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How to Describe Your Business with AI: A
Comprehensive Guide

Introduction:

In today's digital landscape, effectively communicating your business's unique value proposition is
crucial for success. Harnessing the power of Artificial Intelligence (AI) can significantly enhance
your descriptive capabilities, enabling you to craft compelling narratives that resonate with your
target audience and boost your online presence. This comprehensive guide explores various AI-
powered tools and techniques to help you describe your business with precision, clarity, and impact.
Learn how to leverage AI to improve your marketing materials, website copy, and overall brand
messaging, ultimately driving growth and achieving your business objectives.

Article Outline:

I. Understanding Your Business's Core Identity
II. Utilizing AI for Keyword Research and Competitor Analysis
III. Leveraging AI for Content Generation and Optimization
IV. Employing AI for Tone and Style Refinement
V. Using AI for Translation and Accessibility
VI. Choosing the Right AI Tools for Your Business
VII. Monitoring and Evaluating AI-Generated Content

I. Understanding Your Business's Core Identity:

Defining Your Unique Selling Proposition (USP):
Before employing AI, clearly articulate what makes your business stand out. What problem do you
solve? What are your key differentiators? This foundational understanding informs the AI's output,
ensuring it accurately reflects your brand.

Identifying Your Target Audience:
Knowing your ideal customer is paramount. Their demographics, needs, and preferences should
guide the language and style of your AI-generated descriptions.

Establishing Your Brand Voice and Personality:
Consistency in messaging is key. Decide on the tone (formal, informal, humorous, etc.) and
personality you want your brand to project. This will help you guide the AI's output towards a



coherent and recognizable brand identity.

II. Utilizing AI for Keyword Research and Competitor Analysis:

Leveraging AI for Keyword Discovery:
AI-powered SEO tools can analyze vast amounts of data to identify relevant keywords with high
search volume and low competition. This ensures your descriptions appear in relevant search
results.

Analyzing Competitor Strategies:
AI can help analyze competitor websites, identifying their keyword usage, content strategy, and
overall brand messaging. This allows you to refine your own approach and differentiate your
business.

III. Leveraging AI for Content Generation and Optimization:

Generating Marketing Copy with AI:
Many AI writing tools can generate various types of marketing copy, from website descriptions to
social media posts. Provide the AI with clear prompts, incorporating your USP, target audience, and
brand voice.

Optimizing Content for SEO:
AI tools can analyze your content for SEO effectiveness, suggesting improvements to keyword
density, meta descriptions, and overall readability. This helps improve your search engine rankings.

Creating Engaging Product Descriptions:
AI can assist in crafting compelling product descriptions that highlight key features and benefits,
appealing to potential customers.

IV. Employing AI for Tone and Style Refinement:

Ensuring Brand Consistency:
AI can help maintain a consistent tone and style across all your marketing materials, ensuring a
cohesive brand image.



Refining Sentence Structure and Grammar:
AI grammar and style checkers can improve the clarity and professionalism of your descriptions,
minimizing errors and enhancing readability.

Adapting to Different Platforms:
AI can help tailor your descriptions to specific platforms, adjusting the tone and length to suit each
audience. For example, a Twitter description will differ significantly from a LinkedIn profile
description.

V. Using AI for Translation and Accessibility:

Expanding Your Reach Through Translation:
AI-powered translation tools can make your business descriptions accessible to a global audience,
breaking down language barriers.

Improving Accessibility for Users with Disabilities:
AI can help ensure your descriptions are accessible to users with disabilities by suggesting
improvements to readability and providing alternative text for images.

VI. Choosing the Right AI Tools for Your Business:

Evaluating Available AI Writing and SEO Tools:
Research different AI tools, comparing their features, pricing, and user reviews to find the best fit
for your business needs.

Considering Your Budget and Technical Skills:
Choose tools that align with your budget and your team's technical capabilities. Some tools require
more technical expertise than others.

VII. Monitoring and Evaluating AI-Generated Content:

Tracking Key Performance Indicators (KPIs):
Monitor the performance of your AI-generated content, tracking metrics like website traffic,
engagement rates, and conversion rates.



Iterating and Refining Your Approach:
Based on your analysis of the KPIs, make adjustments to your AI strategy, refining your prompts and
refining your content to improve performance.

Conclusion:

Describing your business effectively is crucial for attracting customers and achieving success. AI
offers powerful tools to streamline this process, allowing you to generate high-quality, engaging
content that resonates with your target audience. By understanding your brand, leveraging AI for
keyword research and content creation, and continuously monitoring your results, you can unlock
the full potential of AI to elevate your business's descriptive capabilities and drive sustainable
growth. Remember to always review and refine AI-generated content to ensure it accurately reflects
your brand voice and values.

Frequently Asked Questions (FAQs):

Q: Will AI replace human writers? A: No, AI is a tool to assist human writers, not replace them.
Human creativity and critical thinking remain crucial for crafting effective and impactful content.

Q: Are AI-generated descriptions always accurate? A: AI-generated content should always be
reviewed and edited by a human to ensure accuracy and consistency with your brand.

Q: How much does AI writing software cost? A: The cost varies greatly depending on the features
and functionality of the software. Some offer free plans with limited features, while others require
subscription fees.

Q: What if the AI generates inaccurate information? A: Always double-check the facts and figures
presented by the AI, ensuring the accuracy of your descriptions before publication.

Q: Can AI help with all aspects of business description? A: AI can assist with various aspects,
including content generation, SEO optimization, and translation. However, human input is still
crucial for strategic decision-making and brand development.
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  how to describe your business witha i: Artificial Intelligence Harvard Business Review,
2019 Companies that don't use AI to their advantage will soon be left behind. Artificial intelligence
and machine learning will drive a massive reshaping of the economy and society. What should you
and your company be doing right now to ensure that your business is poised for success? These
articles by AI experts and consultants will help you understand today's essential thinking on what AI
is capable of now, how to adopt it in your organization, and how the technology is likely to evolve in



the near future. Artificial Intelligence: The Insights You Need from Harvard Business Review will
help you spearhead important conversations, get going on the right AI initiatives for your company,
and capitalize on the opportunity of the machine intelligence revolution. Catch up on current topics
and deepen your understanding of them with the Insights You Need series from Harvard Business
Review. Featuring some of HBR's best and most recent thinking, Insights You Need titles are both a
primer on today's most pressing issues and an extension of the conversation, with interesting
research, interviews, case studies, and practical ideas to help you explore how a particular issue will
impact your company and what it will mean for you and your business.
  how to describe your business witha i: AI for People and Business Alex Castrounis,
2019-07-05 If you’re an executive, manager, or anyone interested in leveraging AI within your
organization, this is your guide. You’ll understand exactly what AI is, learn how to identify AI
opportunities, and develop and execute a successful AI vision and strategy. Alex Castrounis,
business consultant and former IndyCar engineer and race strategist, examines the value of AI and
shows you how to develop an AI vision and strategy that benefits both people and business. AI is
exciting, powerful, and game changing—but too many AI initiatives end in failure. With this book,
you’ll explore the risks, considerations, trade-offs, and constraints for pursuing an AI initiative.
You’ll learn how to create better human experiences and greater business success through winning
AI solutions and human-centered products. Use the book’s AIPB Framework to conduct end-to-end,
goal-driven innovation and value creation with AI Define a goal-aligned AI vision and strategy for
stakeholders, including businesses, customers, and users Leverage AI successfully by focusing on
concepts such as scientific innovation and AI readiness and maturity Understand the importance of
executive leadership for pursuing AI initiatives A must read for business executives and managers
interested in learning about AI and unlocking its benefits. Alex Castrounis has simplified complex
topics so that anyone can begin to leverage AI within their organization. - Dan Park, GM & Director,
Uber Alex Castrounis has been at the forefront of helping organizations understand the promise of
AI and leverage its benefits, while avoiding the many pitfalls that can derail success. In this essential
book, he shares his expertise with the rest of us. - Dean Wampler, Ph.D., VP, Fast Data Engineering
at Lightbend
  how to describe your business witha i: The AI-First Company Ash Fontana, 2021-05-04
Artificial Intelligence is transforming every industry, but if you want to win with AI, you have to put
it first on your priority list. AI-First companies are the only trillion-dollar companies, and soon they
will dominate even more industries, more definitively than ever before. These companies succeed by
design--they collect valuable data from day one and use it to train predictive models that automate
core functions. As a result, they learn faster and outpace the competition in the process. Thankfully,
you don't need a Ph.D. to learn how to win with AI. In The AI-First Company,
internationally-renowned startup investor Ash Fontana offers an executable guide for applying AI to
business problems. It's a playbook made for real companies, with real budgets, that need strategies
and tactics to effectively implement AI. Whether you're a new online retailer or a Fortune 500
company, Fontana will teach you how to: • Identify the most valuable data; • Build the teams that
build AI; • Integrate AI with existing processes and keep it in check; • Measure and communicate its
effectiveness; • Reinvest the profits from automation to compound competitive advantage. If the last
fifty years were about getting AI to work in the lab, the next fifty years will be about getting AI to
work for people, businesses, and society. It's not about building the right software -- it's about
building the right AI. The AI-First Company is your guide to winning with artificial intelligence.
  how to describe your business witha i: Artificial Intelligence in Practice Bernard Marr,
2019-04-15 Cyber-solutions to real-world business problems Artificial Intelligence in Practice is a
fascinating look into how companies use AI and machine learning to solve problems. Presenting 50
case studies of actual situations, this book demonstrates practical applications to issues faced by
businesses around the globe. The rapidly evolving field of artificial intelligence has expanded beyond
research labs and computer science departments and made its way into the mainstream business
environment. Artificial intelligence and machine learning are cited as the most important modern



business trends to drive success. It is used in areas ranging from banking and finance to social
media and marketing. This technology continues to provide innovative solutions to businesses of all
sizes, sectors and industries. This engaging and topical book explores a wide range of cases
illustrating how businesses use AI to boost performance, drive efficiency, analyse market
preferences and many others. Best-selling author and renowned AI expert Bernard Marr reveals how
machine learning technology is transforming the way companies conduct business. This detailed
examination provides an overview of each company, describes the specific problem and explains how
AI facilitates resolution. Each case study provides a comprehensive overview, including some
technical details as well as key learning summaries: Understand how specific business problems are
addressed by innovative machine learning methods Explore how current artificial intelligence
applications improve performance and increase efficiency in various situations Expand your
knowledge of recent AI advancements in technology Gain insight on the future of AI and its
increasing role in business and industry Artificial Intelligence in Practice: How 50 Successful
Companies Used Artificial Intelligence to Solve Problems is an insightful and informative exploration
of the transformative power of technology in 21st century commerce.
  how to describe your business witha i: Lean AI Lomit Patel, 2020-01-30 How can startups
successfully scale customer acquisition and revenue growth with a Lean team? Out-of-the-box
acquisition solutions from Facebook, Google, and others provide a good start, but the companies
that can tailor those solutions to meet their specific needs, objectives, and goals will come out
winners. But that hasn’t been an easy task—until now. With this practical book, author Lomit Patel
shows you how to use AI and automation to provide an operational layer atop those acquisition
solutions to deliver amazing results for your company. You’ll learn how to adapt, customize, and
personalize cross-channel user journeys to help your company attract and retain customers—to
usher in the new age of Autonomous Marketing. Learn how AI and automation can support the
customer acquisition efforts of a Lean Startup Dive into Customer Acquisition 3.0, an initiative for
gaining and retaining customers Explore ways to use AI for marketing purposes Understand the key
metrics for determining the growth of your startup Determine the right strategy to foster user
acquisition in your company Manage the increased complexity and risk inherent in AI projects
  how to describe your business witha i: Artificial Intelligence for Business Jason L.
Anderson, Jeffrey L. Coveyduc, 2020-04-09 Artificial Intelligence for Business: A Roadmap for
Getting Started with AI will provide the reader with an easy to understand roadmap for how to take
an organization through the adoption of AI technology. It will first help with the identification of
which business problems and opportunities are right for AI and how to prioritize them to maximize
the likelihood of success. Specific methodologies are introduced to help with finding critical training
data within an organization and how to fill data gaps if they exist. With data in hand, a scoped
prototype can be built to limit risk and provide tangible value to the organization as a whole to
justify further investment. Finally, a production level AI system can be developed with best practices
to ensure quality with not only the application code, but also the AI models. Finally, with this
particular AI adoption journey at an end, the authors will show that there is additional value to be
gained by iterating on this AI adoption lifecycle and improving other parts of the organization.
  how to describe your business witha i: The AI Marketing Canvas Raj Venkatesan, Jim
Lecinski, 2021-05-18 This book offers a direct, actionable plan CMOs can use to map out initiatives
that are properly sequenced and designed for success—regardless of where their marketing
organization is in the process. The authors pose the following critical questions to marketers: (1)
How should modern marketers be thinking about artificial intelligence and machine learning? and
(2) How should marketers be developing a strategy and plan to implement AI into their marketing
toolkit? The opening chapters provide marketing leaders with an overview of what exactly AI is and
how is it different than traditional computer science approaches. Venkatesan and Lecinski, then,
propose a best-practice, five-stage framework for implementing what they term the AI Marketing
Canvas. Their approach is based on research and interviews they conducted with leading marketers,
and offers many tangible examples of what brands are doing at each stage of the AI Marketing



Canvas. By way of guidance, Venkatesan and Lecinski provide examples of brands—including
Google, Lyft, Ancestry.com, and Coca-Cola—that have successfully woven AI into their marketing
strategies. The book concludes with a discussion of important implications for marketing
leaders—for your team and culture.
  how to describe your business witha i: Competing in the Age of AI Marco Iansiti, Karim R.
Lakhani, 2020-01-07 a provocative new book — The New York Times AI-centric organizations exhibit
a new operating architecture, redefining how they create, capture, share, and deliver value. Now
with a new preface that explores how the coronavirus crisis compelled organizations such as
Massachusetts General Hospital, Verizon, and IKEA to transform themselves with remarkable speed,
Marco Iansiti and Karim R. Lakhani show how reinventing the firm around data, analytics, and AI
removes traditional constraints on scale, scope, and learning that have restricted business growth
for hundreds of years. From Airbnb to Ant Financial, Microsoft to Amazon, research shows how
AI-driven processes are vastly more scalable than traditional processes, allow massive scope
increase, enabling companies to straddle industry boundaries, and create powerful opportunities for
learning—to drive ever more accurate, complex, and sophisticated predictions. When traditional
operating constraints are removed, strategy becomes a whole new game, one whose rules and likely
outcomes this book will make clear. Iansiti and Lakhani: Present a framework for rethinking
business and operating models Explain how collisions between AI-driven/digital and
traditional/analog firms are reshaping competition, altering the structure of our economy, and
forcing traditional companies to rearchitect their operating models Explain the opportunities and
risks created by digital firms Describe the new challenges and responsibilities for the leaders of both
digital and traditional firms Packed with examples—including many from the most powerful and
innovative global, AI-driven competitors—and based on research in hundreds of firms across many
sectors, this is your essential guide for rethinking how your firm competes and operates in the era of
AI.
  how to describe your business witha i: Reimagining Businesses with AI Khaled Al
Huraimel, Sudhi Sinha, 2020-09-22 Discover what AI can do for your business with this
approachable and comprehensive resource Reimagining Businesses with AI acquaints readers with
both the business challenges and opportunities presented by the rapid growth and progress of
artificial intelligence. The accomplished authors and digital executives of the book provide you with
a multi-industry approach to understanding the intersection of AI and business. The book walks you
through the process of recognizing and capitalizing on AI’s potential for your own business. The
authors describe: How to build a technological foundation that allows for the rapid implementation
of artificial intelligence How to manage the disruptive nature of powerful technology while
simultaneously harnessing its capabilities The ethical implications and security and privacy concerns
raised by the spread of AI Perfect for business executives and managers who seek a jargon-free and
approachable manual on how to implement artificial intelligence in everyday operations,
Reimagining Businesses with AI also belongs on the bookshelves of anyone curious about the
interaction between artificial intelligence and business.
  how to describe your business witha i: The AI Advantage Thomas H. Davenport, 2019-08-06
Cutting through the hype, a practical guide to using artificial intelligence for business benefits and
competitive advantage. In The AI Advantage, Thomas Davenport offers a guide to using artificial
intelligence in business. He describes what technologies are available and how companies can use
them for business benefits and competitive advantage. He cuts through the hype of the AI
craze—remember when it seemed plausible that IBM's Watson could cure cancer?—to explain how
businesses can put artificial intelligence to work now, in the real world. His key recommendation:
don't go for the “moonshot” (curing cancer, or synthesizing all investment knowledge); look for the
“low-hanging fruit” to make your company more efficient. Davenport explains that the business
value AI offers is solid rather than sexy or splashy. AI will improve products and processes and make
decisions better informed—important but largely invisible tasks. AI technologies won't replace
human workers but augment their capabilities, with smart machines to work alongside smart people.



AI can automate structured and repetitive work; provide extensive analysis of data through machine
learning (“analytics on steroids”), and engage with customers and employees via chatbots and
intelligent agents. Companies should experiment with these technologies and develop their own
expertise. Davenport describes the major AI technologies and explains how they are being used,
reports on the AI work done by large commercial enterprises like Amazon and Google, and outlines
strategies and steps to becoming a cognitive corporation. This book provides an invaluable guide to
the real-world future of business AI. A book in the Management on the Cutting Edge series,
published in cooperation with MIT Sloan Management Review.
  how to describe your business witha i: Platform Strategy Tero Ojanperä, Timo O. Vuori,
2021-10-03 What do Amazon, Google, Visa and AirBnB all have in common? They are all platform
businesses. They know they can go beyond their industry segments. They capitalize on wider
ecosystems that strengthen their offering and expand commercial opportunities. And now your
business can do the same. Welcome to the world of platform businesses. In Platform Strategy one of
the world's most creative men in business according to Fast Company and a leading strategy
professor at a Financial Times top 40 business school show you the ropes. They lead you through the
seven steps you can take to turn your business into a successful platform. Learn to harness
emerging technologies like artificial intelligence, cement your business into thriving ecosystems and
go beyond industry boundaries. Uncover how business leaders at companies as diverse as John
Deere, KONE, and Visa are leading their businesses to the future by reinventing their business
model. Authors Tero Ojanperä and Timo Vuori distil the disrupters' methods to an actionable
blueprint. In Platform Strategy they put the emphasis on what you can do as leader; harness new
technologies, work with partners but also crucially, recognize the fear of change in your people and
utilize that energy to drive progress. More than just about technology, this book is at the centre of
the leadership agenda for the future.
  how to describe your business witha i: How AI Is Transforming the Organization MIT Sloan
Management Review, 2020-02-18 A clear-eyed look at how AI can complement (rather than
eliminate) human jobs, with real-world examples from companies that range from Netflix to
Walmart. Descriptions of AI's possible effects on businesses and their employees cycle between
utopian hype and alarmist doomsaying. This book from MIT Sloan Management Review avoids both
these extremes, providing instead a clear-eyed look at how AI can complement (rather than
eliminate) human jobs, with real-world examples from companies that range from Netflix to
Walmart. The contributors show that organizations can create business value with AI by cooperating
with it rather than relinquishing control to it. The smartest companies know that they don't need AI
that mimics humans because they already have access to resources with human capability—actual
humans. The book acknowledges the prominent role of such leading technology companies as
Facebook, Apple, Amazon, Netflix, and Google in applying AI to their businesses, but it goes beyond
the FAANG cohort to look at AI applications in many nontechnology companies, including DHL and
Fidelity. The chapters address such topics as retraining workers (who may be more ready for change
than their companies are); the importance of motivated and knowledgeable leaders; the danger that
AI will entrench less-than-ideal legacy processes; ways that AI could promote gender equality and
diversity; AI and the global loneliness epidemic; and the benefits of robot–human collaboration.
Contributors Cynthia M. Beath, Megan Beck, Joe Biron, Erik Brynjolfsson, Jacques Bughin, Rumman
Chowdhury, Paul R. Daugherty, Thomas H. Davenport, Chris DeBrusk, Berkeley J. Dietvorst, Janet
Foutty, James R. Freeland, R. Edward Freeman, Julian Friedland, Lynda Gratton, Francis
Hintermann, Vivek Katyal, David Kiron, Frieda Klotz, Jonathan Lang, Barry Libert, Paul Michelman,
Daniel Rock, Sam Ransbotham, Jeanne W. Ross, Eva Sage-Gavin, Chad Syverson, Monideepa
Tarafdar, Gregory Unruh, Madhu Vazirani, H. James Wilson
  how to describe your business witha i: AI-Enabled Analytics for Business Lawrence S. Maisel,
Robert J. Zwerling, Jesper H. Sorensen, 2022-01-19 We are entering the era of digital transformation
where human and artificial intelligence (AI) work hand in hand to achieve data driven performance.
Today, more than ever, businesses are expected to possess the talent, tools, processes, and



capabilities to enable their organizations to implement and utilize continuous analysis of past
business performance and events to gain forward-looking insight to drive business decisions and
actions. AI-Enabled Analytics in Business is your Roadmap to meet this essential business capability.
To ensure we can plan for the future vs react to the future when it arrives, we need to develop and
deploy a toolbox of tools, techniques, and effective processes to reveal forward-looking unbiased
insights that help us understand significant patterns, relationships, and trends. This book promotes
clarity to enable you to make better decisions from insights about the future. Learn how advanced
analytics ensures that your people have the right information at the right time to gain critical
insights and performance opportunities Empower better, smarter decision making by implementing
AI-enabled analytics decision support tools Uncover patterns and insights in data, and discover facts
about your business that will unlock greater performance Gain inspiration from practical examples
and use cases showing how to move your business toward AI-Enabled decision making AI-Enabled
Analytics in Business is a must-have practical resource for directors, officers, and executives across
various functional disciplines who seek increased business performance and valuation.
  how to describe your business witha i: Succeeding with AI Veljko Krunic, 2020-03-31
Summary Companies small and large are initiating AI projects, investing vast sums of money on
software, developers, and data scientists. Too often, these AI projects focus on technology at the
expense of actionable or tangible business results, resulting in scattershot results and wasted
investment. Succeeding with AI sets out a blueprint for AI projects to ensure they are predictable,
successful, and profitable. It’s filled with practical techniques for running data science programs
that ensure they’re cost effective and focused on the right business goals. Purchase of the print book
includes a free eBook in PDF, Kindle, and ePub formats from Manning Publications. About the
technology Succeeding with AI requires talent, tools, and money. So why do many well-funded,
state-of-the-art projects fail to deliver meaningful business value? Because talent, tools, and money
aren’t enough: You also need to know how to ask the right questions. In this unique book, AI
consultant Veljko Krunic reveals a tested process to start AI projects right, so you’ll get the results
you want. About the book Succeeding with AI sets out a framework for planning and running
cost-effective, reliable AI projects that produce real business results. This practical guide reveals
secrets forged during the author’s experience with dozens of startups, established businesses, and
Fortune 500 giants that will help you establish meaningful, achievable goals. In it you’ll master a
repeatable process to maximize the return on data-scientist hours and learn to implement
effectiveness metrics for keeping projects on track and resistant to calcification. What's inside
Where to invest for maximum payoff How AI projects are different from other software projects
Catching early warnings in time to correct course Exercises and examples based on real-world
business dilemmas About the reader For project and business leadership, result-focused data
scientists, and engineering teams. No AI knowledge required. About the author Veljko Krunic is a
data science consultant, has a computer science PhD, and is a certified Six Sigma Master Black Belt.
Table of Contents: 1. Introduction 2. How to use AI in your business 3. Choosing your first AI project
4. Linking business and technology 5. What is an ML pipeline, and how does it affect an AI project?
6. Analyzing an ML pipeline 7. Guiding an AI project to success 8. AI trends that may affect you
  how to describe your business witha i: Demystifying AI for the Enterprise Prashant
Natarajan, Bob Rogers, Edward Dixon, Jonas Christensen, Kirk Borne, Leland Wilkinson, Shantha
Mohan, 2021-12-30 Artificial intelligence (AI) in its various forms –– machine learning, chatbots,
robots, agents, etc. –– is increasingly being seen as a core component of enterprise business
workflow and information management systems. The current promise and hype around AI are being
driven by software vendors, academic research projects, and startups. However, we posit that the
greatest promise and potential for AI lies in the enterprise with its applications touching all
organizational facets. With increasing business process and workflow maturity, coupled with recent
trends in cloud computing, datafication, IoT, cybersecurity, and advanced analytics, there is an
understanding that the challenges of tomorrow cannot be solely addressed by today’s people,
processes, and products. There is still considerable mystery, hype, and fear about AI in today’s



world. A considerable amount of current discourse focuses on a dystopian future that could
adversely affect humanity. Such opinions, with understandable fear of the unknown, don’t consider
the history of human innovation, the current state of business and technology, or the primarily
augmentative nature of tomorrow’s AI. This book demystifies AI for the enterprise. It takes readers
from the basics (definitions, state-of-the-art, etc.) to a multi-industry journey, and concludes with
expert advice on everything an organization must do to succeed. Along the way, we debunk myths,
provide practical pointers, and include best practices with applicable vignettes. AI brings to
enterprise the capabilities that promise new ways by which professionals can address both mundane
and interesting challenges more efficiently, effectively, and collaboratively (with humans). The
opportunity for tomorrow’s enterprise is to augment existing teams and resources with the power of
AI in order to gain competitive advantage, discover new business models, establish or optimize new
revenues, and achieve better customer and user satisfaction.
  how to describe your business witha i: AI in Marketing, Sales and Service Peter Gentsch,
2018-10-22 AI and Algorithmics have already optimized and automated production and logistics
processes. Now it is time to unleash AI on the administrative, planning and even creative procedures
in marketing, sales and management. This book provides an easy-to-understand guide to assessing
the value and potential of AI and Algorithmics. It systematically draws together the technologies and
methods of AI with clear business scenarios on an entrepreneurial level. With interviews and case
studies from those cutting edge businesses and executives who are already leading the way, this
book shows you: how customer and market potential can be automatically identified and profiled;
how media planning can be intelligently automated and optimized with AI and Big Data; how
(chat)bots and digital assistants can make communication between companies and consumers more
efficient and smarter; how you can optimize Customer Journeys based on Algorithmics and AI; and
how to conduct market research in more efficient and smarter way. A decade from now, all
businesses will be AI businesses – Gentsch shows you how to make sure yours makes that transition
better than your competitors.
  how to describe your business witha i: Branding & AI Chahat Aggarwal, 2021-07-14 Open
the doors to the world of branding and artificial intelligence, the future of building efficient revenue!
Unlike anything else out there, the book is an authentic and lucid representation of what branding is
and the role it plays with artificial intelligence in the success of businesses. The book would be
singularly profound to entrepreneurs, marketing professionals, brand strategists, students, and
anyone aspiring to take a hungry bite out of the knowledge repository built from first-hand
experiences of creating a brand from scratch and running it successfully in the digital age.
Highlights: Explains in-depth theories, tools, and models explaining the core ingredients of creating
a successful brand; Discusses how branding on an organizational and personal level is directly
proportional to profit and return on investment along with measuring tools; Includes case studies
that dissect successful and unsuccessful marketing strategies of huge brands; Covers the role of AI
in branding, with its potential in facilitating companies in achieving their goals through targeted
marketing.
  how to describe your business witha i: The Organisation of Tomorrow Mark Van
Rijmenam, 2019-07-19 The Organisation of Tomorrow presents a new model of doing business and
explains how big data analytics, blockchain and artificial intelligence force us to rethink existing
business models and develop organisations that will be ready for human-machine interactions. It
also asks us to consider the impacts of these emerging information technologies on people and
society. Big data analytics empowers consumers and employees. This can result in an open strategy
and a better understanding of the changing environment. Blockchain enables peer-to-peer
collaboration and trustless interactions governed by cryptography and smart contracts. Meanwhile,
artificial intelligence allows for new and different levels of intensity and involvement among human
and artificial actors. With that, new modes of organising are emerging: where technology facilitates
collaboration between stakeholders; and where human-to-human interactions are increasingly
replaced with human-to-machine and even machine-to-machine interactions. This book offers dozens



of examples of industry leaders such as Walmart, Telstra, Alibaba, Microsoft and T-Mobile, before
presenting the D2 + A2 model – a new model to help organisations datafy their business, distribute
their data, analyse it for insights and automate processes and customer touchpoints to be ready for
the data-driven and exponentially-changing society that is upon us This book offers governments,
professional services, manufacturing, finance, retail and other industries a clear approach for how to
develop products and services that are ready for the twenty-first century. It is a must-read for every
organisation that wants to remain competitive in our fast-changing world.
  how to describe your business witha i: Applied Artificial Intelligence Mariya Yao, Adelyn
Zhou, Marlene Jia, 2018-04-30 This bestselling book gives business leaders and executives a
foundational education on how to leverage artificial intelligence and machine learning solutions to
deliver ROI for your business.
  how to describe your business witha i: The Executive Guide to Artificial Intelligence
Andrew Burgess, 2017-11-15 This book takes a pragmatic and hype–free approach to explaining
artificial intelligence and how it can be utilised by businesses today. At the core of the book is a
framework, developed by the author, which describes in non–technical language the eight core
capabilities of Artificial Intelligence (AI). Each of these capabilities, ranging from image recognition,
through natural language processing, to prediction, is explained using real–life examples and how
they can be applied in a business environment. It will include interviews with executives who have
successfully implemented AI as well as CEOs from AI vendors and consultancies. AI is one of the
most talked about technologies in business today. It has the ability to deliver step–change benefits to
organisations and enables forward–thinking CEOs to rethink their business models or create
completely new businesses. But most of the real value of AI is hidden behind marketing hyperbole,
confusing terminology, inflated expectations and dire warnings of ‘robot overlords’. Any business
executive that wants to know how to exploit AI in their business today is left confused and
frustrated. As an advisor in Artificial Intelligence, Andrew Burgess regularly comes face–to–face with
business executives who are struggling to cut through the hype that surrounds AI. The knowledge
and experience he has gained in advising them, as well as working as a strategic advisor to AI
vendors and consultancies, has provided him with the skills to help business executives understand
what AI is and how they can exploit its many benefits. Through the distilled knowledge included in
this book business leaders will be able to take full advantage of this most disruptive of technologies
and create substantial competitive advantage for their companies.
  how to describe your business witha i: AI Meets BI Lakshman Bulusu, Rosendo Abellera,
2020-11-03 With the emergence of Artificial Intelligence (AI) in the business world, a new era of
Business Intelligence (BI) has been ushered in to create real-world business solutions using
analytics. BI developers and practitioners now have tools and technologies to create systems and
solutions to guide effective decision making. Decisions can be made on the basis of more reliable
and accurate information and intelligence, which can lead to valuable, actionable insights for
business. Previously, BI professionals were stymied by bad or incomplete data, poorly architected
solutions, or even just outright incapable systems or resources. With the advent of AI, BI has new
possibilities for effectiveness. This is a long-awaited phase for practitioners and developers and,
moreover, for executives and leaders relying on knowledgeable and intelligent decision making for
their organizations. Beginning with an outline of the traditional methods for implementing BI in the
enterprise and how BI has evolved into using self-service analytics, data discovery, and most
recently AI, AI Meets BI first lays out the three typical architectures of the first, second, and third
generations of BI. It then takes an in-depth look at various types of analytics and highlights how
each of these can be implemented using AI-enabled algorithms and deep learning models. The crux
of the book is four industry use cases. They describe how an enterprise can access, assess, and
perform analytics on data by way of discovering data, defining key metrics that enable the same,
defining governance rules, and activating metadata for AI/ML recommendations. Explaining the
implementation specifics of each of these four use cases by way of using various AI-enabled machine
learning and deep learning algorithms, this book provides complete code for each of the



implementations, along with the output of the code, supplemented by visuals that aid in BI-enabled
decision making. Concluding with a brief discussion of the cognitive computing aspects of AI, the
book looks at future trends, including augmented analytics, automated and autonomous BI, and
security and governance of AI-powered BI.
  how to describe your business witha i: Artificial Intelligence for Business Rajendra Akerkar,
2018-08-11 This book offers a practical guide to artificial intelligence (AI) techniques that are used
in business. The book does not focus on AI models and algorithms, but instead provides an overview
of the most popular and frequently used models in business. This allows the book to easily explain AI
paradigms and concepts for business students and executives. Artificial Intelligence for Business is
divided into six chapters. Chapter 1 begins with a brief introduction to AI and describes its
relationship with machine learning, data science and big data analytics. Chapter 2 presents core
machine learning workflow and the most effective machine learning techniques. Chapter 3 deals
with deep learning, a popular technique for developing AI applications. Chapter 4 introduces
recommendation engines for business and covers how to use them to be more competitive. Chapter
5 features natural language processing (NLP) for sentiment analysis focused on emotions. With the
help of sentiment analysis, businesses can understand their customers better to improve their
experience, which will help the businesses change their market position. Chapter 6 states potential
business prospects of AI and the benefits that companies can realize by implementing AI in their
processes.
  how to describe your business witha i: Business Trends in Practice Bernard Marr,
2021-11-15 WINNER OF THE BUSINESS BOOK OF THE YEAR AWARD 2022! Stay one step ahead
of the competition with this expert review of the most impactful and disruptive business trends
coming down the pike Far from slowing down, change and transformation in business seems to come
only at a more and more furious rate. The last ten years alone have seen the introduction of
groundbreaking new trends that pose new opportunities and challenges for leaders in all industries.
In Business Trends in Practice: The 25+ Trends That Are Redefining Organizations, best-selling
business author and strategist Bernard Marr breaks down the social and technological forces
underlying these rapidly advancing changes and the impact of those changes on key industries.
Critical consumer trends just emerging today—or poised to emerge tomorrow—are discussed, as are
strategies for rethinking your organisation’s product and service delivery. The book also explores:
Crucial business operations trends that are changing the way companies conduct themselves in the
21st century The practical insights and takeaways you can glean from technological and social
innovation when you cut through the hype Disruptive new technologies, including AI, robotic and
business process automation, remote work, as well as social and environmental sustainability trends
Business Trends in Practice: The 25+ Trends That Are Redefining Organizations is a must-read
resource for executives, business leaders and managers, and business development and innovation
leads trying to get – and stay – on top of changes and disruptions that are right around the corner.
  how to describe your business witha i: Using Artificial Intelligence in Marketing Katie King,
2019-02-03 Artificial intelligence (AI) is paving the way for the future of marketing and business
transformation, yet many organizations struggle to know exactly how and where to integrate it. This
book is the ultimate guide to embracing the opportunity that AI can bring for your marketing. With
AI forecasted to boost global GDP by 14% by 2030, an efficient and sustainable AI marketing
strategy is now essential to avoid losing the competitive edge. Using Artificial Intelligence in
Marketing provides the definitive, practical framework needed for marketers to identify, apply and
embrace the opportunity to maximize the results and business advancement that AI can bring.
Streamlining efficiencies into every business practice, AI automates simpler, repetitive tasks with
unrivalled accuracy, allowing sales and marketing teams to return their attention to where human
interaction is most valuable: strategy, creativity and personal connection. Using Artificial
Intelligence in Marketing outlines key marketing benefits such as accurate market research
samples, immediate big data insights and brand-safe content creation, right through to the
on-demand customer service that is now expected 24/7. It also explores the inevitable myths,



concerns and ethical questions that can arise from the large-scale adoption of AI. This book is an
essential read for every 21st century marketer.
  how to describe your business witha i: The AI Organization David Carmona, 2019-11-12
Much in the same way that software transformed business in the past two decades, AI is set to
redefine organizations and entire industries. Just as every company is a software company today,
every company will soon be an AI company. This practical guide explains how business and technical
leaders can embrace this new breed of organization. Based on real customer experience, Microsoft’s
David Carmona covers the journey necessary to become an AI Organization—from applying AI in
your business today to the deep transformation that can empower your organization to redefine the
industry. You'll learn the core concepts of AI as they are applied to real business, explore and
prioritize the most appropriate use cases for AI in your company, and drive the organizational and
cultural change needed to transform your business with AI.
  how to describe your business witha i: How to Use AI to Grow Your Business and Make
more Money Procrastina Jones, 2024-10-24 Are you ready to unlock the transformative power of
Artificial Intelligence and take your business to the next level? Whether you're a small business
owner, entrepreneur, or a corporate leader, AI is no longer just an advantage—it's a game-changer
you can’t afford to ignore. In How to Use AI to Grow Your Business and Make More Money, you’ll
discover the real-world applications of AI that are already driving success in businesses of all sizes.
From enhancing marketing and sales to automating processes and improving decision-making, this
book will show you how AI can revolutionize your operations, reduce costs, and maximize profits.
Learn how industry leaders like Amazon, Netflix, and Nike leverage AI—and how you can apply the
same strategies in your own business. Imagine having the tools to predict market trends, personalize
customer experiences, and automate repetitive tasks, freeing up your team to focus on higher-value
activities. This book simplifies the complexities of AI, making it accessible for any business
professional, regardless of technical background. With actionable insights, case studies, and a
step-by-step guide to AI implementation, you’ll gain the confidence to harness AI for growth and
innovation. Don’t get left behind in the AI revolution. Get your copy of How to Use AI to Grow Your
Business and Make More Money today and start driving measurable results with AI. Your future
business success starts here!
  how to describe your business witha i: Artificial Intelligence Implementing AI for your
Business Dwayne Anderson, 2021-09-26 Nowadays , Companies can use artificial intelligence to
streamline operations and to improve the overall customer experience. With technological advances
offering simpler and faster ways to automate business processes through chatbots and facial
recognition, the automation of customer service, the analysis of market demand and the use of A.I
technology are at an extreme level in various industries. This massive impact on business has led
many companies to rely on artificial intelligence (AI) to improve their business efforts. A 2018 survey
found that 47 percent of companies have integrated at least one AI capability into their business
processes compared to 20 percent in 2017. 71 percent have enlisted their AI investments in the
coming years. Whether you are looking to run an online business or simply improve customer
service, you should think about AI because it can improve your overall business operation and save
you a lot of time and money. Companies can use data to understand why customers do not adopt a
consistent approach. Information derived from data can streamline business processes, speed up
tasks, eliminate human error, and predict errors in your actions. Whether cost or time efficiency, AIs
ability to help companies deliver better customer experiences can lead to business growth.
Implications for entrepreneurs and small businesses As an entrepreneur I can't go wrong with A.I at
any price, is a common thread amongst those interviewed for this report. While some may see the
market transformation as negative for small businesses, those who are already making money from
their A.I business see positive opportunity in the technology. If you don't know how to use A.I to your
advantage, you are at a tremendous disadvantage because we're going to see a surge in demand for
your type of services. I believe A.I is going to be the future of business. AI affects many of the
technologies you use in your day-to-day business. For example, social media marketing can benefit



from integration of AI tools and technologies that companies use to share their content with the
world. AI enables companies to better understand what is important for their potential customers.
Many companies therefore need to explore and are considering to integrate AI technologies into
their ecosystems to boost business growth, assist to reduce operating costs, increase efficiency,
increase sales and improve the customer experience , and you made the right choice to get started
with this book- on Implementing A.I for your Business
  how to describe your business witha i: POWERHOUSE: Proven AI Playbook to 10x Your
Business and Leadership Impact Anurag Jain, Attention Aspiring Business Owners, Entrepreneurs,
and Leaders: AI may not replace you, but someone using AI will. Don't get left behind! Are you ready
to step into an AI-powered future? i) Ready to harness the power of Artificial Intelligence to 10x your
growth? ii) Wondering how AI tools like CHATGPT can increase your productivity? iii) Seeking a
proven playbook to integrate AI across Business functions like Market Research, Marketing, Sales,
HR, Customer Support & more? iv) Looking for Actionable, AI-driven business templates tailored for
your business as a Founder, Leader, or Aspiring Entrepreneur? v) Curious to learn about the
practical application of AI to build a business from scratch and create wealth with limited resources?
If you've nodded in agreement to any of the above, you're about to unlock the AI powerhouse within
you. 10 Plug and Play AI Strategies for Entrepreneurs and Leaders: Crafted by a seasoned business
expert, this playbook is your golden ticket to the AI-driven future. Strategically implement AI to
skyrocket your growth. i) Unravel 10 proven strategies to Integrate AI into your Business. ii)
Guaranteed to 10x your business and leadership impact. iii) Understand Best AI Tools, Prompt
Engineering, Automation and more with AI. iv) Step-by-step playbook to Apply AI with 10 Live
Examples of Launching different businesses like E-Commerce, D2C, Digital Marketing Agency, and
more. v) AI handbook for Business Owners, Leaders, Entrepreneurs, and Students. BONUS: 10
ready-to-use AI-driven business launch templates! Who Needs this Book: Aspiring Entrepreneurs,
Leaders, Career Professionals or Anyone aspiring to build their business or career with no prior
experience. About the Author: Anurag Jain, a seasoned business leader, has spent over two decades
building and consulting brands across diverse sectors like consumer, healthcare, e-commerce,
fashion, travel, and tech. Click the BUY NOW button and gain proven guide on using AI to build or
scale your business by 10x.
  how to describe your business witha i: Artificial Intelligence for Business Transforming
Strategies for Success Sam Morgan, 2024-11-12 Discover how to leverage technology with
Artificial Intelligence for Business Transforming Strategies for Success. This comprehensive guide
explores the impact of artificial intelligence in business environments, providing actionable insights
on implementing AI strategies to enhance operational efficiency and drive business transformation.
Learn about the power of machine learning, automation, and data-driven decisions that can reshape
your organization's future. This book is your essential resource for navigating the evolving landscape
of AI in business.
  how to describe your business witha i: Set up Your Business with Gen AI: Using ChatGPT &
Midjourney for Side Hustle Success Alex Stirling, 2024-01-21 In the fast-paced age of technological
revolution, the most successful entrepreneurs are those who harness the power of Artificial
Intelligence (AI) to transform their ideas into profit. Set up Your Business with Gen AI is your
essential guide to integrating the might of ChatGPT and Midjourney into your business blueprint,
propelling your side hustle from a mere concept to a thriving venture. Key Features: Discover the
Power of ChatGPT: Understand the limitless capabilities of ChatGPT, from answering customer
queries to executing business tasks, and how it can streamline operations, reduce overhead, and
increase profitability. Maximize Midjourney's Potential: Navigate the intricate features of
Midjourney, the advanced platform for creators and businesses, and learn how to capitalize on its
resources to amplify your brand’s presence and drive sales. Step-by-step Tutorials: Detailed
walkthroughs on setting up, integrating, and optimizing both ChatGPT and Midjourney for your
unique business needs. Whether you're a tech newbie or an experienced developer, this guide
ensures a smooth ride. Real-world Success Stories: Be inspired by entrepreneurs from various fields



who have achieved side hustle success through the amalgamation of ChatGPT and Midjourney. With
expert advice, practical tools, and a visionary approach, this book is an invaluable asset for both
seasoned business owners and aspiring entrepreneurs. Dive into the world of Gen AI and ride the
wave of innovation, setting your business on a path to unmatched success.
  how to describe your business witha i: AI Acceleration: A Comprehensive Guide to Adopting
Artificial Intelligence in Your Business Darren G. Burton, 2023-06-28 In a rapidly evolving digital
landscape, businesses must adapt to stay competitive. AI Empowered: Unlocking Success through
Artificial Intelligence is a comprehensive guide that demystifies the process of adopting AI into your
organization. From understanding the fundamentals of AI to developing a robust strategy, managing
data, and ensuring ethical practices, this book equips business leaders with the knowledge and tools
needed to harness the transformative power of AI. With real-world examples, practical advice, and
insights into future trends, this book empowers readers to navigate the complexities of AI adoption,
drive innovation, and secure a prosperous future in the AI-driven business world.
  how to describe your business witha i: AI for Freelancers Unlocking the Power of
ChatGPT to Grow Your Business M.B. Chatfield, In the competitive world of freelancing, staying
ahead of the curve is essential. ChatGPT, a revolutionary large language model, has emerged as a
game-changer, empowering freelancers to achieve unprecedented levels of productivity and success.
AI for Freelancers: Unlocking the Power of ChatGPT to Grow Your Business is your comprehensive
guide to harnessing the transformative power of ChatGPT to elevate your freelance career. This
insightful handbook will equip you with the knowledge and strategies to: Boost Productivity and
Efficiency: Automate repetitive tasks, streamline workflows, and enhance your overall productivity
with ChatGPT's powerful capabilities. Expand Your Service Offerings: ChatGPT opens doors to new
and lucrative service offerings, enabling you to cater to a wider range of clients and expand your
revenue streams. Enhance Content Creation: Generate high-quality content, including blog posts,
articles, social media captions, and more, with ChatGPT's ability to produce engaging and
informative text. Refine Communication and Client Engagement: ChatGPT's natural language
processing capabilities empower you to craft compelling proposals, respond to client inquiries
promptly, and maintain seamless communication. Optimize Client Satisfaction and Loyalty: Deliver
exceptional client experiences by utilizing ChatGPT to provide personalized support, resolve issues
effectively, and exceed expectations. Whether you're a seasoned freelancer or just starting out, AI
for Freelancers: Unlocking the Power of ChatGPT to Grow Your Business is your indispensable guide
to unlocking the transformative power of AI and achieving extraordinary success in the freelance
world.
  how to describe your business witha i: AI's Take on Money, Volume I Sandy Y. Greenleaf,
2024-03-29 Are you ready to take control of your financial future? AI's Take on Money is your
comprehensive guide to mastering money management and achieving your financial goals. Written
with the help of cutting-edge artificial intelligence, this book offers a fresh and innovative
perspective on personal finance. In this groundbreaking book, you'll discover: * The fundamentals of
money and how to make it work for you * Proven strategies for setting financial goals and creating a
foolproof plan * Expert advice on budgeting, saving, and expense management * Insights into
earning more income and building a successful career * The secrets to investing wisely and building
long-term wealth * Practical tips for managing credit, debt, and taxes * Strategies for protecting
your assets and securing your financial future * The importance of financial planning in relationships
and estate planning * The latest financial technology and tools to simplify money management *
Techniques for overcoming financial biases and making smart decisions Whether you're just starting
your financial journey or looking to take your money management skills to the next level, AI's Take
on Money has something for everyone. With its engaging writing style, practical advice, and
comprehensive coverage of all aspects of personal finance, this book is your ultimate guide to
financial success. Developed by a team of experts passionate about democratizing knowledge for the
betterment of human lives, AI's Take on Money distills the wisdom of artificial intelligence into
accessible and actionable insights. By curating the right questions and leveraging the power of AI,



this book delivers a truly unique and valuable perspective on money management. Don't miss this
opportunity to transform your financial life and secure a brighter future. Get your copy of AI's Take
on Money today and start taking control of your money like never before!
  how to describe your business witha i: Boost Your Business WITH AI Marco Saque,
2024-07-10 Unlock the Power of AI to Transform Your Business! In today's fast-paced world, staying
ahead of the competition means embracing Artificial Intelligence (AI). Boost Your Business
Efficiency with AI is the ultimate guide for integrating AI into your business strategy. Whether
you're a small business owner, a manager at a mid-sized company, or a leader in a large corporation,
this book offers comprehensive AI insights, practical applications, and expert guidance. Why This
Book? Comprehensive AI Insights: From basics to advanced strategies. Practical Applications: Save
time, reduce costs, and boost productivity. Expert Guidance: Real-life case studies by AI expert
Marco Saque. Ready-to-Use Templates: Implement AI strategies effectively. Future Trends: Stay
ahead with the latest AI technologies. What You’ll Learn: AI Essentials: Fundamentals and business
applications. Current AI Landscape: Latest trends and industry transformations. AI Strategy:
Identifying opportunities and implementing tools. Ethical AI: Navigating the complexities of AI
ethics. Sustainability with AI: Contributing to environmental and governance goals. Design Thinking
& AI: Enhancing project success and customer experience
  how to describe your business witha i: AI and Business Rule Engines for Excel Power Users
Paul Browne, Alex Porcelli, 2023-03-31 A power-packed manual to enhance your decision-making
with the application of Business Rules using KIE, Drools, Kogito, MS Excel, Power Automate, Office
Script, and MS Forms Purchase of the print or Kindle book includes a free PDF eBook Key
FeaturesExplore the business rule tools by implementing real-world examples to write sophisticated
rulesDiscover how decision services solve current business challenges using AICombine rules with
workflows and scripting to deploy a cloud-based production environmentBook Description Microsoft
Excel is widely adopted across diverse industries, but Excel Power Users often encounter limitations
such as complex formulas, obscure business knowledge, and errors from using outdated sheets.
They need a better enterprise-level solution, and this book introduces Business rules combined with
the power of AI to tackle the limitations of Excel. This guide will give you a roadmap to link KIE (an
industry-standard open-source application) to Microsoft's business process automation tools, such as
Power Automate, Power Query, Office Script, Forms, VBA, Script Lab, and GitHub. You'll dive into
the graphical Decision Modeling standard including decision tables, FEEL expressions, and
advanced business rule editing and testing. By the end of the book, you'll be able to share your
business knowledge as graphical models, deploy and execute these models in the cloud (with Azure
and OpenShift), link them back to Excel, and then execute them as an end-to-end solution removing
human intervention. You'll be equipped to solve your Excel queries and start using the next
generation of Microsoft Office tools. What you will learnUse KIE and Drools decision services to
write AI-based business rulesLink Business Rules to Excel using Power Query, Script Lab, Office
Script, and VBABuild an end-to-end workflow with Microsoft Power Automate and Forms while
integrating it with Excel and KogitoCollaborate on and deploy your decision models using OpenShift,
Azure, and GitHubDiscover advanced editing using the graphical Decision Model Notation (DMN)
and testing toolsUse Kogito to combine AI solutions with ExcelWho this book is for This book is for
Excel power users, business users, and business analysts looking for a tool to capture their
knowledge and deploy it as part of enterprise-grade systems. Working proficiency with MS Excel is
required. Basic knowledge of web technologies and scripting would be an added advantage.
  how to describe your business witha i: Digital Entrepreneurship Mariusz Soltanifar,
Mathew Hughes, Lutz Göcke, 2020-11-13 This open access book explores the global challenges and
experiences related to digital entrepreneurial activities, using carefully selected examples from
leading companies and economies that shape world business today and tomorrow. Digital
entrepreneurship and the companies steering it have an enormous global impact; they promise to
transform the business world and change the way we communicate with each other. These
companies use digitalization and artificial intelligence to enhance the quality of decisions and



augment their business and customer operations. This book demonstrates how cloud services are
continuing to evolve; how cryptocurrencies are traded in the banking industry; how platforms are
created to commercialize business, and how, taken together, these developments provide new
opportunities in the digitalized era. Further, it discusses a wide range of digital factors changing the
way businesses operate, including artificial intelligence, chatbots, voice search, augmented and
virtual reality, as well as cyber threats and data privacy management. “Digitalization mirrors the
Industrial Revolution’s impact. This book provides a complement of perspectives on the
opportunities emanating from such a deep seated change in our economy. It is a comprehensive
collection of thought leadership mapped into a very useful framework. Scholars, digital
entrepreneurs and practitioners will benefit from this timely work.” Gina O’Connor, Professor of
Innovation Management at Babson College, USA “This book defines and delineates the requirements
for companies to enable their businesses to succeed in a post-COVID19 world. This book deftly
examines how to accomplish and achieve digital entrepreneurship by leveraging cloud computing,
AI, IoT and other critical technologies. This is truly a unique “must-read” book because it goes
beyond theory and provides practical examples.” Charlie Isaacs, CTO of Customer Connection at
Salesforce.com, USA This book provides digital entrepreneurs useful guidance identifying, validating
and building their venture. The international authors developed new perspectives on digital
entrepreneurship that can support to create impact ventures.” Felix Staeritz, CEO FoundersLane,
Member of the World Economic Forum Digital Leaders Board and bestselling author of FightBack,
Germany
  how to describe your business witha i: An Insider’s Guide to Cloud Computing David
Linthicum, 2023-03-10 Many cloud computing initiatives flat-out fail; others limp along, functioning
tolerably without ever delivering what they promised. An Insider's Guide to Cloud Computing
reveals why and shows how to do better. Cloud pioneer and long-time CTO David Linthicum
explodes the industry's secrets and presents practical ways to optimize cloud for value and
performance. Linthicum takes a hard look at aggressively marketed technologies such as
cloud-based AI, containers, no-code, serverless computing, and multicloud. He illuminates what
works, what absolutely does not work, and how to manage the difficult cost-complexity tradeoffs
presented by many offerings. You'll learn why some workloads and datasets still don't belong on the
cloud, and even discover game changer technology that has actually been undersold. Linthicum's
seen it all: the tricks providers play to make their numbers at customers' expense...realities
whispered about in conference rooms and spilled over drinks at conferences...facts and techniques
you simply must know to deliver value-optimized solutions. An Insider's Guide to Cloud Computing is
for every technical and business decision-maker responsible for evaluating, planning, implementing,
operating, or optimizing cloud systems. It offers exceptional value to professionals ranging from
solution architects to cloud engineers, CTOs to enterprise consultants, or those just getting started
on their cloud computing journey. What cloud providers don't tell you about their storage and
compute services Cloud-based artificial intelligence and machine learning: What are you actually
paying for? Containers, Kubernetes, and cloud-native development: truth versus hype Multicloud:
Which approaches actually save you money? Real-world cloud security: beyond silos, black boxes,
and out-of-control complexity Cloud computing, carbon footprints, and sustainability: reality versus
fiction The crucial role of talent: how to identify, find, and keep the skills you need How cloud
computing is changing—and how to prepare for what's coming
  how to describe your business witha i: How to Compete in the Age of Artificial Intelligence
Soumendra Mohanty, Sachin Vyas, 2018-09-25 Get started with artificial intelligence in your
business. This book will help you understand AI, its implications, and how to adopt a strategy that is
rational, relevant, and practical. Beyond the buzzwords and the technology complexities,
organizations are struggling to understand what AI means for their industry and how they can start
their journey. How to Compete in the Age of Artificial Intelligence is not a book about complex
formulas or solution architectures. It goes deeper into explaining the meaning and relevance of AI
for your business. You will learn how to apply AI thinking across enterprise functions—including



disruptive technologies such as IoT, Blockchain, and cloud—and transform your organization. What
You'll Learn Know how to spot AI opportunities and establish the right organizational imperatives to
grow your businessUnderstand AI in the context of changing business dynamics and the
workforce/skills required to succeed Discover how to apply AI thinking across enterprise
functions—from the boardroom to cybersecurity, IoT, IT operations, policies—and implement a
sustainable and integrated human-machine collaboration strategy Who This Book is For CxOs, senior
executives, mid-level managers, AI evangelists, digital leads, and technology directors
  how to describe your business witha i: Transferring your Teaching Skills into the Wider
World Deborah Lewis, Hilary White, 2007-11-09 Are you seeking to use your subject knowledge and
teaching skills beyond the classroom? Many teachers don’t recognise the vast range of skills,
expertise and experience they possess. Transferring your Teaching Skills into the Wider World will
help you focus on how you can use your many transferable skills in a variety of contexts and settings
across the educational sector and beyond. Deborah Lewis and Hilary White identify the skills
developed through a teaching career and match them with the wide range of jobs open to teachers
looking for a new direction. This highly practical handbook: Illustrates the diverse ways in which you
can utilise your teaching skills and experience Surveys a wide variety of education related jobs and
training options, using case studies to explore their advantages and disadvantages Explores the
opportunities open to teachers seeking a complete career change Gives helpful advice for those
wishing to develop their career within education The case studies are inspiring examples of
individuals who have drawn on their teaching experiences to expand into other areas, describing the
route they took and showing how they utilized their teaching expertise. Tips and hints show how you
can follow a similar path. Transferring your Teaching Skills into the Wider World is essential reading
for any teacher looking for guidance on how to change or develop their career whilst making the
most of their existing skills and experience.
  how to describe your business witha i: Artificial Intelligence: Models, Algorithms and
Applications Terje Solsvik Kristensen, 2021-05-31 Artificial Intelligence: Models, Algorithms and
Applications presents focused information about applications of artificial intelligence (AI) in different
areas to solve complex problems. The book presents 8 chapters that demonstrate AI based systems
for vessel tracking, mental health assessment, radiology, instrumentation, business intelligence,
education and criminology. The book concludes with a chapter on mathematical models of neural
networks. The book serves as an introductory book about AI applications at undergraduate and
graduate levels and as a reference for industry professionals working with AI based systems.
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