
business holiday card messages for clients

Business Holiday Card Messages for Clients: A Guide to
Season's Greetings

Introduction:

Choosing the right holiday card message for your clients is
crucial for maintaining strong business relationships.
A well-crafted message conveys professionalism, appreciation, and strengthens client loyalty. This
guide provides examples and strategies for writing impactful holiday card messages that resonate
with your clientele, leaving a lasting positive impression and fostering goodwill for the new year. We'll
explore different approaches based on your relationship with the client, your company's brand, and
the overall tone you aim to achieve.

Article Outline:

I. Understanding Your Audience:
a. Identifying your client base (industry, demographics)
b. Considering existing client relationships (formal vs. informal)
II. Crafting the Perfect Message:
a. Professional yet warm and personal messages
b. Highlighting shared success and partnership
c. Expressing gratitude and appreciation
d. Maintaining a consistent brand voice
III. Message Examples:
a. Formal business messages
b. Informal and friendly messages
c. Messages emphasizing collaboration and partnership
d. Messages focusing on the new year and future prospects
IV. Designing Your Holiday Card:
a. Choosing the right design (professional, festive)
b. Importance of high-quality printing and materials
c. Including your company logo and contact information
V. Distribution and Timing:
a. Strategic timing for sending holiday cards
b. Methods of distribution (mail, email)

I. Understanding Your Audience:



Identify your client base by analyzing their industry, size, and
demographic information.
This helps tailor messages for better resonance. For instance, a message to a tech startup will differ
from one addressed to a long-standing law firm.

Consider the existing relationship you have with each client.
Are your interactions primarily formal or informal? A long-standing client might appreciate a more
personal touch, while a newer client might benefit from a more formal and professional approach.

II. Crafting the Perfect Message:

Keep your message professional, while injecting warmth and
a personal touch.
Avoid overly casual language unless your relationship with the client warrants it.

Highlight shared successes and partnerships achieved
throughout the year.
This reinforces the value of your business relationship and shows appreciation for their contribution.

Express genuine gratitude and appreciation for their
continued support and business.
This simple act goes a long way in strengthening client relationships.

Ensure your message reflects your company's brand voice and
personality.
This maintains consistency in your communication and strengthens brand recognition.

III. Message Examples:

Formal Business Messages:

"Wishing you a joyous holiday season and a prosperous New
Year. We value your partnership and look forward to



continuing our collaboration in the year ahead."
This option is concise and professional, suitable for formal business relationships.

Informal and Friendly Messages:

"Season's Greetings! We appreciate your business and wish
you a wonderful holiday season filled with joy and relaxation."
This message is warmer and more personable, suitable for clients with whom you have established a
more informal relationship.

Messages Emphasizing Collaboration and Partnership:

"We've enjoyed a successful year of collaboration, and we
look forward to even greater achievements together in the
coming year. Happy Holidays!"
This message emphasizes the value of the partnership and looks towards future collaborations.

Messages Focusing on the New Year and Future Prospects:

"As the year comes to a close, we extend our warmest wishes
for a happy holiday season and a successful New Year filled
with new opportunities. We look forward to working with you
again soon."
This message expresses optimism for the future and strengthens the anticipation of continued
business.

IV. Designing Your Holiday Card:

Opt for a professionally designed holiday card that conveys
sophistication and festive cheer.
Avoid overly cluttered designs or those that are too overtly humorous or informal unless it perfectly
aligns with your brand.

Invest in high-quality printing and materials to reflect
professionalism and care.
The quality of the card reflects the quality of your business and its regard for the client.



Include your company logo and contact information discreetly
on the card.
This is a subtle yet effective way of reinforcing brand awareness.

V. Distribution and Timing:

Send your holiday cards strategically.
Aim to send them out in early to mid-December to ensure timely delivery and avoid the last-minute
rush.

Decide on your distribution method based on your client
relationships and preferences.
While traditional mail adds a personal touch, email might be more efficient for a larger number of
clients.

Conclusion:

Sending holiday cards to your clients is a powerful tool for fostering strong business relationships. By
carefully considering your audience, crafting a thoughtful message, and designing a professional card,
you can convey appreciation, build loyalty, and set the stage for a successful new year. Remember to
personalize your message whenever possible – a genuine expression of gratitude can go a long way.

Frequently Asked Questions (FAQs):

Q: When should I send out my holiday cards?
A: Ideally, aim to send them out between early and mid-December to ensure timely delivery.

Q: What is the best way to address my holiday cards?
A: Use formal titles and full names unless you have a very informal relationship with the client.

Q: Should I include a personal message with each card?
A: While a personalized message is ideal, a general message expressing gratitude is acceptable,
especially with a larger client base.

Q: Should I send digital or physical cards?
A: The best choice depends on your client relationship and company culture. Physical cards offer a
more personal touch, while digital cards are more efficient for larger client bases.
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  business holiday card messages for clients: People I Want to Punch in the Throat Jen Mann,
2014-09-09 NATIONAL BESTSELLER • A debut collection of witty, biting essays laced with a
surprising warmth, from Jen Mann, the writer behind the popular blog People I Want to Punch in the
Throat People I want to punch in the throat: • anyone who feels the need to bling her washer and
dryer • humblebraggers • people who treat their pets like children Jen Mann doesn’t have a filter,
which sometimes gets her in trouble with her neighbors, her fellow PTA moms, and that one woman
who tried to sell her sex toys at a home shopping party. Known for her hilariously acerbic
observations on her blog, People I Want to Punch in the Throat, Mann now brings her sharp wit to
bear on suburban life, marriage, and motherhood in this laugh-out-loud collection of essays. From
the politics of joining a play group, to the thrill of mothers’ night out at the gun range, to the
rewards of your most meaningful relationship (the one you have with your cleaning lady), nothing is
sacred or off-limits. So the next time you find yourself wearing fuzzy bunny pajamas in the school
carpool line or accidentally stuck at a co-worker’s swingers party, just think, What would Jen Mann
do? Or better yet, buy her book. Praise for People I Want to Punch in the Throat “People I Want to
Punch in the Throat is so good that it’ll make you want to adopt all the cats in the world. I’m not sure
about the correlation, but it’s that good. It should come with a warning.”—Jenny Lawson, author of
Let’s Pretend This Never Happened “Jen Mann has an amazing way of telling stories that will make
you cringe and burst out laughing at the same time. From swinger parties to racist toddlers, she
makes the suburbs unbelievably funny.”—Karen Alpert, author of I Heart My Little A-Holes “Jen
Mann says the things we’re all too afraid to say. Her honest and hilarious writing style reminds me
of David Sedaris and Tina Fey.”—Robin O’Bryant, author of Ketchup Is a Vegetable: And Other Lies
Moms Tell Themselves “Jen Mann’s shrewd and unrelenting assault on the absurdity of suburban life
is an honest peek into the occasional nightmare that is part of living the American dream. I love Jen.
I wish she was my neighbor. It’s so refreshing to know that I’m not the only one who wants to punch
almost everyone in the f***ing throat.”—Nicole Knepper, author of Moms Who Drink And Swear
  business holiday card messages for clients: Etiquette Emily Post, 1927
  business holiday card messages for clients: Model Rules of Professional Conduct American
Bar Association. House of Delegates, Center for Professional Responsibility (American Bar
Association), 2007 The Model Rules of Professional Conduct provides an up-to-date resource for
information on legal ethics. Federal, state and local courts in all jurisdictions look to the Rules for
guidance in solving lawyer malpractice cases, disciplinary actions, disqualification issues, sanctions
questions and much more. In this volume, black-letter Rules of Professional Conduct are followed by
numbered Comments that explain each Rule's purpose and provide suggestions for its practical
application. The Rules will help you identify proper conduct in a variety of given situations, review
those instances where discretionary action is possible, and define the nature of the relationship
between you and your clients, colleagues and the courts.
  business holiday card messages for clients: Doing Business by the Book Sophfronia Scott,
2008-11 If you are a speaker or business owner waiting to write a book someday, your day is
hereand not a moment too soon. We're now in the world of creative commerce, where having a book
to your name is as necessary as having business cards in your wallet. Whether your dream is having
a bestseller, increasing your speaking fees or having that special gift to wow prospects, this book is
your blueprint to success. You'll learn - The 3 simple things you need to do before you publish your
book, or you'll be kicking yourself later]] How to package your knowledge into a system you'll use
again and again for maximum moneymaking potential. What you must learn from the bestsellers of
Dr. Phil, Jack Canfield, and Timothy Ferriss about how to set up a book to bring more qualified
customers to your business.



  business holiday card messages for clients: Ask a Manager Alison Green, 2018-05-01 From
the creator of the popular website Ask a Manager and New York’s work-advice columnist comes a
witty, practical guide to 200 difficult professional conversations—featuring all-new advice! There’s a
reason Alison Green has been called “the Dear Abby of the work world.” Ten years as a
workplace-advice columnist have taught her that people avoid awkward conversations in the office
because they simply don’t know what to say. Thankfully, Green does—and in this incredibly helpful
book, she tackles the tough discussions you may need to have during your career. You’ll learn what
to say when • coworkers push their work on you—then take credit for it • you accidentally trash-talk
someone in an email then hit “reply all” • you’re being micromanaged—or not being managed at all
• you catch a colleague in a lie • your boss seems unhappy with your work • your cubemate’s loud
speakerphone is making you homicidal • you got drunk at the holiday party Praise for Ask a
Manager “A must-read for anyone who works . . . [Alison Green’s] advice boils down to the idea that
you should be professional (even when others are not) and that communicating in a straightforward
manner with candor and kindness will get you far, no matter where you work.”—Booklist (starred
review) “The author’s friendly, warm, no-nonsense writing is a pleasure to read, and her advice can
be widely applied to relationships in all areas of readers’ lives. Ideal for anyone new to the job
market or new to management, or anyone hoping to improve their work experience.”—Library
Journal (starred review) “I am a huge fan of Alison Green’s Ask a Manager column. This book is even
better. It teaches us how to deal with many of the most vexing big and little problems in our
workplaces—and to do so with grace, confidence, and a sense of humor.”—Robert Sutton, Stanford
professor and author of The No Asshole Rule and The Asshole Survival Guide “Ask a Manager is the
ultimate playbook for navigating the traditional workforce in a diplomatic but firm way.”—Erin
Lowry, author of Broke Millennial: Stop Scraping By and Get Your Financial Life Together
  business holiday card messages for clients: Social Marketing to the Business Customer Paul
Gillin, Eric Schwartzman, 2010-12-15 The first book devoted entirely to B2B social marketing B2B
markets are fundamentally different from consumer markets. Decisions are made on value, not
impulse. Buying cycles are complex, often with many stakeholders involved. Relationships and
support are critical. Bet-the-business decisions demand discipline, knowledge, and lots of
information. This hands-on guide covers topics unique to this segment, including cost justification,
prospecting and lead generation, matching tools to the sales funnel, building, B2B search engine
optimization, social media monitoring, social media policy development, long-term client
relationships, gaining stakeholder support, building a more transparent organization, and what's
coming next. Features plentiful examples, case studies, and best practices Focuses on the channels
that are most effective for B2B marketers Builds on the authors' more than 30 years of combined
experience in the new media/social media space, as well as two previous successful books Leverage
the vast business-to-business potential of Facebook, LinkedIn, Twitter, and many other social media
platforms today with Social Marketing to the Business Customer!
  business holiday card messages for clients: Getting Naked Patrick M. Lencioni, 2010-02-02
Another extraordinary business fable from the New York Times bestselling author Patrick Lencioni
Written in the same dynamic style as his previous bestsellers including The Five Dysfunctions of a
Team, Lencioni illustrates the principles of inspiring client loyalty through a fascinating business
fable. He explains the theory of vulnerability in depth and presents concrete steps for putting it to
work in any organization. The story follows a small consulting firm, Lighthouse Partners, which often
beats out big-name competitors for top clients. One such competitor buys out Lighthouse and learns
important lessons about what it means to provide value to its clients. Offers a key resource for
gaining competitive advantage in tough times Shows why the quality of vulnerability is so important
in business Includes ideas for inspiring customer and client loyalty Written by the highly successful
consultant and business writer Patrick Lencioni This new book in the popular Lencioni series shows
what it takes to gain a real and lasting competitive edge.
  business holiday card messages for clients: Good Company Laurie Bassi, Ed Frauenheim,
Lawrence Costello, 2011-09-06 Laurie Bassi and her coauthors show that despite the dispiriting



headlines, we are entering a more hopeful economic age. The authors call it the “Worthiness Era.”
And in it, the good guys are poised to win. Good Company explains how this new era results from a
convergence of forces, ranging from the explosion of online information sharing to the emergence of
the ethical consumer and the arrival of civic-minded Millennials. Across the globe, people are
choosing the companies in their lives in the same way they choose the guests they invite into their
homes. They are demanding that companies be “good company.” Proof is in the numbers. The
authors created the Good Company Index to take a systematic look at Fortune 100 companies’
records as employers, sellers, and stewards of society and the planet. The results were clear:
worthiness pays off. Companies in the same industry with higher scores on the index—that is,
companies that have behaved better—outperformed their peers in the stock market. And this is not
some academic exercise: the authors have used principles of the index at their own investment firm
to deliver market-beating results. Using a host of real-world examples, Bassi and company explain
each aspect of corporate worthiness and describe how you can assess other companies with which
you do business as a consumer, investor, or employee. This detailed guide will help you determine
who the good guys are—those companies that are worthy of your time, your loyalty, and your money.
  business holiday card messages for clients: No Longer Awkward Amy Florian, 2014
  business holiday card messages for clients: Write the Right Words Sandra E. Lamb,
2010-05-11 A Warm and Practical Guide to Writing the Perfect Card Message Are you at a complete
loss for words when a birthday card or congratulatory card circulates at the office? When was the
last time you mailed a thinking of you card to a faraway family member, just to say hello? What
should you write to a grieving friend? How do you comfort a colleague in a time of need? Every
greeting card needs a personal, handwritten message to make it complete. In this comprehensive,
encouraging guide, journalist and lifestyle expert Sandra Lamb offers a wealth of advice, inspiration,
and examples for anyone who wants to add the perfect personal touch to their card messages---as
well as anyone who wants to know the etiquette of when and what to write. Something as small as a
heartfelt message on a greeting card can help remedy our hectic, e-mail--dependent lives. Lamb
provides tips and sample messages for every occasion under the sun, both happy and somber
(thank-you, birthday, birth and adoption, condolence), and explains the meanings of possibly
unfamiliar holidays and religious rituals to aid in the writing of appropriate messages. This personal,
indispensable guide will help you rekindle the joy of putting pen to paper and truly connect with
loved ones and friends.
  business holiday card messages for clients: Winning from Within Erica Ariel Fox, 2013-09-24
Winning from Within by leadership and negotiation expert Erica Ariel Fox presents a contemporary
approach for getting more of what you want, improving relationships, and enjoying life’s deeper
rewards. With principles developed while teaching negotiation at Harvard Law School and coaching
executives around the world, Fox provides a map for understanding your inner world and a method
for sorting yourself out. Fox uses insights from Western psychology and Eastern philosophy to
resolve the gap between what people know they should say and what they actually do. She explains
how to master your “inner negotiators,” whether working with a difficult client, struggling with a
stubborn spouse, or developing your highest leadership potential. With a Foreword by William Ury,
coauthor of the classic bestseller Getting to Yes, Winning from Within: A Breakthrough Method for
Leading, Living, and Lasting Change is your guide to greatness.
  business holiday card messages for clients: Spectickles Bill Abbott, 2014 You recognize
Spectickles from their huge glasses, but you remember them for their wet-your-pants,
tears-rolling-down-your-face, hyperventilating humor. In newspapers, calendars (Mead, American
Greetings), greeting cards (Hallmark) and dozens of other licensed products around the world.
  business holiday card messages for clients: Content Rules Ann Handley, C. C. Chapman,
2010-11-11 The guide to creating engaging web content and building a loyal following, revised and
updated Blogs, YouTube, Facebook, Twitter, Google+, and other platforms are giving everyone a
voice, including organizations and their customers. So how do you create the stories, videos, and
blog posts that cultivate fans, arouse passion for your products or services, and ignite your business?



Content Rules equips you for online success as a one-stop source on the art and science of
developing content that people care about. This coverage is interwoven with case studies of
companies successfully spreading their ideas online—and using them to establish credibility and
build a loyal customer base. Find an authentic voice and craft bold content that will resonate with
prospects and buyers and encourage them to share it with others Leverage social media and social
tools to get your content and ideas distributed as widely as possible Understand why you are
generating content—getting to the meat of your message in practical, commonsense language, and
defining the goals of your content strategy Write in a way that powerfully communicates your
service, product, or message across various Web mediums Boost your online presence and engage
with customers and prospects like never before with Content Rules.
  business holiday card messages for clients: Ignite the Fire Jonathan Goodman, 2015-02-10
Now in a revised, expanded, and upgraded edition, Ignite the Fire is the highly practical approach to
personal training already relied on by thousands of trainers Worldwide. Repeatedly called one of the
best books for personal trainers, it provides a clear road map teaching you how to become a
personal trainer, to getting a personal trainer certification, to building your career from the bottom
up so you can build a clientele, your reputation, and income. --
  business holiday card messages for clients: The Front Steps Project Kristen Collins, Cara
Soulia, 2020-11-24 People magazine's top reason for Hope in America. Curated from a grassroots
social movement, The Front Steps Project is an inspiring, uplifting portrait series capturing how
people coped with living in isolation during the COVID-19 pandemic. The Front Steps Project™
demonstrates that even in the most challenging of circumstances, kindness, love, courage, and hope
exist to build, bind, and connect communities around the globe. Created on March 18, 2020, The
Front Steps Project™ began when friends Kristen Collins and Cara Soulia sought out to unite their
neighbors through photographs of life in quarantine. In addition to incorporating work from other
local photographers, the women traveled to neighborhoods around Needham, Massachusetts to
photograph residents in front of their homes in exchange for donations to their local food pantry.
Within days, #TheFrontStepsProject became a grassroots social mission, connecting thousands of
people across the globe and raising over $3,250,000 for vital non-profit organizations and local
businesses including food pantries, frontline workers, homeless and animal shelters, hospitals and so
much more. Through their noble efforts, hundreds of thousands of images and stories of love,
sacrifice, compassion, kindness, perseverance, and – ultimately hope – flooded social media.
Featured on Good Morning America, The Today Show, People Magazine, The Wall Street Journal,
The Boston Globe and more, The Front Steps Project brings communities together virtually, despite
being – and maybe feeling – isolated. The Front Steps Project contains over 400 photographs and
dozens of stories of families during the COVID-19 pandemic. This heartwarming keepsake
commemorates a massive effort of courage, unity, and goodwill. As a tribute to the good work of The
Front Steps Project, a portion of book sales will be donated to The United Way to help people
impacted by the pandemic.
  business holiday card messages for clients: A Token of My Affection Barry Shank, 2004 For
more than 150 years, greeting cards have tapped into and organized a shared language of love,
affection, and kinship, becoming an integral part of American life and culture. Sumptuously
illustrated, A Token of My Affection follows the evolution of the modern greeting card industry from
a traditional printing and stationery business in the mid-nineteenth century to the multibillion-dollar
industry it is today. Blending archival research in business history with a study of surviving artifacts
and a literary analysis of a range of relevant texts and primary sources, Barry Shank demonstrates
how greeting cards have affected and defined experiences of status, longing, desire, social
connectedness, and love. Fascinating and surprising, A Token of My Affection shows what an
industry devoted to emotional sincerity means for the lives of all Americans.
  business holiday card messages for clients: A Practical Wedding Meg Keene, 2019-12-17 A
companion to the popular website APracticalWedding.com and A Practical Wedding Planner, A
Practical Wedding helps you sort through the basics to create the wedding you want -- without going



broke or crazy in the process. After all, what really matters on your wedding day is not so much how
it looked as how it felt. In this refreshing guide, expert Meg Keene shares her secrets to planning a
beautiful celebration that reflects your taste and your relationship. You'll discover: The real purpose
of engagement (hint: it's not just about the planning) How to pinpoint what matters most to you and
your partner DIY-ing your wedding: brilliant or crazy? How to communicate decisions to your family
Why that color-coded spreadsheet is actually worth it Wedding Zen can be yours. Meg walks you
through everything from choosing a venue to writing vows, complete with stories and advice from
women who have been in the trenches: the Team Practical brides. So here's to the joyful wedding,
the sensible wedding, the unbelievably fun wedding! A Practical Wedding is your complete guide to
getting married with grace.
  business holiday card messages for clients: Me 2.0 Dan Schawbel, 2015-11-08 “An
instruction manual for developing your personal brand and then leveraging that brand to command
your career” by the New York Times bestselling author (New York Post). From Dan Schawbel,
Managing Partner of Millennial Branding, LLC, and the man the New York Times calls a “personal
branding guru,” comes a guide detailing how to survive the modern job hunt and thrive in the digital
age. Packed with expert insights and concrete, step-by-step instructions to create and maintain one’s
personal brand, Me 2.0 shows potential job-hunters how to use digital media and social networks to
find job opportunities and careers based on their passion and experience. For those on the edge of
starting their career or trying to catch up fast, Me 2.0 offers practical, straightforward advice for
driven jobseekers looking for an edge in a fast-paced work environment. “A comprehensive guide for
leveraging the big three social media features: LinkedIn, Facebook and Twitter . . . This is a
must-read for those who want to create a powerful persona that truly separates them from the
competition amidst the war for talent.”—The Washington Post, “Summer Reading List for Business
Leaders” “An easy, thought-provoking read and recommended for anyone who may find themselves
back on the job market with only a paper resume as a calling card.”—Entrepreneur “Contains
practical ways of harnessing online tools to professional advantage.”—Financial Times “You can read
it cover to cover for a comprehensive guide to branding in this social media age or you can simply
access the section you need in the moment.”—FoxBusiness.com
  business holiday card messages for clients: Building a StoryBrand Donald Miller,
2017-10-10 More than half-a-million business leaders have discovered the power of the StoryBrand
Framework, created by New York Times best-selling author and marketing expert Donald Miller.
And they are making millions. If you use the wrong words to talk about your product, nobody will
buy it. Marketers and business owners struggle to effectively connect with their customers, costing
them and their companies millions in lost revenue. In a world filled with constant, on-demand
distractions, it has become near-impossible for business owners to effectively cut through the noise
to reach their customers, something Donald Miller knows first-hand. In this book, he shares the
proven system he has created to help you engage and truly influence customers. The StoryBrand
process is a proven solution to the struggle business leaders face when talking about their
companies. Without a clear, distinct message, customers will not understand what you can do for
them and are unwilling to engage, causing you to lose potential sales, opportunities for customer
engagement, and much more. In Building a StoryBrand, Donald Miller teaches marketers and
business owners to use the seven universal elements of powerful stories to dramatically improve
how they connect with customers and grow their businesses. His proven process has helped
thousands of companies engage with their existing customers, giving them the ultimate competitive
advantage. Building a StoryBrand does this by teaching you: The seven universal story points all
humans respond to; The real reason customers make purchases; How to simplify a brand message so
people understand it; and How to create the most effective messaging for websites, brochures, and
social media. Whether you are the marketing director of a multibillion-dollar company, the owner of
a small business, a politician running for office, or the lead singer of a rock band, Building a
StoryBrand will forever transform the way you talk about who you are, what you do, and the unique
value you bring to your customers.



  business holiday card messages for clients: The Traders' War Charles Stross, 2014-01-07
The Traders' War -- an omnibus edition of the third and fourth novels in Charles Stross's Merchant
Princes series. Miriam was an ambitious business journalist in Boston. Until she was fired—then
discovered, to her shock, that her lost family comes from an alternate reality. And although some of
them are trying to kill her, she won't stop digging up secrets. Now that she knows she's inherited the
family ability to walk between worlds, there's a new culture to explore. Her alternate home seems
located around the Middle Ages, making her world-hopping relatives top dogs when it comes to
importing guns and other gadgets from modern-day America. Payment flows from their services to
U.S. drug rings—after all, world-skipping drug runners make great traffickers. In a land where
women are property, she struggles to remain independent. Yet her outsider ways won't be tolerated,
and a highly political arranged marriage is being brokered behind her back. If she can stay alive for
long enough to protest. These books are immense fun.--Locus At the Publisher's request, this title is
being sold without Digital Rights Management Software (DRM) applied.
  business holiday card messages for clients: From All of Us to All of You The Disney
Christmas Card Jeff Kurtti, 2018-10-02 One of the nicest things about the holiday season is
exchanging greetings with our many friends, for these messages from all over the world represent
the true spirit of Christmas in many different ways. -Walt Disney Imagine how special that greeting
might be if sent by none other than Walt Disney! Early in the history of the Walt Disney Studios,
annual Christmas themed greeting cards were created, their designs and illustrations by such
legendary Disney Studio artists as Tom Wood, Hank Porter, Bob Moore, Mary Blair, John Hench, and
Paul Wenzel. Over eight decades, the artists also fashioned annual seasonal art for merchandise and
advertisements, and in support of motion pictures, television programs, and the Disney Parks and
Resorts. From All of Us to All of You: The Disney Christmas Card features beloved characters and
moments from these rarely seen and seldom-published examples of vintage Disney imagery.
Gift-wrapped and sparkling in the spirit of the season, this one-of-a-kind collection of familiar,
festive, fun, and feeling holiday art shines a light on a remarkable body of work and the people who
created it, all while celebrating that most wonderful time of the year.
  business holiday card messages for clients: Trust Your Crazy Ideas Kobi Yamada,
2019-06-11 Calling all dreamers, artists, and innovators! Here is your invitation to embrace wild,
beautiful, crazy ideas. With hand-drawn illustrations reminiscent of a sketchbook, each page holds
delightful surprises, engaging stories, and imaginative activities to unleash your creativity and
unique brilliance. Features a hardcover and lay-flat binding.
  business holiday card messages for clients: The Heart of Business Hubert Joly,
2021-05-04 A Wall Street Journal Bestseller Named a Financial Times top title How to unleash
human magic and achieve improbable results. Hubert Joly, former CEO of Best Buy and orchestrator
of the retailer's spectacular turnaround, unveils his personal playbook for achieving extraordinary
outcomes by putting people and purpose at the heart of business. Back in 2012, Everyone thought
we were going to die, says Joly. Eight years later, Best Buy was transformed as Joly and his team
rebuilt the company into one of the nation's favorite employers, vastly increased customer
satisfaction, and dramatically grew Best Buy's stock price. Joly and his team also succeeded in
making Best Buy a leader in sustainability and innovation. In The Heart of Business, Joly shares the
philosophy behind the resurgence of Best Buy: pursue a noble purpose, put people at the center of
the business, create an environment where every employee can blossom, and treat profit as an
outcome, not the goal. This approach is easy to understand, but putting it into practice is not so
easy. It requires radically rethinking how we view work, how we define companies, how we
motivate, and how we lead. In this book Joly shares memorable stories, lessons, and practical advice,
all drawn from his own personal transformation from a hard-charging McKinsey consultant to a
leader who believes in human magic. The Heart of Business is a timely guide for leaders ready to
abandon old paradigms and lead with purpose and humanity. It shows how we can reinvent
capitalism so that it contributes to a sustainable future.
  business holiday card messages for clients: Herb Lubalin Adrian Shaughnessy, 2024-06-11



The first major monograph on the legendary American typographer and graphic designer Herb
Lubalin.
  business holiday card messages for clients: A Friend Indeed Amy Florian, 2017-05-08
  business holiday card messages for clients: Rehumanize Your Business Ethan Beute,
Stephen Pacinelli, 2019-04-16 Accelerate sales and improve customer experience Every day, most
working professionals entrust their most important messages to a form of communication that
doesn't build trust, provide differentiation, or communicate clearly enough. It's easy to point to the
sheer volume of emails, text messages, voicemails, and even social messaging as the problem that
reduces our reply rates and diminishes our effectiveness. But the faceless nature of that
communication is also to blame. Rehumanize Your Business explains how to dramatically improve
relationships and results with your customers, prospects, employees, and recruits by adding
personal videos to emails, text messages, and social messages. It explains the what, why, and how
behind this new movement toward simple, authentic videos—and when to replace some of your
plain, typed-out communication with webcam and smartphone recordings. • Restore face-to-face
communication for clarity and connection • Add a personal, human touch to your emails and other
messages • Meet people who’ve sent thousands of videos • Learn to implement your own video habit
in an easy, time-saving way • Boost your replies, appointments, conversion, referrals, and results
dramatically If you’re ready to influence, teach, sell, or serve in a more personal way, Rehumanize
Your Business is your guide.
  business holiday card messages for clients: God Is in the Manger Dietrich Bonhoeffer,
2012-09-03 Supplemented by an informative introduction, short excerpts from Bonhoeffer's letters,
and passages from his Christmas sermons, these daily devotions are timeless and moving reminders
of the true gift of Christmas.
  business holiday card messages for clients: Divorced Girl Smiling Jackie Pilossoph, 2014
Smile! It's not just the end of your marriage, it's the beginning of your second chance!Missy Benson
has a two and a half carat diamond engagement ring with color grade H, VS2 clarity and a value of
$36,000. It's absolutely gorgeous, practically flawless, and let's be honest, really big!But what the
successful Chicago realtor doesn't have anymore is a husband. After 12 years of marriage, her
husband, Paul, a handsome, wealthy attorney has devastated her by breaking up their marriage for
Priscilla Sommerfeld, a young, personal trainer, who according to Missy's sassy assistant, J.J., looks
more like a Las Vegas stripper than a fitness expert.Not sure what to do with her ring, and with no
financial issues to worry about, Missy decides to put it up for sale on Craigslist. The price: 99 cents!
The catch: She gets to pick the buyer. In essence, she's looking for the perfect guy, but not for
herself. Her hope is to regain faith that good men do exist, and that marriages can last forever.Now
referring to herself as the divorced girl, Missy interviews dozens of young men who are vying for the
huge ring. It's a contest that includes outrageous characters, hilarious and sentimental stories, and
two finalists, both of whom Missy adores and who she must choose between. Then there's Parker
Missoni, the sexiest contestant by far, who drives her crazy with his brutal honesty, and at the same
time stops her heart with his deep brown eyes.Divorced Girl Smiling is the story of a woman's
journey to do whatever it takes to heal herself from divorce. It's about acceptance, reflection, taking
accountability for mistakes, and appreciating all of life's wonderful gifts. In other words, if you have
the guts to put the past behind, admit your mistakes, embrace your future, and give love another
chance, you will surely be a divorced girl smiling.
  business holiday card messages for clients: Essentials of Business Communication Mary
Ellen Guffey, 2004 This text-workbook is a streamlined, no-nonsense approach to business
communication. It takes a three-in-one approach: (1) text, (2) practical workbook, and (3)
self-teaching grammar/mechanics handbook. The chapters reinforce basic writing skills, then apply
these skills to a variety of memos, letters, reports, and resumes. This new edition features increased
coverage of contemporary business communication issues including oral communication, electronic
forms of communication, diversity and ethics.
  business holiday card messages for clients: Building a Business with a Beat: Leadership



Lessons from Jazzercise—An Empire Built on Passion, Purpose, and Heart Judi Sheppard Missett,
2019-06-25 Transform your passion into a profitable business—with the help of the legendary
entrepreneur who turned an innovative idea into a $100 million global powerhouse.Judi Sheppard
Missett is a fitness icon who, at just three years old, discovered a passion for dance that would
eventually fuel a global dance fitness empire. After an early life spent honing her dancing skills and
a career as a professional jazz dancer, Judi had an epiphany: why not combine the art of jazz dancing
with the science of exercise to help others achieve a healthier, happier self-image and life? The
wildly enthusiastic response from her first 15 students inspired her to launch Jazzercise, Inc., the
world’s leading dance fitness program with a cumulative $2 billion in global sales.In Building a
Business with Beat, Judi reveals for the first time the secrets behind the company’s five decades of
enormous success. In addition to helping millions of men and women improve their health and
well-being through the fun and fitness of dance, Judi has inspired 8,500 franchisees to achieve their
dream of owning and running their own business. Now, through powerful personal stories, practical
proven-successful advice and insights, Judi shares how you, too, can transform your passion into a
profitable business.This inspirational guide will teach you how to: • Create a successful business by
discovering and defining your larger purpose• Use your unique perspectives and abilities to enhance
the lives of others • Deftly handle everyday obstacles and unplanned events• Develop an open
mindset and embrace innovation and new possibilities• Inspire your staff to connect to a purpose
greater than day-to-day work, and moreFilled with helpful tips, smart strategies, and no-nonsense
advice, this book is essential reading for anyone who has ever dreamed of creating a thriving,
purpose-driven business. The author is living proof that when you’re doing what you love, it may not
seem like work at all.
  business holiday card messages for clients: Season's Greetings from the White House Mary
Evans Seeley, 1996 Discusses the traditions and special events of United States Presidents and their
families during the Christmas season; includes photos of Presidential Christmas cards, gifts, and
trees.
  business holiday card messages for clients: Business and Professional Communication
Steven A. Beebe, Timothy P. Mottet, 2013 Updated in its 2nd edition, Business & Professional
Communication focuseson the core concepts and skills of business and professional communication,
with an emphasis on leadership for today's global workplace. This comprehensive textis organized
around five fundamental principles of communication, providing a useful pedagogical framework for
the reader. These principles are applied to a variety of business and professional contexts, including
workplace relationships, interviewing, group and team work and giving presentations.
  business holiday card messages for clients: MIXED NUTS Rick Cormier, 2016-04-21 Highly
irreverent, but filled with wisdom and infused with deep caring, Mixed Nuts is a memoir of a life
working in psychotherapy. Some people assume that all therapists are new-agey hand-holders who
just listen and nod like bobbleheads, then suggest an astrology reading, a gluten-free diet, and your
choice of complimentary love flower or polished healing stone on your way out the door. That's not
me. My job is to help fix what's broken. Speaking to the layperson and the practitioner alike, even
Rick's signature humor can't hide his deep understanding of mental illness, his desire to help heal it
quickly and effectively, and his pragmatic and often creative approach to treatment.
  business holiday card messages for clients: Your Book Is Not a Business Card Kary
Oberbrunner, 2021-09-21 What if you turned your book into 18 streams of income? Most authors
have been taught that a book is just a business card. Sadly, this is why most authors stay poor.
Notice the difference: Business Cards Cost Money Books Create Value Business Cards Are an
Expense Books Are an Asset Business Cards Get Thrown Away Books Last Forever Business Cards
Decrease Space in Your Pocket Books Increase Influence, Impact, and Income Business Cards
Change Landfills Books Change Lives How you view your book and position it in the marketplace
shapes your results and your riches-or lack thereof. For eight years, Kary Oberbrunner struggled to
earn profit as an author. (Let's just say he kept his day job.) Finally in 2012, he discovered the model
that enabled him to go pro as a writer. In Your Book Is NOT a Business Card, Kary reveals his



proven process for helping authors create a suite of products-18 streams of income in all-to service
their readers' needs while growing their profits. To date, more than 250,000 authors from all over
the world have found success using this powerful model. His clients have effectively implemented it
across multiple continents, languages, and genres-even with fiction and children's books! Wall
Street Journal and USA Today bestselling author, Kary Oberbrunner will teach you how to make the
most of your book: Leverage the exact income streams that fit your dreams and goals. Create a clear
buyer's journey that delivers real, life-changing results. Invite your readers to go deeper without
sounding spammy or salesy. Build an engaged community thrilled to purchase your next book-based
product and service. Create your 6- or 7-figure book-based business, starting today! Kary
Oberbrunner is the CEO of Igniting Souls Publishing Agency. His company helps authors, coaches,
entrepreneurs, and speakers (ACES) write, publish, and market their books the right way and turn
them into 18 streams of income. He lives in Ohio with his wife, Kelly, and their three children.
Connect at IgnitingSouls.com
  business holiday card messages for clients: How to Write it Sandra E. Lamb, 2006 Provides
examples and advice on writing announcements, condolences, invitations, cover letters, resumes,
recommendations, memos, proposals, reports, collection letters, direct-mail, press releases, and
e-mail.
  business holiday card messages for clients: Chocolatour Doreen Pendgracs, 2013-06
  business holiday card messages for clients: Watercolor Wonders Editors of Klutz, Klutz
Press, 2021-02 It's watercolor-with a surprise twist! As you paint, reveal hidden designs in our
invisible, paint-resistant ink. Uncover patterns in scenes with adorable animals, a star-studded
galaxy, whimsical fairies, and more! Follow step-by-step instructions to learn the basics of
watercolor and work up to more intermediate techniques like ombré and tie-dye with 20 pieces of
adorable, ready-to-paint artworks. With premium paints and magical designs, this is the perfect
starter kit for budding artists. Need to Know: 54-page book includes 18 pages of watercolor
instruction and ideas for displaying your fool-proof masterpieces A follow-up to Watercolor Crush
and Watercolor Dreams with a magical surprise in invisible ink. Comes with 7 vibrant colors of paint,
a premium paintbrush, a palette mixing tray, and 18 pages of high-quality watercolor paper Comes
with: Spot-gloss areas for resist painting; 18 page instruction book and 18 watercolor boards with
black pre-painted outlines, 7 colors of paint, mixing palette and paintbrush included
  business holiday card messages for clients: The Smell of War Roland Bartetzko, 2018-01-20
Roland Bartetzko is a former soldier with the German Army, the Kosovo Liberation Army, and
Croatian Defense Council and took part in extensive engagements during the conflicts in the
Balkans. These are his memories of dangerous, deadly, and sometimes funny times. It is the true
story of what the war was like in Bosnia and in Kosovo. Combined with the stories are his
'observations' about the military tactics that were applied in these conflicts. They provide practical
advice for soldiers and civilians on how to survive in a war zone.
  business holiday card messages for clients: Business Writing with Heart Lynn
Gaertner-Johnston, 2013-11 Write your way into successful, lasting work relationships. Writing is the
lifeblood of career success. This book shows you how to write with heart--to use language and
messages that connect with others at work, building relationships that help you achieve your goals.
You have coworkers, clients, or customers you rely on to contribute to your success, and you may
write to them more often than you talk or meet. Your written words must carry your messages,
sometimes in tense and awkward situations. This book shows how to choose words that convey your
meaning while developing and sustaining your relationships. If you are a leader, team member, sales
or customer service rep, entrepreneur, or any professional who communicates in writing, this book
helps you support positive relationships in every message. Whether you write to the assistant in the
next office or the partner on the other side of the globe, you can communicate in ways that build
trust, respect, and solid connections with others. Find out how to: --Make small changes in your
emails to reinforce relationships rather than weaken them. --Share bad news, constructive feedback,
apologies, and reminders in ways that reassure readers and create goodwill. --Say no to requests



clearly and firmly without alienating or embarrassing others. --Respond to angry or tactless
messages while preserving your reputation and the relationships that matter. --Communicate
confidently even when the words don't come easily, using the model wording, letters, notes, and
emails in this book.
  business holiday card messages for clients: How to Say it Rosalie Maggio, 2001 The second
edition of this popular one-of-a-kind book is updated with ten new chapters.
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