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Are you a collector of marketing masterpieces? Do you crave the original,
unfiltered wisdom of Seth Godin? Then you're probably hunting for the elusive
first edition hardcover of "Permission Marketing: Turning Strangers into
Friends and Friends into Customers," published in 1999. This post dives deep
into what makes this particular edition so sought after, explores its
enduring relevance, and helps you navigate the world of finding your own

copy.

This isn't just another book review; it's a guide for anyone interested in
acquiring this specific, collectible edition of a marketing classic. We'll
cover its historical significance, what sets it apart from later editions,
and where you might be able to find a copy. Let's get started!

Why the 1999 First Edition Matters

The 1999 first edition of "Permission Marketing" holds a special place in
marketing history and amongst collectors. Why? Several factors contribute to
its desirability:

A Marketing Paradigm Shift:

This book wasn't just another marketing manual; it was a game-changer. Godin
introduced the concept of permission marketing, a revolutionary approach that
shifted the focus from interrupting customers with unwanted ads to building
relationships and earning their permission to communicate. This
groundbreaking idea, presented in its purest form in the first edition,
significantly impacted the future of marketing.



Historical Context:

The late 1990s were a pivotal time for marketing. The internet was
burgeoning, email marketing was taking off, and the landscape was ripe for
disruption. The first edition of "Permission Marketing" captured the
zeitgeist perfectly, offering a timely and insightful perspective on these
emerging trends. This historical context adds to its collectibility.

Unaltered Vision:

Later editions of the book might contain minor updates or revisions. But the
1999 first edition presents Godin’s original, unadulterated vision, capturing
the raw power and impact of his initial ideas. This "untouched" version
appeals to those who appreciate the purity of the original thought process.

Collectible Value:

First editions of influential books often appreciate in value over time. The
first edition hardcover of "Permission Marketing" is no exception. Its rarity
and historical significance contribute to its growing collector's value.

Finding Your Copy: A Collector's Guide

Hunting down this specific edition requires a bit of detective work. Here's
what you should keep in mind:

Online Marketplaces:

Sites like eBay, Abebooks, and Amazon are your primary hunting grounds. Be
sure to carefully examine the listings: look for photos that clearly show the
cover, spine, and any identifying details confirming it's the first edition
(1999, hardcover). Read seller descriptions thoroughly, and don't hesitate to
ask questions about the condition.

Used Bookstores:

Don't underestimate the power of physical bookstores! Visit used bookstores
in your area, particularly those specializing in business or marketing
literature. You might uncover a hidden gem.

Book Auctions:

Auction sites can be a great place to find rare books, but be aware of
bidding wars and potential premium prices. Do your research beforehand to
gauge the book's current market value.



Keywords to Use:

When searching online, use precise keywords like "Seth Godin Permission
Marketing 1999 first edition hardcover" to narrow your results and avoid
irrelevant listings.

Condition Matters

The condition of the book significantly impacts its value. Look for terms
like "fine," "near fine," or "very good" in listings. Be aware that
"acceptable" or "good" conditions often imply wear and tear. Examine photos
carefully to assess the book's overall state.

Beyond the Collectible: The Enduring Relevance
of Permission Marketing

Even though the book was published over two decades ago, the core principles
of permission marketing remain highly relevant. Building genuine
relationships with your audience, earning their trust, and providing valuable
content still form the bedrock of successful marketing strategies in today's
digital world. The 1999 edition offers a unique perspective on these
concepts, shaped by the nascent digital landscape of that era. It's a time
capsule of marketing wisdom, valuable not just for collectors but for anyone
seeking to understand the evolution of marketing strategies.

Conclusion

Finding the 1999 first edition hardcover of Seth Godin's "Permission
Marketing" is a rewarding endeavor for book collectors and marketing
enthusiasts alike. This edition serves as a significant piece of marketing
history and a testament to the enduring power of Godin's revolutionary ideas.
Happy hunting!

FAQs

1. Are there any significant differences between the first edition and
later editions? Yes, minor revisions and updates may be present in later
editions. The 1999 first edition captures Godin's original thoughts
without later additions.

1. How can I verify if a book is truly a first edition? Look for the



copyright date (1999) and compare it to the publisher’s information.
Examine the book’'s physical characteristics against online images of
confirmed first editions. Seller descriptions should also clearly state
it's the first edition.

1. What is a reasonable price range to expect for a first edition in good
condition? The price varies depending on condition and seller. Research
current listings to get a sense of the market value.

1. Is it worth paying a premium for a first edition? The value is
subjective. For collectors, the rarity and historical significance
justify the premium. For others, a later edition might suffice.

1. Where can I find resources to help me authenticate a copy? Online forums
dedicated to book collecting, along with specialized book appraisal
websites, can provide guidance on authentication. Always buy from
reputable sellers with clear return policies.
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