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iPhone Bump Business Cards: A Modern Marketing Revolution

Introduction:

The Rise of NFC Technology in Business Card Marketing
In today's fast-paced digital world, traditional business cards are evolving. The humble business card is
getting a tech upgrade, thanks to Near Field Communication (NFC) technology. This innovative approach,
commonly known as "iPhone bump" business cards, leverages the tap-to-share functionality of modern
smartphones for a seamless and memorable networking experience. This article will delve into the world of
iPhone bump business cards, exploring their benefits, creation process, and overall effectiveness as a modern
marketing tool.
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I. Understanding iPhone Bump Business Cards and NFC Technology:

What are iPhone Bump Business Cards?
iPhone bump business cards utilize NFC tags embedded within the card's design. When an NFC-enabled smartphone
(like an iPhone or Android device) is tapped against the card, it triggers a pre-programmed action, such as
opening a website, adding a contact, or launching a specific app.

How NFC Technology Works with Business Cards
Near Field Communication (NFC) is a short-range wireless technology that enables two devices to communicate
when placed very close to each other. This contactless communication facilitates data transfer quickly and
securely.

Compatibility with Different Smartphones
While primarily associated with iPhones, "iPhone bump" cards work with any NFC-enabled smartphone, including
most Android devices. The term is a colloquialism, reflecting the common tapping action.

II. Benefits of Using iPhone Bump Business Cards:



Increased Engagement and Memorability
Unlike traditional business cards, iPhone bump cards offer a unique and interactive experience, making them far
more memorable to potential clients or business partners.

Seamless Data Transfer
The tap-and-go functionality simplifies contact sharing, eliminating manual entry and reducing errors. This
facilitates immediate connection and follow-up.

Enhanced Branding and Professionalism
A well-designed iPhone bump card projects a modern and tech-savvy image, enhancing your brand's
professionalism and credibility.

Improved Tracking and Analytics
Many NFC tag providers offer analytics dashboards to track how many times your card has been scanned,
providing valuable insights into campaign performance.

Cost-Effectiveness in the Long Run
Although the initial investment might be higher than traditional printing, the increased efficiency and engagement
often outweigh the costs in the long run.

III. Creating Your Own iPhone Bump Business Cards:

Choosing an NFC Tag Provider
Numerous companies specialize in supplying NFC tags for business cards, offering different sizes, memory
capacities, and design options. Research and compare providers to find the best fit for your needs.

Designing Your NFC Business Card
Consider the overall aesthetics of your card, ensuring the design complements your brand identity. The NFC tag
should be seamlessly integrated, not distracting.

Selecting the Right NFC Tag Action
Decide what action you want the tag to trigger when tapped: opening a website, adding a contact, launching an
app, or displaying a digital business card.

Printing Your iPhone Bump Business Cards
Many print shops offer NFC tag integration services, offering various printing options to complement your
design and budget.



IV. Designing Effective iPhone Bump Business Cards:

Clear and Concise Information
Even with NFC technology, ensure your card includes essential details: your name, title, company, contact
information, and website address.

Visually Appealing Design
Make your card visually engaging, using high-quality images, typography, and a color scheme consistent with
your brand guidelines.

Strategic NFC Tag Placement
Position the NFC tag discreetly yet accessibly. Avoid placement that might interfere with the readability of
other information.

Call to Action (CTA)
Include a clear call to action on your card, encouraging users to tap the NFC tag and interact with your
digital content.

V. Marketing and Promotion Strategies for iPhone Bump Business Cards:

Networking Events
iPhone bump business cards excel at networking events, providing a memorable and interactive way to connect
with potential clients.

Direct Mail Campaigns
Integrating these cards into direct mail marketing efforts can elevate the recipient experience and drive
engagement.

Online Promotions
Highlight the unique features of your NFC business card through your website and social media channels.

Collaboration with Influencers
Partnering with relevant influencers can significantly expand your reach and introduce your innovative
business card to a wider audience.

VI. Tracking and Measuring the Effectiveness of iPhone Bump Business Cards:



NFC Tag Analytics
Many NFC tag providers offer analytical dashboards, allowing you to track scans, geographic location of
scans, and other valuable data.

Website Analytics
If your NFC tag links to a website, track website traffic from the NFC card to measure its effectiveness.

Lead Generation Tracking
Monitor lead generation from your NFC card to assess its contribution to your overall marketing goals.

Customer Feedback
Collect customer feedback about their experience with your iPhone bump business card to continually refine
your strategy.

VII. Cost Considerations of iPhone Bump Business Cards:

Printing Costs
The cost of printing will vary based on the quantity, printing method, and material choices. Get quotes from
several printers to compare prices.

NFC Tag Costs
The cost of NFC tags will depend on the memory capacity and the provider you choose. Bulk orders usually
result in lower per-unit costs.

Design Costs
If you need professional design services, factor in these costs to your overall budget.

VIII. The Future of iPhone Bump Business Cards and NFC Technology:

Integration with Other Technologies
Expect greater integration of NFC technology with other technologies, such as augmented reality (AR) and
Bluetooth, to create even more immersive experiences.

Wider Adoption of NFC
As NFC technology becomes more widely integrated into smartphones and other devices, its adoption in business
card marketing will likely increase substantially.



New and Creative Applications
Innovation in NFC technology will lead to new and exciting applications for business cards, creating more
dynamic and interactive networking experiences.

Conclusion:

iPhone bump business cards represent a significant advancement in business card technology. By leveraging NFC
technology, businesses can create memorable, efficient, and trackable marketing tools. The enhanced engagement
and streamlined data transfer offer a substantial advantage over traditional methods, making them a
worthwhile investment for those seeking a modern and impactful networking solution.

Frequently Asked Questions (FAQs):

Q: Are iPhone bump business cards compatible with all smartphones? A: No, only smartphones with NFC
capabilities are compatible. Most modern Android and iPhones have NFC.

Q: How much do iPhone bump business cards cost? A: The cost varies depending on the quantity, design
complexity, and NFC tag features. Get quotes from multiple providers for accurate pricing.

Q: How do I track the performance of my iPhone bump business cards? A: Many NFC tag providers offer
analytics dashboards to track scans, geographic location, and other relevant metrics.

Q: Can I design my own iPhone bump business cards? A: Yes, you can design them yourself or hire a professional
graphic designer. Many online tools and templates are also available.

Q: What information should be included on my iPhone bump business card? A: Include your name, title, company,
contact information, and a clear call to action directing users to tap the NFC tag.

Related Keywords:

NFC business cards, contactless business cards, smart business cards, iPhone business cards, Android business
cards, NFC marketing, digital business cards, tap-to-share business cards, NFC tag, NFC technology, business
card printing, marketing technology, innovative business cards, networking tools, lead generation, marketing
analytics.

��iphone bump business cards: 101 Tricks for iPhone & iPad Dirk Kunde,
  iphone bump business cards: IPhone: The Missing Manual David Pogue, 2012-11 Covers
all models with iOS 6 software, including iPhone 5--Cover.
  iphone bump business cards: The Business of iPhone App Development Dave Wooldridge,
Michael Schneider, 2010-08-26 The phenomenal success of the iPhone and the iPod touch has
ushered in a “gold rush” for developers, but with well over 100,000 apps in the highly competitive
App Store, it has become increasingly difficult for new apps to stand out in the crowd. Achieving
consumer awareness and sales longevity for your iPhone app requires a lot of organization and some
strategic planning. This book will show you how to incorporate marketing and business savvy into
every aspect of the design and development process, giving your app the best possible chance of
succeeding in the App Store. The Business of iPhone App Development was written by experienced
developers with business backgrounds, taking you step-by-step through cost-effective marketing
techniques that have proven successful for professional iPhone app creators—perfect for
independent developers on shoestring budgets. Although there are a few iPhone app marketing
books on the horizon, they appear to tackle the subject from purely a marketer’s perspective. What
makes this book unique is that it was written by developers for developers, showing you not only
what to do, but also how to do it, complete with time-saving resources and ready-to-use code



examples. No prior business knowledge is required. This is the book you wish you had read before
you launched your first app!
  iphone bump business cards: IPhone David Pogue, 2011-12-15 Explains how to use the pocket
computer / cellular phone with iPod, internet and camcorder in addition to video calling and 240,000
add-on apps.
  iphone bump business cards: Connecting with the in Crowd Brandon Wade, 2011-10 Wade
explains how to find and connect with millionaires online, and how to maximize the potential of these
relationships. Out of his experience as an online dating entrepreneur and a millionaire dating expert
comes a book that is filled with valuable advice on how to save time and heartache in reaching one's
goals through the world of millionaires.
  iphone bump business cards: The Business of iPhone and iPad App Development Dave
Wooldridge, Michael Schneider, 2011-08-18 The phenomenal success of the iPhone, iPad and the
iPod touch has ushered in a “gold rush” for developers, but with well over 300,000 apps in the highly
competitive App Store, it has become increasingly difficult for new apps to stand out in the crowd.
Achieving consumer awareness and sales longevity for your iOS app requires a lot of organization
and some strategic planning. Updated and expanded for iOS 4, this bestselling book will show you
how to incorporate marketing and business savvy into every aspect of the design and development
process, giving your app the best possible chance of succeeding in the App Store. The Business of
iPhone and iPad App Development was written by experienced developers with business
backgrounds, taking you step-by-step through cost effective marketing techniques that have proven
successful for professional iOS app creators—perfect for independent developers on shoestring
budgets. No prior business knowledge is required. This is the book you wish you had read before you
launched your first app!
  iphone bump business cards: Me 2.0 Dan Schawbel, 2015-11-08 “An instruction manual for
developing your personal brand and then leveraging that brand to command your career” by the
New York Times bestselling author (New York Post). From Dan Schawbel, Managing Partner of
Millennial Branding, LLC, and the man the New York Times calls a “personal branding guru,” comes
a guide detailing how to survive the modern job hunt and thrive in the digital age. Packed with
expert insights and concrete, step-by-step instructions to create and maintain one’s personal brand,
Me 2.0 shows potential job-hunters how to use digital media and social networks to find job
opportunities and careers based on their passion and experience. For those on the edge of starting
their career or trying to catch up fast, Me 2.0 offers practical, straightforward advice for driven
jobseekers looking for an edge in a fast-paced work environment. “A comprehensive guide for
leveraging the big three social media features: LinkedIn, Facebook and Twitter . . . This is a
must-read for those who want to create a powerful persona that truly separates them from the
competition amidst the war for talent.”—The Washington Post, “Summer Reading List for Business
Leaders” “An easy, thought-provoking read and recommended for anyone who may find themselves
back on the job market with only a paper resume as a calling card.”—Entrepreneur “Contains
practical ways of harnessing online tools to professional advantage.”—Financial Times “You can read
it cover to cover for a comprehensive guide to branding in this social media age or you can simply
access the section you need in the moment.”—FoxBusiness.com
  iphone bump business cards: 20 20 Smart Lists Shawn Holley, 2020-05-15 Book Delisted
  iphone bump business cards: New Business Networking Dave Delaney, 2013 The author
shows how to combine proven offline business networking techniques with the newest social media
to build networks more efficiently and effectively.
  iphone bump business cards: iPhone UK: The Missing Manual David Pogue, 2010-10-27
With multitasking and more than a 100 other new features, iPhone 4.0 is a real treat, cooked up with
Apple ™s traditional secret sauce of simplicity, intelligence, and whimsy. iPhone UK: The Missing
Manual gives you a guided tour of everything the new iPhone has to offer, with lots of tips, tricks,
and surprises. Learn how to make calls and play songs by voice control, take great photos, keep
track of your schedule, and much more with complete step-by-step instructions and crystal-clear



explanations by iPhone master David Pogue. Whether you have a brand-new iPhone, or want to
update an earlier model with the iPhone 4.0 software, this beautiful full-colour book is the best, most
objective resource available.Use it as a phone -- learn the basics as well as time-saving tricks and
tips for contact searching, texting, and more Treat it as an iPod -- master the ins and outs of iTunes,
and listen to music, upload and view photos, and fill the iPhone with TV shows and films Take the
iPhone online -- make the most of your online experience to browse the Web, read and compose
email, use social networks, or send photos and audio files Go beyond the iPhone -- learn how to use
the App Store, and how to multitask between your apps, organize them in folders, and read ebooks
in iBooksUnlock the full potential of your iPhone with the book that should have been in the box.
  iphone bump business cards: The Business of iOS App Development Dave Wooldridge,
Taylor Pierce, 2014-10-29 Updated and expanded for the new Apple iOS8, The Business of iOS App
Development, Third Edition shows you how to incorporate marketing and business savvy into every
aspect of the design and development process, giving your app the best possible chance of
succeeding in the App Store. This book is written by experienced developers with business
backgrounds, taking you step-by-step through cost-effective marketing techniques that have proven
successful for professional iOS app creators—perfect for independent developers on shoestring
budgets. No prior business knowledge is required. The phenomenal success of the iPhone, iPad and
the iPod touch have ushered in a gold rush for developers, but with well over a million apps in the
highly competitive App Store, it has become increasingly difficult for new apps to stand out in the
crowd. Achieving consumer awareness and sales longevity for your iOS app requires a lot of
organization and some strategic planning. This is the book you wish you had read before you
launched your first app!
  iphone bump business cards: Best iPhone Apps J.D. Biersdorfer, 2010-09-22 With over
250,000 apps to choose from in Apple's App Store, you can make your iPhone or iPod Touch do just
about anything you can imagine -- and almost certainly a few things you would never think of. While
it's not hard to find apps, it is frustratingly difficult to find the the best ones. That's where this new
edition of Best iPhone Apps comes in. New York Times technology columnist J.D. Biersdorfer has
stress-tested hundreds of the App Store's mini-programs and hand-picked more than 200 standouts
to help you get work done, play games, stay connected with friends, explore a new city, get in shape,
and more. With your device, you can use your time more efficiently with genius productivity apps, or
fritter it away with deliriously fun games. Play the part of a local with brilliant travel apps, or stick
close to home with apps for errands, movie times, and events. Get yourself in shape with fitness
programs, or take a break and find the best restaurants in town. No matter how you want to use
your iPhone or iPod Touch, Best iPhone Apps helps you unlock your glossy gadget's potential.
Discover great apps to help you: Get work done Connect with friends Play games Juggle documents
Explore what’s nearby Get in shape Travel the world Find new music Dine out Manage your money
...and much more!
  iphone bump business cards: The Library Mobile Experience Bohyun Kim, 2013 How are
libraries meeting the evolving needs of mobile users? According to comScore, the smartphone is in
the “late majority stage of technology adoption curve.” And people don’t turn to their devices only
for quick facts when on the move: 93 percent of mobile users access the Internet from home on their
devices; what’s more, Pew reports that 63 percent of Americans age 16 and over would use
app-based access to library materials and programs if they were available. In this issue of Library
Technology Reports, Kim shows how leading libraries are meeting these evolving needs. Topics
include: 6 steps to improving your mobile website Analysis of the advantages and challenges of the
responsive Web Comparison of user perceptions of web apps and native apps Visual review of the
changes in the libraries mobile web implementation since 2010 Results of MIT surveys of more than
15,000 patrons in 2008 and 2011 Tips for simplifying mobile’s complexity
  iphone bump business cards: How to Make Money with Mobile Media Jamie Turner,
2010-10-15 Why mobile media is right for your business--and quick, easy, low-cost ways to get
started right now! Mobile media is right for your business if you want to attract new



customers...drive existing customers to come back more frequently...distribute coupons
inexpensively...get customer feedback about new products or services...cross-promote...increase
brand loyalty...differentiate your brand from competitors.... See where I’m going with this? Who
wouldn’t want all this? That’s why it’s good you’re getting a headstart on this before your
competitors do....
  iphone bump business cards: The Mobile Frontier Rachel Hinman, 2012-06-11 Mobile user
experience is a new frontier. Untethered from a keyboard and mouse, this rich design space is lush
with opportunity to invent new and more human ways for people to interact with information.
Invention requires casting off many anchors and conventions inherited from the last 50 years of
computer science and traditional design and jumping head first into a new and unfamiliar design
space.
  iphone bump business cards: The ABC's of Conferences Thom Singer, 2012
  iphone bump business cards: The Complete Idiot's Guide to Social Media Marketing, 2nd
Edition Jennifer Abernethy, 2012-04-03 The Complete Idiot's Guide® to Social Media Marketing,
Second Edition, covers cutting-edge techniques for small and large businesses alike. Ask the Author
Q: How has social media marketing changed business and personal lives? A: The playing field has
been leveled for business. No longer do you need a 6 or 7 figure budget to reach people around the
country or globe for that matter. Personally, many lives have been affected. Many people more
connected, businesses have grown because of the connections, TV and singing careers have been
launched, money has been raised for charity, books have been marketed and purchased, and so on.
Q: What has been the most challenging part of utilizing social media? A: I think the learning curve.
With all of these sites . . . they come with no directions and no LIVE phone number. Q: What has
worked the best and worst thus far? A: Facebook because of it’s broad reach really has worked for
me, but many would argue that YouTube works the best; particularly since it is the search engine of
choice with the 11–34 age group. Q: How can a person searching for a job use social media
marketing? A: So many ways. . . . They need to be on LinkedIn with a professional looking profile,
photo, and contact information. They could also utilize video to begin sharing their expertise.
Candidates need to stand out in a crowd of millions so if they say . . . sent in a video introducing
themselves and a video follow up email . . . that would wow them! Q: What is the newest thing since
Twitter? A: I believe companies and individuals are starting to utilize audio for creating their own
iTunes channel, and also location-based social media like FourSquare. I personally, am not sold on
location based services as of yet from a safety point of view, but for retailers it can be a good thing. I
believe video is going to explode in popularity in 2011 for the 35+ market as well. They just need to
get comfortable being on camera!
  iphone bump business cards: Sociable! Shane Gibson, Stephen Jagger, 2009-12-27 Social
media is turning sales and marketing upside down. Sociable! shows you how to profit from this
trend.
  iphone bump business cards: How to Persuade Michelle Bowden, 2022-07-22 Do you want to
get to 'yes'? Every day we are faced with moments where we either win or lose. The question is: How
persuasive are you? Could you be winning more of the time? In How to Persuade, best-selling author
Michelle Bowden shows you the research-proven techniques to master the art of persuasion in any
situation—whether it's securing that next big deal, convincing your manager to hit 'approve,' or even
winning an argument with your friends. Through real-world examples and engaging activities, this
book shows you how to transform your weaknesses into strengths. You’ll build your own
personalised plan to move people from 'no' to 'yes'—every time. Learn how to: Recognise and
improve your persuasive strengths and weaknesses Build undeniable likeability and trust to compel
people to action Arouse passion and enthusiasm for your ideas Win that next big pitch Persuade
anyone, anywhere, anytime In How to Persuade, you'll learn all the practical skills, tips and actions
you need to get exactly what you want. Everything you want and need is on the other side of
persuasion. This book takes you through the latest thinking on influence and persuasion and gives
you all the completely achievable step-by-step actions to make yourself more instantly persuasive.



—Alec Gardner, Managing Partner, Australia & New Zealand, AlphaZetta
  iphone bump business cards: Payforward Networking Andrew Hennigan, 2015-09-24 Without
an effective network it is much harder to get a job, find business, influence people and much more.
Most people are aware of this, but are not so sure how to go about building, maintaining and using a
network. Payforward Networking is for these people. Based on the networking workshops taught for
many years by communication consultant Andrew Hennigan in business schools and companies, it
presents a simple, methodical approach to networking that is both effective and easy to master. At
the same time it is also built on ethical white hat methods that will not make you feel uncomfortable
or manipulative. The book covers the basics of networking in real-life and online, the essentials of
online reputation management, the impact of culture on networking, strategic networking and much
more.
  iphone bump business cards: The Digital Business Start-Up Workbook Cheryl Rickman,
2012-05-09 How do I know if my idea will work? How do I decide on the business model? How do I
find my audience? Your digital business start-up journey begins here. From the bestselling author of
The Small Business Start-up Workbook, Cheryl Rickman brings you a thoroughly practical guide to
starting up a digital business, covering the full journey from idea to exit, with easy-to-implement
strategies to make your online venture an ongoing success. With a combination of tips, exercises,
checklists, anecdotes, case studies and lessons learned by business leaders, this workbook will guide
you through each step of digital business. Learn how to: • Assess whether your business idea will
work online/digitally • Choose the right business model for your proposition and avoid wasting time
• Assess demand, viability and uncover untapped needs and gaps in the market • Build a usable,
engaging website and mobile app • Create a buzz using social networking • Drive high quality traffic
to your site and convert visitors into paying customers • Use search engine optimization (SEO) and
marketing (SEM) tools effectively • Raise finance and protect your business • Build and maintain a
strong brand • Recruit and retain a strong team • Sell the business or find a suitable successor.
Reviews for the book: “If you want advice on starting your own internet business, don’t ask me, read
this book instead. It is more up-to-date and costs far less than a good lunch.” Nick Jenkins, Founder
of Moonpig.com “This book excels in providing practical guidance on how to create a successful
digital business which exceeds customer expectations and keeps customers happy each step of the
way.” Scott Weavers-Wright, CEO of Kiddicare.com, and MD of Morrison.com (non-food) “If you read
just one book on digital business, make it this one... It is inspirational, informative and interactive in
equal measure. Highly recommended!” Rowan Gormley, Founder and CEO of NakedWines.com
“Interspersed with inspiring and useful stories from successful entrepreneurs, this book can help
aspiring business owners through a step-by-step process of refining their start-up ideas and building
a solid business.” Elizabeth Varley, Founder and CEO of TechHub
  iphone bump business cards: App Empire Chad Mureta, 2012-03-27 A guide to building
wealth by designing, creating, and marketing a successful app across any platform Chad Mureta has
made millions starting and running his own successful app business, and now he explains how you
can do it, too, in this non-technical, easy-to-follow guide. App Empire provides the confidence and
the tools necessary for taking the next step towards financial success and freedom. The book caters
to many platforms including iPhone, iPad, Android, and BlackBerry. This book includes real-world
examples to inspire those who are looking to cash in on the App gold rush. Learn how to set up your
business so that it works while you don't, and turn a simple idea into a passive revenue stream.
Discover marketing strategies that few developers know and/or use Learn the success formula for
getting thousands of downloads a day for one App Learn the secret to why some Apps get visibility
while others don't Get insights to help you understand the App store market App Empire delivers
advice on the most essential things you must do in order to achieve success with an app. Turn your
simple app idea into cash flow today!
  iphone bump business cards: Undone John Colapinto, 2016-03-21 Already hailed and
persecuted for its perverse humor and wildly wicked sensibility, Undone is the tour-de-force black
comedy by International IMPAC Dublin Literary Award Nominee John Colapinto. In modern day



America, Dez is a former lawyer and teacher — an ephebophile with a proclivity for teenage girls,
hiding out in a trailer park with his latest conquest, Chloe. Having been in and out of courtrooms
(and therapists’ offices) for a number of years, Dez is adrift, at odds with a society that persecutes
him over his desires. From his couch one afternoon, Dez watches an interview with Jasper Ulrickson,
a doting father and loving husband whose heartrending memoir, Lessons from My Daughter, has
become a national bestseller. The memoir chronicles his journey with his wife, Pauline, who suffered
a stroke giving birth to their only child and has been in a locked-in state ever since. Espousing their
deep connection and chaste marriage, Jasper’s selfless devotion to his wife has made him one of the
most popular and admired men in America. So Dez sets out to do what any red-blooded American
would do: destroy Ulrickson by using Chloe to pose as the famous author’s long-lost daughter,
infiltrate his family, seduce him, and, when
  iphone bump business cards: This Is How It Happened Paula Stokes, 2017-07-11 The author
of Girl Against the Universe and Liars, Inc. plunges readers into a world where the internet is always
watching—and judging—in this compelling story about mistakes, repercussions, and online vigilante
justice. Perfect for fans of Sarah Darer Littman’s Backlash or Robyn Schneider’s The Beginning of
Everything. After waking up from a coma, Genevieve Grace can’t remember the car crash that killed
her boyfriend Dallas, a YouTuber turned teen music idol. Genevieve knows she was driving, but
because of what's been reported in the media, everyone assumes the other driver, Brad Freeman, is
guilty. As she slowly pieces together the night of the accident, Genevieve is hit with a sickening
sense of dread—what if she's the one at fault? While the internet and social media viciously condemn
Brad, Genevieve escapes to her father’s house near Zion National Park to hide from curious
classmates and intrusive reporters. But she quickly realizes that she can’t run away from the
accident. And eventually, she will have to come to grips with what happened…and her role in it.
  iphone bump business cards: Turn Your Talent Into a Business Emma Jones, 2012-01-03
Small Business.
  iphone bump business cards: Indistractable Nir Eyal, 2019-09-10 Indistractable provides a
framework that will deliver the focus you need to get results. —James Clear, author of Atomic Habits
If you value your time, your focus, or your relationships, this book is essential reading. I'm putting
these ideas into practice. —Jonathan Haidt, author of The Righteous Mind National Bestseller
Winner of the Outstanding Works of Literature (OWL) Award Included in the Top 5 Best Personal
Development Books of the Year by Audible Included in the Top 20 Best Business and Leadership
Books of the Year by Amazon Featured in The Amazon Book Review Newsletter, January 2020
Goodreads Best Science & Technology of 2019 Finalist You sit down at your desk to work on an
important project, but a notification on your phone interrupts your morning. Later, as you're about
to get back to work, a colleague taps you on the shoulder to chat. At home, screens get in the way of
quality time with your family. Another day goes by, and once again, your most important personal
and professional goals are put on hold. What would be possible if you followed through on your best
intentions? What could you accomplish if you could stay focused? What if you had the power to
become indistractable? International bestselling author, former Stanford lecturer, and behavioral
design expert, Nir Eyal, wrote Silicon Valley's handbook for making technology habit-forming. Five
years after publishing Hooked, Eyal reveals distraction's Achilles' heel in his groundbreaking new
book. In Indistractable, Eyal reveals the hidden psychology driving us to distraction. He describes
why solving the problem is not as simple as swearing off our devices: Abstinence is impractical and
often makes us want more. Eyal lays bare the secret of finally doing what you say you will do with a
four-step, research-backed model. Indistractable reveals the key to getting the best out of
technology, without letting it get the best of us. Inside, Eyal overturns conventional wisdom and
reveals: • Why distraction at work is a symptom of a dysfunctional company culture—and how to fix
it • What really drives human behavior and why time management is pain management • Why your
relationships (and your sex life) depend on you becoming indistractable • How to raise indistractable
children in an increasingly distracting world Empowering and optimistic, Indistractable provides
practical, novel techniques to control your time and attention—helping you live the life you really



want.
  iphone bump business cards: The Mom Test Rob Fitzpatrick, 2013-10-09 The Mom Test is a
quick, practical guide that will save you time, money, and heartbreak. They say you shouldn't ask
your mom whether your business is a good idea, because she loves you and will lie to you. This is
technically true, but it misses the point. You shouldn't ask anyone if your business is a good idea. It's
a bad question and everyone will lie to you at least a little . As a matter of fact, it's not their
responsibility to tell you the truth. It's your responsibility to find it and it's worth doing right .
Talking to customers is one of the foundational skills of both Customer Development and Lean
Startup. We all know we're supposed to do it, but nobody seems willing to admit that it's easy to
screw up and hard to do right. This book is going to show you how customer conversations go wrong
and how you can do better.
  iphone bump business cards: Breastfeeding Solutions Nancy Mohrbacher, 2013-04-01
Even when mothers are highly motivated to breastfeed, when faced with obstacles—like pain,
worries about milk production, and difficulty pumping—they may begin to question their good
intentions. In situations like these, is weaning the best answer? Or are there simple ways to
overcome challenges and meet their breastfeeding goals? Breastfeeding Solutions is the perfect
book for any new mother who wants quick, practical solutions to common breastfeeding problems.
The book includes illustrations, tables and charts, and other visual aids to make it easy to quickly
find the answers without wading through hundreds of pages of text. Breastfeeding is one of the best
things a mother can do. This book will help mothers overcome the hurdles so they can start
cherishing this special time with their child.
  iphone bump business cards: Creative Business Cards Carmen Fong, Shantell Chen, 2014
Business cards are a statement of identity. Capable of conveying much more than contact
information, they represent the creativity or style of a company in a very portable format. As an
historical artifact in the digital age, they are constantly in danger of obsolescence and only those
that truly stand out are memorable. One way to achieve the note
  iphone bump business cards: Da Vinci in Love Maysam Yabandeh, 2019-04-08 The identity of
the lady portrayed in Mona Lisa, the masterpiece of Leonardo Da Vinci, and the secret behind her
mysterious smile, is one of the biggest unanswered questions in art history. This is the story of her,
and her romance with her creator, the young Leonardo. The story takes us from the land of true
lovers, India, to the far east, the heights of mysterious wisdom in China, and sheds some light on the
puzzling love story of Mona Lisa and her painter, Leonardo Da Vinci.
  iphone bump business cards: Dear Data Giorgia Lupi, Stefanie Posavec, 2016-09-13 Equal
parts mail art, data visualization, and affectionate correspondence, Dear Data celebrates the
infinitesimal, incomplete, imperfect, yet exquisitely human details of life, in the words of Maria
Popova (Brain Pickings), who introduces this charming and graphically powerful book. For one year,
Giorgia Lupi, an Italian living in New York, and Stefanie Posavec, an American in London, mapped
the particulars of their daily lives as a series of hand-drawn postcards they exchanged via mail
weekly—small portraits as full of emotion as they are data, both mundane and magical. Dear Data
reproduces in pinpoint detail the full year's set of cards, front and back, providing a remarkable
portrait of two artists connected by their attention to the details of their lives—including complaints,
distractions, phone addictions, physical contact, and desires. These details illuminate the lives of two
remarkable young women and also inspire us to map our own lives, including specific suggestions on
what data to draw and how. A captivating and unique book for designers, artists, correspondents,
friends, and lovers everywhere.
  iphone bump business cards: Introduction to Business Lawrence J. Gitman, Carl McDaniel,
Amit Shah, Monique Reece, Linda Koffel, Bethann Talsma, James C. Hyatt, 2024-09-16 Introduction
to Business covers the scope and sequence of most introductory business courses. The book provides
detailed explanations in the context of core themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing change. Introduction to Business includes
hundreds of current business examples from a range of industries and geographic locations, which



feature a variety of individuals. The outcome is a balanced approach to the theory and application of
business concepts, with attention to the knowledge and skills necessary for student success in this
course and beyond. This is an adaptation of Introduction to Business by OpenStax. You can access
the textbook as pdf for free at openstax.org. Minor editorial changes were made to ensure a better
ebook reading experience. Textbook content produced by OpenStax is licensed under a Creative
Commons Attribution 4.0 International License.
  iphone bump business cards: Guerrilla Social Media Marketing Jay Levinson, 2010-10-01
Equipping you with action plans, implementation steps and more than 100 marketing weapons, Jay
Conrad Levinson, The Father of Guerrilla Marketing, and social media expert Shane Gibson teach
you how to combine the timeless principles of guerrilla marketing with the latest social media
applications and networks. Discarding overwhelming statistics, buzzwords and acronyms, Levinson
and Gibson provide a step-by-step social media attack plan. Following their take-no-prisoners
guerilla approach, you’ll learn how to identify unconventional social media opportunities, engage
customers, motivate action, and capture profits away from your competitors. Includes: • 19 secrets
every guerrilla social media marketer needs to know • The Guerrilla Social Media Toolkit • The
Seven-Sentence Social Media Attack Plan • 22-point social site and blog checklist • 20 types of ROI •
Free guerrilla intelligence tools • Future social media weapons that are worth knowing about • And
more! This is THE social media guerrilla’s go-to guide—learn how to employ a social media plan that
earns attention—and profits!
  iphone bump business cards: Scenario-focused Engineering Austina De Bonte, Drew
Fletcher, 2014 Annotation Great technology alone is rarely sufficient today to ensure a products
success. At Microsoft, scenario-focused engineering is a customer-centric, iterative approach used to
design and deliver the deeper experiences and emotional engagement customers demand in new
products. In this book, youll discover the proven practices and lessons learned from real-world
implementations of this approach, including:Why design matters: Understand a competitive
landscape where customers are no longer satisfied by products that are merely useful, but respond
instead to products they crave using. What it means to be customer focused: Recognize that you are
not the customer, understand customers can have difficulty articulating what they want, and apply
techniques that uncover their unspoken needs. How to iterate effectively: Implement a development
system that is flexible enough to respond to early and continuous feedback, and enables
experimentation with multiple ideas and feedback loops simultaneously. How to bridge the culture
gap: In an engineering environment traditionally rooted in strong analytics, the ideas and practices
for scenario-focused engineering may not be intuitive. Learn how to change team mindset from
deciding what a product, service, or device will do, to discovering what customers actually want and
what will work for them in real-life scenarios. Connections with Lean and Agile approaches: See the
connections, gaps, and overlaps among the Lean, Agile, and Scenario-Focused Engineering
methodologies, and achieve a more holistic view of software development.
  iphone bump business cards: 6 Secrets to Startup Success John BRADBERRY, 2011-03-20 It
takes passion to start a new business. But that same entrepreneurial enthusiasm can also lead you
astray.Over six million Americans start businesses every year. That's 11 startups a minute launched
by passionate dreamers hoping to transform their lives for the better. But a huge gap exists between
the skyrocketing levels of desire and what entrepreneurs actually achieve. The harsh reality is that
most new businesses fail within a few years of launch. Why do so few startups make it? And what
distinguishes those that do succeed? Entrepreneur, consultant, and investor John Bradberry set out
to discover the answer and came to a surprising conclusionùthat the passion that drives and
energizes so many founders is also the very thing that leads many of them astray. Filled with
compelling real-life stories of both success and failure, this groundbreaking book reveals the key
principles entrepreneurs must follow to ensure their big idea is on the right track. In 6 Secrets to
Startup Success, readers will learn how to: Convert their passion into economic value with a
moneymaking business model ò Improve their readiness to launch and lead a new venture ò Manage
funding and cash flows ò Chart a path to breakeven and beyond ò Avoid the pitfalls that often



accompany unfettered passion ò Build the stamina needed to persevere over time Complete with
indispensable tools including an assessment to gauge a venture's strengths and weaknesses, 6
Secrets to Startup Success will help entrepreneurs everywhere turn their dreams into reality.
  iphone bump business cards: Haunted Empire Yukari Iwatani Kane, 2014-03-18 Former Wall
Street Journal technology reporter Yukari Iwatani Kane delves deep inside Apple in the two years
since Steve Jobs’s death, revealing the tensions and challenges CEO Tim Cook and his team face as
they try to sustain Jobs’s vision and keep the company moving forward. Steve Jobs's death raised one
of the most pressing questions in the tech and business worlds: Could Apple stay great without its
iconic leader? Many inside the company were eager to prove that Apple could be just as innovative
as it had been under Jobs. Others were painfully aware of the immense challenge ahead. As its
business has become more complex and global, Apple has come under intense scrutiny, much of it
critical. Maintaining market leadership has become crucial as it tries to conquer new frontiers and
satisfy the public's insatiable appetite for insanely great” products. Based on over two hundred
interviews with current and former executives, business partners, Apple watchers and others,
Haunted Empire is an illuminating portrait of Apple today that offers clues to its future. With
nuanced insights and colorful details that only a seasoned journalist could glean, Kane goes beyond
the myths and headlines. She explores Tim Cook’s leadership and its impact on Jobs’s loyal
lieutenants, new product development, and Apple’s relationships with Wall Street, the government,
tech rivals, suppliers, the media, and consumers. Hard-hitting yet fair, Haunted Empire reveals the
perils and opportunities an iconic company faces when it loses its visionary leader.
  iphone bump business cards: The Bumps Are What You Climb On Warren W. Wiersbe,
2016-01-12 We can't prevent crises from happening. But we can successfully deal with them. In this
classic book, Warren W. Wiersbe offers solid hope and comfort in times of depression, frustration,
disappointment, or loneliness. He extracts wisdom from the Bible and presents it in thirty brief,
accessible meditations that guide readers to respond with faith, trust in God's promises, reap the
benefits of forgiveness, find contentment, and add joy to life. With uplifting teaching and
empowering challenges, this insightful book is a compelling devotional for any believer at any time.
  iphone bump business cards: Shadow Traffic's New York Shortcuts and Traffic Tips Gridlock
Sam, 1993 Identifies key bottlenecks to avoid, and includes advice on getting to airports, stadiums,
or the shore
  iphone bump business cards: Billboard , 2007-11-03 In its 114th year, Billboard remains the
world's premier weekly music publication and a diverse digital, events, brand, content and data
licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about
the latest music, video, gaming, media, digital and mobile entertainment issues and trends.
  iphone bump business cards: Introduction to Information Systems R. Kelly Rainer, Efraim
Turban, 2008-01-09 WHATS IN IT FOR ME? Information technology lives all around us-in how we
communicate, how we do business, how we shop, and how we learn. Smart phones, iPods, PDAs, and
wireless devices dominate our lives, and yet it's all too easy for students to take information
technology for granted. Rainer and Turban's Introduction to Information Systems, 2nd edition helps
make Information Technology come alive in the classroom. This text takes students where IT lives-in
today's businesses and in our daily lives while helping students understand how valuable information
technology is to their future careers. The new edition provides concise and accessible coverage of
core IT topics while connecting these topics to Accounting, Finance, Marketing, Management,
Human resources, and Operations, so students can discover how critical IT is to each functional area
and every business. Also available with this edition is WileyPLUS - a powerful online tool that
provides instructors and students with an integrated suite of teaching and learning resources in one
easy-to-use website. The WileyPLUS course for Introduction to Information Systems, 2nd edition
includes animated tutorials in Microsoft Office 2007, with iPod content and podcasts of chapter
summaries provided by author Kelly Rainer.
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