly over the past decade, and
while there are tons of options for freelancers these days, the competition has gotten tougher, too.
A freelance content writing career is
one that seems to flourish all the more because of two things: Businesses need content, and Content
sells. This book, Content Writing 101,
guides you through the step by step process of building a content writing career from scratch - from
finding your why to building your portfolio to landing lucrative online content writing jobs and
working with your dream clients - even with ZERO experience. This book is written with you in mind
if you are: Clueless about where and how to find online work; An aspiring website content writer
who's looking at how to get better at writing and win more contracts; Struggling with content
planning and coming up with content ideas; Looking to add SEO marketing as part of your website
content writing service. SEO Content Specialist, Joice Carrera, walks you through the best practices
in content writing and SEO marketing that will help you: Curate an impressive portfolio even
without experience; Create a well-crafted written content that speaks to your ideal reader; Build a
client network and carry out projects that interest you; Stand out among the sea of freelance content
writers; Start getting paid to write for businesses; Embark on living the life that you want.

Content Writing 101 is a practical
guide to help you get started with working online as a content writer, build a business that you love,
earn money while working from home, and enjoy time and financial freedom for you and your family.
It comes with a content writing workbook that serves as a reflective and actionable guide to help you
navigate the process of website content writing step-by-step. It's content writing made easy -- filled
with useful and effective content writing practices and advice that could jumpstart your career as a
writer. Pursue content writing online
and start getting paid to write for businesses that you care about. Scroll up and hit that Buy Now
button!

health and wellness copywriter: My Life As a 50+ Year-Old White Male Carline
Anglade-Cole, 2020-08

health and wellness copywriter: #MaxOut Your Life Ed Mylett, 2018-07-16

health and wellness copywriter: Finding Freedom Erin French, 2021-04-06 **New York
Times Bestseller** From Erin French, owner of the critically acclaimed The Lost Kitchen, a TIME
world dining destination, a life-affirming memoir about survival, renewal, and finding a community
to lift her up Long before The Lost Kitchen became a world dining destination with every seating
filled the day the reservation book opens each spring, Erin French was a girl roaming barefoot on a
25-acre farm, a teenager falling in love with food while working the line at her dad’s diner and a
young woman finding her calling as a professional chef at her tiny restaurant tucked into a 19th
century mill. This singular memoir—a classic American story—invites readers to Erin's corner of her
beloved Maine to share the real person behind the “girl from Freedom” fairytale, and the
not-so-picture-perfect struggles that have taken every ounce of her strength to overcome, and that
make Erin’s life triumphant. In Finding Freedom, Erin opens up to the challenges, stumbles, and
victories that have led her to the exact place she was ever meant to be, telling stories of multiple
rock-bottoms, of darkness and anxiety, of survival as a jobless single mother, of pills that promised
release but delivered addiction, of a man who seemed to offer salvation but in the end ripped away




her very sense of self. And of the beautiful son who was her guiding light as she slowly rebuilt her
personal and culinary life around the solace she found in food—as a source of comfort, a sense of
place, as a way of bringing goodness into the world. Erin’s experiences with deep loss and abiding
hope, told with both honesty and humor, will resonate with women everywhere who are determined
to find their voices, create community, grow stronger and discover their best-selves despite
seemingly impossible odds. Set against the backdrop of rural Maine and its lushly intense, bountiful
seasons, Erin reveals the passion and courage needed to invent oneself anew, and the poignant,
timeless connections between food and generosity, renewal and freedom.

health and wellness copywriter: The Adweek Copywriting Handbook Joseph Sugarman,
2012-06-19 Great copy is the heart and soul of the advertising business. In this practical guide,
legendary copywriter Joe Sugarman provides proven guidelines and expert advice on what it takes to
write copy that will entice, motivate, and move customers to buy. For anyone who wants to break
into the business, this is the ultimate companion resource for unlimited success.

health and wellness copywriter: Healthy Vitamins and Minerals Jayne Tancred, Murdoch
Books Pty Limited, Jody Vassallo, 2004

health and wellness copywriter: Isonomi Mishaal Mahfuz El Bey, 2018-04-27 Shalom, hotep
and 13Ahavah to all who bliss this works with your precious attention and focus. It is my sincere
hope and will that this compiled work of divine and right knowledge will elevate, protect, inform,
uplift and inspire you to a better existence and future. This information has been hidden from my
people for too long but now is the time of great revealing so that we may free ourselves from the
shackles of bondage and be resurrected from mental death and live as we were always meant to,
which is in harmony with our consanguinity and true customs and culture: Love, Truth, Peace,
Justice and Freedom for All. This level of scholarship is brought to you by Th Elders of the Moors
Order of The Roundtable, just a few of the loyal and Faithful Moors who carryout and embody what
it is the Prophet Noble Sheik Sharif Abdul Ali A.K.A. Drew Ali uncovered and brought back to the
Asiatics of Th North Gate/ North-West Amexem/North-West Afrika. May Th Divine will of Allah light
Th flame of your consciousness and revive Th ancestral greatness of thy pedigree. All is well and
well is all. ~ Bro. Mafuz El Bey

health and wellness copywriter: Copywriting Demystified: The Foolproof Guide to
Writing Copy That Sells Shu Chen Hou, Do you struggle to write copy that converts? Do you find
yourself spending hours trying to craft the perfect message, only to see lackluster results? If so,
you're not alone. Writing copy that sells is one of the most challenging aspects of marketing. But
with the right guidance, anyone can learn to write copy that engages their audience and drives
conversions. Introducing Copywriting Demystified: The Foolproof Guide to Writing Copy That Sells.
This comprehensive guide is the ultimate resource for anyone looking to master the art of
copywriting. Whether you're a business owner, marketer, or freelance writer, this guide will teach
you everything you need to know to write copy that converts. Written by a team of seasoned
copywriters and marketers, Copywriting Demystified is packed with practical tips, real-world
examples, and actionable advice. You'll learn how to identify your target audience and craft
messaging that resonates with them. You'll discover the secrets of writing headlines and
subheadings that grab attention and keep readers engaged. You'll learn how to use storytelling
techniques to build trust and establish credibility with your audience. But Copywriting Demystified
isn't just about the basics. This guide goes beyond the fundamentals of copywriting to cover
advanced techniques for optimizing your copy. You'll learn how to write effective calls-to-action that
drive conversions and boost sales. You'll discover how to optimize your copy for search engines and
increase your online visibility. What sets Copywriting Demystified apart from other copywriting
guides is its focus on practicality. This guide doesn't just tell you what to do, it shows you how to do
it. You'll find plenty of real-world examples and case studies to illustrate key concepts and help you
apply them to your own writing. But don't take our word for it. Here's what some of our readers have
to say: This guide is a game-changer. I've been struggling to write effective copy for years, but
Copywriting Demystified has given me the tools and confidence to take my writing to the next level. -



John, small business owner I've read plenty of copywriting guides, but this one stands out. It's
comprehensive, practical, and easy to follow. I've already started seeing better results from my
writing. - Sarah, marketing professional So what are you waiting for? If you're ready to take your
copywriting skills to the next level, Copywriting Demystified is the guide you've been looking for.
Order your copy today and start writing copy that sells.

health and wellness copywriter: The Robert Collier Letter Book Robert Collier, 2021-03-04
Robert Collier was decades ahead of his time in writing down ways for man to improve his lot in life.
He wrote Secret of the Ages during an active and successful life developed upon basic ideas which
opened up new vistas of living for countless multitudes of people. Brought up to be a priest, he
worked as a mining engineer, an advertising executive and a prolific writer and publisher. The
Robert Collier Letter Book earned Robert Collier the distinction of being one of the greatest
marketing minds in history. Robert Collier sales letters were successful because he wrote to his
readers' needs. As an expert in marketing, his sales savvy and writing expertise placed hundreds of
millions of dollars in his clients' pockets.

health and wellness copywriter: The Spark Solution (Enhanced Edition) Becky Hand,
Stepfanie Romine, 2013-05-07 From the experts behind the New York Times bestseller The Spark
and the creators of SparkPeople.com comes The Spark Solution, a breakthrough two-week diet
program to help you lose weight and optimize your health. The Spark Solution is a dynamic,
comprehensive, and proven program. With an introduction by Chris Downie, founder and CEO of
SparkPeople, this day-by-day guide combines the latest data and strategies on nutrition, incredibly
delicious recipes, and essential workouts. The experts at SparkPeople designed this easy-to-follow
regimen to deliver effective and sustainable weight loss. Thousands have already tried it, lost
weight, and discovered a path to healthy living. SparkPeople have taken all the questions and bumps
in the road out of the equation with The Spark Solution. There is no better way to lose weight and no
better time than right now. Let these first two weeks transform your life. This enhanced digital
edition includes before and after shots of people who have lost weight using The Spark Solution,
videos to keep you motivated and thoughtful, and recipe links for tracking recipes on
SparkPeople.com.

health and wellness copywriter: Phrases That Sell Sally Germain, Edward W. Werz, 1998 An
excellent 'ready reference' both for copywriters and for those entering the field. -- Robert
Goldsbhorough, Special Projects Director Advertising Age Holy smoke! This is amazing! A thesaurus
for advertising copywriters. Where has it been all my life? -- Denny Hatch, Editor Target Marketing
Six seconds. That's all you have to grab your prospect's attention and make a sale. Use the right
phrase or slogan, however, and you've made your sale. Use the wrong one, and you've lost your
opportunity . . . maybe forever. Choosing the right phrase or slogan is vital to your success. And so is
Phrases That Sell. It's the ultimate resource for anyone needing hands-on, instant access to the key
phrases, slogans, and attention grabbers that will gain more attention and sell more product.
Organized by category . . . indexed and cross-referenced for ease of use . . . loaded with expert
advice on how to write copy that sells, Phrases That Sell covers everything, including those
hard-to-describe product and service qualities and those product/service attributes that are subtle or
abstract. It has 143 selling phrases to describe service, 153 for fun, 341 covering style and design,
180 phrases related to price, and much more! In this book you'll find: 5,000+ sales phrases for
consumer and business-to-business products and services a copywriter's primer called 10 Basic
Rules of Copywriting, with insider's tips on usage a special section on the seven steps to writing
winning slogans Expert advice on how to target your message to specific audiences Whether you sell
products, ideas, or services . . . whether you are a novice or an old pro . . . this creative toolbox will
give you fresh ideas, new perspectives, and renewed confidence. With Phrases That Sell at your side
you'll be able to enthusiastically tackle the most challenging copywriting tasks and eliminate that
dreaded writer's block.

health and wellness copywriter: The Wellness Trap Christy Harrison, 2023-04-25 AS SEEN
ON CBS MORNINGS, THE NEW YORK TIMES, THE CUT, AND MORE SELF MAGAZINE'S #1



WELLNESS BOOK OF 2023 A NEXT BIG IDEA CLUB MUST-READ BOOK FOR APRIL 2023 A searing
critique of modern wellness culture and how it stands in the way of true well-being that will change
the way you think about your health—in all the best ways.” (Casey Gueren) “It's not a diet, it's a
lifestyle.” You've probably heard this phrase from any number of people in the wellness space. But
as Christy Harrison reveals in her latest book, wellness culture promotes a standard of health that is
often both unattainable and deeply harmful. Many people with chronic illness understandably feel
dismissed or abandoned by the healthcare system and find solace in alternative medicine, as
Harrison once did. Yet the wellness industry promotes practices that often cause even more damage
than the conventional approaches they’re meant to replace. From the lack of pre-market safety
testing on herbal and dietary supplements, to the unfounded claims made by many wellness
influencers and functional-medicine providers, to the social-media algorithms driving users down
rabbit holes of wellness mis- and disinformation, it can often feel like no one is looking out for us in
the face of the $4.4 trillion global wellness industry. The Wellness Trap delves into the persistent,
systemic problems with that industry, offering insight into its troubling pattern of cultural
appropriation and its destructive views on mental health, and shedding light on how a growing
distrust of conventional medicine has led ordinary people to turn their backs on science. Weaving
together history, memoir, reporting, and practical advice, Harrison illuminates the harms of wellness
culture while re-imagining our society’s relationship with well-being.

health and wellness copywriter: The Boron Letters Gary Halbert, Bond Halbert, 2013-06-11
A series of letters by history's greatest copywriter Gary C. Halbert, explaining insider tactics and
sage wisdom to his youngest son Bond.Once only available as part of a paid monthly premium, The
Boron Letters are unique in the marketing universe and now they are a bona fide cult classic among
direct response marketers and copywriters around the world.The letters inside are written from a
father to a son, in a loving way that goes far beyond a mere sales book or fancy boardroom
advertising advice...It's more than a Master's Degree in selling & persuasion...it's hands-down the
best SPECIFIC and ACTIONABLE training on how to convince people to buy your products or
services than I have ever read. The Boron Letters contain knowledge well beyond selling. The letters
also explain how to navigate life's hurdles.This marketing classic is personal and easily digestible.
Plus... immediately after reading the first chapters, you can go out and make money and a real,
noticeable difference in your marketplace. There are very few successful direct response marketers
(online or off) who don't owe something to Gary Halbert...and for many of them, The Boron Letters is
the crown jewel in their collection.Copywriters and marketers read and re-read The Boron Letters
over and over again for a reason.These strategies, secrets and tips are going to be relevant 5, 10,
even 100 years from now because they deal honestly with the part of human psychology which never
changes, how to convince and convert folks into buyers.Bottom line? Read the first chapter. Get into
the flow of Gary's mind. Then read the second. I dare you to NOT finish the entire darn thing. After
you put a few of the lessons into practice, you too will find yourself reading The Boron Letters again
and again like so many of today's top marketers.If you don't already have your copy get it now. I
promise you won't regret it. My best,Lawton Chiles

health and wellness copywriter: Just Start Now Vicky Shilling, 2022-03-04 Do you have a
desire to run a thriving wellness business? Have you done all the qualifications and yet you're
struggling to make it more than a hobby? Are you starting to become aware that it's actually you and
your mind getting in the way of making this a success? The problem isn't functional. It's not more
hours at your desk, it's not a sales funnel or secret business owner tool no one's letting you in on. It's
that you haven't got a Just Start Now mindset. That's not something we're born with. But it's the
perspective that will change everything. If you're passionate about health and want to share your
knowledge with the world but right now you're helping no one, Just Start Now will show you how to
reprogramme your brain to overcome obstacles and help you start thinking like an entrepreneur so
you can make the impact you know you're capable of. Inside you'll learn: How to move past fear of
judgement and start serving clients Why it's crucial that you overcome scarcity, imposter syndrome
and a fear of getting it 'wrong' in order to accomplish your goals What business model will suit your




personality and keep you motivated to show up How to change your view on a lack of time and
money You'll hear stories from health and wellness professionals at every stage of their business
striving to apply the Just Start Now philosophy to their work and seeing the incredible results that
come when they shift their mindset and embrace taking action. Just Start Now is more than just a
slogan. It's a way of thinking that turns into a daily, progressive practice. Each tiny step you'll take
will help you reach your dream business. This new way of thinking is about to make big things
happen. So, whether you are a newly-qualified health practitioner or someone more established but
struggling to shine, Just Start Now is here to help you build an income from your health expertise
and create a ripple in the world of wellness by harnessing the power of your mind.

health and wellness copywriter: Five Ways to Focus: Deal with Overwhelm, Gain Clarity
and Perspective to Get Things on the Up! Julia Wolfendale, 2021-11-15 Overwhelmed? Stuck &
frustrated? Distracted? Struggling to prioritise? Want to live your best life? 'When we have a head
full of bees and can't see the wood for the trees, when our mind is a muddle, we just need to pause,
take a new look, and get a fresh perspective'. With such busy lives and 24/7 demands for our
attention it can be hard to know what to focus on. Maybe you have lost sight of what matters and are
struggling to move forwards. Executive coach, Julia Wolfendale is your guide and cheerleader. With
Five Ways To Focus(c) you will discover how to: - Slow down your thinking to create the headspace
you need - Deal with distraction - Feel more positive and empowered - Gain clarity and focus on the
stuff that counts - Plan the practical actions to be your best self

health and wellness copywriter: The 16-Word Sales Letter(tm) Evaldo Albuquerque,
2019-08-08 The 16-Word Sales Letter(tm) is a copy system that has generated over $120 million
dollars for Agora Financial in the last two years alone. It's a simple formula that could help you
generate millions in online sales... No matter how competitive your niche is....No matter what kind of
product or service you're selling...And no matter your level of experience.That's because it can not
only help you identify a new big idea for your market, but also help you structure your sales message
for maximum emotional impact. If you're a copywriter, marketer or entrepreneur, you're about to
discover a secret that could help you dominate your market, crush your competitors, and potentially
add millions to your business and personal bank accounts.Advanced Praise for The 16-Word Sales
Letter(tm) This is the book I've been waiting for. For years, I've been asking myself: How can a guy
whose native language is not even English be one of the best U.S. copywriters in history? Now I have
the answer... nicely reduced to a simple, understandable formula. And the best thing is that it's a
usable formula. Anyone seriously interested in copywriting should discover Evaldo's secret. --Bill
Bonner, Founder of Agora. It's not often that I come upon a copywriting strategy that feels new to
me. And even less frequently do I encounter one that is both new and exciting. Evaldo Albuquerque's
16 Word Sales Letter(tm) is such a strategy. I'm going to recommend this as a must-read to all my
copywriting proteges. --Mark Ford, best-selling author and chief growth strategist for Agora.Evaldo
is the world's greatest copywriter you've never heard of. Why haven't you heard of him? Because
while others are selfpromoting ... heck, while they're eating, sleeping and relaxing... he's cranking
out the next blockbuster. He never stops. He's a 9-figure sales machine and our business's secret
weapon. This book is your blueprint to how the machine dominates. Read it and put it into action.
Your royalty check will thank you. --Peter Coyne, founder of Paradigm Press, Agora Financial's
largest imprint. I'm recommending this book to everyone in my company, and making it required
reading for all new hires. When it comes to books on writing I try to read everything new, and no
matter how many books I pick up, I rarely find any ideas that are innovative (or even useful), but this
book shattered my expectations--I found page after page packed with fresh ideas. It's engaging to
read, and very easy to implement the writing techniques. Evaldo has uncovered a new way to write
sales copy that is perfect for today's buyers; I really love this book, and after you turn the first two
pages, you'll see exactly why. It's a must-read primer for anyone who writes sales copy.... Read this
book--and learn from one of the best. --Oren Klaff, best-selling author of Pitch Anything and Flip the
Script Few people know his name. Yet, those at the highest levels of direct response advertising
consider Evaldo Albuquerque the Michael Jordan of modern financial copywriting. His new book,



The 16 Word Sales Letter(tm), reveals for the first time the secret to his astonishing success. In split
tests, the selling formula Evaldo reveals in his book has won, repeatedly, against ad copy written by
the world's top copywriters. When asked at a recent seminar I gave what are the two best books I've
ever read on copywriting, my answer was Breakthrough Advertising by Eugene Schwartz and The 16
Word Sales Letter(tm) by Evaldo Albuquerque. --Caleb O'Dowd, www.roitips.com
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