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Can You Use Your Own Song to Market Your Business?
A Powerful Branding Strategy

Using original music to market your business is a powerful, yet often overlooked strategy. This
comprehensive guide explores the legal and practical aspects of leveraging your own songs for
marketing purposes, offering insights into how to maximize their impact and build a strong brand
identity. We'll delve into copyright, licensing, and creative applications to help you determine if this
innovative approach is right for your business.
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Creating branded playlists and soundtracks.
Leveraging music in email marketing and website design.
III. Building Brand Identity Through Music:
Aligning music style with brand personality and target audience.
Enhancing brand memorability and recall through musical branding.
Fostering emotional connection with customers through music.
IV. Practical Tips and Considerations:
Budget allocation for music production and licensing.
Choosing the right platforms for music distribution and marketing.
Measuring the effectiveness of your music marketing strategy.
V. Examples of Successful Music Marketing Campaigns.

I. Copyright and Legal Considerations:

Understanding Copyright Ownership and Protection

Before using your song for marketing, ensure you own the copyright. This protects your work from
unauthorized use. Properly registering your copyright with the relevant authorities provides legal
recourse if infringement occurs.



Determining the Need for Mechanical Licenses and
Synchronization Licenses

Depending on how you use your music, you might need mechanical licenses (for reproducing your
song) and synchronization licenses (for using your song with visuals). These licenses are typically
obtained from performing rights organizations (PROs) or directly from the copyright holder.

Avoiding Copyright Infringement

Always obtain the necessary permissions before using any copyrighted music in your marketing
materials. Improper use can lead to expensive lawsuits and damage your brand reputation. Thorough
research and legal consultation are crucial.

II. Creative Applications of Music in Marketing:

Using Music in Commercials and Advertising Campaigns

A well-crafted jingle or original song can significantly enhance the impact of your commercial. It can
make your advertisement memorable and easily recognizable, contributing to brand recall.

Incorporating Music into Social Media Content

Use short, catchy clips of your music on platforms like Instagram, TikTok, and YouTube to increase
engagement and brand awareness. This can build anticipation for new product launches or engage
your audience in unique ways.

Creating Branded Playlists and Soundtracks

Develop playlists featuring your music and other related artists to create a branded listening
experience. This offers an additional way to associate your brand with enjoyable content.

Leveraging Music in Email Marketing and Website Design

Use short, unobtrusive musical cues on your website or in email marketing campaigns to create a
more engaging user experience. However, ensure the music complements the content and doesn't
overwhelm visitors.



III. Building Brand Identity Through Music:

Aligning Music Style with Brand Personality and Target
Audience

The genre and style of music you choose should align with your brand's image and appeal to your
target demographic. A rock song might not suit a luxury skincare brand, for example.

Enhancing Brand Memorability and Recall Through Musical
Branding

A unique musical signature or jingle can significantly enhance brand recognition and recall. Think of
the iconic jingles associated with many successful brands – these are highly effective in creating a
lasting impression.

Fostering Emotional Connection with Customers Through
Music

Music is a powerful tool for evoking emotions. Select music that resonates with the feelings you want
to associate with your brand, such as joy, excitement, or trust.

IV. Practical Tips and Considerations:

Budget Allocation for Music Production and Licensing

Creating professional-quality music requires investment. Allocate a realistic budget for recording,
mixing, mastering, and obtaining any necessary licenses.

Choosing the Right Platforms for Music Distribution and
Marketing

Explore various platforms to distribute your music, such as Spotify, Apple Music, and YouTube Music.
This broadens the reach of your marketing efforts.

Measuring the Effectiveness of Your Music Marketing Strategy



Track key metrics such as website traffic, social media engagement, and sales to gauge the success
of your music marketing strategy. Adjust your approach based on data-driven insights.

V. Examples of Successful Music Marketing Campaigns:

Many successful businesses have used original music effectively. Analyzing their strategies can
provide valuable lessons for implementing your own campaign. Research examples across different
industries to find inspiration and best practices. Look at how they integrated the music across
multiple platforms.

Conclusion:

Using your own music for business marketing can be a powerful and effective strategy if planned and
executed correctly. By understanding copyright laws, employing creative applications, and aligning
your music with your brand identity, you can create a memorable and impactful marketing campaign
that resonates with your target audience. Remember to carefully track your results and adapt your
strategy as needed for optimal impact.

Frequently Asked Questions (FAQs):

Q: Do I need a lawyer to use my own music in my marketing?

A: While not always mandatory, legal consultation is highly recommended, especially for larger
campaigns or if you're unsure about copyright and licensing.

Q: How much does it cost to produce a professional-quality song for marketing?

A: Costs vary significantly depending on the complexity of the song, the musicians involved, and the
studio used. Expect a range from a few hundred to several thousand dollars.

Q: What if I only want to use a short snippet of my song?

A: Even short snippets are subject to copyright protection. You'll still need to ensure you have the
necessary rights to use them in your marketing materials.

Q: How can I measure the success of my music marketing campaign?

A: Track website traffic related to your music, social media engagement (likes, shares, comments),
brand mentions, and ultimately sales conversions.
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  can you use your own song to market a business: The Label Machine: How to Start, Run
and Grow Your Own Independent Music Label Nick Sadler, 2021-07-04 Whether you want to
start a record label, self-release your own music, or are just an avid music lover, this book will give
you information about the business of music. The Label Machine: How to Start, Run and Grow Your
Own Independent Music Label is the first book to give music artists practical step-by-step
comprehensive instructions for setting up and running an independent music label to successfully
distribute and market their music. You will learn all about the music industry business and how to
navigate the tricky dos and don'ts. You will finally understand and take control of your music
copyright and get to grips with the legalities involved. You will build your music business
effortlessly, learning how to professionally market your music and artists - allowing you to reach
thousands of fans. And essentially, you will learn how to create multiple label revenue streams to
create an established record label. It features a detailed breakdown of how every part of the
industry works together, including copyright in the UK and US, record label set-up, record releases,
and royalty collection. It also provides in-depth guides on marketing, covering; traditional PR,
Facebook and Instagram advertising, Spotify playlisting, and fan growth. Includes templates for
record label and management contracts, marketing and promotion schedules, press releases, and
fan email automation.
  can you use your own song to market a business: Friction Jeff Rosenblum, Jordan Berg,
2017-11-14 Every industry around the globe is being completely disrupted. Stalwart brands are
losing market share to upstarts that capture our collective consciousness. Trillions of dollars are at
stake. Brands know a new approach is needed. But most don’t realize the strategic underpinnings
need to change. Great brands are no longer built through interruptive advertisements. Friction
argues that brands don't simply need clever messages or new, shiny technologies. They need a
fundamental change in strategy. Friction provides a system for embracing transparency, engaging
audiences, creating evangelists, and unleashing unprecedented growth. The authors of Friction have
worked on some of the industry's most innovative assignments for the world’s most successful
brands. This groundbreaking book reveals how corporations can divorce themselves from legacy
business models to create a passion brand. A brand that breaks its addiction to traditional
advertising. A brand that empowers its customers. A brand that dominates the competition.
  can you use your own song to market a business: Making a Living in Your Local Music
Market Dick Weissman, 2010 Making a Living in Your Local Music Market is a Hal Leonard
publication.
  can you use your own song to market a business: UNSCRIPTED MJ DeMarco, 2017-05-23
What if Life Wasn't About 50 Years of Wage-Slavery, Paying Bills and then Dying? Tired of
sleepwalking through a mediocre life bribed by mindless video-gaming, redemptive weekends, and a
scant paycheck from a soul-suffocating job? Welcome to the SCRIPTED club— where membership is
neither perceived or consented. The fact is, ever since you’ve been old enough to sit obediently in a
classroom, you have been culturally engineered for servitude, unwittingly enslaved into a
Machiavellian system where illusionary rules go unchallenged, sanctified traditions go unquestioned,
and lifelong dreams go unfulfilled. As a result, your life is hijacked and marginalised into debt,
despair, and dependence. Life's death sentence becomes the daily curse of the trivial and mundane.
Fun fades. Dreams die. Don't let life's consolation prize become a car and a weekend. Recapture
what is yours and make a revolutionary repossession of life-and-liberty through the pursuit of
entrepreneurship. A paradigm shift isn't needed—the damn paradigm needs to be thrown-out
altogether. The truth is, if you blindly follow conventional wisdom pushed by conventional people
living conventional lives, can you expect to be anything but conventional? Rewrite life’s script: ditch
the job, give Wall Street the bird, and escape the insanity of trading your life away for a paycheck
and an elderly promise called retirement. UNSCRIPT today and start leading life— instead of life
leading you.
  can you use your own song to market a business: Get More Fans: The DIY Guide to the New
Music Business Jesse Cannon, Todd Thomas, 2012-11-25 How Do I Promote My Music On A Small



Budget? How Do I Get My YouTube Videos to Spread? How Do I Turn Casual Fans Into One’s Who
Buy From Me? How Do I Get Written About On Blogs? How Do I Increase Turnout At Shows? How
Do I Make Fans Using Facebook, Twitter, Tumblr And SoundCloud? With every day that passes, the
power the major labels once had dies a little more. The chance to get the same exposure as your
favorite musicians gets easier and easier. The hurdles that would only allow you to get popular, if
the right people said your music was good enough, are gone. You can now get exposed to thousands
of potential fans without investing 1% of what musicians used to by building a fanbase based on
listeners love for your music. No more writing letters hoping that A&R writes you back. This book
explains how you do it. While many books will tell you obvious information, legal mumbo-jumbo and
marketing catchphrases that don’t help you get more fans. Our experience working with real bands -
from upstarts like Man Overboard and Transit to legends like The Cure, The Misfits and Animal
Collective, has led us to understand the insider tricks and ideas that go into some of the most
important groups of our time. We produce records, do licensing deals, negotiate record contracts
and get the musicians we work with written about on websites like Pitchfork and Vice. We have
worked with bands who started off as nothing and became something. Unlike any other book written
on the subject we have compiled the knowledge no one else has been willing to print in fear of
obsoleting their own career. We give you thousands of ideas on how to get people to hear your music
and turn them into fans who pay to support your music. Whether you are a label owner, musician,
manager, booking agent or publicist there is information in this book that will help you do what you
do better. Enjoy! For more information see GetMoreFansBook.com
  can you use your own song to market a business: Music Business For Dummies Loren
Weisman, 2015-06-29 Start your music career off right with this fun guide to the music industry
Music Business For Dummies explains the ins and outs of the music industry for artists and business
people just starting out. You'll learn how file-sharing, streaming, and iTunes have transformed the
industry, and how to navigate your way through the new distribution models to capitalize on your
work. It all begins with the right team, and this practical guide explains who you need to have on
your side as you begin to grow and get more exposure. Coverage includes rehearsing, performing,
recording, publishing, copyrights, royalties, and much more, giving you the information you need to
start your career off smart. Music industry success has never been easy to achieve, and recent
transformations and disruptions to the business side have made the whole idea even more daunting
than before. This guide gives you a roadmap around the landmines, and provides expert advice for
starting out on the right foot. Find the right players, agents, and business managers Make more
money from your work with smart distribution Build your brand and get people talking about you
Get gigs, go on tour, and keep on growing If music is your calling, you need to plan your career in a
way that sets you up for success from the very beginning. Put the right people in place, get the most
out of your investments, and learn how to work the crowd both virtually and in person. Music
Business For Dummies is your companion on your journey to the music career you want.
  can you use your own song to market a business: Music, Money and Success Jeffrey Brabec,
Todd Brabec, 2011-07-18 The Insider's Guide to Making Money in the Music Industry. Millions
dream of attaining glamour and wealth through music. This book reveals the secrets of the music
business that have made fortunes for the superstars. A must-have for every songwriter, performer
and musician.
  can you use your own song to market a business: How to Write a Hit Song Molly-Ann
Leikin, 2008-10-01 (Book). Covering all the essentials of craft and marketing for launching and
sustaining a long, successful writing career, this cutting-edge revision contains an exclusive
interview with Oscar-winning songwriter Melissa Etheridge I Need to Wake Up and shows you, step
by step, how to write a hit song.
  can you use your own song to market a business: Start Your Own Business for $1,000 Or
Less Will Davis, 1995 This book includes chapters on selecting a business, finding small business
help, writing a business plan, taking advantage of low cost advertising and marketing, handling
budget and finance, and solving the unique problems involved with production, sales, service and



creative mini-businesses.
  can you use your own song to market a business: How to Make it in the New Music
Business Robert Wolff, 2004 In How to Make it in the New Music Business, author Robert Wolff
welcomes you to today's new high-tech digital universe by taking you to school. In 13 lessons, Wolff
teaches you why you no longer have to play by old music business rules. Offering information,
inspiration, and advice, Wolff and his famous friends show you how to take complete control over
your music, your product, and your dream Book jacket.
  can you use your own song to market a business: Musicpreneur Paul Bethune, 2019-04-12
These poems chronicle the quest for love, fulfillment, and meaning along the road marked with many
detours, pitfalls, and challenges to be overcome. For the poet, these come in day-to-day experiences
of joys, sorrows, exaltations, and tribulations recounted in poems that are at times reflective, direct,
passionate, and searingly honest.
  can you use your own song to market a business: Understanding the Music Business: By
Taking the Mystery Out of the Music ,
  can you use your own song to market a business: Start and Run Your Own Record Label,
Third Edition Daylle Deanna Schwartz, 2009-02-03 For everyone interested in starting a record
label–to market new talent or to release and promote their own music–there has never been a better
time to do it! Music can be released, distributed, and promoted for a fraction of traditional costs.
Veteran author and music-business consultant Daylle Deanna Schwartz (who started and ran her
own label) has rewritten and expanded her classic, Start & Run Your Own Record Label, to reflect
industry changes and new opportunities for marketing music in today’s climate. Start & Run Your
Own Record Label is a comprehensive guidebook to building a record label, packed with how-to
information about market trends and revenue streams for music releases. In addition to updated
information on physical distribution, generating publicity, marketing, and promotion, it also has new
information about key issues including: •Balancing on and offline promotion and marketing •Making
the most of online resources (social-networking sites, blogs, ringtones, videos, radio, and more)
•Using digital distribution profitably •Licensing your recordings for use in the media •Marketing
music overseas Ms. Schwartz has compiled new interviews with top industry professionals and
independent labels–including recording artist CJ Baran (Push Play), Jed Carlson (founder,
ReverbNation), Daniel Glass (founder, Glassnote Entertainment), blogger Perez Hilton, Scott
Lapatine (founder, Stereogum), recording artist Ingrid Michaelson, Jeff Price (founder, Tunecore),
MP3 bloggers, music-magazine editors, publicists, and others–for the most up-to-date, authoritative,
and practical compendium available.
  can you use your own song to market a business: The Garth Brooks Anthology Warren
Zanes, Garth Brooks, 2018-11-13 Go inside the electric world of Garth Brooks LIVE. From the first
on-stage appearance in college to headlining his own record breaking tours and worldwide stardom.
Includes behind the scene stories, insider secrets, interviews with band and crew. Five CDs with 52
Live Recordings including Triple Live, the soundtrack of the record breaking world tour. 100
behind-the-scenes and performance photos. 10 augmented reality experiences that come to life
through the Garth Live app. The Anthology Part III, Live is part three of Garth's massive five part
anthology. Part III is an exciting, detailed, insider look at the electrifying concerts of Garth Brooks.
From just being a bar bouncer to playing with only a few people watching at Willie's Saloon in
Stillwater OK, to being an opening act for Reba, The Judds and Kenny Rogers to finally headlining
his own tours which garnered him 6 CMA Entertainer of the Year awards. You get to watch the
audience grow larger and larger with each show, from the multi-sold-out stadium shows around the
world, to the historic night in Central Park where over a million people gathered to witness the
entertainer of a lifetime! You are part of Garth's entourage for the whole thing. The 5 CDs contain
52 live recordings, including the new live album, Triple Live. It's the soundtrack of the record
breaking, number one tour in North American history. Includes over 100 amazing behind-the-scenes
and performance photos and over 10 augmented reality experiences. Download the Garth Live app
and hold it over the cover and various photos inside the Anthology to watch Garth's Live story come



to life.
  can you use your own song to market a business: Music Marketing for the DIY Musician
Bobby Borg, 2024-05-07 Unleash your music's potential by taking charge of your career! In Music
Marketing for the DIY Musician, industry veteran Bobby Borg provides a step-by-step guide to
producing a fully customized, low-budget plan of attack for marketing one’s music, helping to propel
independent artists and other players toward success in the new music industry. This third edition
provides major updates: Cutting-edge social media strategies: Dominate TikTok, master Instagram,
and conquer YouTube with the latest tactics to amplify your online presence. Streaming secrets
unveiled: Unlock the gateway to playlists and skyrocket your monthly listenership with fresh insights
into the streaming world. Updated roadmaps for record releases: Navigate your way to a triumphant
album launch with foolproof strategies and revamped timelines. New data analytics: Learn strategies
to make educated decisions about the latest music marketing. Future forecasts: Embrace music
innovation by leveraging artificial intelligence, exploring NFTs, diving into the metaverse, and more.
Written in an easy-to-read style, this is a comprehensive resource with many templates covering the
complete marketing process and time-tested strategies used by the most successful companies. Also
included are interviews with top professionals and updated stories and case studies. This
indispensable book for students and professionals alike will help you perfect a complete marketing
plan to achieve your ultimate career vision.
  can you use your own song to market a business: Work Hard Playlist Hard Mike Warner,
2019-06-17 Mike Warner is an independent artist, curator and the go-to person when it comes to
playlist strategies on music streaming services. This book teaches artists at any level how to grow
their audience on streaming services through profile enhancement, data analysis, automation and
creating value as a curator. In this book Mike sets the record straight what playlists really can do for
artists' careers. You will learn how to customize your artist profiles on popular streaming services;
build a playlist and grow it's following; pitch to independent curators; grow your network; release
music catered to playlists. The book also has numerous helpful tips and tricks to show you along the
way.
  can you use your own song to market a business: Music Business Hacks Simon S. Tam,
2014-05-31 Do you have 15 minutes to spare? If you want to spend more time doing and less time
reading, this is going to be your kind of book. This isn't the kind of cover-to-cover manual on the
music business where you have to figure out how to apply vague concepts to your career. No, this is
your recipe book for music business success. Every section is broken down into short bites with
specific actions that you can take to begin taking control of your music career right away. You'll
learn things like: How to book your own tours How to get sponsors Who you should hire Using social
media in a way that actually works How to become a better musician How to be more strategic with
your art Crammed with over 2,000 tips and idea-generators, this book will let you hack your way
through the music business. Also, it features advice from A&R reps, label owners, publicists,
attorneys, artists, and more!
  can you use your own song to market a business: This Business of Global Music Marketing
Tad Lathrop, 2013-04-03 Think BIG—capture the global music market. Worldwide tours, internet
downloads, international album distribution–the global market for music is expanding with lightning
speed, and that means big opportunities for everyone in the music business. The main obstacle?
Lack of knowledge. The world market is packed with opportunity, but it's also full of cultural,
regulatory, administrative, legal, political, and logistical pitfalls. This Business of™ Global Music
Marketing offers a map of the world, with full information on how to break into the global market,
how to distribute records abroad, how to find an audience, how to package records to appeal to local
markets, how to establish partnerships with foreign businesses, how to deal with different rules of
trade, and much more. A companion volume to author Tad Lathrop's top-selling This Business of™
Music Marketing and Promotion, This Business of™ Global Music Marketing offers everyone in the
music business a chance to go global.
  can you use your own song to market a business: Popular Mechanics , 1939-07 Popular



Mechanics inspires, instructs and influences readers to help them master the modern world.
Whether it’s practical DIY home-improvement tips, gadgets and digital technology, information on
the newest cars or the latest breakthroughs in science -- PM is the ultimate guide to our high-tech
lifestyle.
  can you use your own song to market a business: Red Book , 1911
  can you use your own song to market a business: Musical Messenger , 1921
  can you use your own song to market a business: Popular Mechanics , 1941-01 Popular
Mechanics inspires, instructs and influences readers to help them master the modern world.
Whether it’s practical DIY home-improvement tips, gadgets and digital technology, information on
the newest cars or the latest breakthroughs in science -- PM is the ultimate guide to our high-tech
lifestyle.
  can you use your own song to market a business: Popular Mechanics , 1937-02 Popular
Mechanics inspires, instructs and influences readers to help them master the modern world.
Whether it’s practical DIY home-improvement tips, gadgets and digital technology, information on
the newest cars or the latest breakthroughs in science -- PM is the ultimate guide to our high-tech
lifestyle.
  can you use your own song to market a business: The Young Entrepreneur's Guide to
Starting and Running a Business Steve Mariotti, 2000 Describes the characteristics of a successful
entrepreneur, explains how to start and run a business, and offers tips on costs, investment, market
research, and negotiation.
  can you use your own song to market a business: Popular Science , 1951-03 Popular
Science gives our readers the information and tools to improve their technology and their world. The
core belief that Popular Science and our readers share: The future is going to be better, and science
and technology are the driving forces that will help make it better.
  can you use your own song to market a business: Understanding the Music Business
Richard Weissman, 2015-09-30 Understanding the Music Business offers students a current
overview of the music business. Going beyond what most music business texts offer, Weismann
delivers a contemporary approach that addresses the unanswered questions for today's music
students, such as, Is it really possible to make a living as musician? Understanding the Music
Business covers the basics in the first part of the text. This first section deals with the fundamentals
of the industry, including recording, music publishing, agents, managers, radio and television,
unions, the internet and new technology, and regional and international music markets. However, it
is the second half of the text that breaks new ground by covering the career paths of new artists in
the industry, the development and need for entrepreneurial skills, and the ways that individuals
forge careers in the industry.
  can you use your own song to market a business: Popular Science , 1960-03 Popular
Science gives our readers the information and tools to improve their technology and their world. The
core belief that Popular Science and our readers share: The future is going to be better, and science
and technology are the driving forces that will help make it better.
  can you use your own song to market a business: Popular Science , 1924-12 Popular
Science gives our readers the information and tools to improve their technology and their world. The
core belief that Popular Science and our readers share: The future is going to be better, and science
and technology are the driving forces that will help make it better.
  can you use your own song to market a business: Popular Mechanics , 1955-02 Popular
Mechanics inspires, instructs and influences readers to help them master the modern world.
Whether it’s practical DIY home-improvement tips, gadgets and digital technology, information on
the newest cars or the latest breakthroughs in science -- PM is the ultimate guide to our high-tech
lifestyle.
  can you use your own song to market a business: Hearings United States. Congress.
House. Committee on Patents, 1928
  can you use your own song to market a business: Creative Business in Australia Lisa



Andersen, Paul Ashton, Lisa Colley, 2015 As the largest ever Australian government investment in
creative industries development, the Creative Industries Innovation Centre delivered tailored
business services to more than 1500 creative businesses from 2009 to 2015 and provided industry
intelligence and advice for public policy and peak sectoral activity. This collection gives an overview
of the current ‘state of business’ in Australia’s creative industries – both as an industry sector in its
own right and as an enabling sector and skills set for other industries – and reflects on business
needs, creative industries policy and support services for the sector. With contributions from the
Centre’s team of senior business advisers and from leading Australian researchers who worked
closely with the Centre –including experts on design-led innovation and the creative economy – and
case studies of leading Australia creative businesses, the book is intended as and industry-relevant
contribution to business development and public policy. Content links to the publicly accessible
Creative Industries Innovation Centre Collection Archive at the UTS Library, which holds material
from Centre’s activities over its six years of operation.
  can you use your own song to market a business: 2002 Song Writer's Market Ian Bessler,
Greg Hatfield, 2001-08
  can you use your own song to market a business: Popular Mechanics , 1939-09 Popular
Mechanics inspires, instructs and influences readers to help them master the modern world.
Whether it’s practical DIY home-improvement tips, gadgets and digital technology, information on
the newest cars or the latest breakthroughs in science -- PM is the ultimate guide to our high-tech
lifestyle.
  can you use your own song to market a business: Popular Science , 1972-08 Popular
Science gives our readers the information and tools to improve their technology and their world. The
core belief that Popular Science and our readers share: The future is going to be better, and science
and technology are the driving forces that will help make it better.
  can you use your own song to market a business: The Technical World Magazine , 1913
  can you use your own song to market a business: Popular Science , 1974-06 Popular
Science gives our readers the information and tools to improve their technology and their world. The
core belief that Popular Science and our readers share: The future is going to be better, and science
and technology are the driving forces that will help make it better.
  can you use your own song to market a business: Right Away & All at Once Greg
Brenneman, 2016-02-09 An expert in business turnaround shares his inspiring approach to
problem-solving: “A fascinating read” (Mitt Romney). Visionary leader Greg Brenneman believes that
true business success and personal fulfillment are two sides of the same coin. The techniques that
will grow your business will also help you achieve a rich, purposeful, and integrated life. Here,
Brenneman takes what he’s learned from turning around or tuning up many businesses—including
Continental Airlines and Burger King—and distills it into a simple, clear, five-step roadmap that
anyone can follow. He teaches you how to: *prepare a succinct Go Forward plan *build a fortress
balance sheet *grow your sales and profits *choose all-star servant leaders *empower your team For
more than thirty years, Brenneman has seen these steps foster dramatic results in a variety of
business environments. But he also came to realize that he could apply these same principles to
improve his life and build a lasting moral legacy. He found he could make better decisions by
carefully taking the most important facets of his life—faith, family, friendship, fitness, and
finance—into consideration. Brenneman’s inspiring examples, from both his business and his life,
demonstrate the astounding effects these steps can have when you apply them—right away and all at
once.
  can you use your own song to market a business: Music: The Business Ann Harrison,
2011-06-30 This essential and highly acclaimed guide, now updated and revised in its fifth edition,
explains the possibilities and pitfalls of the British music industry, from the developments in new
media, privacy, sponsorship and sampling to the expanding role of the internet and the dominance of
digital music. Drawing on her extensive experience as a media lawyer, Ann Harrison offers a unique,
expert opinion on the deals, the contracts and the business as a whole. She examines in detail the



changing face of the music business and provides absorbing case studies of huge stars such as
Robbie Williams, Ms Dynamite and Elvis Presley. Fascinating, practical and comprehensive, this is
the bible for the music industry and indispensable reading for any musical entrepreneur.
  can you use your own song to market a business: Technical World Magazine , 1922
  can you use your own song to market a business: The Progressive Woman , 1912
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