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How to Start an Event Organizing Business: A
Comprehensive Guide

Introduction:

Dreaming of turning your passion for planning and
coordinating into a thriving business? Starting an event
organizing business can be incredibly rewarding, but it
requires careful planning and execution. This comprehensive
guide will walk you through the essential steps, from
developing a solid business plan to securing your first clients.
Learn how to navigate the challenges and capitalize on the
opportunities in this exciting industry.

Article Outline:

I. Developing a Solid Business Plan:
a. Market Research and Niche Selection
b. Defining Your Target Audience
c. Creating a Competitive Pricing Strategy
d. Establishing Your Brand Identity and Value Proposition

II. Legal and Financial Setup:
a. Choosing a Business Structure (Sole Proprietorship, LLC, etc.)
b. Obtaining Necessary Licenses and Permits
c. Setting up Business Finances (Bank Account, Accounting System)
d. Securing Funding (Personal Savings, Loans, Investors)

III. Building Your Event Planning Business Infrastructure:
a. Establishing Online Presence (Website, Social Media)
b. Networking and Building Relationships
c. Investing in Essential Tools and Resources (Software, Equipment)
d. Creating Efficient Workflows and Processes

IV. Marketing and Client Acquisition:
a. Developing a Marketing Strategy (Online and Offline)
b. Utilizing Social Media for Marketing
c. Building a Portfolio and Testimonials



d. Networking and Referrals

V. Event Planning and Management:
a. Project Management Skills
b. Vendor Management and Negotiation
c. Budgeting and Cost Control
d. Risk Management and Contingency Planning

Article Body:

I. Developing a Solid Business Plan:

Conduct thorough market research to identify your niche and
understand the competition within your chosen area. Are you
focusing on weddings, corporate events, festivals, or
something more specific?

Define your ideal client. Understanding their needs,
preferences, and budget will help you tailor your services and
marketing efforts effectively.

Develop a pricing strategy that is both competitive and
profitable. Consider factors like event size, complexity, and
your experience level.

Create a strong brand identity that reflects your values and
target audience. Develop a unique value proposition that sets
you apart from competitors.

II. Legal and Financial Setup:

Choose a suitable business structure (sole proprietorship,
LLC, partnership, etc.) based on your legal and tax obligations.



Consult with a legal professional for guidance.

Obtain all necessary licenses and permits required to operate
legally in your location. These requirements vary by region.

Establish separate business bank accounts and implement a
reliable accounting system to manage your finances efficiently
and track income and expenses.

Secure funding to cover initial startup costs. This may involve
personal savings, small business loans, or attracting investors.

III. Building Your Event Planning Business Infrastructure:

Develop a professional website and utilize social media
platforms to showcase your services and connect with
potential clients.

Network actively within your community and industry to build
relationships with potential clients, vendors, and other
professionals.

Invest in essential tools and resources, including project
management software, communication tools, and any
necessary equipment.

Implement efficient workflows and processes to manage
multiple projects simultaneously and ensure smooth
operations.



IV. Marketing and Client Acquisition:

Develop a comprehensive marketing strategy encompassing
online and offline channels to reach your target audience.

Utilize social media effectively to build brand awareness,
engage with potential clients, and showcase your past
successes.

Build a strong portfolio of past events and gather testimonials
from satisfied clients to build credibility and trust.

Leverage networking and referrals to expand your client base
organically.

V. Event Planning and Management:

Develop strong project management skills to organize and
execute events efficiently, meeting deadlines and staying
within budget.

Establish relationships with reliable vendors and negotiate
favorable contracts to ensure quality services at competitive
prices.

Develop detailed budgets and track expenses meticulously to
control costs and maximize profitability.

Implement risk management strategies and contingency plans



to mitigate potential problems and ensure event success.

Conclusion:

Starting an event organizing business requires dedication,
planning, and a keen eye for detail. By following these steps,
you can lay a strong foundation for success and build a
thriving enterprise. Remember that continuous learning and
adaptation are crucial in this dynamic industry.

Frequently Asked Questions (FAQs):

Q: How much does it cost to start an event planning business? A: Startup costs vary greatly
depending on your chosen niche, business structure, and marketing strategy. Expect initial
investments in marketing, website development, and potential software.
Q: What skills are essential for event planning? A: Strong organizational, communication, problem-
solving, and negotiation skills are vital. Project management expertise is also highly beneficial.
Q: How can I find my first clients? A: Networking, online marketing, and leveraging personal
connections are effective strategies. Offering discounted services for early clients can also be
helpful.
Q: What are the common challenges faced by event planners? A: Budget constraints, vendor
management issues, unexpected problems, and client communication are common hurdles.
Q: How do I price my event planning services? A: Research your competition, consider your costs,
and factor in your experience and the complexity of the event. Hourly rates, project-based fees, or a
combination are common pricing models.
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  how to start event organizing business: Start Your Own Event Planning Business The Staff of
Entrepreneur Media, Cheryl Kimball, 2015-04-20 START YOUR OWN EVENT PLANNING BUSINESS
AND CELEBRATE ALL THE WAY TO THE BANK! Weddings, graduations, birthday parties,
anniversaries, and conferences; what do these all have in common? Everyone would rather hire
someone else to plan and run them! That someone can be you. Take your passion for event planning
to the next level with in-the-trenches advice and tools you need to start, run, and grow a successful
business. From writing a solid contract to finding reliable vendors, our experts help you identify your
niche, teach you how to scout potential clients, evaluate the competition, market your business, and



more. Discover how to: Identify a niche and establish yourself within the industry Build a loyal
customer base for large and small events Implement targeted strategies for planning commercial,
political, civic, social events, and more Promote your business, events, and yourself with Pinterest,
Instagram, and other social and online marketing tools Develop proposals, vendor agreements,
contracts, and manage day-to-day operations and costs Keep within budget using money-saving tips
and industry-tested ideas Plus, gain valuable insights from interviews with practicing event
planners, and stay on track with checklists, worksheets, and other resources. Everything you need to
make your event planning business a successful reality is right here—get the party started today!
  how to start event organizing business: Start & Run an Event-Planning Business Cindy
Lemaire, Mardi Foster-Walker, 2012-02-24 Make money planning events with style and impress your
clients — from weddings to meetings! Start & Run an Event Planning Business shows you how to
start and run a successful enterprise by planning events of all kinds — from weddings and private
parties to corporate events, meetings, conferences, and sporting events. This book will show you not
only how to organize events, but also how to run the business. Keeping track of all the many details
involved in putting on a successful event is easy when you have the checklists, schedules, tips, and
advice of experts. Written in the step-by-step style that has made the Start & Run series the best of
its kind, this indispensable guide will help you make any event — and event-planning business — a
resounding success.
  how to start event organizing business: How to Start a Wedding Planning Business Sherrie
Wilkolaski, 2007-02 Professional Wedding Planners MUST HAVE THIS Book! Whether you're just
getting started or need to improve your business.Used by the most premier industry educators, How
to Start a Wedding Planning Business is unlike any other instruction manual for the business of
planning weddings.
  how to start event organizing business: How to Start a Home-Based Event Planning Business
Jill S. Moran, 2010-07-13 Are you passionate about planning events? Have you ever wanted to be
your own boss and set your own schedule while pursuing something you enjoy? Now you can make
your dreams a reality. This comprehensive guide--now updated in its third edition--contains all the
necessary tools and strategies you need to successfully launch and grow an event-planning business.
Using plain language and easy-to-follow worksheets, Jill Moran takes you through every aspect of
setting up and running a thriving home-based event planning business. She shares her professional
experience and expert advice on everything from estimating start-up costs and finding clients to
planning and executing weddings, parties, corporate events, fund-raisers, and more! Whether you''re
just starting to explore your options or are an event planning wizard looking to be your own boss,
this guide can help you establish and build your own successful home-based business.
  how to start event organizing business: Meeting and Event Planning For Dummies
Susan Friedmann, 2011-03-21 Expert advice on how to stage the perfect event every time A terrific
resource of information for anyone in the event-planning business. --James Spellos, CMP, President,
Meeting U. Meeting & Event Planning For Dummies is a practical step-by-step guide to the
strategies and techniques event-planning professionals use to bring people together. This
comprehensive resource covers all the angles from the little details to the big picture to make sure
your business meetings and special events come off without a hitch! Praise for Meeting & Event
Planning For Dummies Packed with valuable information in an easy-to-use format. [It] covers all the
basics for the meeting planning novice. --Diane Silberstein, President, Diane Silberstein & Associates
A great resource book every event professional should have.... Checklist heaven! We all love our
checklists, and this book is full of them! --Cathy Breden, CAE, CMP
  how to start event organizing business: Marketing Your Event Planning Business Judy
Allen, 2010-05-20 Practical, prescriptive advice on successfully marketing your event planning
business Recent years have been tough on the event planning industry. The terrorist attacks of
September 11, 2001, economic downturns, wars, and SARS have all negatively impacted the
business. There are fewer corporate dollars dedicated to travel budgets and special events, creating
even more pressure on businesses in an already highly competitive industry. This book tells you all



you need to know to market your business and build your client base in good times and bad.
Marketing Your Event Planning Business shows you how to gain a competitive advantage by setting
yourself apart from the competition, pursuing new markets, and soliciting sales. It covers all the
vital topics in event planning marketing, including how to diversify your client base, develop niche
markets, improve your customer service, establish emergency business plans, and much more. Ideal
for event planners, marketing managers in the industry, and professionals in the hospitality,
culinary, or travel industries Includes actionable advice on successfully marketing an event planning
business Features illustrative examples, practical tips, and useful checklists and other resources
Marketing Your Event Planning Business is packed with practical tips and examples, giving you
creative new ways to showcase your talents, build your business, and bring added value to your
clients.
  how to start event organizing business: Event Planning Ethics and Etiquette Judy Allen,
2009-07-30 The world of event planning can be alluring and dangerous at once-exotic locales, wining
and dining, and people traveling without their spouses. In such situations the line between business
and pleasure blurs and the nature of relationships gets cloudy. With a thoughtless act or a
less-than-tactful word, long-lasting business relationships can be ruined forever. Beyond that,
budgets are on the chopping block and competition for business is tight. In that environment, people
often cut not just financial corners, but the ethical ones, too. There’s a fine line between innocent
perks and inappropriate gifts or kickbacks. Event planners today must navigate a minefield of
potentially sticky situations that can easily blow up in their face. Without a professional code, lines
of acceptable behavior are easily crossed. And what you do personally can hurt you professionally.
Event Planning Ethics and Etiquette provides event planners with the companion they need to stay
out of trouble, keep professional relationships healthy and profitable, avoid the riskier temptations
of the lifestyle, and win business in a highly competitive market using ethical business practices.
Explains how to establish policies and codes of behavior, in the office and onsite at events. Offers
guidelines on when it is acceptable to accept a gift, what is acceptable, and what is inappropriate.
Shows how to prepare yourself, as well as your staff, for what to expect, and how to handle the
unexpected with business finesse. Covers business etiquette in event planning crisis management
situations. Helps you to avoid putting yourself and your company at personal and professionals risk.
Features real-life examples and situations, and advice on how to handle them with poise and
professionalism. Includes a list of “Event Planning Do’s and Don’ts.” Event Planning Ethics and
Etiquette will be of value to the professional event planner; to event planning suppliers and clients
working with industry professionals; as well as to those in related fields, such as public relations,
administrative professionals, communications; and anyone in the hospitality, culinary, and travel
industry.
  how to start event organizing business: Event Planning and Management Ruth Dowson,
David Bassett, 2018-11-03 Event Planning and Management, second edition, is an ideal resource for
those seeking a step by step formula to plan and deliver a successful event. With the vital balance of
professional experience behind them, the authors teach the next generation of event planners with
unrivalled knowledge, ensuring an effective event process from start to finish. This book delivers
practical understanding of the theory and practice needed to activate each stage of planning, from
initial venue selection, budgeting and programme content, to managing stakeholders and sponsors,
promotion, risk assessment, safety and post-event evaluation. Fully revised, the second edition of
Event Planning and Management expands on managing events on the day, and explores the PR and
experiential marketing boom for live brand experiences. Including updated real-world case studies
from around the globe, it also features an invaluable toolkit of templates, planning checklists and
budget sheets. Accompanied by a host of downloadable resources, this book is the ideal end to end
resource for both event planning modules and certifications, plus busy marketing and PR
professionals facing the new wave of live brand and customer experiences.
  how to start event organizing business: The Complete Guide to Special Event Management
Ernst & Young LLP, Dwight W. Catherwood, Richard L. Van Kirk, 1992-08-04 Produced by the



advisors to the Nobel Peace Prize and the 1984 Olympics, this book offers practical event
management and marketing advice flavoured with various anecdotes in one easy-to-read format. It
explains precisely how to build image or company recognition by sponsoring diverse sizes and types
of events ranging from entertainment to sports. It also covers every stage of marketing, logistics,
finance, concessions and public relations.
  how to start event organizing business: Event Planning Judy Allen, 2009-04-16 This
bestselling all-in-one guide to the event planning business is back and better than ever, fully updated
and revised to reflect the very latest trends and best practices in the industry. This handy,
comprehensive guide includes forms, checklists, and tips for managing events, as well as examples
and case studies of both successful and unsuccessful events. Judy Allen (Toronto, ON, Canada) is
founder and President of Judy Allen Productions, a full-service event planning production company.
  how to start event organizing business: How to Start a Home-based Event Planning
Business Jill S. Moran, 2004 Are you the person who always organizes the family reunions, the
friends' birthday parties, and the school fund-raisers? Have you thought about becoming an event
planner but hesitated about putting your plans into action? This comprehensive guide contains all
the necessary tools and strategies you will need to launch and grow a successful business. Author Jill
S. Moran, a Certified Special Events Professional, shares her experiences and advice on every aspect
of setting up and running a thriving home-based event planning business. From finding customers to
staying in touch with the latest trends and techniques, her step-by-step methods are practical and
easy to understand. She even includes war stories from other event planners so that you can avoid
their mistakes! Make a career out of planning: Weddings - Birthday parties - Trade show events -
Corporate outings - Award dinners - Fairs and festivals - Fund-raising events, and more Learn all
about: Getting Clients and Referrals Organizing Your Business Marketing Your Talents Setting Your
Rates and Services Hiring Help and Getting Paid Maintaining a Steady Stream of Work Education
and Training Use these special features and workbook pages: Ten Suggestions for Success Sample
Cash Flow Projections Sample Business Plan Sample Event Budgets Sample Event Production
Schedules Contract Essentials and Event Ethics dn0The Event Tool Kit
  how to start event organizing business: Impact of ICTs on Event Management and Marketing
Birdir, Kemal, Birdir, Sevda, Dalgic, Ali, Toksoz, Derya, 2020-12-04 Conferences, symposiums, and
other large events that take place at far away hotels require many hours of preparation to plan and
need a capable event staff to market. Without the innovative technologies that have changed the
face of the tourism industry, many destinations would be unequipped to handle such a task. Impact
of ICTs on Event Management and Marketing is a collection of innovative research on the methods
and applications of information and communications technologies on almost all facets of hospitality
and tourism-related businesses including hotels, restaurants, and other tourism areas. While
highlighting topics including digital marketing, artificial intelligence, and event tourism, this book is
ideally designed for business managers, event planners, and marketing professionals.
  how to start event organizing business: Principles and Practices of Small-Scale Sport
Event Management Fotiadis, Anestis, Vassiliadis, Chris, 2020-05-08 Although there is significant
research on large events that take place within athletics, small-scale events are largely ignored, in
part due to the lack of press that they generate. However, these events require planning and
preparation in the same way that larger sporting events do. This disparity between the effort that
goes into the event and the attention the event draws allows for a gap in strategy or information
available to those planning smaller scale athletic events. Principles and Practices of Small-Scale
Sport Event Management is a cutting-edge reference publication that examines the successful
organization and planning of small-scale sporting events. Featuring a wide range of topics such as
community engagement, event planning, and sports management, this book is ideal for event
planners, sports managers, marketers, academicians, practitioners, industry professionals,
researchers, event organizers/coordinators, and students.
  how to start event organizing business: Event Planning Made Easy Paulette Wolf, Jodi
Wolf, Donielle Levine, 2005-05-11 America's premier corporate event planners reveal the seven



secrets of successful planning for every occasion, on any budget Whether it's the company's annual
party, a product launch, or a fund-raising gala, planning a major event is a daunting task. Now the
industry leaders who organized major events for the 1996 Olympics and for several Fortune 500
corporations make it easy for you. In seven simple steps, they share the proven secrets behind any
successful function--and show you how to: Choose the right venue at the best price Create an
organized event book Book entertainment, staff, and caterers Develop an ideal menu and theme
Manage behind-the-scenes operations and security Make every event a smashing success
  how to start event organizing business: How to Start a Home-Based Event Planning Business
Jill S. Moran, 2015-07-02 Event planning continues to be a thriving business area for the motivated
entrepreneur. Jill S. Moran is a certified special events professional with twenty-five years of
experience in the field and the owner of an award-winning event-planning company. This fourth
edition of her popular book includes updated ideas about creating business plans, balancing home
and work, building a client base, and a more in-depth discussion on the role of social media in your
event planning business.
  how to start event organizing business: Event Processing for Business David C. Luckham,
2011-10-21 Find out how Events Processing (EP) works and how it can work for you Business Event
Processing: An Introduction and Strategy Guide thoroughly describes what EP is, how to use it, and
how it relates to other popular information technology architectures such as Service Oriented
Architecture. Explains how sense and response architectures are being applied with tremendous
results to businesses throughout the world and shows businesses how they can get started
implementing EP Shows how to choose business event processing technology to suit your specific
business needs and how to keep costs of adopting it down Provides practical guidance on how EP is
best integrated into an overall IT strategy and how its architectural styles differ from more
conventional approaches This book reveals how to make the most advantageous use of event
processing technology to develop real time actionable management information from the events
flowing through your company's networks or resulting from your business activities. It explains to
managers and executives what it means for a business enterprise to be event-driven, what business
event processing technology is, and how to use it.
  how to start event organizing business: Wedding Planning and Management Maggie
Daniels, Carrie Wosicki, 2013-11-12 Wedding Planning and Management: Consultancy for Diverse
Clients, 2nd Edition provides students, consultants, vendors, scholars and engaged couples with a
comprehensive introduction to the business of weddings. Looking through an event management
lens, this is the only book to thoroughly explore the fundamentals of weddings, including historical
and cultural foundations, practice, and the business of wedding planning in one volume. An
emphasis on diversity, traditions from cultures around the globe are integrated throughout with over
80 international case studies that inspire and set standards for best practice. Since the first edition,
there have been many changes in the business of weddings and this second edition has been
updated in the following ways: Updated content to reflect recent issues and trends in areas such as
family dynamics, media influences, impacts of technology, legislation and the global economy. Every
chapter is updated with the most recent research, statistics, vendor information and consultant
guidelines. New international case studies explore current research, cultural traditions, vendor
relations and consulting best practice. New companion website for instructors that includes
PowerPoint slides, case study solutions, additional discussion ideas and assignments. The book is
illustrated in full color and contains over 150 images by top wedding photojournalist Rodney Bailey
end-of-chapter checklists, practical scenarios and review questions to test readers' knowledge as
they progress. Maggie Daniels and Carrie Loveless bring a combination of over 40 years of industry
practice and teaching experience, and have written a book that is the ideal guide to successful
wedding planning and management.
  how to start event organizing business: Book Yourself Solid Illustrated Michael Port,
2013-03-28 A visual way to easily access the strategies and tactics in Book Yourself Solid Learning
new concepts is easier when you can see the solution. Book Yourself Solid Illustrated, a remarkable,



one-of-a-kind work of art, transforms the Book Yourself Solid system into a more compelling and
easy-to-consume playbook for any business owner. You won't find business school graphs or mind
maps. Instead, you'll find compelling, visual stories that reinvent old and tired business concepts,
making Book Yourself Solid Illustrated a fun and playful book that you will revisit year after year as
you get more clients than you can handle. There isn't a business book on the market that can show
you how to apply the strategies, techniques, and skills necessary to generate new leads, add more
clients, and increase profits through visuals. Previously you could only read or listen to advice, now
you can see it and get it faster. This illustrated version is organized into four modules: your
foundation, building trust and credibility, simple selling and perfect pricing, and the Book Yourself
Solid 6 core self-promotion strategies. Reengineering the book with visual strategist, Jocelyn
Wallace, has given author Michael Port new ways of explaining and expanding his gold-standard
material. Author Michael Port has been called a marketing guru by the Wall Street Journal and an
uncommonly honest author by The Boston Globe, and wrote Book Yourself Solid (in it's 2nd edition),
Beyond Booked Solid,The Contrarian Effect which was selected as a 2008 top ten business book by
Amazon.com and the 2008 #1 sales book of the year by 1-800-CEO-READ, and The New York Times
Bestseller, The Think Big Manifesto. Author is one of the most popular business coaches in the world
and headlines events all over the world. Master the techniques in Book Yourself Solid Illustrated,
and take your service business to the next level today. For the first time ever you can have the Book
Yourself Solid Mobile app. Install it on any device and the Book Yourself Solid System comes to life.
Do all of 49 exercises from the new book on any device, including your desktop computer. This thing
rocks.
  how to start event organizing business: Business Made Simple Donald Miller, 2021-01-19 Is
this blue book more valuable than a business degree? Most people enter their professional careers
not understanding how to grow a business. At times, this makes them feel lost, or worse, like a fraud
pretending to know what they’re doing. It’s hard to be successful without a clear understanding of
how business works. These 60 daily readings are crucial for any professional or business owner who
wants to take their career to the next level. New York Times and Wall Street Journal bestselling
author, Donald Miller knows that business is more than just a good idea made profitable – it’s a
system of unspoken rules, rarely taught by MBA schools. If you are attempting to profitably grow
your business or career, you need elite business knowledge—knowledge that creates tangible value.
Even if you had the time, access, or money to attend a Top 20 business school, you would still be
missing the practical knowledge that propels the best and brightest forward. However, there is
another way to achieve this insider skill development, which can both drastically improve your
career earnings and the satisfaction of achieving your goals. Donald Miller learned how to rise to the
top using the principles he shares in this book. He wrote Business Made Simple to teach others what
it takes to grow your career and create a company that is healthy and profitable. These short, daily
entries and accompanying videos will add enormous value to your business and the organization you
work for. In this sixty-day guide, readers will be introduced to the nine areas where truly successful
leaders and their businesses excel: Character: What kind of person succeeds in business?
Leadership: How do you unite a team around a mission? Personal Productivity: How can you get
more done in less time? Messaging: Why aren’t customers paying more attention? Marketing: How
do I build a sales funnel? Business Strategy: How does a business really work? Execution: How can
we get things done? Sales: How do I close more sales? Management: What does a good manager do?
Business Made Simple is the must-have guide for anyone who feels lost or overwhelmed by the
modern business climate, even if they attended business school. Learn what the most successful
business leaders have known for years through the simple but effective secrets shared in these
pages. Take things further: If you want to be worth more as a business professional, read each daily
entry and follow along with the free videos that will be sent to you after you buy the book.
  how to start event organizing business: The Three B's Valerie Jenkins, 2021-06 The Three
B's is a book of wisdom for those looking to build their business, bank account, and legacy via event
planning. In these pages, you'll find stories and strategies directly from the life of Valerie Jenkins,



CEO of Creative Hands By Him Events, a successful full-service event planning company. As her
debut book, The Three B's serves as an additional resource Ms. Jenkins offers her audience in hopes
of inspiring them to go after who they truly are, and what they know they deserve. Unlike other
business books for event planners, this one uses storytelling in order to put you in the shoes of
Valerie as she walked along her early years. Because real stories allow us to see the how in business
instead of only knowing what. The Three B's is concise and full of advice that you can immediately
begin implementing in your own business and life.
  how to start event organizing business: Event Planning Alex Genadinik, 2015-11-07 Become
an event planning pro & create a successful event series
  how to start event organizing business: The Practical Guide to Managing Event Venues
Philip Berners, 2018-07-20 This is a short, accessible and practical guide to running venues which
are in the business of hosting events. Using honest guidance peppered with the author’s real-life
situational anecdotes to contextualise the topics, the book is logically structured around the key
stages of event management: pre-event, onsite and post-event. Topics covered include developing
the client relationship, marketing, financial accountability, risk, interdepartmental communication,
onsite procedures and post-event evaluation. This is a fundamental resource for all event
management and hospitality students. It is also a book for anybody who manages a venue or is a
venue event manager. The Practical Guide to Managing Event Venues makes the business of venue
management appealing, understandable and achievable.
  how to start event organizing business: Start Your Own Event Planning Business: Your Step
by Step Guide to Success Krista Turner, 2004-07-27 Celebrate All the Way to the Bank Weddings,
parades, fairs, graduations, conferences, political rallies, fashion shows, what do they have in
common? Answer: Everyone would rather have someone else plan and conduct them. That someone
else can be you, if you're a professional event planner who knows how to design an event, find a
location, arrange entertainment, plan transportation, and do the myriad things needed to bring it off
successfully. Start Your Own Event Planning Business, part of Entrepreneur magazine's highly
regarded Startup Series, provides all the tools you need to start, run, and grow one of today's most
profitable businesses. Why should you buy this book? If you're a highly creative person who likes
working with people, event planning is a natural outlet. With gross profits in the 30-to-40 percent
range, you can easily earn $50,000 to $100,000 per year planning and conducting events. You can
specialize in a variety of areas, including commercial, political, civic, social and personal events.
Start Your Own Event Planning Business shows you how to handle everything-conducting market
research, choosing a location, financing, buying equipment, finding customers, hiring employees,
and much more. It also includes useful sample forms, checklists, and worksheets to guide you
through every aspect of the startup process. If you're good at planning and conducting celebrations,
conferences and other events, if you like a flexible schedule, a wide variety of responsibilities and
new adventures every week; and you'd like to make a living doing what you enjoy, Start Your Own
Event Planning Business is a must-read.
  how to start event organizing business: Festival and Events Management Ian Yeoman,
Martin Robertson, Jane Ali-Knight, Siobhan Drummond, Una McMahon-Beattie, 2012-06-14 Festival
and Events Management: an international perspective is a unique text looking at the central role of
events management in the cultural, tourism and arts industries. With international contributions
from industry and academia, the text looks at the following: * Events & cultural environments *
Managing the arts & leisure experience * Marketing, policies and strategies of art and leisure
management Chapters include exercises, and additional teaching materials and solutions to
questions are provided as part of an accompanying online resource.
  how to start event organizing business: Start Your Own Event Planning Business
Entrepreneur Press, 2007-08-20 Celebrate All the Way to the Bank Weddings, parades, fairs,
graduations, conferences, political rallies, fashion shows-what do they have in common? Everyone
would rather have someone else plan and conduct them! That someone else can be you if you're a
professional event planner who knows how to develop a theme, find a location, arrange



entertainment, plan transportation and do the myriad things needed to pull an event off successfully.
Learn everything you need to know to get started in one of today's hottest-and most
lucrative-businesses: How to stay abreast of the newest entertainment, food and decoration options
Hot new industry trends, from environmentally friendly parties to extravagant first birthday parties
and more How to build a loyal customer base for large and small events Targeted strategies for
planning commercial events, political events, civic events, social events and more The latest
information on the use of technology in event planning With gross profits averaging 30 to 40
percent, you can easily earn six figures a year planning and conducting events-and have a blast in
the process. If you're looking for a flexible schedule, a wide variety of responsibilities and new
adventures every week, event planning is the business for you.
  how to start event organizing business: Event Management Lynn Van der Wagen, 2007
Event management for tourism, cultural, business and sporting events.
  how to start event organizing business: Decide and Conquer David Siegel, 2022-03-08
Success boils down to one thing: making good decisions. Learn the right framework now that can
make all the difference later when faced with terrible options, deep anxiety and fear of failure.
Access the decision framework David Siegel used when he took over as CEO of Meetup, the world’s
leading platform for making connections and finding your community. Let David’s success during
one of the most tumultuous times in his company’s history help guide you on your own path. Decide
and Conquer helps all leaders navigate the big decisions that will impact their future and make their
organizations a success. David outlines the 44 challenges leaders face when starting a new position,
then shows you the decision framework he applied to overcome challenges in his own role. David
takes you on an epic journey of corporate and personal survival that includes industry titans like
Adam Neumann, Barry Diller, Jack Welch, Bill Ackman, and other leaders. In Decide and Conquer,
you will learn to: Apply principles like open communication, transparency, and kindness to inform
great decision making. Set yourself up to succeed, even before you start, by removing potential
roadblocks before they become a problem. Be a bold and decisive leader and not succumb to fear. By
applying the principles he had learned in previous leadership positions, David was able to make the
many critical decisions that would mean life or death for Meetup when WeWork decided to sell the
company. From deciding to accept the position and negotiating terms to managing a seemingly
endless series of crises during the sale and global pandemic, Decide and Conquer walks readers
through the key decisions they will face with invaluable advice for each one.
  how to start event organizing business: The Art of Event Planning Gianna Cardinale Gaudini,
2019-06-09 In The Art of Event Planning, Gianna Gaudini demystifies the process, challenges and
joys of event planning at the highest level. She comes to the table as a highly seasoned professional,
but she delivers incredible information that can be applied to a large event or the most intimate
dinner at home, interchangeably. She is so generous with her experience and has so clearly outlined
an effective work flow and process that her words will truly inspire even the novice. This book is also
an empowering guide to leadership, communication, partnership and visionary thinking. Whether
interested in an events career or simply a leadership role in any kind of organization, Gianna
provides inspiration and clarity for the most basic and effective interpersonal skills that are central
to any great working relationship. That's a truly unexpected bonus, and I recommend this book
whole heartedly. BRAVO! -- David Stark, renowned Author, Founder and Chief Creative Officer of
David Stark Design and Production Do you want to create live or virtual events that are memorable,
engaging and impactful? Do you want to take your career in event planning to the next level? Then,
read on... Amazon best-seller, Art of Event Planning, will forever alter the way you look at your next
corporate event, gala, conference, dinner party, and virtual event-and create better engagement and
success. This book is both an enjoying journey and tactical guide with exciting ideas and real-world
applications. It's time to learn how to make a lasting impact for your company, your attendees, and
most importantly -- your professional identity. The Art of Event Planning: Pro Tips from an Industry
Insider, currently included in the California State School hospitality and tourism management
course curriculum is a valuable and insightful guide for event planners. Gianna Gaudini, former



Event leader for Google, Vision Fund, and currently Head of Events, Training and Certification for
Amazon Web Services, reveals her secrets for event planning and career success. Whether you're a
well-seasoned veteran, just starting out, or anywhere in between, you'll benefit from her case
studies, advice and lessons learned through years of experience. Gianna is passionate about helping
event planners create events that are memorable, meaningful, impactful and most of all successful.
She is a sought-after writer and speaker and holds certifications in interior design and as a court
master sommelier. You can learn more by visiting www.giannagaudini.com/press for press, podcasts,
and webinars by Gianna. The Art of Event Planning will help you: Guarantee event planning success
using her pro-tips and secret sauce formula Build a career in event planning and establish your
unique niche Create unforgettable experiences at live or virtual events Surprise And Delight Your
Audience Build your rockstar event team Develop successful and win RFP's Define your target
audience Find the perfect venue Measure and create ROI Learn best practices for working with
clients and stakeholders Market your event Navigate contracts and negotiation like a pro
Incorporate diversity and inclusion practices at your event Personalize your event experience at
scale Identify and acquire your target audience Create a winning event strategy Execute flawless
events
  how to start event organizing business: Face Time Asif Zaidi, 2018-05-22 Whenever you are
getting people together, that's an event - your event. Face Time is all about organizing your event in
a practical guide; a must-have for entrepreneurs, executives, and homemakers alike. Thorough
enough to give real insight into event management, yet jargon-free and easy to understand; the book
combines a rigorous theoretical grounding with practical insights into every aspect of the organizing
and running of any event - meeting, off-site, fair, contest, conference, festival, or congress. It
represents the state-of-the-art thinking in event management to enable you to: - Choose the right
type of event for your purpose - Develop a strategy for your event - Address the right audience -
Understand the key dynamics in selecting a venue - Manage the financial aspects of the event - Plan
the event to perfection - Control logistics and security - Mitigate risks - Market your event with
success - Handle public relations and legalities - Put together and lead the team(s) - Organize food
and drinks - Create an unforgettable guest experience - Evaluate the productivity of the investment
in the event
  how to start event organizing business: Supply Chain Safety Management Michael Essig,
Michael Hülsmann, Eva-Maria Kern, Stephan Klein-Schmeink, 2012-11-29 Companies face a variety
of risks resulting from cost reduction strategies, rationalization measures, global sourcing, and
outsourcing activities. Due to the large number of actors involved, extremely close ties emerge,
which significantly increase supply chains’ vulnerability to disruptions – this has been shown again
and again in the past few years. Against this background, the aspect of supply continuity is of
increasing importance for all activities that relate to procurement, logistics, and supply chain
management. Its objective is to ensure the continuous operation of supply chains, i.e., the
uninterrupted flow of material, information, and coordination from the initial supplier to the end
customer. Therefore, it is necessary to adopt adequate measures that take into consideration not
only potential losses but also potential gains (so-called speculative risks). With this book, the concept
of Supply Chain Safety Management is introduced. The concept itself is embedded in a
comprehensive and dynamic management process. Depending on a supply chain’s individual
objectives, a set of courses of action is offered for any risk factors – whether they are identifiable
and quantifiable or not. The practicability of Supply Chain Safety Management is highlighted by
various case studies. The book “Supply Chain Safety Management: Achieving Security and
Robustness in Logistics” targets both the areas of science and of practice. First, the state of the art
in research is reflected and valuable impulses for new and respectively for further research fields
are provided by taking into consideration the points of view of scientists and practitioners in the
business environment. Next, theoretically well‐substantiated, modern approaches and tools
applicable to the business world are offered, an impetus for new ideas and fields of positioning is
given and best practice examples are presented allowing a fruitful exchange of experiences between



practitioners.
  how to start event organizing business: The Home Edit Clea Shearer, Joanna Teplin,
2019-03-19 NEW YORK TIMES BESTSELLER • From the stars of the Netflix series Get Organized
with The Home Edit (with a serious fan club that includes Reese Witherspoon, Gwyneth Paltrow, and
Mindy Kaling), here is an accessible, room-by-room guide to establishing new order in your home. “A
master class on how to arrange even your most unattractive belongings—and spaces—in an
aesthetically pleasing and easy-to-navigate way.”—Glamour (10 Books to Help You Live Your Best
Life) Believe this: every single space in your house has the potential to function efficiently and look
great. The mishmash of summer and winter clothes in the closet? Yep. Even the dreaded junk
drawer? Consider it done. And the best news: it’s not hard to do—in fact, it’s a lot of fun. From the
home organizers who made their orderly eye candy the method that everyone swears by comes
Joanna and Clea’s signature approach to decluttering. The Home Edit walks you through paring
down your belongings in every room, arranging them in a stunning and easy-to-find way (hello,
labels!), and maintaining the system so you don’t need another do-over in six months. When you’re
done, you’ll not only know exactly where to find things, but you’ll also love the way it looks. A
masterclass and look book in one, The Home Edit is filled with bright photographs and detailed tips,
from placing plastic dishware in a drawer where little hands can reach to categorizing pantry items
by color (there’s nothing like a little ROYGBIV to soothe the soul). Above all, it’s like having your
best friends at your side to help you turn the chaos into calm. Includes a link to download and print
the labels from a computer (you will need 8-1/2 x 11-inch clear repositionable sticker project paper,
such as Avery 4397).
  how to start event organizing business: Legal, Safety, and Environmental Challenges for
Event Management Vipin Nadda, Ian Arnott, Wendy Sealy, 2020 This book examines the various
dimensions of organizing and managing events that include risk management, legal issues, risk
assessment, and the environmental impact of events--
  how to start event organizing business: The Event Planning Toolkit Linda Joyce Jones,
2020-11-12 The Event Planning Toolkit will help you rise to the occasion to plan and execute
extraordinary meetings and events by getting organized, reducing time-wasting mistakes, and
inspiring creativity. The Event Planning Toolkit provides the information you need to prepare and
execute each aspect of your event with precision and enjoy the big day with less stress and fewer
unpleasant surprises. It provides the assistance you need to make your event a real hit. Many people
find the thought of planning an event to be an intimidating prospect. They think they’re not
organized enough, or they don’t have the experience required to pull it off. But whatever the
occasion, the path to success is straightforward; it’s a matter of thinking through the details and
using a proven strategy to create an action plan and execute that plan on time and on budget. In this
book, you will not only learn how to manage your scope, time, and resources, but also identify goals,
create a budget, find the right venue, assemble an effective team, and much more. Use The Event
Planning Toolkit to uncover some juicy nuggets of information that you can apply to your next event
and give you the courage and confidence take on any new project or assignment that comes your
way.
  how to start event organizing business: Meetings, Expositions, Events and Conventions
Ph.D., George G Fenich, 2015-09-14 The meetings, expositions, events, and conventions industry
continues to grow and garner increasing attention from the hospitality industry. With a broad view
of the industry, this book moves beyond just one segment to include all aspects related to the MEEC
industry.
  how to start event organizing business: How To Start Event Planning Business ARX Reads,
Are you daydreaming right now from your cube or home office about the notion of starting an event
planning business? Perhaps you’ve been working in the events and meetings industry for several
years and think that now is a good time to figure out how to work for yourself. Or maybe you’ve
helped organize a few events in the past and feel that this could be your life’s passion. These are all
good reasons to pursue this profession. But anyone who contemplates the fantasy of starting their



own event planning business must follow some important steps before you even beginning to talk to
clients.
  how to start event organizing business: Event Portfolio Management Vladimir Antchak,
Vassilios Ziakas, Donald Getz, 2019-09-01 A concise introduction to portfolio theory and methods for
use in event management and event tourism. Divided into 2 parts of ‘Theory’ and ‘Practice’ it
explains why it is important in event studies and management, and then shows how related methods
can be used and adapted using real world international case studies.
  how to start event organizing business: Event Management Lynn Van der Wagen, 2005
Students will learn how to design, plan, market and stage an event, as well as how to manage staff,
staffing problems and how to ensure the safety of everyone involved. Also what they need to know
about legal compliance, risk managment, financial control and how to evaluate the success of the
events they stage.
  how to start event organizing business: How to Start a Business in Oregon Entrepreneur
Press, 2003 This series covers the federal, state, and local regulations imposed on small businesses,
with concise, friendly and up-to-the-minute advice on each critical step of starting your own
business.
  how to start event organizing business: StratPro(TM) Allen E Fishman, 2016-04
StratPro(TM) encompasses everything you need to know for starting and implementing your
organization's strategic planning, thereby achieving the desired results. StratPro(TM) is a unique,
holistic approach for strategically leading an organization to greater success.
  how to start event organizing business: Music Event Management Ben O'Hara, 2018-05-20
The music industry is changing. If you've ever thought about a music industry career, there's never
been a better time to make a start - and the opportunities have never been greater. Music Event
Management is a step-by-step guide to creating and running profitable and successful music events.
It takes students through all the stages of an event, from brainstorming event ideas, logistics,
sponsorship and finance, to details planning, event delivery and post-even assessment. it is the
complete resource for anyone putting on their first event and contains vital information and
templates that seasoned event producers will keep coming back to.
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