
can you have the same business name as someone else

Can You Have the Same Business Name as Someone Else? A
Comprehensive Guide

Introduction:

Choosing a business name is a crucial first step for any entrepreneur. But
before you fall in love with the perfect moniker, there's a critical
question to consider: can you legally use the same business name as
someone else?
The short answer is: it depends. This comprehensive guide will explore the complexities of business name
registration and the legal ramifications of using a name that might already be in use. We'll cover different
jurisdictions, types of businesses, and the importance of trademark protection to help you navigate this
critical aspect of starting and running a successful enterprise.

Article Outline:

I. Understanding Business Name Registration Processes
II. The Importance of Trademarking Your Business Name
III. Geographical Limitations and Business Name Conflicts
IV. Different Business Structures and Name Conflicts
V. Steps to Take if You Discover a Name Conflict
VI. Seeking Legal Counsel for Business Name Disputes

I. Understanding Business Name Registration Processes

Business name registration varies significantly by location. Some
jurisdictions require registration at the state or local level, while others
might offer optional registration.
Understanding your specific area's rules is paramount. Failure to register where required could lead to
legal issues and prevent you from securing necessary permits and licenses.



The process typically involves searching existing registered names to
avoid conflicts. However, this search is often limited to businesses within
the same jurisdiction and business type.
This means a conflicting name in another state might not be flagged.

Many jurisdictions allow for "doing business as" (DBA) names, which
allow businesses to operate under a name different from their legal entity
name.
This can create further complexity when assessing potential name conflicts.

II. The Importance of Trademarking Your Business Name

Registering a trademark provides significantly stronger legal protection
than simply registering your business name.
A trademark protects your brand identity, including your name and logo, nationally.

A trademark prevents others from using a confusingly similar name,
even if they operate in a different geographic location.
This provides far broader protection than local business name registrations.

The trademark application process involves a thorough search to ensure
no similar trademarks already exist.
This search is much more comprehensive than a simple business name search.

III. Geographical Limitations and Business Name Conflicts

Even without trademark protection, using the same business name as



someone else might be permissible if you operate in a different
geographic area.
However, this depends significantly on factors like the size and reach of the other business.

If you have a small, local business, and another business with the same
name operates far away, you may not face legal action.
This is because the likelihood of customer confusion is minimal.

However, expanding your business geographically later could create a
conflict, even if initially legal.
Careful planning and monitoring for potential conflicts are necessary.

IV. Different Business Structures and Name Conflicts

The legal implications of name conflicts vary depending on your business
structure.
Sole proprietorships, partnerships, LLCs, and corporations all have different legal considerations.

A corporation may face more stringent requirements and greater
potential liabilities in a name conflict than a sole proprietorship.
This is due to the nature of corporate legal entities and their responsibilities.

Consulting with a business lawyer early on to understand the
implications for your specific business structure is strongly recommended.
Professional advice is crucial to navigating this complex area of business law.

V. Steps to Take if You Discover a Name Conflict



If you discover a potential name conflict, the first step is to thoroughly
research the other business.
Determine their location, business type, and the extent of their operations.

Contact a legal professional to assess the potential risks and legal options
available.
A lawyer specializing in business law can provide valuable advice tailored to your specific situation.

Consider modifying your business name to avoid any legal disputes or
confusion among customers.
This is often the most straightforward way to avoid costly and time-consuming litigation.

VI. Seeking Legal Counsel for Business Name Disputes

Seeking legal counsel is crucial throughout the process, particularly if you
face a name conflict.
A lawyer can help you navigate the complexities of business law and protect your interests.

Legal assistance ensures you comply with all relevant regulations and
laws, reducing your risk of legal penalties.
Professional advice is an investment in your business's long-term success.

Early intervention can often prevent costly and time-consuming legal
battles.
Addressing potential conflicts proactively is far more efficient than reacting to a lawsuit.

Conclusion:

The question of whether you can use the same business name as someone else is complex. While



geographically limited similarity might be acceptable, trademark registration provides the most robust
protection. Thorough research, understanding your jurisdiction's laws, and consulting legal counsel are vital
steps to avoid costly legal disputes. Prioritizing a unique and easily searchable name is a smart business
strategy. Don't let a simple name conflict derail your entrepreneurial journey.

Frequently Asked Questions (FAQs):

Q: Can I use a similar business name? A: Using a similar name increases the risk of legal action. The level of
similarity that constitutes a problem depends on several factors and requires legal assessment.

Q: What if my business is online-only? A: Even online businesses need to consider name conflicts.
Geographical limitations may be less relevant, but trademark infringement still applies.

Q: How much does it cost to trademark a name? A: Trademarking costs vary depending on the complexity
of the application and legal representation.

Q: What if I've already been operating under a conflicting name? A: Seek immediate legal counsel. The
longer you operate under a conflicting name, the more difficult and costly rectifying the issue becomes.
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  can you have the same business name as someone else: Rock Your Life Craig Duswalt,
2017-09-08 Rock Your Life is filled with amazing stories by incredible people. Craig Duswalt asked
some of his high-profile friends if they would share a success they had in their lives so that they
might inspire future business leaders and world changers. They all said yes! This book features an
impressive lineup of “RockStars” including Russell Hitchcock, lead singer of the amazing and
successful pop duo, Air Supply; Dean Cain, played Superman on the hit television show, Lois &
Clark: The New Adventures of Superman; Ray Parker Jr., writer and performer of the mega-hit song,
Ghostbusters; Don Cromwell, former bass player for Air Supply and Eddie Money; Natasha Duswalt,
author of three books, one #1 Amazon best-selling book, and owner of a top modeling agency in Los
Angeles; Sandra Yancey, Founder and CEO of the #1 Women’s Entrepreneur Conference,
eWomenNetwork; Captain Charlie Plumb, retired Navy Captain, former POW and International
Speaker; Bill Walsh, America’s Business Expert; Joel Weldon, Golden Gavel winner and Hall of Fame
Speaker; “Famous Dave” Anderson, America’s Rib King and founder of Famous Dave’s restaurants;
and RADM Paul Becker, a retired, highly decorated U.S. Naval Intelligence Officer.
  can you have the same business name as someone else: Intellectual Property Richard Stim,
1994 What are the origins and sources of copyright law? What is the extent of trademark rights?
What is patentable? All the answers to these questions and more are clearly explained to prepare
you for the complex and challenging work with intellectual property. Intellectual Property: Patents,



Trademarks, and Copyrights helps you learn about the right of inventors, trademark infringement,
trade secrets, damages, and injunctions. Step-by-step explanations are provided to help you learn
how to use and register the various forms required in intellectual property law.
  can you have the same business name as someone else: The Entrepreneur's Solution Mel
H. Abraham, 2015-02-24 Discover the Three Elements of the Entrepreneurial Mindset—the key to
twenty-first century sustainable success: “A must read.” —David Bach, #1 New York
Times–bestselling author of The Automatic Millionaire The Entrepreneur’s Solution introduces the
Business Mastery Blueprint and the concept of sustainable success—the new model for thriving in
the twenty-first century, which replaces the old standard “model of mediocrity.” New-millennium
companies are blazing a very different path to an achievable and sustainable future. But what is the
mindset behind the methodology? In these pages, potential and beginning entrepreneurs can learn
exactly what it takes to live a rich life on every level. The Nine Entrepreneurial Essentials that make
up the Three Elements of the Entrepreneurial Mindset—from the moment they are put into
practice—become a game changer in growing a business and a meaningful life. “A
thought-provoking new way to think about business.” —Daniel Amen, MD, author of Change Your
Brain, Change Your Life Includes a foreword by Brendon Burchard, New York Times–bestselling
author of High Performance Habits
  can you have the same business name as someone else: Basic Facts about Trademarks ,
1988-08
  can you have the same business name as someone else: Working With Independent
Contractors Stephen Fishman, 2020-07-28 Hire independent contractors without running into
trouble Independent contractors (ICs) do every conceivable type of work�from accounting to web
development�and �gig economy� websites make it easy to find and hire qualified ICs. Working with
independent contractors saves your business money and gives you flexibility in hiring. But there are
risks in trying to establish IC relationships. Simply calling a worker an independent contractor
doesn�t make them one. This book shows you how to avoid mistakes that can lead to lawsuits or
costly fines from the IRS and state agencies. Learn how to: determine who qualifies as an IC
document the IC relationship in a written agreement assess the risks of hiring freelancers and gig
workers safeguard your company�s intellectual property, and handle�and settle�an IRS audit. The
10th edition�completely revised to reflect the latest changes in the law�includes detailed examples
of how a business should hire independent contractors. With downloadable forms: comes with
invaluable forms that let you document a worker�s IC status and create strong contracts. Easy to
download and tailor to your own situation, details inside.
  can you have the same business name as someone else: Ask a Manager Alison Green,
2018-05-01 From the creator of the popular website Ask a Manager and New York’s work-advice
columnist comes a witty, practical guide to 200 difficult professional conversations—featuring
all-new advice! There’s a reason Alison Green has been called “the Dear Abby of the work world.”
Ten years as a workplace-advice columnist have taught her that people avoid awkward conversations
in the office because they simply don’t know what to say. Thankfully, Green does—and in this
incredibly helpful book, she tackles the tough discussions you may need to have during your career.
You’ll learn what to say when • coworkers push their work on you—then take credit for it • you
accidentally trash-talk someone in an email then hit “reply all” • you’re being micromanaged—or not
being managed at all • you catch a colleague in a lie • your boss seems unhappy with your work •
your cubemate’s loud speakerphone is making you homicidal • you got drunk at the holiday party
Praise for Ask a Manager “A must-read for anyone who works . . . [Alison Green’s] advice boils down
to the idea that you should be professional (even when others are not) and that communicating in a
straightforward manner with candor and kindness will get you far, no matter where you
work.”—Booklist (starred review) “The author’s friendly, warm, no-nonsense writing is a pleasure to
read, and her advice can be widely applied to relationships in all areas of readers’ lives. Ideal for
anyone new to the job market or new to management, or anyone hoping to improve their work
experience.”—Library Journal (starred review) “I am a huge fan of Alison Green’s Ask a Manager



column. This book is even better. It teaches us how to deal with many of the most vexing big and
little problems in our workplaces—and to do so with grace, confidence, and a sense of
humor.”—Robert Sutton, Stanford professor and author of The No Asshole Rule and The Asshole
Survival Guide “Ask a Manager is the ultimate playbook for navigating the traditional workforce in a
diplomatic but firm way.”—Erin Lowry, author of Broke Millennial: Stop Scraping By and Get Your
Financial Life Together
  can you have the same business name as someone else: Hello, My Name Is Awesome
Alexandra Watkins, 2014-09-15 Every year, 6 million companies and more than 100,000 products are
launched. They all need an awesome name, but many (such as Xobni, Svbtle, and Doostang) look like
the results of a drunken Scrabble game. In this entertaining and engaging book, ace naming
consultant Alexandra Watkins explains how anyone—even noncreative types—can create memorable
and buzz-worthy brand names. No degree in linguistics required. The heart of the book is Watkins's
proven SMILE and SCRATCH Test—two acronyms for what makes or breaks a name. She also
provides up-to-date advice, like how to make sure that Siri spells your name correctly and how to
nab an available domain name. And you'll see dozens of examples—the good, the bad, and the “so
bad she gave them an award.” Alexandra Watkins is not afraid to name names.
  can you have the same business name as someone else: Brand Naming Rob Meyerson,
2021-12-14 You don’t have a brand—whether it’s for a company or a product—until you have a
name. The name is one of the first, longest lasting, and most important decisions in defining the
identity of a company, product, or service. But set against a tidal wave of trademark applications,
mortifying mistranslations, and disappearing dot-com availability, you won’t find a good name by
dumping out Scrabble tiles. Brand Naming details best-practice methodologies, tactics, and advice
from the world of professional naming. You’ll learn: What makes a good (and bad) name The
step-by-step process professional namers use How to generate hundreds of name ideas The secrets
of whittling the list down to a finalist The most complete and detailed book about naming your
brand, Brand Naming also includes insider anecdotes, tired trends, brand origin stories, and busted
myths. Whether you need a great name for a new company or product or just want to learn the
secrets of professional word nerds, put down the thesaurus—not to mention Scrabble—and pick up
Brand Naming.
  can you have the same business name as someone else: How to Start a Business in
California Entrepreneur Press, 2003 How to Start a Business in Californiais your roadmap to avoid
planning, legal and financial pitfalls and direct you through the bureaucratic red tape that often
entangles fledgling entrepreneurs. This all-in-one resource goes a step beyond other business how-to
books to give you a jump-start on planning for your business and provides you with: Quick reference
to the most current mailing and Internet addresses and telephone numbers for federal, state, local
and private agencies that will help get your business up and running State population statistics,
income and consumption rates, major industry trends and overall business incentives to give you a
better picture of doing business in California Checklists, sample forms and a complete sample
business plan to assist you with numerous startup details State-specific information on issues like
choosing a legal form, selecting a business name, obtaining licenses and permits, registering to pay
for taxes and knowing your employer responsibilities Federal and state options for financing your
new venture
  can you have the same business name as someone else: Don't Panic! a Legal Guide for
Small Businesses and Creative Professionals Art Neill, Teri Karobonik, 2016-06-24 Want to
learn how to avoid legal issues for your business and creative projects? That's what Don't Panic! is
all about. Learn to skillfully handle legal issues from the beginning to the moment (that hopefully
doesn't happen) you get a nasty lawyer letter. You'll learn how to *Form Your Business*Protect Your
Intellectual Property*Know the difference between employees and independent
contractors*Understand insurance *Be smart when getting funded*Avoid problems when launching
an App or Internet-Based Service.*License anything, and when to get permission.*Watch your back
while you're making the deal*What to do next when you've gotten a nasty lawyer letter



  can you have the same business name as someone else: How to Write what You Want
and Sell what You Write Skip Press, 1995 Not loaded with theory, Skip's invaluable book contains
concise, easily understood and applied advice for both writing and marketing any kind of book,
article, story, play, screen-play, report, proposal or anything else you can think of.How to Write
What You Want and Sell What You Write is for every writer or wannabe who needs to sort out his or
her desires, capabilities and strengths and, even more importantly, learn the particular formats for
the kind of writing in which he or she is interested.
  can you have the same business name as someone else: Contagious Jonah Berger,
2016-05-03 Upper Saddle River, N.J. : Creative Homeowner,
  can you have the same business name as someone else: The Subtle Art of Not Giving a
F*ck Mark Manson, 2016-09-13 #1 New York Times Bestseller Over 10 million copies sold In this
generation-defining self-help guide, a superstar blogger cuts through the crap to show us how to
stop trying to be positive all the time so that we can truly become better, happier people. For
decades, we’ve been told that positive thinking is the key to a happy, rich life. F**k positivity, Mark
Manson says. Let’s be honest, shit is f**ked and we have to live with it. In his wildly popular Internet
blog, Manson doesn’t sugarcoat or equivocate. He tells it like it is—a dose of raw, refreshing, honest
truth that is sorely lacking today. The Subtle Art of Not Giving a F**k is his antidote to the coddling,
let’s-all-feel-good mindset that has infected American society and spoiled a generation, rewarding
them with gold medals just for showing up. Manson makes the argument, backed both by academic
research and well-timed poop jokes, that improving our lives hinges not on our ability to turn lemons
into lemonade, but on learning to stomach lemons better. Human beings are flawed and limited—not
everybody can be extraordinary, there are winners and losers in society, and some of it is not fair or
your fault. Manson advises us to get to know our limitations and accept them. Once we embrace our
fears, faults, and uncertainties, once we stop running and avoiding and start confronting painful
truths, we can begin to find the courage, perseverance, honesty, responsibility, curiosity, and
forgiveness we seek. There are only so many things we can give a f**k about so we need to figure
out which ones really matter, Manson makes clear. While money is nice, caring about what you do
with your life is better, because true wealth is about experience. A much-needed
grab-you-by-the-shoulders-and-look-you-in-the-eye moment of real-talk, filled with entertaining
stories and profane, ruthless humor, The Subtle Art of Not Giving a F**k is a refreshing slap for a
generation to help them lead contented, grounded lives.
  can you have the same business name as someone else: Sticky Branding Jeremy Miller,
2015-01-10 #1 Globe and Mail Bestseller 2016 Small Business Book Awards — Nominated,
Marketing category Sticky Brands exist in almost every industry. Companies like Apple, Nike, and
Starbucks have made themselves as recognizable as they are successful. But large companies are
not the only ones who can stand out. Any business willing to challenge industry norms and find
innovative ways to serve its customers can grow into a Sticky Brand. Based on a decade of research
into what makes companies successful, Sticky Branding is your branding playbook. It provides ideas,
stories, and exercises that will make your company stand out, attract customers, and grow into an
incredible brand. Sticky Branding’s 12.5 guiding principles are drawn from hundreds of interviews
with CEOs and business owners who have excelled within their industries.
  can you have the same business name as someone else: Washington State Notary Public
Guide Washington State Department, 2019-04-06 The Department of Licensing has worked to keep
the notary public application process as simple as possible. A prospective notary need only submit a
complete application, proof of a $10,000 surety bond, and appropriate fees to the Department of
Licensing in order to begin the process. Once an applicant has completed all application
requirements and proven that he or she is eligible, the Department will have a new certificate of
commission mailed out promptly. New in 2018, notaries public can also apply for an electronic
records notary public endorsement, which allows the notary to perform notarial acts on electronic
documents as well as paper documents. The application process is similar to the application process
for the commission, and can be done at the same time or separately.



  can you have the same business name as someone else: Indiana Notary Public Guide
Indiana Secretary of State, 2019-04-06 A notary is a public official responsible for independently
verifying signatures and oaths. Depending on how a document is written, a notarization serves to
affirm the identity of a signer and the fact that they personally executed their signature. A
notarization, or notarial act, officially documents the identity of a party to a document or transaction
and the occasion of the signing that others can rely upon, usually at face value. A notary's
authentication is intended to be reliable, to avoid the inconvenience of having to locate a signer to
have them personally verify their signature, as well as to document the execution of a document
perhaps long after the lifetime of the signer and the notary. An oath is a sworn statement. In most
cases a person will swear that a written statement, oral statement, or testimony they are about to
give is true. A notary can document that the notary administered an oath to an individual.
  can you have the same business name as someone else: Black Enterprise , 2000-05 BLACK
ENTERPRISE is the ultimate source for wealth creation for African American professionals,
entrepreneurs and corporate executives. Every month, BLACK ENTERPRISE delivers timely, useful
information on careers, small business and personal finance.
  can you have the same business name as someone else: The Mom Test Rob Fitzpatrick,
2013-10-09 The Mom Test is a quick, practical guide that will save you time, money, and heartbreak.
They say you shouldn't ask your mom whether your business is a good idea, because she loves you
and will lie to you. This is technically true, but it misses the point. You shouldn't ask anyone if your
business is a good idea. It's a bad question and everyone will lie to you at least a little . As a matter
of fact, it's not their responsibility to tell you the truth. It's your responsibility to find it and it's worth
doing right . Talking to customers is one of the foundational skills of both Customer Development
and Lean Startup. We all know we're supposed to do it, but nobody seems willing to admit that it's
easy to screw up and hard to do right. This book is going to show you how customer conversations
go wrong and how you can do better.
  can you have the same business name as someone else: How to Start a Business in Oregon
Entrepreneur Press, 2003 This series covers the federal, state, and local regulations imposed on
small businesses, with concise, friendly and up-to-the-minute advice on each critical step of starting
your own business.
  can you have the same business name as someone else: Fundamentals of Business (black
and White) Stephen J. Skripak, 2016-07-29 (Black & White version) Fundamentals of Business was
created for Virginia Tech's MGT 1104 Foundations of Business through a collaboration between the
Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial
ShareAlike 3.0 license.
  can you have the same business name as someone else: How to Start a Business in
Wisconsin Entrepreneur Press, 2007-06-08 SmartStart Your Business Today! How to Start a
Business in Wisconsin is your road map to avoiding operational, legal and financial pitfalls and
breaking through the bureaucratic red tape that often entangles new entrepreneurs. This all-in-one
resource goes a step beyond other business how-to books to give you a jump-start on planning for
your business. It provides you with: Valuable state-specific sample forms and letters on CD-ROM
Mailing addresses, telephone numbers and websites for the federal, state, local and private agencies
that will help get your business up and running State population statistics, income and consumption
rates, major industry trends and overall business incentives to give you a better picture of doing
business in Wisconsin Checklists, sample forms and a complete sample business plan to assist you
with numerous startup details State-specific information on issues like choosing a legal form,
selecting a business name, obtaining licenses and permits, registering to pay taxes and knowing
your employer responsibilities Federal and state options for financing your new venture Resources,
cost information, statistics and regulations have all been updated. That, plus a new easier-to-use
layout putting all the state-specific information in one block of chapters, make this your must-have
guide to getting your business off the ground.



  can you have the same business name as someone else: Form a Partnership Denis Clifford,
Ralph E. Warner, 2006 Many people dream of going into business with friends or family. What's
involved in forming a partnership? How does one write a partnership agreement? This helpful book
covers all the important partnership issues such as: · Financial and tax liabilities · Contributions of
cash, property or services · Expanding a partnership to include others · Buyout agreements · Valuing
assets Readers can take advantage of the standard partnership clauses provided or create their own
customized agreement. All the forms for creating a partnership agreement are provided, both on
CD-ROM and as tear-outs.
  can you have the same business name as someone else: Burger King of Florida, Inc. V.
Hoots , 1968
  can you have the same business name as someone else: The Right of Publicity Jennifer
Rothman, 2018-05-07 Who controls how one’s identity is used by others? This legal question,
centuries old, demands greater scrutiny in the Internet age. Jennifer Rothman uses the right of
publicity—a little-known law, often wielded by celebrities—to answer that question, not just for the
famous but for everyone. In challenging the conventional story of the right of publicity’s emergence,
development, and justifications, Rothman shows how it transformed people into intellectual
property, leading to a bizarre world in which you can lose ownership of your own identity. This shift
and the right’s subsequent expansion undermine individual liberty and privacy, restrict free speech,
and suppress artistic works. The Right of Publicity traces the right’s origins back to the emergence
of the right of privacy in the late 1800s. The central impetus for the adoption of privacy laws was to
protect people from “wrongful publicity.” This privacy-based protection was not limited to
anonymous private citizens but applied to famous actors, athletes, and politicians. Beginning in the
1950s, the right transformed into a fully transferable intellectual property right, generating a host of
legal disputes, from control of dead celebrities like Prince, to the use of student athletes’ images by
the NCAA, to lawsuits by users of Facebook and victims of revenge porn. The right of publicity has
lost its way. Rothman proposes returning the right to its origins and in the process reclaiming
privacy for a public world.
  can you have the same business name as someone else: The Small Business Start-Up
Kit Peri Pakroo, 2016-02-29 Everything you need to start a business, from creating a solid business
plan and selecting a marketable name to business contracts, taxes, and reaching customers online.
  can you have the same business name as someone else: Designing Brand Identity Alina
Wheeler, 2012-10-11 A revised new edition of the bestselling toolkit for creating, building, and
maintaining a strong brand From research and analysis through brand strategy, design development
through application design, and identity standards through launch and governance, Designing Brand
Identity, Fourth Edition offers brand managers, marketers, and designers a proven, universal
five-phase process for creating and implementing effective brand identity. Enriched by new case
studies showcasing successful world-class brands, this Fourth Edition brings readers up to date with
a detailed look at the latest trends in branding, including social networks, mobile devices, global
markets, apps, video, and virtual brands. Features more than 30 all-new case studies showing best
practices and world-class Updated to include more than 35 percent new material Offers a proven,
universal five-phase process and methodology for creating and implementing effective brand identity
  can you have the same business name as someone else: Arts Law Conversations
Elizabeth T. Russell, 2014 52 short, understandable Conversations provide artists in all genres with
a working knowledge of the legal issues affecting their arts and businesses. Copyright. Trademark.
Contracts. Lawyers. Courts. Nonprofits.
  can you have the same business name as someone else: The Chicago Guide for
Freelance Editors Erin Brenner, 2024-04-30 The definitive guide to starting and running a
freelance editing business. You’ve been thinking about shifting into the world of freelance editing,
but you don’t know where to start. In a time when editors are seeking greater flexibility in their
work arrangements and schedules, freelancing is an increasingly common career option. But
deciding to go it alone means balancing the risks with the rewards. From the publisher of The



Chicago Manual of Style comes The Chicago Guide for Freelance Editors, the definitive guide to
running your business and finding greater control and freedom in your work life. In this book, Erin
Brenner—an industry leader and expert on the business of editorial freelancing—gathers everything
you need to know into a single resource. Brenner has run her own successful editing business for
over two decades and has helped hundreds of editors launch or improve their businesses through
her teaching, blog writing, and coaching. The Chicago Guide for Freelance Editors will walk you
through the entire process of conceiving, launching, and working in a freelance editing business,
from deciding on services and rates to choosing the best business structure to thinking through
branding and marketing strategies and beyond. This book is ideal for beginning freelancers looking
to get set up and land their first clients, but it’s equally valuable to those who have already been
freelancing, with detailed coverage of such issues as handling difficult clients and continuing
professional development. You’ll find a collection of advice from other successful freelance editors in
this guide, as well as an extensive list of resources and tools. In the final and perhaps most
important chapter, Brenner teaches you how to care for the key component of the business: yourself.
  can you have the same business name as someone else: Small Business For Dummies
Veechi Curtis, 2012-03-20 Created especially for the Australian customer! Secure your business
success with this best-selling guide Thinking about starting a new business? Searching for ways to
run your small business better? This essential reference covers everything any Australian or New
Zealand small business needs to know, including vital topics such as business planning and
franchising, budgeting and GST, marketing and online sales. Find out what works for you -- decide
whether to start from scratch, buy an existing business or purchase a franchise Build a business plan
-- develop a blueprint for business success with a winning business plan Develop a marketing
strategy -- find your unique selling point, build your brand and set sales goals Understand the
importance of customer service -- deliver beyond expectations, listen to customers and transform
complaints into sales Ramp up your management skills -- understand your legal obligations as an
employer, recruit the best employees and build a great team Succeed online -- develop a website,
secure high rankings on the search engines and build online sales Keep your business profitable --
understand Profit & Loss reports, manage profit margins and set budgets
  can you have the same business name as someone else: Learn How to Start a Cash Only
Medical Practice , 2008
  can you have the same business name as someone else: How to Start a Business in North
Carolina Or South Carolina Jacqueline D. Stanley, Jeffrey D. DeGood, 2003 Whether you are starting
over in a new career or wanting to supplement your retirement, How to Start a Business in North
Carolina or South Carolina is your guide to successfully starting and running your new business.
How to Start a Business in North Carolina or South Carolina is an innovative answer to
understanding the federal and state laws that accompany starting a business. From choosing your
business to employment and financial matters, this book simplifies the start-up process while saving
you time and money. Written by attorneys, this book uses an easy-to-understand approach to
business regulations for anyone considering opening a business in North Carolina or South Carolina.
This book contains all the information you need to start your dream business-headache and hassle
free.
  can you have the same business name as someone else: Consulting Success Michael
Zipursky, 2018-10-16 How can you take your skills and expertise and package and present it to
become a successful consultant? There are proven time-tested principles, strategies, tactics and
best-practices the most successful consultants use to start, run and grow their consulting business.
Consulting Success teaches you what they are. In this book you'll learn: - How to position yourself as
a leading expert and authority in your marketplace - Effective marketing and branding materials that
get the attention of your ideal clients - Strategies to increase your fees and earn more with every
project - The proposal template that has generated millions of dollars in consulting engagements -
How to develop a pipeline of business and attract ideal clients - Productivity secrets for consultants
including how to get more done in one week than most people do in a month - And much, much more



  can you have the same business name as someone else: How to Create a Trade Mark,
Protect it and Build your Brand Liam Birkett, 2014-01-14 You will learn how to devise your trade
mark How to register and protect it How to exploit multiple types of trade marks The
misconceptions regarding company names Errors relating to domain names How to use your
branding to get free publicity How to add value to your brand A strategy to follow for expansion
Practical examples of trade marks
  can you have the same business name as someone else: How to Open and Operate a
Financially Successful Construction Company Tanya R. Davis, 2007 Book & CD-ROM. Starting a
construction company, even a small one, can be a very profitable venture. In good times and bad
construction is an industry that will always be in demand, and construction is not an industry where
technology will replace or undermine it. The construction field is growing rapidly. According to the
Bureau of Labor Statistics, construction firms are expected to be one of the fastest growing business
segments in the U.S. economy. There has never been a better time to start a construction company
and get ahead of the competition. This is a comprehensive, detailed study of the practical side of
starting and operating a construction firm. It will take you step by step through every aspect and
prepare you with everything you need including sample business forms, leases, contracts;
worksheets and checklists for planning, starting, and running day-to-day operations. You will get
dozens of other valuable, timesaving tools of the trade that every entrepreneur should have. While
providing detailed instruction and examples, the author help you find a location and business name
that will bring success, take you through the process of drawing up a winning business plan (the
Companion CD-ROM has the actual business plan you can use in MS Word TM), and teach you how
to start and manage your construction company. You will find guidance on obtaining licenses and
permits, drawing up contracts, hiring subcontractors, meeting governmental regulations, attracting
new clients and referrals, applying for financing, tracking utilities, employing basic cost control
systems, dealing with pricing issues, and staying ahead of the competition. You will avoid trial by
error when setting up equipment layouts, meeting legal and IRS requirements, and tapping into the
best sales and marketing techniques and pricing formulas. The book will even help you set up
computer systems to save time and money, teach you how to hire and keep a qualified professional
staff, use the best computer software, network with publishers and associations, do your own sales
planning, customer service, keep your own books, compile monthly profit and loss statements, and
prepare taxes. You will become adept at media planning, pricing, and public relations. You will be
able to manage and train employees, motivate workers, generate high profile public relations and
publicity, and learn low cost marketing ideas and low cost ways to satisfy customers and build sales.
You will learn how to keep bringing customers back and build referrals the secret of continued
success as well as getting thousands of great tips and useful guidelines. The manual delivers literally
hundreds of innovative demonstrated ways to operate and streamline your business. Learn new ways
to make your operation run smoother and increase performance, shut down waste, reduce costs, and
increase profits. The secret of continued success as well as getting thousands of great tips and
useful ideas. In addition, you will appreciate the valuable CD ROM resource in your daily activities
as a source of ready-to-use forms, templates, worksheets, business plan, surveys, letters, web site
resources, everything you will need to get up and running. We also went the extra mile and spent an
unprecedented amount of time researching, interviewing, e-mailing, and communicating with
hundreds of today s most successful construction company executives. Aside from learning the
basics you will be privy to their secrets and proven successful ideas. Instruction is great, but advice
from experts is even better, and the construction experts chronicled in this book are earning a great
deal of money for their expertise.
  can you have the same business name as someone else: Be Your Own Boss WetFeet,
  can you have the same business name as someone else: E-book Publishing Success
Kingsley Oghjojafor, 2005-05-31 This book contains detailed and easy-to-digest information on all
aspects of writing, preparing and marketing electronic books (ebooks). It covers such aspects as:
How to develop ideas to write about; How to start the compilation of the ebook; How to choose the



correct ebook compiling software; How to publish the ebook; How to promote and market the ebook
online and offline; How to create a website and auto responders for selling the ebook; How to collect
payment from the website for selling the ebook· How to set up affiliate programmes for selling the
ebook. - Very practical so that even someone who has never used a computer before can benefit
from the book - Contains links to a lot of free tools that will help anyone compile and sell his/her
ebook online - Includes setting up a website to promote the ebook and accepting credit cards on the
website
  can you have the same business name as someone else: A Physician's Complete Guide
to a Successful Medical House Call Practice ,
  can you have the same business name as someone else: The Designer's Guide To
Marketing And Pricing Ilise Benun, Peleg Top, 2008-03-10 Do what you love and make money!
The Designer's Guide to Marketing and Pricing will answer all the common questions asked by
designers trying to stay afloat in their creative business - and also successful designers who want to
put a little more thought into their operations. Whether you're a freelancer, an aspiring
entrepreneur or a seasoned small-business owner, you'll learn everything you need to know about
how to market and price your services. This book shows you how to: learn which marketing tools are
most effective and how to use them create a smart marketing plan that reflects your financial goals
plan small actionable steps to take in reaching those financial goals determine who your ideal clients
are and establish contact with them turn that initial contact into a profitable relationship for both of
you talk to clients about money and the design process - without fear figure out a fair hourly rate
and give an accurate estimate for a project You'll learn the ins and outs of creating and running a
creative services business - the things they never taught you in school. Plus, there are useful
worksheets throughout the book, so you can apply the principles and formulas to your own
circumstances and create a workable business plan right away.
  can you have the same business name as someone else: Side Hustles For Dummies Alan
R. Simon, 2022-05-10 Get yourself paid and broaden your skillset with this everyday guide to side
hustles The gig economy is growing by leaps and bounds, partly because it’s easier to find a flexible
work-life balance. Those of us who don't want to leave our full-time jobs, however, can still grab a
piece of excitement and extra income for ourselves by starting a side hustle. Or you can bundle your
own personalized set of side hustles to replace your full-time job and take full control of your
professional life. Whether you're thinking about driving for Uber, developing apps, or starting an
online boutique, Side Hustles For Dummies walks you through every step of the way of starting your
own side gig. You'll learn about how to structure your new business and keep records, create backup
plans, and steer clear of scams. You'll also: Find out whether you need investment capital and learn
what your new time commitments will be Learn to create a business plan and patch any holes in it
before you get started Discover how to incorporate a vibrant side hustle into your already busy life
Learn how to adjust your side hustle to meet changes in your personal life and the overall business
climate Side hustles are for everyone, from high school and college students to full-time
professionals to retirees. If you've been looking for an excuse to pursue your latest passion, hobby,
or interest—or you're just in the market for some extra income—Side Hustles For Dummies is the
easy-to-read, no-nonsense guide to creating a rewarding and engaging new life.
  can you have the same business name as someone else: Domestic Engineering and the
Journal of Mechanical Contracting , 1918
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