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UsING ETHoS, PATHOS, AND LoGos W/ ORKSHEET ANSWERS: A GUIDE TO
MASTERING PERSUASIVE TECHNIQUES

ARE YOU STRUGGLING WITH YOUR RHETORIC ASSIGNMENT? FEELING LOST IN THE WORLD OF ETHOS, PATHOS, AND LOGOS?

Y OU'RE NOT ALONE! MANY STUDENTS FIND THESE PERSUASIVE APPEALS CHALLENGING TO IDENTIFY AND ANALYZE. THIS
COMPREHENSIVE GUIDE PROVIDES ANSWERS AND EXPLANATIONS FOR COMMON “USING ETHOS, PATHOS, AND LoGos”
\WORKSHEETS, HELPING YOU UNDERSTAND HOW THESE TECHNIQUES WORK AND MASTER THEM FOR YOUR OWN WRITING. WE'LL
BREAK DOWN EACH APPEAL, OFFER EXAMPLES, AND PROVIDE YOU WITH THE TOOLS YOU NEED TO CONFIDENTLY TACKLE ANY
WORKSHEET—AND IMPROVE YOUR PERSUASIVE WRITING SKILLS IN THE PROCESS. LET’S DIVE IN!

UNDERSTANDING THE THREE PILLARS OF PERSUASION: ETHOS, PATHOS, AND LoGos

BEFORE WE TACKLE WORKSHEET ANSWERS, LET’S REFRESH OUR UNDERSTANDING OF ETHOS, PATHOS, AND LOGOS. THESE THREE
TERMS, ORIGINATING FROM ARISTOTLE'S WORK ON RHETORIC, REPRESENT THE THREE PRIMARY MODES OF PERSUASION:

ETHoS (ETHICAL APPEAL)I THIS REFERS TO THE CREDIBILITY OR TRUSTWORTHINESS OF THE SPEAKER OR WRITER. A STRONG
ETHOS CONVINCES THE AUDIENCE THAT THE SPEAKER IS KNOWLEDGEABLE, AUTHORITATIVE, AND TRUSTWORTHY, MAKING THEM
MORE LIKELY TO BELIEVE THE MESSAGE. THINK OF A DOCTOR RECOMMENDING A MEDICATION — THEIR EXPERTISE LENDS CREDIBILITY.

PATHOS (EMOTIONAL APPEAL)I THIS INVOLVES APPEALING TO THE AUDIENCE'S EMOTIONS. USING PATHOS AIMS TO CREATE A
CONNECTION WITH THE READER ON AN EMOTIONAL LEVEL, EVOKING FEELINGS LIKE JOY, SADNESS, ANGER, OR FEAR TO PERSUADE
THEM. ADVERTISEMENTS OFTEN USE PATHOS, SHOWING HAPPY FAMILIES OR SAD ANIMALS TO TUG AT HEARTSTRINGS.

LoGos (LOGICAL APPEAL)I THIS RELIES ON REASON AND LOGIC TO PERSUADE THE AUDIENCE. LOGOS USES EVIDENCE, FACTS,
STATISTICS, AND LOGICAL REASONING TO SUPPORT A CLAIM. A SCIENTIFIC STUDY DEMONSTRATING THE EFFECTIVENESS OF A
NEW TREATMENT IS AN EXAMPLE OF LOGOS.

MANY PERSUASIVE ARGUMENTS EFFECTIVELY WEAVE TOGETHER ALL THREE APPEALS, CREATING A POWERFUL AND CONVINCING
MESSAGE.

ANALYZING W ORKSHEET EXAMPLES: DECONSTRUCTING PERSUASIVE TEXTS

LET'S TACKLE SOME COMMON SCENARIOS YOU MIGHT ENCOUNTER IN A “USING ETHOS, PATHOS, AND LOGOS” WORKSHEET.
REMEMBER, THE KEY IS TO IDENTIFY HOW THE AUTHOR USES THESE APPEALS, NOT JUST WHETHER THEY'RE PRESENT.

ExAMPLE 1: THE ENVIRONMENTAL ADVOCACY SPEECH

\X ORKSHEET QUESTION: ANALYZE THE FOLLOWING EXCERPT FROM AN ENVIRONMENTAL ADVOCACY SPEECH: “AS A RENOWNED
SCIENTIST WITH DECADES OF EXPERIENCE STUDYING CLIMATE CHANGE, | CAN TELL YOU WITH CERTAINTY THAT OUR PLANET IS
FACING AN UNPRECEDENTED CRISIS. THE IMAGES OF MELTING GLACIERS AND RISING SEA LEVELS SHOULD FILL YOU WITH CONCERN,
AND THE POTENTIAL FOR DEVASTATING CONSEQUENCES SHOULD SPUR US TO ACTION. THE DATA IS IRREFUTABLE; WE MUST ACT
NOW TO SAVE OUR PLANET.”

ANSWER BREAKDOWN:

ETHOS: THE SPEAKER ESTABLISHES CREDIBILITY BY IDENTIFYING THEMSELVES AS A RENOWNED SCIENTIST WITH EXTENSIVE
EXPERIENCE IN CLIMATE CHANGE. THIS EXPERTISE LENDS WEIGHT TO THEIR CLAIMS.
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PATHOS: THE SPEAKER USES EMOTIONALLY CHARGED LANGUAGE (“UNPRECEDENTED CRISIS,” “DEVASTATING CONSEQUENCES”)
AND IMAGERY (“MELTING GLACIERS,” “RISING SEA LEVELS”) TO EVOKE CONCERN AND FEAR IN THE AUDIENCE, MOTIVATING THEM
TO ACT.

LoGos: THE SPEAKER APPEALS TO LOGIC BY STATING THAT THE “DATA IS IRREFUTABLE,” IMPLYING THE EXISTENCE OF
1

SCIENTIFIC EVIDENCE SUPPORTING THEIR CLAIMS. W/HILE NOT EXPLICITLY STATED, THIS SUGGESTS THE USE OF STATISTICS AND
RESEARCH.

ExAMPLE 2: THE ADVERTISEMENT FOR A NEw CAR

\¥/ ORKSHEET QUESTION: ANALYZE THE FOLLOWING ADVERTISEMENT FOR A NEW CAR: “DRIVE THE NEW 'VELOCITY' — EXPERIENCE
THE THRILL OF THE OPEN ROAD IN UNPARALLELED LUXURY. QUR RIGOROUS SAFETY TESTING ENSURES YOUR FAMILY'S
PROTECTION, WHILE OUR INNOVATIVE DESIGN GUARANTEES A SMOOTH, COMFORTABLE RIDE. THE VELOCITY: W HERE SAFETY,
LUXURY, AND PERFORMANCE MEET.”

ANSWER BREAKDOWN:
ETHOS: THE ADVERTISEMENT SUBTLY USES ETHOS BY IMPLYING THE CAR MANUFACTURER'S EXPERTISE AND RELIABILITY THROUGH
PHRASES LIKE “RIGOROUS SAFETY TESTING” AND “INNOVATIVE DESIGN.” THIS SUGGESTS A COMMITMENT TO QUALITY AND

CONSUMER SAFETY.

PATHOS: THE ADVERTISEMENT APPEALS TO EMOTIONS BY EMPHASIZING THE “THRILL OF THE OPEN ROAD” AND “UNPARALLELED
LUXURY,” ASSOCIATING THE CAR WITH FEELINGS OF FREEDOM, EXCITEMENT, AND COMFORT.

LoGos: THE ADVERTISEMENT IMPLICITLY USES LOGOS BY HIGHLIGHTING KEY FEATURES LIKE SAFETY AND PERFORMANCE. W/ HILE
NOT PROVIDING SPECIFIC DATA, IT SUGGESTS THE EXISTENCE OF EVIDENCE SUPPORTING THESE CLAIMS.

ExAMPLE 3: THE LETTER TO THE EDITOR

¥ ORKSHEET QUESTION: ANALYZE THE FOLLOWING EXCERPT FROM A LETTER TO THE EDITOR: “THE PROPOSED TAX INCREASE IS
ILLOGICAL AND UNSUSTAINABLE. |T WILL DISPROPORTIONATELY IMPACT LOW-INCOME FAMILIES, LEADING TO FURTHER ECONOMIC
HARDSHIP. BASIC ECONOMIC PRINCIPLES DICTATE THAT SUCH A POLICY WILL STIFLE GROWTH AND HARM OUR COMMUNITY.”
ANSWER BREAKDOWN:

ETHOS: THE LETTER MIGHT SUBTLY ESTABLISH ETHOS THROUGH THE WRITER'S IMPLIED KNOWLEDGE OF ECONOMICS AND THEIR
CONCERN FOR THE COMMUNITY. HOWEVER, WITHOUT FURTHER CONTEXT, THE ETHOS IS WEAKER COMPARED TO THE PREVIOUS

EXAMPLES.

PATHOS: THE LETTER USES PATHOS BY HIGHLIGHTING THE NEGATIVE IMPACT ON “LOW-INCOME FAMILIES” AND EMPHASIZING THE
POTENTIAL FOR “ECONOMIC HARDSHIP.” THIS AIMS TO EVOKE SYMPATHY AND CONCERN FROM THE READERS.

LoGos: THE LETTER STRONGLY RELIES ON LOGOS BY ARGUING THE TAX INCREASE IS “ILLOGICAL AND UNSUSTAINABLE” AND
REFERENCING “BASIC ECONOMIC PRINCIPLES.” THIS SUGGESTS A LOGICAL ARGUMENT BASED ON ECONOMIC THEORY.

Tips For SUCCESSFULLY COMPLETING YOUR \X ORKSHEET

ReAD CAREFULLY: PAY CLOSE ATTENTION TO THE LANGUAGE USED IN THE TEXT. LOOK FOR WORDS AND PHRASES THAT EVOKE
EMOTION, ESTABLISH CREDIBILITY, OR PRESENT LOGICAL ARGUMENTS.

IDENTIFY THE AUDIENCE: CONSIDER WHO THE INTENDED AUDIENCE IS AND HOW THE AUTHOR MIGHT BE TAILORING THEIR MESSAGE
TO APPEAL TO THEM.

Look FOR EVIDENCE: SUPPORT YOUR ANALYSIS WITH SPECIFIC EXAMPLES FROM THE TEXT. QUOTE PHRASES OR SENTENCES



THAT ILLUSTRATE THE USE OF ETHOS, PATHOS, AND LOGOS.

ANALYZE THE OVERALL EFFECT: CONSIDER HOW THE COMBINATION OF ETHOS, PATHOS, AND LOGOS CONTRIBUTES TO THE
OVERALL PERSUASIVE EFFECT OF THE TEXT.

CoNcCLUSION

MASTERING THE IDENTIFICATION AND ANALYSIS OF ETHOS, PATHOS, AND LOGOS IS CRUCIAL FOR UNDERSTANDING PERSUASIVE
COMMUNICATION. BY PRACTICING WITH WORKSHEETS AND CAREFULLY ANALYZING EXAMPLES, YOU CAN SHARPEN YOUR CRITICAL
THINKING SKILLS AND IMPROVE YOUR OWN WRITING ABILITIES. REMEMBER TO FOCUS ON HOW THE APPEALS ARE USED, NOT JUST
THEIR PRESENCE, TO PROVIDE A COMPREHENSIVE AND INSIGHTFUL ANALYSIS. THIS UNDERSTANDING WILL NOT ONLY HELP YOU ACE
YOUR ASSIGNMENTS BUT ALSO EQUIP YOU TO BECOME A MORE EFFECTIVE COMMUNICATOR YOURSELF.

FAQs

1. CAN A SINGLE SENTENCE USE ALL THREE APPEALS SIMULTANEOUSLY? W/HILE RARE, IT'S POSSIBLE. A WELL-CRAFTED
SENTENCE MIGHT ESTABLISH CREDIBILITY (ETHOS) THROUGH THE SPEAKER'S AUTHORITY, EVOKE EMOTION (PATHOS)
THROUGH EVOCATIVE LANGUAGE, AND PRESENT A LOGICAL POINT (LOGOS) SIMULTANEOUSLY.

1. Is IT POSSIBLE TO USE PATHOS WITHOUT LOGOS OR ETHOS? YES, BUT SUCH AN APPROACH IS GENERALLY LESS
PERSUASIVE. APPEALING SOLELY TO EMOTIONS CAN BE MANIPULATIVE IF NOT GROUNDED IN LOGIC OR CREDIBILITY.

1. How cAN | IMPROVE MY OWN PERSUASIVE WRITING USING ETHOS, PATHOS, AND LOGOS? START BY CLEARLY DEFINING
YOUR ARGUMENT, ESTABLISHING YOUR CREDIBILITY, UNDERSTANDING YOUR AUDIENCE'S EMOTIONS, AND SUPPORTING
YOUR CLAIMS WITH LOGICAL EVIDENCE.

1. WHAT ARE SOME COMMON PITFALLS TO AVOID WHEN ANALYZING ETHOS, PATHOS, AND LOGOS? AVOID MAKING
GENERALIZATIONS, FOCUSING SOLELY ON EMOTIONAL LANGUAGE WITHOUT ANALYZING THE LOGICAL STRUCTURE, OR
NEGLECTING THE SOURCE'S CREDIBILITY.

1. ARE THERE DIFFERENT TYPES OF ETHOS, PATHOS, AND LOGOS? WHILE THE CORE PRINCIPLES REMAIN CONSISTENT, THE
SPECIFIC MANIFESTATION OF THESE APPEALS CAN VARY GREATLY DEPENDING ON THE CONTEXT, AUDIENCE, AND MEDIUM OF
COMMUNICATION.
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