we don t do business with people who steal
valor

We Don't Do Business with People Who Steal Valor:
Upholding Integrity and Protecting Our Brand

Introduction:

Understanding the Devastating Impact of Valor Theft on
Businesses

In today's interconnected world, maintaining a strong ethical foundation is paramount for any
successful business. This commitment extends beyond internal practices to encompass external
relationships. For us, this means a steadfast refusal to engage with individuals or organizations
involved in valor theft - the act of falsely claiming military service, heroic actions, or other
significant achievements for personal gain. This practice not only undermines genuine heroes but
also severely damages trust and reputation, impacting businesses both directly and indirectly. This
article explores the reasons behind our firm stance and explains why we believe a zero-tolerance
policy towards valor theft is essential for maintaining integrity and fostering a positive brand image.
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I. Defining Valor Theft and its Manifestations:

Defining Valor Theft: False Claims of Military Service, Heroic
Acts, or Significant Achievements

Valor theft encompasses a broad range of deceptive actions, from fabricating entire military careers
to exaggerating minor contributions or falsely claiming prestigious awards. This includes
misrepresenting participation in specific battles, operations, or deployments, as well as inflating
one's role or achievements within genuine service experiences.



Types of Valor Theft: From Minor Exaggerations to Major
Fabrications

These fraudulent claims can range from relatively minor embellishments on resumes to outright
fabrication of entire identities and histories. The severity of the offense doesn't diminish the ethical
transgression; any attempt to profit from false claims of valor is unacceptable.

Methods Used to Perpetrate Valor Theft: Exploiting Social
Media, Networking Events, and Job Applications

Valor thieves employ diverse methods to propagate their false narratives, leveraging social media
platforms, networking events, and job applications to project a false image of heroism and expertise.
This deception often aims to gain an unfair advantage in employment, social standing, or business
opportunities.

I1. The Ethical Implications of Doing Business with Valor Thieves:

Moral Bankruptcy: Violating the Trust of Genuine Veterans
and Heroes

Engaging with valor thieves demonstrates a disregard for the sacrifices made by true heroes. It
belittles their accomplishments and erodes public trust in genuine military service and acts of
bravery.

Erosion of Trust and Integrity: Undermining Business Ethics
and Social Responsibility

Supporting individuals who engage in valor theft undermines a company's commitment to ethical
conduct and corporate social responsibility. It sends a clear message that financial gain supersedes
integrity and ethical behavior.

Betrayal of Veterans: Disrespecting the Service and Sacrifice
of Those Who Deserve Recognition

Valor theft directly disrespects the genuine contributions and sacrifices of veterans and other
individuals who have demonstrated true heroism. It is a betrayal of their service and a profound act
of dishonesty.

II1. The Reputational Risks Associated with Valor Theft:



Negative Publicity and Brand Damage: Associations with Valor
Theft Lead to Public Backlash

Association with valor theft can lead to damaging negative publicity, severely impacting a company's
reputation and brand image. Public backlash and boycotts can follow revelations of business
dealings with individuals involved in such deceptive practices.

Loss of Customer Trust: Damage to Customer Confidence and
Loyalty

This reputational damage extends to customer trust and loyalty. Consumers are increasingly
discerning and value companies that uphold strong ethical standards; association with valor theft
can quickly alienate customers.

Financial Losses: Reduced Revenue, Stock Prices, and Investor
Confidence

The financial consequences can be severe, leading to reduced revenue, decreased stock prices, and
eroded investor confidence. The costs of damage control and recovering from a reputational crisis
can be substantial.

IV. Protecting Your Business from Association with Valor Theft:

Thorough Due Diligence: Comprehensive Background Checks
and Verification Procedures

Implementing thorough due diligence processes is crucial. This includes comprehensive background
checks, verification of claims, and detailed scrutiny of resumes and applications.

Employee Training: Educating Employees on Recognizing and
Reporting Suspected Valor Theft

Training employees to recognize and report suspected valor theft is paramount. This raises
awareness and empowers staff to contribute to maintaining ethical business practices.

Clear Policies: Establishing Zero-Tolerance Policies and
Reporting Mechanisms

Formalizing zero-tolerance policies regarding valor theft, accompanied by transparent reporting
mechanisms, sends a clear message about the company’s commitment to integrity.

V. Recognizing and Reporting Suspected Valor Theft:



Red Flags: Identifying Potential Indicators of False Claims of
Valor

Becoming familiar with potential red flags is essential. These include inconsistencies in narratives,
lack of verifiable documentation, or overly grandiose claims without supporting evidence.

Verification Methods: Utilizing Available Resources to
Authenticate Claims of Military Service

Utilizing resources like the Department of Defense's verification services and reputable veterans'
organizations allows for efficient and accurate verification of military claims.

Reporting Procedures: Establishing Clear Channels for
Reporting Suspected Valor Theft

Establishing clear channels for reporting suspected valor theft within the organization ensures that
concerns are addressed promptly and effectively.

VI. Promoting Authentic Heroism and Supporting Veterans:

Supporting Genuine Veterans and Heroes: Partnering with
Reputable Veterans' Organizations

Demonstrating support for genuine veterans and heroes builds positive relationships with the
community and showcases ethical corporate citizenship. This can involve partnering with reputable
veterans' organizations.

Celebrating Authentic Achievements: Highlighting and
Promoting True Acts of Valor and Bravery

Actively promoting and celebrating authentic achievements of valor and bravery reinforces the
company's commitment to honesty and integrity.

Amplifying Veteran Voices: Providing Platforms for Veterans
to Share Their Stories

Providing platforms for veterans to share their genuine stories and experiences enhances
understanding and appreciation for their contributions.

Conclusion:

Our unwavering stance against valor theft is not simply a matter of policy; it’s a fundamental



reflection of our values. We believe that doing business with integrity is crucial for long-term
success. By refusing to associate with those who steal valor, we protect our reputation, maintain the
trust of our customers, and honor the sacrifices of genuine heroes. We actively promote a culture of
honesty and ethical conduct, and we encourage other businesses to join us in this commitment.

Frequently Asked Questions (FAQs):

Q: What should I do if I suspect someone I'm doing business with is stealing valor?

A: Thoroughly investigate the claims, utilizing available verification resources. If suspicions remain,
consider ceasing business dealings and potentially reporting the individual to appropriate
authorities.

Q: How can my business implement effective policies to prevent associating with valor thieves?
A: Develop and enforce robust due diligence procedures, provide employee training on recognizing
valor theft, and establish clear reporting mechanisms.

Q: What are the legal ramifications of knowingly doing business with a valor thief?

A: While not always directly illegal, knowingly associating with a valor thief can damage a company's
reputation and potentially lead to legal repercussions if the theft is tied to fraud or other illegal
activities.
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we don t do business with people who steal valor: Stolen Valor Bernard Gary Burkett,
Glenna Whitley, 1998 Military documents reveal decades of deceit about the Vietnam War and myths
perpetuated by the mainstream media.

we don t do business with people who steal valor: Restoring Valor Doug Sterner, Pam
Sterner, 2014-02-04 “Terrific read. Stories of stolen valor you won’t believe, and those who hunt
them down and participated in writing legislation to restore dignity to all those who have truly
served in combat.” —Peter C. Lemon, recipient, Congressional Medal of Honor Stolen valor occurs
when a person lies about receiving military decorations that he or she has in fact never earned. It
has become a major societal problem that has been discussed numerous times in the news;
according to the New York Times, the Department of Veterans Affairs paid disability benefits to
more than six hundred people falsely claiming to have been POWs in the Vietnam and Persian Gulf
wars. The number of stolen valor cases reported to the FBI has tripled in the last decade. In fact,
more imposters lie about earning high military declarations for battlefield bravery than the actual
number of real-life hero recipients. These imposters trade on tales and the trappings of military
valor to secure privileges such as career advancements and even unearned veterans’ benefits. In
Restoring Valor, Doug Sterner provides riveting case studies of the stolen valor imposters he’s
investigated and exposed and the serious crimes—including murder—they’ve committed. He
chronicles the evolution of stolen valor from the inception of the republic to today. Sterner shows
why the federal law he and his wife, Pam, helped to enact—the Stolen Valor Act—is necessary.
Skyhorse Publishing, as well as our Arcade imprint, are proud to publish a broad range of books for
readers interested in history--books about World War II, the Third Reich, Hitler and his henchmen,




the JFK assassination, conspiracies, the American Civil War, the American Revolution, gladiators,
Vikings, ancient Rome, medieval times, the old West, and much more. While not every title we
publish becomes a New York Times bestseller or a national bestseller, we are committed to books on
subjects that are sometimes overlooked and to authors whose work might not otherwise find a home.

we don t do business with people who steal valor: Code of Valor (Blue Justice Book #3)
Lynette Eason, 2019-01-01 What Detective Brady St. John really needs is a relaxing vacation.
Unfortunately, just as the sun is setting on his second day at a friend's cabin on Lake Henley, he
hears a scream and races to rescue a woman from her would-be killer. When the killer escapes only
to return to finish the job, Brady vows to utilize all of his many resources to keep her safe--and catch
those who would see her dead. Financial crimes investigator Emily Chastain doesn't trust many
people. And even though she let the detective who saved her life in on a few pertinent facts about
why she was being attacked, there are some things you just don't share with a stranger. Little does
she suspect that the secret she is keeping just might get them both killed. Bestselling and
award-winning author Lynette Eason sends readers on a race for the truth in this heart-stopping
story of risk, regret, and redemption.
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we don t do business with people who steal valor: Congressional Record United States.
Congress, 1971 The Congressional Record is the official record of the proceedings and debates of
the United States Congress. It is published daily when Congress is in session. The Congressional
Record began publication in 1873. Debates for sessions prior to 1873 are recorded in The Debates
and Proceedings in the Congress of the United States (1789-1824), the Register of Debates in
Congress (1824-1837), and the Congressional Globe (1833-1873)

we don t do business with people who steal valor: Life Experience of a Self Respecting
Black Man ] Pierre, 2013-07 The book is about my life, my experiences, and the naked truth of
human nature. The misunderstanding of racism, the value of education, dignity, and a change that
can lead to unification of all people. Many must not be judged or condemned for the actions,mistakes
and the misunderstandings of a few. I was victimized but my victimization does not lead to
condemnation, but it leads to education, motivation, and courage. Prioritizing ethical standards
before money, and properties.One must understand stealing 25 cents is equivalent to stealing 25
million dollars.The value of one human life must be more valuable than million of dollars regardless
of the situations. Finally, all police officers must be highly educated all over the United State of
America.

we don t do business with people who steal valor: Official Report of the Proceedings and
Debates ... Church of the United Brethren in Christ (1800-1889). General Conference, 1917

we don t do business with people who steal valor: The Youth's Companion Nathaniel Willis,
Daniel Sharp Ford, 1879 Includes music.

we don t do business with people who steal valor: Boom, Boom, Boom Ian Kirkpatrick,
2022-05-01 Hello, Boomers! Meet Ukraine's most popular explosives channel, JananananaXD! Jan
Bagan is a Ukrainian YouTuber living in the small, rural town of Nide, which leans against the
Russian border. Though he stocks shelves at the only local grocery store at night, his true love is all
things combustible. Explosive experiments fuel his modest YouTube channel where his only goal is to
make art in the sky. Without any sort of classical training, he uses his senses to recognize and mix
the chemicals to reach a satisfying ending. Though few in his hometown understand his passion,
Jan's life changes when a couple of mysterious sponsors appear at his door. With a box of
military-grade explosives and the confidence of these foreigners, Jan's channel is about to blow up
like never before.

we don t do business with people who steal valor: Creative Confidence Tom Kelley, David
Kelley, 2013-10-15 IDEO founder and Stanford d.school creator David Kelley and his brother Tom
Kelley, IDEO partner and the author of the bestselling The Art of Innovation, have written a powerful
and compelling book on unleashing the creativity that lies within each and every one of us. Too
often, companies and individuals assume that creativity and innovation are the domain of the




creative types. But two of the leading experts in innovation, design, and creativity on the planet
show us that each and every one of us is creative. In an incredibly entertaining and inspiring
narrative that draws on countless stories from their work at IDEO, the Stanford d.school, and with
many of the world's top companies, David and Tom Kelley identify the principles and strategies that
will allow us to tap into our creative potential in our work lives, and in our personal lives, and allow
us to innovate in terms of how we approach and solve problems. It is a book that will help each of us
be more productive and successful in our lives and in our careers.
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we don t do business with people who steal valor: The Oberlin Evangelist , 1852

we don t do business with people who steal valor: BOLD NEW WORLD and THE
POTENTIALIST MOVEMENT Dr. Freeman Rader Ph.D., 2019-10-30 This very large 465 page book
is actually 2 separate but closely related books bound together as one — an inspirational novel and a
thought-provoking philosophy book. Together they tell the story of a bold and visionary group of
people creating a highly advanced prototype community and way of life based upon applying a
philosophy that believes in human potential rather than supernatural forces, helps individuals
self-actualize, promotes values and responsibility for SELF, SOCIETY, & ENVIRONMENT; and
creates harmonious communities in which human potential flourishes. This results in happy people
doing great things and achieving a tremendous sense of enjoyment and accomplishment in the
process (something we all seek). As the story unfolds, a bright progressive group of people in
Colorado adopt this new philosophy, become part of the Potentialist Movement, and focus on how to
fund and develop this highly advanced community. To meet the challenge, the founder (Freeman
Valor Smith) convinces the Hollywood producer (Steven Spielman) that the story would make a good
film, thus ingeniously getting the producer to make the development of the project possible by
funding its construction as part of the cost of production. So the project gets underway. But the
powerful editor of the local newspaper (Norman Sully) has a deep grudge against the founder and
plans to totally disrupt the group's efforts — so he hires an attractive undercover reporter (Serene
St. Haven) to infiltrate the group and dig up as much dirt as possible. But a romance ensues
between the reporter and the founder that changes the situation dramatically. So the editor takes
drastic measures on his own to sabotage the project. What results is an intricate web of romance,
treachery, intrigue, and inspiration. With great courage, this resourceful group of Potentialists
overcomes all obstacles and a BOLD NEW WORLD is created which shows what people with the
right values in the right environment can accomplish.
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we don t do business with people who steal valor: The Unusual Cure and Untold Story of Dr.
John Langone, Dr. of Psychiatry Vernon Michael dechastaigne Craig, 2023-03-03 This work of
fiction, entitled The Unusual Cure and Untold Story of Dr. John Langone, Dr. of Psychiatry, tells the
story of a depressed psychiatrist who contemplates suicide. He falls in love with the heroine of the
story, and his life changes from that moment on. It is a true tragedy with an extensive cast of
characters involved.

we don t do business with people who steal valor: Weekly World News , 1989-07-11
Rooted in the creative success of over 30 years of supermarket tabloid publishing, the Weekly World
News has been the world's only reliable news source since 1979. The online hub
www.weeklyworldnews.com is a leading entertainment news site.
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Congress, 1864
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Includes history of bills and resolutions.
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William Shakespeare, Alexander Chalmers, 1864

we don t do business with people who steal valor: The Armed Forces Officer Richard Moody



Swain, Albert C. Pierce, 2017 In 1950, when he commissioned the first edition of The Armed Forces
Officer, Secretary of Defense George C. Marshall told its author, S.L.A. Marshall, that American
military officers, of whatever service, should share common ground ethically and morally. In this
new edition, the authors methodically explore that common ground, reflecting on the basics of the
Profession of Arms, and the officer's special place and distinctive obligations within that profession
and especially to the Constitution.
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Joseph Parrish Thompson, Richard Salter Storrs, Joshua Leavitt, Henry Ward Beecher, Theodore
Tilton, Henry Chandler Bowen, William Hayes Ward, Hamilton Holt, Fabian Franklin, Harold de Wolf
Fuller, Christian Archibald Herter, 1878
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Kat Bishop can steal anything-including your heart. Intrigue, adventure, romance, and charm
abound in this New York Times bestselling series. For as long as she can remember, Katarina has
been a part of the family business-thieving. When Kat tries to leave the life for a normal life, her old
friend Hale conspires to bring her back into the fold. Why? A mobster's art collection has been stolen
and Kat's father is the only suspect. Caught between Interpol and a far more deadly enemy, Kat's
dad needs her help. The only solution is to find the paintings and steal them back. Kat's got two
weeks, a teenage crew, and hopefully enough talent to pull off the biggest heist in her family's
history-and, with any luck, steal her life back along the way. With its glamorous international
settings, intriguing suspense, complicated cons and even more complicated romance, Heist Society
is stealing the hearts of Ally Carter fans everywhere.
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World Edward Jewitt Wheeler, Isaac Kaufman Funk, William Seaver Woods, 1901
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