is directv going out of business

Is DIRECTV Going Out of Business? A Comprehensive Look at

its Future

Is DIRECTYV shutting down? This question has been circulating amongst subscribers and industry watchers
alike. This comprehensive guide will address the rumors, explore DIRECTV's current state, and examine
the factors influencing its long-term viability. We'll delve into the challenges facing the satellite TV
provider and discuss what the future holds for this iconic brand. Let's dispel the myths and uncover the

truth behind the question: Is DIRECTV going out of business?

Article Outline:
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I. DIRECTV's Current Market Position and Competition

DIRECTYV faces intense competition from streaming services like Netflix,
Hulu, and Disney+.

The rise of affordable and readily accessible streaming platforms has significantly impacted the traditional

pay-TV market, eating into DIRECTV's subscriber base.

Cable providers and other satellite TV services also pose a significant
threat to DIRECTV's market share.

Competition is fierce, forcing DIRECTV to constantly innovate and offer competitive pricing and packages

to retain customers.



II. The Shift to Streaming Services and Cord-Cutting

The "cord-cutting” phenomenon, where consumers cancel traditional
television subscriptions, is a major factor impacting DIRECTV.

Many viewers find streaming services more cost-effective and flexible, offering on-demand content

without long-term contracts.

Streaming services offer vast content libraries, personalized
recommmendations, and convenient access across various devices.

This makes them a compelling alternative to traditional satellite television, especially for younger

demographics.

IIT. DIRECTV's Strategies for Growth and Survival

DIRECTYV is actively trying to adapt to the changing market landscape
by offering streaming options and bundling services.

They are incorporating streaming apps into their packages, trying to appeal to consumers who want a

blend of traditional and streaming content.

DIRECTYV is also focusing on improving its customer service and user
experience to enhance customer satisfaction and loyalty.

Addressing customer complaints and streamlining their service platforms are crucial for maintaining their

subscriber base.

Investment in high-quality programming and exclusive content is
another strategy DIRECTYV is using.

This helps to differentiate their offering from competitors and justify their pricing.

Targeted marketing campaigns aim to reach specific demographics and



highlight the benefits of their service over competitors.

Reaching out to niche markets and focusing on aspects of their service that still hold value (such as live

sports) helps maintain appeal.

IV. Financial Performance and Recent Announcements

Analyzing DIRECTV's financial reports provides insights into its
profitability and stability.

Publicly available financial data allows for an assessment of whether the company is financially sound and

capable of long-term sustainability.

Recent company statements, press releases, and investor calls offer
valuable clues about DIRECT V's strategic direction and outlook.

Official announcements from the company itself should be considered the most accurate source of

information regarding their financial stability and future plans.

V. The Likelihood of DIRECTV Ceasing Operations

While DIRECTYV faces considerable challenges, the likelihood of them
going completely out of business in the near future appears low.

Their significant brand recognition, existing infrastructure, and efforts to adapt to market changes offer a

degree of resilience.

However, it's important to acknowledge that the pay-TV industry is
constantly evolving, and DIRECTV needs to continue adapting to remain
competitive.

Continuous adaptation is crucial for long-term survival in such a dynamic market.

VI. Alternatives to DIRECTV



If you're considering alternatives to DIRECTV, a range of streaming
services, cable providers, and other satellite TV options exist.

Consumers have a wide variety of choices depending on their needs and budget.

Researching these alternatives and comparing features, pricing, and
content libraries is important before making a decision.

Careful consideration of different options ensures the consumer chooses the best fit for their individual

requirements.

Conclusion:

While DIRECTV's future is undoubtedly challenged by the rise of streaming and the changing media
landscape, it's premature to declare the company bankrupt. Their efforts to diversify, adapt, and compete
suggest a willingness to survive in this evolving market. However, the company's long-term success
hinges on their ability to continue innovating and responding effectively to consumer demand. The future

remains uncertain, but the possibility of DIRECTV ceasing operations entirely is not currently imminent.

Frequently Asked Questions (FAQs):

Q: Is DIRECTYV really going out of business?
A: No, there is currently no official announcement indicating DIRECTYV is closing down. However, the

company faces significant challenges in the changing media landscape.

Q: What are the biggest threats to DIRECTV?
A: The rise of streaming services and the increasing popularity of cord-cutting are major threats.

Competition from other pay-TV providers also poses a challenge.

Q: What is DIRECTYV doing to stay competitive?
A: DIRECTV is adapting by offering streaming options, bundling services, improving customer service,

and investing in high-quality programming.

Q: Should I cancel my DIRECTYV subscription?
A: Whether or not to cancel your subscription depends on your individual needs and preferences. Consider

comparing DIRECTV's offerings to alternatives before making a decision.

Q: What are some alternatives to DIRECTV?

A: Numerous streaming services (Netflix, Hulu, Disney+), other satellite TV providers, and cable



companies offer viable alternatives.
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is directv going out of business: The Business of Sports Dennis R. Howard, Brad R.
Humphreys, 2008-06-30 The sports industry is large, visible, and growing[Jand it has a huge impact
on society. That's obvious to die-hard fans who not only watch sporting events but buy everything
from balls to ties to paperweights with their favorite team's logo. But even sports haters can't escape
the onslaught of professional sports: They are asked to chip in as taxpayers to build public stadiums,
and their children are, like it or not, exposed to events sponsored by alcohol and tobacco companies,
not to mention the juvenile antics of star athletes. Businesses, of course, take a hit in productivity
when the Olympics[Jor World Series or Super Bowl or World Cup[Jrolls around. Yet most of us love to
watch, and play. The Business of Sports takes on this endlessly fascinating behemoth of an industry
to make sense of it all. Yes, sports is big business. How big? Estimates of total annual U.S. spending
on sporting goods and services range from $250 to $560 billion a year, and spending related to
organized sport alone has been estimated at $200 billion per year. And it's getting bigger, casting an
ever-larger shadow over the entire globe. The Business of Sports throws light on the subject by
exploring the business and economic dynamics of the industry from a diverse array of perspectives
that cover the industry's macroeconomic, management, and marketing/promotion issues. [[Volume 1,
Perspectives on the Sports Industry, documents the current size, scope, and magnitude of the sports
industry in the U.S. and abroad[Jincluding the U.K. and China. It also examines the importance of the
world's most visible sporting events, like the Olympics, and the impact of sporting events broadcast
around the world. [JVolume 2, Economic Perspectives on Sport, takes an in-depth look at the sports
industry from an economic perspective. The volume delves into the inner workings of leagues and
teams, covering economic issues from the design of sports leagues to franchise financial valuations
to salary caps to labor relations. [[Volume 3, Bridging Research and Practice, fills the gap between
scholarly research on sport and practitioners working in the industry. Topics include evaluating
talent, maintaining managerial efficiency, analyzing statistical performance indices, and assessing
the noneconomic benefits of professional sports. Business and sports are a potent mix of two of the
strongest forces moving our society today. And, as the stratospheric salaries of professional athletes
indicate, the industry is going through major growth and change. To make sense of it all, it helps to
understand the underlying economic principles driving the business decisions made daily by owners
and managers in all corners of the world. The unique, multivolume format of The Business of Sports
allows sports nuts, journalists, business people, and students to explore the wide variety of issues



that fuel the world's crazy passion for all things athletic.

is directv going out of business: Innovation Leaders Jean-Philippe Deschamps, 2009-08-25
Innovation leaders promote and address the innovation agenda in their company. Through personal
conviction or competitive necessity they are obsessed with providing superior value to customers
through innovation. They know how to mobilize their staff behind concrete innovation initiatives and
do not hesitate to personally coach innovation teams. For innovation to occur leadership has to be
collective. To create a momentum for innovation in their company, leaders from different functions
need to team up, to build innovation networks. Innovation leadership is not just an innate talent that
can be selected at the hiring level. It can be developed within an appropriate company culture
through careful leadership development, typically achieved through career management and
coaching. Innovation leaders also need to stay on board and it is the responsibility of the top
management team to create an attractive climate to develop and keep its innovation leaders. There
are plenty of books that deal with innovation, or with new product development, or with leadership;
this is different in its focus on the specifics of innovation leadership - that particular form of
leadership that stimulates and sustains innovation. This book maps the broad territory of innovation
leadership and contributes new thinking on the focus of the emerging leadership role of the CTO;
distinction between ‘front end’ and ‘back end’ innovation leaders; the concept of aligning leadership
styles with strategy; and the chain of leadership concept. Combining practice-based and empirical
research-based observations with simple conceptual frameworks, illustrated by many company
examples and case stories from a broad range of industries in the US and Europe, this is a
systematic presentation of innovation drivers and their implications in terms of what leaders need to
do to make it work.

is directv going out of business: Vault Guide to the Top Media & Entertainment Employers
Laurie Pasiuk, 2005-09 With this new Guide created for the many job seekers drawn to the
glamorous and exciting world of media and entertainment.

is directv going out of business: Decisions and Orders of the National Labor Relations
Board United States. National Labor Relations Board, 2012

is directv going out of business: Digital Video Recorders Jimmy Schaeffler, 2013-07-24
Four specific trends are driving the DVR industry: consumer content choice, consumer content
control, personalization of content libraries, and the ability to transfer content from device-to-device
and person-to-person. Digital Video Recorders features a macro and micro views of the already
established yet still burgeoning DVR industry. As part of the NAB Executive Technology Briefing
series, this book gives you a wealth of market knowledge, business models, case studies, and
industry insignts explained in a non-technical fashion. Digital Video Recorders discusses the impact
of the technology across many different industries and platforms, explains hardware, software and
technology of set-top boxes, DVR infrastructure, on-screen guides, planning and scheduling, content
security, and more. Whether you are an executive in the broadcast, telecommunications, consumer
electronic, or advertising space, you will expand your knowledge on DVR impact, explore new
business opportunities, and get a brief overview of the technical terms needed. You will also be able
to accurately analyze and understand the trends, projections and other data, all of which will help
lead to the expedited growth and development of DVR industry.

is directv going out of business: Copyright Licensing Regimes Covering Retransmission
of Broadcast Signals United States. Congress. House. Committee on the Judiciary. Subcommittee
on Courts and Intellectual Property, 1999

is directv going out of business: Business Week , 2001

is directv going out of business: Sharing a House with the Never-Ending Man Steve
Alpert, 2020-06-16 A unique behind-the-scenes look at Japanese business and how the animated
films of Hayao Miyazaki were introduced to the world. This highly entertaining business memoir
describes what it was like to work for Japan’s premiere animation studio, Studio Ghibli, and its
reigning genius Hayao Miyazaki. Steve Alpert, a Japanese-speaking American, was the “resident
foreigner” in the offices of Ghibli and its parent Tokuma Shoten and played a central role when



Miyazaki’s films were starting to take off in international markets. Alpert describes hauling heavy
film canisters of Princess Mononoke to Russia and California, experiencing a screaming Harvey
Weinstein, dealing with Disney marketers, and then triumphantly attending glittering galas
celebrating the Oscar-winning Spirited Away. His one-of-a-kind portraits of Miyazaki and long-time
producer Toshio Suzuki, and of sly, gruff, and brilliant businessman Yasuyoshi Tokuma, capture the
hard work and artistry that have made Ghibli films synonymous with cinematic excellence. And as
the lone gaijin in a demanding company run by some of the most famous and influential people in
modern Japan, Steve Alpert tackles his own challenges of language and culture. No one else could
have written this book.

is directv going out of business: Satisfaction Chris Denove, James Power, 2007-06-26 For
nearly four decades, J. D. Power and Associates has been measuring consumer satisfaction and
helping businesses improve profits by paying attention to what customers really want. Their annual
awards are widely publicized and valued worldwide for what they say about a company’s
commitment to its customers. Now, at last, the company has created the definitive book on how to
boost profits by increasing customer satisfaction. Although most businesses pay lip service to
putting customers first, few actually listen to the voice of the customer and use it as a tangible asset.
In this book, J. D. Power and Associates provides an insider’s perspective on some of the most
successful companies on the planet. Corporate giants such as Toyota and Staples and local legends
like Mike Diamond Plumbing all use customer satisfaction as their key to market dominance.
Satisfaction opens the vault on years of J. D. Power data, quantifying the elusive links between
satisfaction and customer loyalty, market share, and profits. The book provides extensive coverage
of the varying touchpoints of consumer satisfaction—covering every type of business from service
providers to product manufacturers—and shows companies in detail how to make a commitment to
consumers at the highest levels and translate this commitment into strategies and practices. For any
business that wants to reap the rewards that come when they truly put the customer first, this is the
ultimate guide.
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is directv going out of business: Mergers and Acquisitions Virginia Harper Ho, 2022-01-29
This is a custom ebook curated by Professor Virginia Harper Ho at City University of Hong Kong.

is directv going out of business: Competition in Sports Programming & Distribution: Are

Consumers Winning?: Congressional Hearing ,
is directv going out of business: Copyright Licensing Regimes Covering Retransmission of

Broadcast Signals: Hearing Before the Comm. on the Judiciary, U.S. House of Rep. (2 reports
together) United States. Congress. House. Committee on the Judiciary. Subcommittee on Courts and
Intellectual Property, 2001 Witnesses: Marsha Kessler & Fritz Attaway, Motion Pict. Assoc. of Amer.;
Decker Anstrom, Nat. Cable TV Assoc.; Steven Cox, Sr. DIRECTV; James Goodman, Capitol Broad.;
Wade Hargrove, Network Affil. Stations All.; William Hawkins, Starpath, KY; Charles Hewitt, Sat.
Broad. & Comm. Assoc.; Tom Howe, PBS; Thomas Ostertag, Baseball Comm.; Marybeth Peters, Reg.
of Copyrights; Peter Boylan, United Video Sat. Grp.; Thomas Casey, PrimeTime 24; Charles Ergen,
EchoStar Comm.; Bob Phillips, Nat. Rural Tele. Coop.; Matthew Polka, Small Cable Bus. Assoc.;
James Popham, Assoc. of Local TV Stat.; & William Sullivan, Nat. Assoc. of Broad.

is directv going out of business: The Satellite Communication Applications Handbook, Second
Edition Bruce R. Elbert, 2004 Since the publication of the best-selling first edition of the Satellite
Communication Applications Handbook, the satellite industry has experienced explosive growth
thanks to a flood of innovations in consumer electronics, broadcasting, the Internet, transportation,
and broadband telecommunications. This second edition covers all the latest advances in satellite
technology and applications and features new chapters on mobile digital audio radio and VSAT
networks. It updates and expands upon the engineering and management topics that made the first
edition a must-have for every satellite communications professional as well as network architects.
Engineers get the latest technical details into operations, architectures, and systems components.
Managers are brought up to date with the latest business applications as well as regulatory and



legal decisions affecting domestic and international markets. the treatment is also of value to
marketing, legal, regulatory, and financial and operations professionals who must gain a clear
understanding of the capabilities and issues associated with satellite space and ground facilities and
services.
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States. Congress. Senate. Committee on the Judiciary, 2007

is directv going out of business: Think Simple Ken Segall, 2016 Bestselling author of
Insanely Simple, shows how any company can leverage the power of simplicity-based on exclusive
insights from business leaders around the world. Segall's interviews with leaders from more than
forty diverse companies demonstrate the power of simplicity on multiple levels. He distills the
philosophies and methods of successful companies into nine useful chapters, each of which explores
a key component of simplicity-mission, culture, leadership, brand, scale, streamlining, team, love,
and instinct. Print run 35,000.

is directv going out of business: Plunkett's Telecommunications Industry Almanac Jack
W. Plunkett, 2008-08 A market research guide to the telecommunications industry. It offers a tool
for strategic planning, competitive intelligence, employment searches or financial research. It
includes a chapter of trends, statistical tables, and an industry-specific glossary. It provides profiles
of the 500 biggest, companies in the telecommunications industry.
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is directv going out of business: Decisions and Orders of the National Labor Relations Board
National Labor Relations Board, 2017-11-13 Decisions and Orders of the National Labor Relations
Board, Volume 359, September 28, 2012, Through July 16, 2013

is directv going out of business: Mergers and Acquisitions Therese H. Maynard,
2021-02-01 Mergers and Acquisitions: Cases, Materials, and Problems

is directv going out of business: Founders at Work Jessica Livingston, 2008-11-01 Now
available in paperback—with a new preface and interview with Jessica Livingston about Y
Combinator! Founders at Work: Stories of Startups' Early Days is a collection of interviews with
founders of famous technology companies about what happened in the very earliest days. These
people are celebrities now. What was it like when they were just a couple friends with an idea?
Founders like Steve Wozniak (Apple), Caterina Fake (Flickr), Mitch Kapor (Lotus), Max Levchin
(PayPal), and Sabeer Bhatia (Hotmail) tell you in their own words about their surprising and often
very funny discoveries as they learned how to build a company. Where did they get the ideas that
made them rich? How did they convince investors to back them? What went wrong, and how did
they recover? Nearly all technical people have thought of one day starting or working for a startup.
For them, this book is the closest you can come to being a fly on the wall at a successful startup, to
learn how it's done. But ultimately these interviews are required reading for anyone who wants to
understand business, because startups are business reduced to its essence. The reason their
founders become rich is that startups do what businesses do—create value—more intensively than
almost any other part of the economy. How? What are the secrets that make successful startups so
insanely productive? Read this book, and let the founders themselves tell you.

is directv going out of business: FCC Record United States. Federal Communications
Commission, 2012

is directv going out of business: Direct Broadcast Satellite Service and Competition in the
Multichannel Video Distribution Market United States. Congress. House. Committee on the
Judiciary, 2001

is directv going out of business: Customer Success Nick Mehta, Dan Steinman, Lincoln
Murphy, 2016-02-16 Your business success is now forever linked to the success of your customers
Customer Success is the groundbreaking guide to the exciting new model of customer management.
Business relationships are fundamentally changing. In the world B.C. (Before Cloud), companies
could focus totally on sales and marketing because customers were often 'stuck' after purchasing.




Therefore, all of the 'post-sale' experience was a cost center in most companies. In the world A.B.
(After Benioff), with granular per-year, per-month or per-use pricing models, cloud deployments and
many competitive options, customers now have the power. As such, B2B vendors must deliver
success for their clients to achieve success for their own businesses. Customer success teams are
being created in companies to quarterback the customer lifecycle and drive adoption, renewals,
up-sell and advocacy. The Customer Success philosophy is invading the boardroom and impacting
the way CEOs think about their business. Today, Customer Success is the hottest B2B movement
since the advent of the subscription business model, and this book is the one-of-a-kind guide that
shows you how to make it work in your company. From the initial planning stages through execution,
you'll have expert guidance to help you: Understand the context that led to the start of the Customer
Success movement Build a Customer Success strategy proven by the most competitive companies in
the world Implement an action plan for structuring the Customer Success organization, tiering your
customers, and developing the right cross-functional playbooks Customers want products that help
them achieve their own business outcomes. By enabling your customers to realize value in your
products, you're protecting recurring revenue and creating a customer for life. Customer Success
shows you how to kick start your customer-centric revolution, and make it stick for the long term.

is directv going out of business: Video competition in 2005 : more consolidation, or new
choices for consumers?,

is directv going out of business: Video Competition in 2005 United States. Congress.
Senate. Committee on the Judiciary. Subcommittee on Antitrust, Competition Policy, and Consumer
Rights, 2006

is directv going out of business: Business Review Weekly , 2006

is directv going out of business: Game Boys Michael Kane, 2008 A look at the darker side of
the competitive video-game industry traces the rivalries between companies, describes the world of
professional elite players, and evaluates gaming as a big-money intersection between business and
pop culture.

is directv going out of business: EBOOK: Management Information Systems - Global
edition James O'Brien, George Marakas, 2011-04-16 The benchmark text for the syllabus organised
by technology (a week on databases, a week on networks, a week on systems development, etc.)
taught from a managerial perspective. O’Brien's Management Information Systems defines
technology and then explains how companies use the technology to improve performance. Real
world cases finalise the explanation

is directv going out of business: Hoover's Handbook of American Business 2008 Hoovers
Inc, 2007-12

is directv going out of business: Corporations and Cultural Industries Scott W.
Fitzgerald, 2012 Corporations and Cultural Industries: Time Warner, Bertelsmann, and News
Corporation, by Scott Warren Fitzgerald, provides an introduction to the political economy of
international media corporations. This text fills a fundamental gap in the critical media studies field,
expanding on the relative paucity of academic studies. To ground the discussion, Fitzgerald focuses
on the growth of three specific media conglomerates: Time Warner, Bertelsmann and News
Corporation. Adopting an approach rooted in critical political economy, the book explains the
corporations' growth through an engagement with broader social theories: the wider conditions of
capital accumulation (especially theories of corporate competition and financialization); issues of
institutional logic and corporate strategies; and the role of states as regulators, mediators of
opposed interests, and facilitators of corporate expansion. The first section presents debates in
social theory, addressing issues that pertain to cultural industries and dimensions in which they both
challenge and extend these wider social theories. The second section presents detailed case studies
of the three contemporary media 'mega companies' across the range of operations they coordinate,
both within and outside the cultural industries. By analyzing the specifics and complexities of
different media industries, Corporations and Cultural Industries examines how financialization
processes re-gear the internal operations of media corporations in a manner that pits one sector




against another. This book provides an in-depth study that can be used as stand-alone teaching
resources or as a valuable supplement to a variety of media courses.

is directv going out of business: Reauthorization of the Satellite Television Extension
and Localism Act United States. Congress. Senate. Committee on Commerce, Science, and
Transportation. Subcommittee on Communications, Technology, and the Internet, 2015

is directv going out of business: Business of Digital Television Chris Forrester, 2013-06-26
Essential reading for anyone involved in broadcasting. The Business of Digital Television presents an
overview or the digital television industry. Chris Forrester examines the key technologies and
developments of the marketplace, with comments on the future from leading industry experts.
Written in an accessible style for the non-engineer, Forrester covers the issues that are most
pertinent to strategic direction, providing, broadcasting professionals with essential facts, data and
commentary in one single source. You will: Discover trends in digital TV technology Gain knowledge
about the international marketplace See an analysis of the financial models Understand the
importance of partnerships Find out the key drivers for change Gain an insight into emerging
technologies in the future

is directv going out of business: How to Run a Company Dennis Carey, Marie-Caroline von
Weichs, 2003-10-14 LESSONS FOR EVERYONE IN BUSINESS FROM AN ALL-STAR TEAM Every six
months Dennis C. Carey and Marie-Caroline von Weichs run the CEO Academy, an immersion course
for newly appointed CEOs of the world’s leading companies—what Business Week called a “boot
camp” for the next class of top executives. Those attending get a priceless range of unvarnished
advice and invaluable lessons from an all-star team of veteran CEOs about how to get the results
they were hired to achieve. What participants pay $10,000 to hear is now contained in this book, the
insights and secrets of some of the most influential business leaders of our time. Here is advice from
high-caliber businesspeople such as Larry Bossidy, the recently retired CEO of Honeywell
International; Ray Gilmartin, the CEO of Merck; John Smale, the former chairman of General Motors
and retired chairman and CEO of Procter & Gamble; and John Dasburg, who has run Northwest
Airlines, Burger King, and now DHL Airways. Successful CEOs aren’t the only attraction. How to
Run a Company also presents America’s leading business observers and watchdogs: Nell Minow, the
shareholder rights activist; Ira Millstein, the legendary attorney and power broker; Matthew Bishop,
business editor of The Economist; and Joseph Badaracco, Harvard Business School’s top professor of
ethics. The combined team offers original and revealing observations on how business leaders at the
top of the corporate world tackle pressing challenges, such as: * How an industrial goliath like
DuPont dramatically shifted its business focus * How The Home Depot changed from fast-growing,
free-wheeling adolescence to the management discipline that will help it mature and continue to
expand * What Michael Armstrong, who oversaw the transformation of Hughes Electronics and
AT&T, advises to companies whose core business begins to disappear « How the CEO of Tyco moved
quickly during his first 100 days to build a new senior management team and began to restore trust
in a company battered by scandal and bad publicity ¢ The role of the board of directors and how
corporate governance should be reformed * What strategies Jack Welch'’s investor relations team at
GE used to constantly probe who was buying the stock, who wasn’t, and why How to Run a Company
is not just for CEOs, but anyone interested in the critical make-or-break factors in today’s
ever-challenging business environment. As the demands and expectations in business become ever
greater and the competition tougher, here in one volume is the accumulated wisdom and experience
of people who have been in the trenches during a remarkable time. How to Run a Company is the
success manual for the twenty-first century. From the Hardcover edition.

is directv going out of business: Business, Society and Government Essentials Robert N.
Lussier, Herbert Sherman, 2009 Classroom tested, this essentials text uses a case analysis approach
to explore the interrelationship of business, society and government in today's high-tech global
community. Understanding this interrelationship is core to working in any size company at any level.
--Book Jacket.
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