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Japanese and Business Cards: A Cultural Deep Dive into
Meishi

Introduction:

Understanding the Significance of Meishi in Japanese
Business Culture

In Japan, the exchange of business cards, known as meishi (名刺), is far more than a simple formality;
it's a deeply ingrained ritual reflecting profound cultural values of respect, hierarchy, and attention
to detail. Mastering meishi etiquette is crucial for anyone conducting business in Japan, as it directly
impacts initial impressions and the overall success of professional interactions. This comprehensive
guide delves into the intricacies of Japanese business cards, providing essential insights for
navigating this important cultural aspect of Japanese business.

Article Outline:

I. The Importance of Meishi in Japanese Business Culture
II. The Physical Characteristics of a Japanese Business Card
III. Meishi Etiquette: Receiving, Presenting, and Handling Business Cards
IV. Information Included on a Japanese Business Card
V. Common Mistakes to Avoid When Handling Meishi
VI. Beyond the Exchange: Meishi as a Networking Tool

Article Body:

I. The Importance of Meishi in Japanese Business Culture

Meishi as a Symbol of Respect and Trust

In Japanese culture, the meishi represents more than just contact information; it symbolizes the
individual and their company, serving as a tangible representation of their professional identity and
standing. Treating a meishi with respect demonstrates respect for the person it represents.



Building Relationships Through Meishi Exchange

The exchange of meishi initiates the process of relationship building in Japanese business
interactions. It's a crucial first step in establishing trust and laying the groundwork for future
collaborations.

Understanding Hierarchy Through Meishi

The design and information presented on a meishi often subtly convey an individual's position and
status within their organization. Careful observation during the exchange helps navigate the
hierarchical dynamics of Japanese business culture.

II. The Physical Characteristics of a Japanese Business Card

High-Quality Materials and Impeccable Printing

Japanese meishi are typically printed on high-quality card stock, often thicker than standard
business cards. The printing is meticulously done, reflecting a commitment to professionalism and
attention to detail.

Size and Dimensions: Standard vs. Variations

While adhering to a general standard size, minor variations can occur. These subtle differences,
however, are often not significant enough to be a cause for concern.

Design Aesthetics: Clean, Simple, and Professional

Japanese meishi designs generally favour minimalist aesthetics. Clean lines, simple fonts, and a
professional color palette are common features.

III. Meishi Etiquette: Receiving, Presenting, and Handling Business Cards

The Art of Presenting Your Meishi

Presenting your meishi with both hands, ensuring the text faces the recipient, demonstrates respect
and consideration.



Receiving a Meishi with Respect

Accepting a meishi with both hands and carefully examining it before placing it in a designated card
holder shows appreciation for the gesture and the individual.

Handling Meishi During Meetings and Conversations

Proper handling of meishi throughout the meeting is important. Avoiding casual placement or
writing on the card demonstrates professionalism and respect.

IV. Information Included on a Japanese Business Card

Essential Information: Name, Title, Company, and Contact
Details

The meishi usually includes the individual's name (written in both Japanese and Romanized
characters), title, company name, address, phone number, fax number, and email address.

Optional Information: Company Logo and Department

Some meishi may also include a company logo, department affiliation, and website address.

Language Considerations: Japanese and English

Bilingual meishi are common, especially for those working in international contexts. Accuracy in
both languages is crucial.

V. Common Mistakes to Avoid When Handling Meishi

Writing on the Meishi

Writing on a meishi is considered impolite. Take notes separately to avoid damaging the card or
appearing disrespectful.

Casual Handling of Meishi



Avoid placing meishi in pockets or bags. A designated card holder is preferred.

Ignoring or Mishandling Meishi

Failing to properly receive, examine, or store a meishi suggests lack of respect and may negatively
impact business relationships.

VI. Beyond the Exchange: Meishi as a Networking Tool

Meishi as a Conversation Starter

The exchange of meishi provides a natural starting point for conversation and networking. It can
facilitate introductions and build rapport.

Utilizing Meishi Information for Follow-Up

Use the information from the meishi to send thank-you notes or follow-up emails. This strengthens
the connection and displays professionalism.

Conclusion:

The seemingly simple act of exchanging business cards in Japan holds profound cultural
significance. Understanding and adhering to meishi etiquette demonstrates respect, fosters trust,
and facilitates successful business interactions. Mastering this aspect of Japanese business culture is
key to building strong professional relationships and achieving your business goals in Japan.

Frequently Asked Questions (FAQs):

Q: What should I do if I receive a meishi with only Japanese writing? A: It’s always polite to attempt
to read the name and company information, even if you can’t understand everything. You can also
simply say, “Thank you for your card.”

Q: Is it okay to use a translated version of my business card in Japan? A: While not strictly required,
having your name and title translated to Japanese is a thoughtful gesture and demonstrates respect
for Japanese culture.

Q: What is the best way to store meishi received in Japan? A: A dedicated business card holder is
ideal. Avoid crumpling or misplacing them.

Q: Is it considered impolite to not offer a meishi in Japan? A: In most business contexts, it’s best to
be prepared with meishi. Not having one could be seen as unprofessional or even disrespectful.
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  japanese and business cards: Learning to Lead, Leading to Learn Katie Anderson, 2020-07-14
SPECIAL INTRODUCTORY PRICING: Enjoy first-week pricing of $18.95 on paperback books!
Regular retail pricing of $23.95 becomes effective on July 22nd. It all began with the initial chance
meeting of this book's author, Katie Anderson, and the book's subject, Isao Yoshino. She was an
American leadership coach and consultant in her mid-career, with a newfound love of Japanese
culture. He was an accomplished Japanese people-centered leader at the end of his corporate career,
with a lifelong love for American culture and 40 years of inside experience with the Toyota Way.
During the next five years, Anderson and Yoshino spent countless hours learning from each other,
reflecting on the past, and envisioning the future. The resulting book - written by Anderson and
focused on the profound lessons offered by her mentor Yoshino -- is a beautiful, one-of-a-kind
tapestry. Much like the weaving of fabric -- where the beginning work is but a glimpse of the final
pattern -- this book was created from many layers of intertwined conversations and reflections. If
you've ever been mentored -- in business or in life -- by someone whose words, experiences, and
perspectives changed you for the better, you know that an entire book of such selfless generosity
and deep wisdom could change the world. For today's business professionals -- dedicated to
continuous learning and people-centered leadership -- this is that book. Learning to Lead, Leading to
Learn is a leadership book that defies generational or cultural divides, offering a refreshing, proven
perspective for all those who dare to lead. The Best Leaders Never Lose the Humility for Learning
Learning to Lead, Leading to Learn is much more than a collection of Isao Yoshino's personal stories
and insights. It's a memorable, entertaining, and poignant way to highlight important leadership
lessons, to record pivotal moments in Toyota's history, and to create something to help veteran and
aspiring leaders reflect and learn about themselves. Yoshino's experiences help us understand how
Toyota intentionally developed the culture of excellence for which it is renowned today, and how one
person learned to lead so that he could lead with an intention to learn ... every day and in every way.
The only secret to Toyota is its attitude toward learning. -- Isao Yoshino Let the Past Inform the
Future: The Role of Reflection in Leadership By looking back at the past, we can learn and therefore
shape our future. Through each story in this unique and inspiring book, Anderson shares Yoshino's
experiences with leadership and learning, and his efforts at self-improvement while empowering
others. Through those stories, you'll hear his reflections on what he learned then ... and what he is
re-learning now with a different perspective as he looks back at the totality of his career. A
must-read for those who: -- Want to become more people-centered leaders -- Currently practice lean
or continuous improvement methods -- Serve in leadership, coaching, or operational management
roles -- Want to learn more about Toyota's history and culture -- Are inspired by heartwarming
stories of personal discovery and leadership With a foreword by John Shook, Chairman of the Lean
Global Network.
  japanese and business cards: Japan Business Christine Genzberger, 1994 An enclyclopedic
view of doing business with Japan. Contains the how-to, where-to and who-with information needed
to operate internationally.
  japanese and business cards: Japanese Business Subhash Durlabhji, Norton E. Marks, Scott
Roach, 1993-01-01 This collection of readings is intended to serve as a foundation for those
expecting to have commercial interaction with the Japanese. The selections--from sources not limited
to mainstream business journals--address various aspects of the cultural environment of Japanese
business and discuss communication and interpersonal relationships, the institutional and legal



environment, management and marketing, and the Japanese approach to manufacturing. Some
specific topics: the influence of Confucianism and Zen on the Japanese organization, gift-giving, the
ethnography of dinner entertainment, spiritual education in a Japanese bank, women managers.
  japanese and business cards: Japanese Business Culture and Practices Isao Takei, Jon P.
Alston, 2018-05-25 Japanese Business Culture and Practices presents detailed insights and
descriptions on the proper ways to conduct business with contemporary Japanese. It focuses on the
traditional and nontraditional business-related practices, including the internal mechanisms of
promotion and decision-making in Japanese corporations. From advice on how to avoid cultural
misunderstandings and how to develop trust with Japanese colleagues, readers will gain insights on
how to communicate, negotiate, entertain, and socialize with Japanese as well as the minutiae of
correct behavior. Using linguistic examples to facilitate how Japanese themselves view their work
environment, authors Isao Takei and Jon P. Alston describe the social etiquette and protocols
Japanese expect all foreigners to adopt in order to successfully conduct business. With a glossary of
terms and practical real-life experiences, this is an essential guide for anyone who wants to forge
deeper business relationships with Japanese.
  japanese and business cards: Doing Business with Japan Kazuo Nishiyama, 2000-01-01 In
Japan, evidence of the country's Westernization abounds, yet despite appearances, it has remained
uniquely Japanese. For this reason, the uninformed Westerner doing business there will find it
difficult and even frustrating to work with Japanese unless he or she gains a good understanding of
Japan and its people. The author draws on his extensive bilingual and bicultural experience to
provide readers with an insightful look at many key aspects of doing business with Japan, ranging
from initiating and maintaining business contacts, effective interpersonal communication,
decision-making styles, negotiation tactics, presentational speaking, working of Japanese
multinational companies, and living and working in Japan. Businesspeople, academics,
non-academics, students, and others who are interested in learning how to communicate effectively
and successfully with Japanese in international business contexts will benefit from the author's
sound recommendations and advice.
  japanese and business cards: 活用ビジネス用語・用例 スズキレイコ, Are Hajikano, カタオカサユリ, 2006-02 ビジネス日本語
  japanese and business cards: The Cambridge Companion to Modern Japanese Culture Yoshio
Sugimoto, 2009-06-30 This Companion provides a comprehensive overview of the influences that
have shaped modern-day Japan. Spanning one and a half centuries from the Meiji Restoration in
1868 to the beginning of the twenty-first century, this volume covers topics such as technology, food,
nationalism and rise of anime and manga in the visual arts. The Cambridge Companion to Modern
Japanese Culture traces the cultural transformation that took place over the course of the twentieth
century, and paints a picture of a nation rich in cultural diversity. With contributions from some of
the most prominent scholars in the field, The Cambridge Companion to Modern Japanese Culture is
an authoritative introduction to this subject.
  japanese and business cards: The Kind Leader Karyn Ross, 2021-09-09 Kindness and
leadership aren’t often synonymous. Ask someone to describe good leadership to you and you will
hear many adjectives used: authentic, bold, challenging, charismatic, decisive, empowering, fearless,
goal-oriented, humble, inspiring, original, passionate, role-model, strategic and transparent, to name
of a few. And though there are many more that come to mind, kindness isn’t one of them. And here’s
the problem with that. Leaders lead. And the way a leader leads – how they do what they do –
influences those they lead. From the president of the country, to the president of a company, from
middle managers, right down to front-line supervisors, what a leader models – how they think, speak
and act – influences the people they lead. Leaders who think, speak and act unkindly give legitimacy
and permission to those they lead to think, speak, and act in exactly the same unkind ways. Today, in
a world where a leaders’ words and actions travel quickly through social media channels such as
Twitter, their influence – unkind or kind – is amplified through repeated views and sharing. In an
increasingly fragmented, polarized and divided world, we need leaders who will bring people
together not divide them. Leaders who value and model cooperation and collaboration over



competition. And who model ways to think kindly, speak kindly and act kindly. We need kindness to
become synonymous with good leadership. So that when someone is asked to describe the traits of a
good leader, kindness will be the first word that comes to mind. Essentially, the purpose of this book
is to teach leaders how to lead with kindness so they can influence the people they lead to create
kinder workplaces, organizations and the world. Each chapter contains a mixture of theory, case
studies and reflections from leaders and the people they influence. As well, the book follows the
fictional stories of Kay’La Janson and Kevin Landrell, as they become leaders in a failing
organization that is ultimately turned around through kind leadership. Between chapters there are a
series of practical exercises based on concepts presented in the previous chapter with space to
record outcomes and reflections on the practice process. This book gives you a deep theoretical
understanding of the importance of leading with kindness and also provides practical exercises for
you to use to turn theory into practice. Because change means doing things differently, and because
we only really learn by doing to create kinder organizations, kinder communities and a kinder world,
leaders must be able to begin practicing kindness right away. By the time you finish the book, you
will feel confident in your ability to lead with kindness and also to address organizational problems
at work, at home and in the community, with kindness.
  japanese and business cards: Bridges to Japanese Business Etiquette Philippe Huysveld,
2018-07-27
  japanese and business cards: The art of Japanese management Richard Tanner Pascale,
Anthony G. Athos, 1984
  japanese and business cards: Inside Japan Felipe CoFreros Ph.D., 2018-06-08 In the book
Inside Japan: its People and Culture written by Felipe Cofreros Ph.D. - is a renowned author of
childrens books, newspaper and magazine editor who spent a good amount of years in Japan
experienced its culture and witnessed the Japanese people role as a nation in contributing to Japans
success and making it as one of the most successful countries in terms of technological advancement
production and preservation of its history and cultural beliefs. The book boast of its simplicity yet
profound approach in narrating the beauty and interesting interplay of Japans unique
characteristics. As the author experienced Japan first hand he also included relevant examples from
his researcher as to how Japan and its nation has grown and blossomed as a nation then and right
now. A nation where other countries look up to in areas of economic growth and stability technology,
education and government. The details provided in the book can be imbibed by the reader could as it
enlightens the readers with effective description, and demonstrations of Japans role in the global
realm. By Cindy Lee Jordan R.N. - Bachelor of Science in Nursing, Makati Medical Center, College of
Nursing, Metropolitan Manila, Philippines Cum Laude Masters in Health Care Administration.
Stevens Henager College Salt Lake City, Utah, USA Magna Cum Laude.
  japanese and business cards: The Business Reinvention of Japan Ulrike Schaede, 2020-06-16
After two decades of reinvention, Japanese companies are re-emerging as major players in the new
digital economy. They have responded to the rise of China and new global competition by moving
upstream into critical deep-tech inputs and advanced materials and components. This new aggregate
niche strategy has made Japan the technology anchor for many global supply chains. Although the
end products do not carry a Japan Inside label, Japan plays a pivotal role in our everyday lives across
many critical industries. This book is an in-depth exploration of current Japanese business strategies
that make Japan the world's third-largest economy and an economic leader in Asia. To accomplish
their reinvention, Japan's largest companies are building new processes of breakthrough innovation.
Central to this book is how they are addressing the necessary changes in organizational design,
internal management processes, employment, and corporate governance. Because Japan values
social stability and economic equality, this reinvention is happening slowly and methodically, and
has gone largely unnoticed by Western observers. Yet, Japan's more balanced model of caring
capitalism is both competitive and transformative, and more socially responsible than the unbridled
growth approach of the United States.
  japanese and business cards: Theory Z William G. Ouchi, 1993-01-01



  japanese and business cards: Guidebook to Japan Amy Chavez, 2005-05 Guidebook to
Japan: What the Other Guidebooks Won't Tell You offers a candid glimpse into Japanese society
rarely found in books or media. Based on over a decade of experience living in Japan, Chavez guides
you through the complex culture through essays, cultural tips (called Sword Tips), and useful
Japanese phrases (called Sparring Japanese), to make learning about Japan as fun as possible. Over
one hundred essays from The Japan Times, matched with two hundred links to Japan-related
websites (from the educational to the bizarre), this book is a vast resource of information. Chavez
tells you how to get to a naked festival, how to avoid the Japanese mafia, and how to order
Spaghetti-hold the seaweed. Learn the secrets of Japan in an entire chapter called What the
Japanese don't want you to know. You'll also find a special section on teaching in Japan: what jobs
are available, how to get them, and how much money you'll make. In short, all the things you need to
know, told by someone who has done it herself.
  japanese and business cards: My First Book of Haiku Poems Esperanza
Ramirez-Christensen, 2019-03-26 **Chosen for 2020 NCTE Notable Poetry Books and Verse Novels
List** **Winner of 2020 Northern Lights Book Award for Poetry** **Winner of 2019 Skipping Stones
Honor Awards** My First Book of Haiku Poems introduces children to inspirational works of poetry
and art that speak of our connection to the natural world, and that enhance their ability to see an
entire universe in the tiniest parts of it. Each of these 20 classic poems by Issa, Shiki, Basho, and
other great haiku masters is paired with a stunning original painting that opens a door to the world
of a child's imagination. A fully bilingual children's book, My First Book of Haiku Poems includes the
original versions of the Japanese poems (in Japanese script and Romanized form) on each page
alongside the English translation to form a complete cultural experience. Each haiku poem is
accompanied by a dreamscape painting by award-winning artist Tracy Gallup that will be admired by
children and adults alike. Commentaries offer parents and teachers ready-made food for thought to
share with young readers and stimulate a conversation about each work.
  japanese and business cards: Negotiating International Business Lothar Katz, 2006 Pt. 1.
International negotiations. -- Pt. 2. Negotiation techniques used around the world. -- Pt. 3. Negotiate
right in any of 50 countries.
  japanese and business cards: Business Guide to Japan Boye Lafayette De Mente,
2011-07-05 Conducting business in Japan: a delicate and valuable skill is explained by a true master
of Japanese culture. Not only is Japan the world's third largest economy, it is a global center for
design for non-Japanese businesses looking to expand into international markets. But business
people from outside Japan quickly discover that doing business in Japan is unlike anything they've
experienced before. They find Japanese business etiquette and culture both highly regimented and
maddeningly impenetrable--making it difficult to identify, much less approach, key decision-makers,
or to bring negotiations to a successful close. Japanologist Boye Lafayette De Mente explains the key
aspects of Japanese business practices and protocols with specific advice for approaching and
engaging with Japanese executives, their staffs, and their organizations. Business Guide to Japan
offers yo invaluable insights into how to unravel the complicated maze of business bureaucracy,
interpret verbal and written messages from your contacts, and create the critical social comfort zone
necessary for working with Japanese companies. Doing business with the Japanese can be both
challenging and rewarding, and the Business Guide to Japan offers you precise guidelines for
success.
  japanese and business cards: Issues in Global Business SAGE Publishing, 2021-03-03 In 2020,
COVID-19 starkly demonstrated the global interconnectedness of business, as it disrupted supply
chains and manufacturing operations, broadly shuttered retail stores, and led to restrictions on
movement and travel around the world. Other events in 2019 also showcased the undeniable
globalization of business, be it from the (un)expected ramifications of Brexit to the impacts of data
breaches across various industries. Riots in Hong Kong over an extradition bill also sparked huge
debate and controversy, and the U.S.-China trade war also caused concern. All of these events may
have largely and immediately impacted one region, yet effects reverberate across larger swathes of



the globe—ultimately affecting vast areas, industries, and sectors across the international landscape.
Issues in Global Business explores all of these and more, across a wide range of topics, including the
on-demand economy, global manufacturing, Bitcoin, data security, and many more. Coupled with a
comprehensive overview of the business landscape around the world by Dr. Mamoun Benmamoun,
an assistant professor at the Boeing Institute of International Business at Saint Louis University, this
book provides students with the essential information they need to assess business practices
through an international lens.
  japanese and business cards: U.S. Export Opportunities to Japan United States. Industry and
Trade Administration, 1978
  japanese and business cards: 尊敬 John C. Condon, 1984 Using the following principle, see
yourself as others see you; look at others as they look at themselves, this guide distinguishes
Japanese culture from American culture, showing the many differences between the two.
  japanese and business cards: Intelligent Businessman's Guide to Japan Jon P. Alston,
2012-08-28 This Japanese business guide contains insider's tips that will make dealings with the
Japanese both manageable and successful. For Westerners dealing with Japanese, simple differences
in business practices can be troublesome obstacles to successful negotiation. They need not be
according to sociologist Jon P. Alston. In this informed and straightforward presentation, Alston
describes common Japanese rules for social interaction, and shows how foreigners who understand
them can put this knowledge to profitable use. In such chapters as: Establishing a Personal
Relationship Closing the Deal Maintaining Contact Alston explains Japanese expectations and the
importance placed on preperation, form, and follow–up. For those planning their first interculturual
deal as well as for experienced negociations, The Intelligent Businessman's Guide to Japan is an
invaluable aid for acquiring the extra edge that leads to business success.
  japanese and business cards: Japanese Beyond Words Andrew Horvat, 2000 Learn language
secrets that are the key to natural speech and winning Japanese.
  japanese and business cards: Contemporary Japanese Textbook Volume 1 Eriko Sato,
2024-02-13 This Japanese language book contains 61 short lessons grouped into 14 chapters—each
of which presents a wide variety of activities and exercises and yet is designed to be covered in a
single session. This daily multivitamin approach to learning Japanese makes it easy to track your
progress and to review later! Access to online audio recordings comes free with the book, providing
native speaker recordings giving correct pronunciations for the dialogs and vocabulary in each
lesson. Contemporary Japanese is a textbook series for beginning students of Japanese at the college
or high school level. It is intended for classroom use as well as self-study. Each lesson in the book is
very short and has a single, clearly-defined objective. All lessons make use of the active discovery
approach which encourages rapid learning through guess and try problem-solving and participation
as opposed to rote memorization. This highly effective method uses real-life conversations that make
learning fun by involving you in a conversation with your peers. It also removes the fear of saying
something wrong! Key Features of This Japanese language textbook include: Basic sounds, words,
phrases and kana Describing the property of people and things Identifying things and people
Requesting Description Expressing what you have Using numbers and katakana Talking about the
past Coming and going Relating states and events Describing daily-life activities Talking about the
present Location of people and things Expressing the characteristics of people and things Available
separately is Contemporary Japanese Workbook Volume 1. This accompanying Japanese workbook
serves as a supplementary material as well as a standalone comprehensive workbook for practicing
and reviewing the language. Audio recordings containing drills, dialogs and listening comprehension
exercises for most activities accompanies the workbook. All media content is alternatively accessible
on the Tuttle Publishing website.
  japanese and business cards: Concepts, Processes and Practice of Entrepreneurship
Milton Rajaratne,
  japanese and business cards: The Method and Culture of Comparative Law Maurice Adams,
Dirk Heirbaut, 2014-12-01 Awareness of the need to deepen the method and methodology of legal



research is only recent. The same is true for comparative law, by nature a more adventurous branch
of legal research, which is often something researchers simply do, whenever they look at foreign
legal systems to answer one or more of a range of questions about law, whether these questions are
doctrinal, economic, sociological, etc. Given the diversity of comparative research projects, the
precise contours of the methods employed, or the epistemological issues raised by them, are to a
great extent a function of the nature of the research questions asked. As a result, the search for a
unique, one-size-fits-all comparative law methodology is unlikely to be fruitful. That however does
not make reflection on the method and culture of comparative law meaningless. Mark Van Hoecke
has, throughout his career, been interested in many topics, but legal theory, comparative law and
methodology of law stand out. Building upon his work, this book brings together a group of leading
authors working at the crossroads of these themes: the method and culture of comparative law. With
contributions by: Maurice Adams, John Bell, Joxerramon Bengoetxea, Roger Brownsword, Seán
Patrick Donlan, Rob van Gestel and Hans Micklitz, Patrick Glenn, Jaap Hage, Dirk Heirbaut, Jaakko
Husa, Souichirou Kozuka and Luke Nottage, Martin Löhnig, Susan Millns, Toon Moonen, Francois
Ost, Heikki Pihlajamäki, Geoffrey Samuel, Mathias Siems, Jørn Øyrehagen Sunde, Catherine Valcke
and Matthew Grellette, Alain Wijffels.
  japanese and business cards: Tuttle Japanese Business Dictionary Revised Edition Boye
Lafayette De Mente, 2014-08-12 This is a handy and comprehensive Japanese dictionary intended for
use in a business setting. Newly revised, Tuttle Japanese Business Dictionary contains over 4,000
key terms that provide the essential vocabulary for clear and productive discussions between
Japanese and English speaking businesspeople. These terms are usually used to clarify negotiating
positions and to settle contract terms and conditions. Each term is listed alphabetically, with the
romanized pronunciation (including the author's unique phonetic system to facilitate correct
pronunciation and the Japanese script given, followed by its English explanation. Where appropriate,
example sentences are also included to demonstrate the proper usage of the terms. Useful
information in the front of the book includes a section on how to use the dictionary, special language
pointers, Japanese business etiquette and common Japanese expressions. Over 4,000 contemporary
business terms. A guide to business phrases and etiquette. Compact and user-friendly layout. Handy
reference guide for businesspeople who deal frequently with Japanese speakers.
  japanese and business cards: Confessions of a Financial Planner: How to Get Great Advice &
Avoid Financial Scams David Holland, 2011-07-08 In Confessions of a Financial Planner: How to Get
Great Advice & Avoid Financial Scams, author and adviser, David D. Holland, demystifies the
process of choosing an investment adviser or planner. He also raises the red flag in an effort to
expose those who could potentially bring financial harm. Filled with David's practical insights from
20 years of financial services experience, this book provides plain English answers to critical
questions, such as: How do I find the best adviser for me? What questions should I ask? How do I
know an adviser has my best interests at heart? How can I lessen my chances of becoming the victim
of a financial scam?
  japanese and business cards: Marketing in Japan , 1987
  japanese and business cards: Yokohama Gaijin George Lavrov, 2012-01-18 G e o r g e L a v r o
v George Lavrov was born and raised in Yokohama, Japan, where he attended St. Joseph grade and
high school. He is a graduate of San Francisco State University, with a major in international trade
management with area specialization in Japan and the Pacific Rim. He is the author of The Pacific
Rim--Threat or Promise, as well as various other articles dealing with Asian and international
business. Being trilingual, he speaks English, Russian and Japanese. During 1975 to 1986, Lavrov
was based in Tokyo where he represented American insurance interests. Since returning to the U.S.,
he has continued to work in the international arena, especially related to Asia and the Pacific Rim.
Yokohama Gaijin is George Lavrov's personal story, told from his own eyewitness account. It
recounts the horror of WWII carpet bombings of Japanese cities, including the tragic loss of his elder
brother, Konstantin, who was killed instantly when a bomb from an American B-29 bomber made a
direct hit on the Lavrov residence in Yokohama, Japan, on May 29th, 1945, the harsh wartime



treatment of gaijin (foreign) residents of Japan and much more. It is the true story of a stateless
White Russian and his family, as they coped through some of the most difficult times of the 20th
century--the WWII period in Japan and the postwar years that followed. But it's also a story of faith
and hope in the future--a future that spelled A M E R I C A and a successful career in the
international business world.
  japanese and business cards: Art of the Japanese Postcard Anne Nishimura Morse, J.
Thomas Rimer, Kendall H. Brown, 2004 From the late nineteenth to the early twentieth century,
Japan was a vital world center for postcard art. Art of the Japanese Postcard presents 300 full-color
examples of these cards, culled from the vast Leonard A. Lauder Collection. Authoritative essays by
leading scholars of Japanese art and culture, plus a statement by the collector himself, highlight the
design, development, and cultural function of these rarely studied, but highly influential and visually
exciting, expressions of graphic genius. From the late nineteenth to the early twentieth century,
Japan was a vital world centre for postcard art. More than just casual mail pieces, these postcards
were often designed by prominent artists and had a visual impact that belied their modest format.
Remarkably beautiful examples of graphic design in their own right, they also recorded the shifting
definitions of 'East' and 'West' at a time when such European currents as Art Nouveau began to
show up in Japanese visual productions. Art of the Japanese Postcard presents 350 full-color
examples of these cards, culled from the vast Leonard A. Lauder Collection. printing, but also for the
insight they provide into contemporary Japanese artistic practices - insights not relayed in standard
histories that focus on painting and sculpture - as well as for the fluid interplay of European and
Japanese modes. Authoritative essays by leading scholars of Japanese art and culture, plus a
statement by the collector himself, highlight the design, development, and cultural function of these
rarely studied, but highly influential and visually exciting, expressions of graphic genius.
  japanese and business cards: CIO , 1994-07
  japanese and business cards: Multicultural Manners Norine Dresser, 2011-01-07 “A rich
smorgasbord of cultural information full of surprising and helpful revelations” (Roger Axtell, author
of Do’s and Taboos Around the World). Your friend’s mother-in-law is visiting from Korea. When
greeting her, do you bow, shake hands, or kiss her on both cheeks? The meeting with his
international customers is going well for the corporate president—until he gives the thumbs-up sign.
Why? You welcome your new neighbors with a bouquet of your prizewinning daffodils. Yet your
beautiful yellow blossoms are met with looks of shock and horror. Why? Discover the answers in this
incisive, award-winning guide to etiquette, now thoroughly revised to reflect today’s truly
multicultural society. Both highly informative and entertaining, Multicultural Manners gives you the
understanding you need, the perfect words to say, and the correct behavior to use in a wide range of
cross-cultural situations. The book features completely updated etiquette guidelines with special
emphasis on post–September 11 culture clashes as well as a brand-new section that demystifies
unfamiliar cultures in the news. Norine Dresser identifies key cross-cultural hot spots and suggests
methods that foster respect for diversity. You’ll discover: The dos and don’ts of successful business
and social interaction with people from different cultures Appropriate etiquette regarding body
language, food, child rearing, clothing, word choices, colors, entertaining, romance, and gift giving
Detailed tips on avoiding embarrassment at work, in the classroom, in health care settings, on
business trips, at meals, at weddings, at funerals, and on vacations and holidays Amusing firsthand
accounts of cultural gaffes that illustrate how miscues happen—and how to avoid them A breakdown
of customs, religions, languages, and ethnicities for seventy different countries
  japanese and business cards: The A to Z of Japanese Business Stuart D.B. Picken, 2009-09-02
Japanese industrial standards have long been the benchmark for quality products within Asia,
indeed, within the world. Major Japanese industries like Toyota, Sony, and Honda, to name but a
few, are household names that have contributed to this small island nation's status as the world's
second largest economy. Japanese business practices and theories have permeated the mindset of its
surrounding nations, and the country's long-term investment in the ever-growing Chinese market
has further secured its status as an economic powerhouse. The A to Z of Japanese Business is an



examination of the origins and characteristics of Japan's business culture. This handy reference book
includes most of the important words or company names that foreign business people visiting Japan
might encounter and provides an overview of Japanese corporate culture both from an historical
standpoint and with reference to its most distinctive features as they affect organization and
management. This is accomplished through its historical chronology detailing significant events of
the past as well as recent developments within the Japanese economy and business world in general,
various appendixes offering lists of business expressions that are in daily use along with a selection
of the most commonly used business proverbs, a bibliography, and hundreds of cross-referenced
dictionary entries on Japanese companies, their founders and managers, the ever-present
bureaucratic bodies, and progress in the major industries.
  japanese and business cards: Languages of Business Francesca Bargiela-Chiappini,
2020-03-31 This book explores how people around the world, speaking different languages,
accomplish business.
  japanese and business cards: The Strategic Procurement Practice Guide Ulrich Weigel, Marco
Ruecker, 2017-06-22 This practice guide on procurement strategy brings together methods and tools
used by global purchasers across different industries. The authors lay major focus on the themes of
global sourcing, risk management, and the dynamic topic of negotiation strategy. The authors
present their perspectives on all important questions of strategic procurement such as: how to
manage a heterogeneous supplier structure across different branches and how to deal with partners
from diverse cultures? How to solve procurement crisis and proactively avoid them? How does
off-shore team management work and how to increase the value-add for both internal and external
purchasing? These themes are discussed along with numerous practice-based cases. The authors lay
an ideal ground for global purchasers to help with their strategic and operational needs, including
technological topics such as e-procurement.
  japanese and business cards: Marketing in Japan Ian Melville, 2012-05-23 'Marketing in
Japan' is ideal for executives wanting a 'hands-on' guide to entering the Japanese market. If you are
already operating any kind of business venture either in Japan or with Japan, or if you hope to do so
in the future, this book is for you. It provides business people with all the necessary information
about business, including marketing and distribution in Japan. Few Westerners have as thorough
and distinguished a background in different areas of Japanese trade as Ian Melville; in addition to
several years of exporting to Japan, he teaches Japanese business at Tokyo's Sophia University
completing a PhD in the subject at Tokyo University. Marketing in Japan is an important book that
will ensure that readers become well equipped to deal with increasing their business in Japan.
  japanese and business cards: With Respect to the Japanese John C. Condon, Tomoko
Masumoto, 2011-01-11 While Japan has been on center stage of the world economy for decades,
interactions between the Japanese and Westerners continue to be on the rise. Daily communication
in both business and social settings is commonplace, and connections through the Internet and
mobile media make what felt distant only a few years ago seem familiar. Our cultures and social
norms remain vastly different, however, and professionals working in Japan are likely to confront
new challenges every day. For example, what are the three biggest challenges for Westerners who
go to work in Japan? How can you tell when “yes” might mean “no”? When you are the guest in a
taxi, who should sit where? In the fully updated second edition of With Respect to the Japanese,
readers discover not only answers to basic etiquette questions, but also how to communicate
successfully with the Japanese and, in the process, earn mutual respect. John C. Condon and Tomoko
Masumoto use real-life examples (from kindergarten classrooms to the boardroom) to explain the
contrast between these two distinct cultures. In this essential guide to Japanese culture, you will
learn how vital societal characteristics affect communication, decision making, management styles
and many other aspects of work and everyday relationships.
  japanese and business cards: Electronic Commerce and Business Communications
Michael Chesher, Rukesh Kaura, 2012-12-06 In Electronic Business Communications, Mike Chesher
and Ricky Kaura tell you all that you need to know about electronic commerce over the Internet. All



the major topics are covered: - How electronic business communications can give you the edge over
your competitors; - How you can develop effective business strategies for electronic commerce; - All
you need to know about EDI/E-commerce Security concerns? What security concerns ̈ the Internet is
open for business! - What are the E-commerce standards and why do they matter? - Making the most
of trading via the Internet and value added networks; - Breakthroughs in Web-based EDI and
Internet applications Information highway initiatives; - Lots of case studies are included. Anyone
working in or coming into contact with the exciting world of business electronic communications will
find something to interest them here.
  japanese and business cards: Understanding and Working with the Japanese Business World
Hiroki Kato, Joan Stern Kato, 1992 Guidelines for understanding what meaning a Japanese
businessperson intends, whether communicating in English or in Japanese, at home or abroad, and
how a Japanese businessperson will interpret what his American counterpart says, does, or does not
say. Annotation copyright by Book News, Inc., Portland, OR
  japanese and business cards: The Seven Keys to Communicating in Japan Haru Yamada,
Orlando R. Kelm, David A. Victor, 2017-09-01 The key to professional success in Japan is
understanding Japanese people. The authors, seasoned cross-cultural trainers for businesspeople,
provide a practical set of guidelines for understanding Japanese people and culture through David A.
Victor's LESCANT approach of evaluating a culture's language, environment, social organization,
context, authority, nonverbal communication, and time conception. Each chapter addresses one of
these topics and shows effective strategies to overcoming cultural barriers and demonstrates how to
evaluate the differences between Japan and North America to help avoid common communication
mistakes. The book is generously peppered with photographs to provide visual examples. Exploring
language and communication topics, international relations, and the business community, this book
is an excellent intercultural overview for anyone traveling to or working in Japan.
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